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Automobile  Advertisers 


No  theory  of  advertising  in  Chicago  is  half  so  dependable  as  these  simple  facts: 

In  October,  1920,  automobile,  truck,  tire  and  accessory  manufacturers 
and  dealers  used  more  space  in  the  Chicago  Daily  News  than  in  all  other 
Chicago  afternoon  papers  combined.  The  facts  in  lineage: 

The  Daily  News . -  -  -  -  87^635  lines 

Post .  55,707 

American . 11,119 

Journal . -  -  -  19,104 

Total  all  other  evening  papers  combined  -  -  .  -  85,930  lines 

During  the  same  month  The  Daily  News  printed  nearly  twice  as  much 
automobile,  truck,  tire  and  accessory  advertising  as  both  the  morning 
papers  combined,  six  days  against  six.  The  facts  in  lineage: 


The  Daily  News . 

Tribune . 

Herald  &  Examiner  -  -  -  - 

Total  both  morning  papers  combined 


43,379 

8,141 


87,635  lines 


-  51,520  lines 


These  simple  facts  cannot  be  altered  by  theory.  Nor  can  this  additional 
(and  very  important)  one:  Seven  out  of  every  nine  adults  in  Chicago  and 
suburbs  who  read  the  English  language  read  The  Daily  News. 

Always  demand  the  facts  about  automobile  advertising  in  Chicago. 

The  Daily  News  FIRST  IN  CHICAGO 
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In  New  England 


These  papers  will  introduce 
you.  to  the  right  people 


MASSACHUSETTS— FopuUtion,  3, 60S, 522. 


Circu-  2.500 

10,000 

lation  lines 

lines 

*Attleboro  Buu  . 

. (E) 

4,805  .0275 

.0175 

Boston  Sunday  Advertiser. ..  (S) 

397,414  .55 

.55 

Boston  American  . 

. (E) 

301,595  .50 

.50 

Boston  Globe  . 

..(MAE) 

885,18§  .40 

.40 

Boston  Globe  . 

. (8) 

349,003  .45 

.45 

Boston  Post  . 

. (N) 

422,631  .60 

.60 

Boston  Post  . 

. (S) 

380,461  .55 

.55 

'Boston  Transcript  . . . 

. (E) 

88,211  .20 

.20 

•FaU  Biver  Herald  ... 

. (E) 

10,898  .035 

.085 

Fitchburg  Sentinel  , . . . 

. (E) 

8,817  .05 

.085 

'HaverhiU  Gazette  . . . 

. (E) 

14,587  .055 

.04 

Lynn  Item  . 

. (E) 

15,196  .055 

.04 

Lowell  Courier-Citixen 

. .  (MAE) 

17,358  .045 

.045 

New  Bedford  Standard 

Mercury 

(MAE) 

28.938  .07 

.07 

Salem  News  . 

. (E) 

19,687  .09 

.07 

Worcester  Gazette  . . . . 

. (E) 

31,651  .12 

.09 

'Worcester  Telegram  . 

. (M) 

35,511  .13 

.10 

'Worcester  Telegram  . 

40,081  .15 

.12 

MAINE— FSpulation,  762,787. 

Bangor  Daily  Commercial. ..  (E) 

14,395  .0425$ 

.085 

'Portland  Daily  Press  . 

. .  (HAS) 

15,629  .04 

.04 

'Portland  Ekpress  . . . . 

. (E) 

24,058  .09 

.07 

'Portland  Telegram  ... 

. (8) 

22,186  .09 

.07 

NEW  HAMPSHIBE— FopuUtion,  500,510. 

Keene  Sentinel  . 

. (E) 

8,131  .03 

.02 

'Manchester  Union-Leader.  (M&E) 

25,564  .08$ 

.06 

Portsmouth  Times  . . . . 

. (E) 

4,065  .02 

.015 

.  BHODE  ISLAND— Population,  652,335. 

Newport  Dally  News.. 

. (E) 

6,155  .03357 

.02928 

'Pawtucket  Times  . . . . 

. (E) 

23,308  .06 

.05 

$$Pawtuzet  Valley  Daily  times 

(Arctic)  . 

. (E) 

2,130  .021429 

.021429 

'Providence  Bulletin . . . 

. (E) 

56,416  .135 

.185 

'Providence  Journal  . . , 

. (M) 

81,885  .08 

.08 

'Providence  Journal 

. (8) 

48,224  .12 

.12 

'Providence  Tribune  . . 

. (E) 

24,683  .10 

.09 

Westerly  Sun  . 

. (E) 

4,529  .025 

.025 

Woonsocket  Call  . 

. (E) 

18,201  .04 

.04 

VEBMONT- Population,  361,205. 

'Barre  Times  . . 

6,930  .025 

.02 

Brattleboro  Daily  Beformer.(E) 

2,802  .02 

.015 

Burlington  Daily  News 

. (E) 

7,010  .04 

.08 

'Burlington  Free  Press....  (M) 

10,828  .05 

.05 

St.  Johnsbury  Caledonian  and 

Newport  Beoord  .... 

. (E) 

2,790  .018 

.018 

CONNECTICUT— Population,  1,138,036. 

Bridgeport  Post-ToLegram.  (EAM) 

(52,188  .115 

.11 

Bridgeport  Post  . 

. (S) 

16,653  .065 

.06 

"Hartford  Courant  ... 

. .  (MAS) 

29,893  .07-.09$ 

.07-.09 

'Hartford  Times  . 

88,064  .14 

.14 

New  Haven  Begister. . 

..(EAS) 

29,861  .09 

.08 

New  London  Day . 

. (E) 

10,468  .06 

.045 

Norwich  Bulletin  . 

....(M) 

10,755  .07 

.05 

Norwalk  Hour  . 

. (E) 

8,426  .025 

.025 

*Stamford  Advocate  .... 

....(E) 

7,705  .0875 

.08 

'Waterbury  Bepobllcan 

....(N) 

12,158  .05 

.04 

'Waterbnry  Bepublican 

....(8) 

12,301  .05 

.04 

Government  Statementi.  October  let,  1920. 

**A.  B.  C.  Publiiher’i  Statement,  April  1st,  1930. 
tRate  on  3,000  lines. 

**A.  B.  C.  Publisher’s  Statement,  April  1st,  1920, 
ttGovemment  Statements,  April  1st,  1920. 
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Most  of  It  Comes  From  the  Outside 

New  England  has  nearly  8,000,000 
people  of  which  85%  is  urban  popula¬ 
tion.  This  fact  makes  FOOD  IMPOR¬ 
TATION  a  necessity. 

It  is  a  case  of  “nothing  but  the  best” 
for  the  prosperous  and  thrifty  New  Eng¬ 
land  wage  earner.  New  England’s  work¬ 
ers  are  on  the  alert  to  welcome  all  that 
is  good  in  all  kinds  of  food  and  they 
depend  on  New  England’s  daily  news¬ 
papers  to  tell  them  about  the  new 

brands. 

\ 

New  England  daily  newspapers  fur¬ 
nish  the  natural  and  complete  means  of 
communication.  They  are  universally 
read  and  the  newspapers  listed  on  this 
page  will  give  prestige  with  dealer  and 
consumer. 


ADVERTISE  IN  NEW  ENGLAND 
DAILY  NEWSPAPERS 


Let  Our  Service  Department 
Help  You  Put  Your 
Proposition  Over  in  Rochester 


W^e  know  this  field  from  every  angle  and  many  times 
can  tell  in  advance  whether  a  product  can  be  successfully 
marketed. 

Our  trade  investigations  are  thorough  and  accurate.  We 
enjoy  the  hearty  cooperation  of  distributors,  wholesalers 
and  retailers  in  every  line  of  merchandise  from  hair  nets 
to  steam  turbines. 

We  have  secured  representation  and  distribution  for  a 
number  of  standard  products  not  only  in  Rochester  but 
also  its  forty -mile  trading  radius. 

Our  routed  lists  of  grocers,  druggists,  tobacconists,  con¬ 
fectioners,  hardware  dealers,  automobile  dealers  and 
wholesalers  in  every  kind  of  business  within  this  radius 
are  available  to  any  of  our  advertisers. 

Some  big  propositions  have  been  “put  over”  in  Rochester 
with  our  help.  We  have  the  evidence  to  prove  it. 

If  you  want  to  “get  in  right”  in  this  prosperous  city  of 
over  300,000,  write  us. 

Rochester  Times-Union 

"The  Paper  That  Goes  Home” 

j.  p.  McKinney,  p  ^  WOOD  McKINNEy, 

334  Fifth  Ave.,  122  So.  Michigan  Ave., 

New  York,  N.  Y.  Adv.  Mgr.  Chicago^  IlL 


P.  S. — We  can't  tell  you  all  about  it 
in  one  advertisement.  More  will  follow. 
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City 

Population 

1,823,779 


SEAL  OF  PHILADELPHIA 


Separate 

Dwellings 

390,000 


Nearly  two  million  people  resid¬ 
ing  in  the  homes  in  which  The 
Philadelphia  Bulletin  is  read  each 
day,  comprise  the  great  majority 
of  the  population  in  and  about 
Philadelphia — the  third  largest 
market  in  the  United  States. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrat¬ 
ing  in  the  newspaper  “nearly  everybody*’  reads — 

The  Bulletin 


Net  paid  average  circulation  for  the  six  months  ending  Oc¬ 
tober  1, 1920,  as  per  U.  S.  Post  Office  report:  488,151  copies  a  day. 

The  Bulletitt’s  circulation  reaches  far  beyond  the  highest 
point  ever  attained  by  a  daily  newspaper  in  the  State  of  Pennsyl¬ 
vania,  and  is  one  of  the  largest  in  the  United  States, 
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AUTOMOBILE  ADVERTISING  OUTLOOK  FOR  1921 

Increases  of  10  to  45  Per  Cent  in  Newspaper  Appropriations  Shown  by  Survey  Covering  Over  Four- 

Fifths  of  the  Motor  and  Tire  Industry 


By  F.  A.  D.  SEELYE 

[Editorial  Note. — Mr.  Seelyc,  author  of  the  foregoing  article,  is 
advertising  manager  of  the  Packard  Motor  Company  of  Pittsburgh. 
He  formerly  ivrote  the  publicity  for  the  Franklin  Automobile  Company 
of  Syracuse,  N.  Y.;  collaborated  in  the  preparation  of  the  publicity  of 
the  Firestone  Tire  &  Rubber  Company  of  Akron,  Ohio,  and  was  for  a 
time  automobile  editor  of  the  Pittsburgh  Dispatch.  He  also  wrote  the 
notable  article,  "Get  Yours — It’s  Guff,  But  It’s  Free,"  which  appeared 
in  Editor  &  Publisher  for  February  19,  1920.] 


fPHE  newspaper,  the  medium  of  uni- 
versal  appeal,  will  next  year  carry 
the  story  of  the  automobile  advertiser 
in  greater  volume  than  in  any  time 
since  the  inception  of  the  industry  nearly 
a  quarter  of  a  century  ago.  The  swift¬ 
ly  moving  tides  of  business  now  at 
full  tide  and  now  at  rest,  finding  itself 
confronted  with  intricate  and  complex 
merchandising  problems,  has  turned  to 
the  daily  press  of  the  country  as  the 
most  efficient  medium  to  reach  the  great 
sweltering  mass  of  humanity  that  depends 
almost  entirely  on  the  daily  press  for 
informations,  both  in  the  news  columns 
and  in  the  advertising.  It  is  one  of  the 
greatest  tributes  that  ever  was  accorded 
the  daily  press. 

For  automobile  advertisers  are  shrewd 
and  careful  buyers  of  space  as  any  in¬ 
dustry  extant.  Today  every  atom  of  in¬ 
formation  pertaining  to  the  respective 
merits  of  the  different  mediums  must 
be  weighed,  and  weighed  carefully,  to 
insure  the  greatest  possible  returns  in 
tangible  and  concrete  figures. 

10%  to  45%  Increase 

When  the  new  order  of  things  came 
to  pass,  the  inevitable  consequence  of 
war,  evolution  if  you  wish  to  call  it 
such,  it  left  its  impress,  its  mandate, 
and  the  order  went  forth  from  big  bus¬ 
iness  to  clear  the  desks  for  action,  to 
forget  old  ways,  prejudices,  foibles,  the 
stumbling  block  to  pi  ogress,  and  de¬ 
termine  once  and  for  all  the  greatest 
single  dominant  medium  to  reach  the 
entire  buying  public  of  the  country.  The 
result  was  the  almost  unanimous  deci¬ 
sion  to  increase  newspaper  space  next 
year  anywhere  from  10  to  45  per  cent. 

The  automobile  industry  and  allied 
business  has  been  passing  through  a 
sort  of  transit  change  and  the  decision 
of  85  per  cent  of  the  automobile  adver¬ 
tisers  to  use  newspaper  space  in  greater 
volume  for  the  selling  campaign  ahead 
is  more  than  significant;  it  denotes  an¬ 
other  milestone  in  national  advertisers 
awakening  to  the  realization  that  real 
national  advertising  is  possible  in  the 
newspapers  of  the  country. 

This  is  brought  home  in  a  very  forci¬ 
ble,  conclusive  manner  by  the  decision  of 
the  Briscoe  Motor  Corporation’s  declar¬ 
ation  that; 

"In  our  opinion  magazine  advertising 
can  be  practically  dispensed  with,  the 
results  from  newspaper  advertising  are 
far  greater. 

“Our  proportion  for  next  year  will 
be  based  on  about  one-quarter  magazine 
advertising  and  three-quarters  news¬ 
paper  and  farm  paper  advertising.” 

The  flexibility  of  newspapers  consti¬ 
tutes  another  great  advantage  adver¬ 
tisers  enjoy  by  using  them  for  section- 
alized  national  advertising. 

In  addition  to  thoroughly  covering 
the  country,  the  newspaper  plan  is  so 
flexible  that  it  is  possible  to  tempor¬ 


arily  lift  the  advertising  from  a  given 
territory  hard  to  supply  in  time  of 
energy,  and  concentrate  and  intensify 
that  advertising  in  the  centers  where 
you  not  only  enjoy  a  good  dealer,  or 
distributor,  or  distribution  but  can 
supply  an  even  greater  demand. 

Another  big  advantage  in  using  the 
flexible  newspapers  and  one  that  is  be¬ 
coming  appreciated  more  and  more  by 
thoughtful  discriminating  advertisers 
everywhere  is  that  it  is  possible  to  try 
out  one  field  at  a  time,  making  distribu¬ 
tion  keep  apace  with  advertising,  until 
the  country  has  been  covered  like  the 
morning  dew  in  early  Fall. 


^LD  Haz  Wickersnack’s  last  News- 
'^paper  advertisement  was  Stirring  Up 
the  Country. 

Storekeepers  on  the  Big  Time  and  in 
the  Tank  Towns  were  passing  out  Skads 
of  Wickersnack’s  Safety  Washtubs  and 
the  Factory  was  going  Full  Tilt. 

Down  at  the  bank,  Haz  was  piling  up 
Oodles  of  Rhino  and  he  began  to  think 
of  Wearing  a  Collar  and  Indulging  in 
the  other  Good  Things  of  Life. 

His  Wife  went  in  for  Culture  and 
j'oined  the  Society  for  the  Study  of  Old 
Indian  Legends. 

H.  W.  had  a  Fool  Idea  that  his  Ads 
should  be  Inserted  in  Newspapers  in 
Places  where  Safety  Washtubs  were 
Displayed  in  Stores.  He  knew  nothing 
about  the  Fifth  Plane  of  Consumer  Re¬ 
action  but  he  knew  his  Ads  were  Bring¬ 
ing  in  the  Kale. 

Wickersnack’s  advertising  was  Ap¬ 
pearing  in  a  Slew  of  Newspapers  in 
Selected  Towns  where  Washtubs  could 
be  Sold.  And  so  it  Came  to  Pass  that 
it  was  Noised  Abroad  that  old  Wicker- 
snack  had  a  Wad  of  Coin  to  Burn  Up. 

Mr.  Tootswete,  Agency  Solicitor  Ex¬ 
traordinary  and  Ambassador  Plenipo¬ 
tentiary,  was  sent  to  Cop  the  Safety 
Washtub  Account  and  to  Point  Out  to 
the  Prosperous  Proprietor  the  Error  of 
His  Ways. 

The  Fact  that  the  Commensense  Ad¬ 
vertising  Agency  was  Writing  the  copy 


As  one  of  the  greatest  automobile  ad¬ 
vertisers  says. 

“For  quite  a  long  time  our  space  was 
divided  almost  into  thirds — farm  papers, 
magazines  and  newspapers.  We  have 
been  increasing  our  newspaper  space, 
however,  in  proportion  to  our  magazine 
space,  not  so  much  because  of  greater 
effectiveness  of  newspapers,  but  because 
it  is  possible  to  get  quicker  action 
through  newspapers,  and  for  the  past 
year  or  two  quick  action  has  been  an 
important  factor.” 

This  advertiser  always  has  been  a  pro¬ 
digious  user  of  large  magazine  space, 
with  a  special  penchant  for  colored 
pages. 


for  Wickersnack’s  quality  product  filled 
Mr.  Tootswete,  De  Luxe  Representative 
for  Hush-Hush  &  Company,  with  Hor¬ 
ror. 

That  the  Commonsense  Copy  was 
Coining  Profits  for  Friend  Hazzlit’s 
Heirs  and  Assigns  was  not  considered 
Germane  to  The  Problem. 

“Your  advertisements  are  uncouth  and 
vulgar,’’  said  the  Cultured  Advertising 
Man  with  a  slightly  bored  air.  “One  of 
your  chief  Problems,”  he  continued,  “Is 
to  reduce  Consumer  Resistance  and  per¬ 
haps  to  stimulate  Consumer  Reaction. 
You  undoubtedly  have  what  is  Consid¬ 
ered  an  article  of  Merit.  I  am  sure 
that  our  Trade  Projection  Bureau  would 
recommend  a  Gass  Appeal.  This,  as 
you  know,  can  be  Imtnediately  Accom¬ 
plished  thru  the  employment  of  a  Color 
and  a  proper  Art  Motif.  There  should 
also  be  a  Superior  Typographical  Ef¬ 
fect.” 

Wickersnack  was  Impressed  by  the 
Master  Mind  and  Listened  to  his 
Weighty  Words  with  Awe. 

“Our  Mr.  Paduski,”  continued  the 
Hush-Hush  Representative,  “our  famous 
Mr.  Paduski  will  be  assigned  to  this 
problem.  He  has  been  particularly  suc¬ 
cessful  in  promulgating  a  Dominant 
Class  Appeal  for  such  worthy  clients  as 
Velvet  Laundry  Soap,  Cute  &  Chummy 
Lingerie  and  the  Wheelbarrow  Axle 
(Continued  on  page  29) 


More  than  one  advertiser  has  felt  the 
need  of  “quick  action”  and  has  turned  to 
the  great  reading  public  of  the  daily 
press.  A  week  delay  in  such  cases 
means  sometimes  the  difference  between 
the  success  and  failure  of  a  public  notice. 

The  Winton  Company,  one  of  the  old¬ 
est  manufacturers  of  motor  cars  in 
America,  depend  almost  entirely  on 
newspapers  for  quick  and  immediate 
sales  action.  They,  with  many  other 
analjrtical  advertisers,  have  come  to 
realize  the  tremendous  and  pulsating 
possibilities  of  the  daily  paper.  As  Mr. 
Ward  of  the  Advertising  Department 
writes ; 

“If  our  advertising  were  limited  to 
one  class  of  medium  we  would  use 
newspapers,  because  they  give  us  quick 
and  effective  action  on  motor  car  buyers 
near  our  branch  houses,  through  which 
most  of  our  cars  are  sold.” 

The  reason  for  such  a  policy  is  easily 
apparent.  The  newspaper  enters  the 
home  of  the  millionaire,  salaried  man 
and  wage  worker  and  is  read  by  every 
member  of  the  family  from  the  child 
first  learning  to  the  grandparent,  appeal¬ 
ing  to  all  literate  persons  without  dis¬ 
tinction  to  race,  class,  creed,  sex,  in¬ 
come  or  occupation.  The  newspaper 
finds  its  readers  whether  they  are  at 
home  or  traveling,  reaching  them  on 
trains,  cars,  in  hotels,  clubs  and  libraries, 
while  the  businessman,  no  matter  how 
busy,  can  always  be  seen  at  least  once 
a  day  with  his  nose  in  the  newspaper — 
his  most  necessary  medium  of  informa¬ 
tion.  Therefore,  advertisers  who  em¬ 
ploy  the  newspaper  need  not  worry 
about  reaching  “certain  classes” — the 
newspaper  goes  to  all — the  instinctive 
desire  for  news  making  it  a  daily  essen¬ 
tial. 

Shift  to  Newspapers 

The  Haynes  Automobile  Company, 
manufacturers  of  the  Hasmes,  always 
have  been  looked  upon  as  a  big  user  of 
magazine  space.  When  advertising  in 
the  newspapers  where  they  have  a  dealer 
or  distributor,  part  of  the  advertising  is 
absorbed  fly  their  representative.  Dur¬ 
ing  the  last  12  months  their  appropria¬ 
tion  was  divided  approximately,  as 


follows : 

Magazine  . 60% 

Newspapers  . 40% 


With  a  change  of  heart  on  the  part  of 
many  advertisers,  the  pulling  away  from 
purely  prestige  building  copy,  there 
has  been  noticeable  falling  off  in  big 
color  spreads.  In  fact,  there  is  a  well 
founded  story  going  the  rounds  that  last 
month  two  well  known  magazines  had 
received  nearly  a  million  dollars’  worth 
of  cancellations  from  the  automobile  in¬ 
dustry  alone.  Double  spreads  and 
colors,  with  the  necessity  of  placing  an 
order  over  a  month  in  advance  with  a 


HAZZLIT  WICKERSNACK’S  WEIGHTY  PROBLEM 

AN  ADVERTISING  FABLE 
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no  “cancellation”  clause  inserted  for  good 
measure  is  simply  a  thing  of  the  very 
near  past. 

As  Walter  P.  Hanson,  Assistant 
Ihrector  of  Advertising  of  the  Haynes 
Company  says,  “It’s  very  likely  that 
next  year  we  will  spend  equal  amounts 
in  both  fields.”  The  increase  in  their 
newspaper  contract  will  be  the  first  time 
they  ever  have  decided  to  spend  so  much 
money  in  the  daily  press. 

The  B.  F.  Goodrich  Rubber  Company, 
of  which  E.  C.  Tibbitts  is  advertising 
manager,  says  that  for  the  past  five  or 
six  years  they  have  depended  almost  en¬ 
tirely  on  the  newspapers  to  sell  their  tre¬ 
mendous  output  of  diversified  rubber 
products. 

“We  are  not  large  users  of  magazine 
advertising  space;  in  fact,  for  the  past 
five  or  six  years,  we  have  depended  on 
the  daily  press  to  put  our  automobile 
tire  argument  before  the  car  owner. 

“Monthly  magazine  and  some  national 
weekly  space  was  used,  but  the  news¬ 
papers  represent  our  big  support. 

Newspapers  5  to  1 

“Approximately  our  newspaper  ad¬ 
vertising  investment  as  compared  to  the 
magazine  advertising  investment  has  a 
ratio  of  about  5  to  1.” 

Another  progressive  firm  that  is  using 
large  newspaper  space  is  the  National 
Motor  Car  &  Vehicle  Corporation,  man¬ 
ufacturers  of  the  well  known  National. 
As  Fred  Wellman,  advertising  manager, 
puts  it: 

“About  40  per  cent  of  our  appropria¬ 
tion  goes  into  the  newspapers  and  about 
35  per  cent  into  the  magazines,  exclusive 
of  trade  papers.  Counting  trade  papers, 
we  spend  about  the  same  amount  of 
money  in  the  newspaper  and  magazine 
fields.” 

The  Franklin  Automobile  Company’s 
schedule  calls  for  equal  distribution  of 
advertising  between  the  magazine  and 
newspapers.  The  Franklin  story  is  a 
little  different.  Pretty  pictures,  while 
not  tabooed,  are  not  encouraged.  At 
the  present  time,  Franklin  people  are 
using  the  newspapers  to  a  greater  extent 
than  ever  before  to  get  their  great  mes¬ 
sage  of  economy  before  the  automobile 
buying  public.  As  Hugh  H.  Goodhart, 
their  well  known  advertising  manager, 
writes : 

“Our  advertising  lay-out  shows  that 
about  50  per  cent  of  our  appropriation 
for  space  goes  into  the  magazines,  and 
about  50  per  cent  into  the  newspapers.” 

It  is  only  a  few  short  years  ago  that 
the  Franklin  Company  didn’t  do  any 
newspaper  advertising  to  amount  to  any¬ 
thing,  much  less  to  set  aside  an  appro¬ 
priation  to  cover  this  advertising.  Now 
they  have  worked  out  a  schedule  with 
their  distributors  and  dealers  to  defray 
the  cost  of  one  half  of  all  advertising 
scheduled  in  a  dealer’s  territory. 

Many  Alter  Policies  in  1921 

The  Jordan  Motor  Car  Company  uses 
a  distinctive  style  of  advertising  that 
is  picturesque,  both  in  technique  and  in 
text.  Yet  they  find  the  newspapers  so 
indispensable  that  they  divide  their  ap¬ 
propriation  equally  between  the  maga¬ 
zines  and  newspapers.  Onq  has  to  know 
intimately  the  history  of  the  Jordan 
Company  to  appreciate  the  tribute  paid 
the  press.  W.  B.  Riley,  sales  manager, 
says  their  appropriation  “is  split  approx¬ 
imately  40  per  cent  in  favor  of  national 
publications,  40  per  cent  in  favor  of 
newspapers,  20  per  cent  in  favor  of  farm 
papers.” 

While  Mr.  Riley  does  not  mention 
anything  about  the  trade  papers,  it  was 
probably  his  intention  to  include  the  40 
per  cent  to  cover  magazines  and  trade 
papers,  as  they  are  consistent  advertisers 
in  the  trade  press. 


A  great  many  automobile  firms  that 
have  been  spending  much  money  in  the 
weeklies  and  monthlies  have  altered 
their  policy  for  1921  to  permit  of  at  least 
an  even  division  of  their  advertising,  so 
far  as  it  pertains  to  the  magazines  and 
newspapers. 

P.  W.  Runyan,  advertising  manager 
of  the  Westcott  Motor  Car  Company, 
said  that  their  appropriation  is  arranged 
on  a  50-50  basis,  but  that  they  were 
strong  believers  in  painted  and  outdoor 
displays. 

Several  well  known  firms  like  the 
Olds  Motor  Works,  Reo  Motor  Com¬ 
pany  and  the  Buick  Motor  Company, 
depend  almost  entirely  upon  their  dis¬ 
tributors  and  dealers  to  take  care  of  all 
newspaper  advertising.  Many  other 
firms  used  to  feel  the  same  way  about 
it,  including  the  Franklin,  but  were  later 
forced  to  assist  their  dealers  in  news¬ 
paper  advertising.  At  one  time  the 
automobile  manufacturer  believed  that 
he  was  performing  his  share  of  the  ad¬ 
vertising  if  he  continued  to  use  a  repre¬ 
sentative  list  of  national  magazines. 
What  a  change  has  been  wrought  within 
the  last  four  or  five  years! 

Cole  Motor  Car  Company’s  advertis¬ 
ing  is  strikingly  effective.  It  hits  you 
square  between  the  eyes.  Their  adver¬ 
tising  conveys  an  impression  of  quality 
and  stability.  The  National  Company’s 
advertising  is  similar  in  many  ways.  But 
the  newspaper  copy,  while  conservative 
and  dignified,  is  selling  copy  purely  and 
simply.  While  at  the  present  time  they 
show  a  slight  leaning  to  the  newspapers, 
it  is  only  a  question  of  time  when  the 
Cole  people  will  be  much  larger  users  of 
newspaper  space.  In  speaking  about 
their  advertising,  Mr.  H.  R.  Hyman 
says: 

Flexibility 

“Conditions,  which  govern  our  adver¬ 
tising,  have  changed  from  time  to  time; 
during  some  periods  we  have  used  more 
magazine  space  than  we  have  newspaper 
space  and  at  other  times  the  stress  of  our 
efforts  has  been  in  the  newspapers. 

“At  the  present  time  we  have  reduced 
our  advertising  to  an  absolute  minimum 
and  just  which  mediums  we  will  use  the 
most  of  during  the  coming  year  I  am 
not  in  a  position  to  say  at  the  present 
time  for,  frankly,  I  do  not  know. 

“To  establish  prestige  and  build  up 
institutional  good  will,  both  for  the 
dealer  in  a  local  community,  the  product 
and  the  factory,  I  feel  that  nothing  is 
better  than  the  national  publications.  To 
bring  whatever  message  one  has  home 
to  the  local  individual  and  make  a  closer 
tie-up  between  a  local  clientele  and  the 
local  selling  unit,  I  feel  that  newspapers 
here  are  indispensable.  There  are  times 
when  the  fiexibilitj'  of  the  newspaper 
causes  it  to  be  a  far  better  medium  than 
the  national  magazines.” 


Mr.  Hyman  speaks  about  the  flexibility 
of  the  newspapers.  This  is  only  one  of 
its  great  selling  features.  And  this 
feature  alone,  during  the  reconstruction 
jK'riod,  will  be  of  inestimable  help  to 
many  national  advertisers. 

Another  letter  from  Mr.  Hyman  stated 
that  if  they  had  followed  their  original 
plan  for  1920  their  newspaper  space 
would  have  run  about  33  1/3  more  than 
the  national  magazine  advertising. 

“As  it  was,  we  spent  close  to  $225,000 
in  national  magazines  and  about  an  equal 
amount  in  newspapers.  However,  we 
cut  down  considerably  on  our  newspaper 
advertising  during  the  second  six  months 
of  this  year,  and  thus  saved  what  would 
have  been  the  excess  in  our  newspaper 
appropriation  over  our  national  maga¬ 
zine  campaign. 

“Ordinarily,  the  ratio  of  our  news¬ 
paper  advertising  to  our  magazine  ap¬ 
propriation  is  alK)ut  3  to  2.” 

Most  Active  Element 

J.  M.  Dunlap,  sales  and  advertising 
manager  of  the  Chandler  Motor  Car 
Company,  said  at  the  National  Auto- 
mcybile  Chamber  of  Commerce  in  New 
York :  “Frankly,  my  people  are  great 
believers  in  newspaper  advertising.  We 
believe  it  is  the  most  active  selling  ele¬ 
ment  in  all  our  advertising.  Three 
years  ago  in  July,  when  there  used  to  be 
slumps  at  about  that  season,  I  had  a 
few  things  that  I  wanted  to  tell  and  de¬ 
cided  to  tell  it  through  the  newspapers. 
We  do  not  have  much  time,  but  we  had 
something  to  say,  and  we  dictated  it  and 
sent  it  to  thirty  Sunday  newspapers.  It 
cost  a  trifle  over  $9,(XX)  to  send  it  to 
papers  all  across  the  country.  Two  days 
after  publication  of  that  newspaper 
page,  which  went  to  probably  six  million 
people,  we  could  just  feel  things.  We 
ran  as  high  as  forty-seven  extra  orders 
a  day  over  the  wire,  which  shows  the 
selling  power  of  newspaper  advertising. 

“There  is  no  question  in  my  mind  that 
the  good  magazine — and  there  are  differ¬ 
ent  kinds  of  good  magazines — carries  a 
lot  of  value,  a  lot  of  steady  influence, 
and  it  is  helpful.  And  I  want  to  say 
that  you  can  buy  volume  in  magazines 
and  not  put  all  your  eggs  in  one  basket. 
In  a  list  of  about  ten  magazines  we  buy 
three  units  that  give  us  over  three  mil¬ 
lion.  We  would  not  give  this  advertis¬ 
ing  up  for  anything.  Rut  the  newspaper 
seems  to  be  the  one  active  sales  force.” 

The  elements  of  time,  distance,  specific 
territory — liability  to  other  mediums — 
are  assets  of  special  value  peculiar  to 
the  daily  press  alone. 

Another  firm  that  is  using  the  news¬ 
papers  in  greater  quantities  than  ever 
before  is  the  Dort  Motor  Car  Company 
of  Flint,  Mich.  H.  S.  Daniels,  their  ed- 
vertising  manager,  one  of  the  best  known 
men  in  his  particular  field  in  the  coun¬ 
try,  and  a  former  newspaper  man,  is 


Climbing  in  the  Sport  Department 

^T'HAT  story  of-  Robert  Edgren  in  which  James  J.  Montague  tells  jnst  how 
^  he  did  it  will  appear  in  the  next  issue  of  EDITOR  &  PUBLISHER.  It 

certainly  looks  easy — from  the  outside — but -  Well,  did  you  ever  know 

that  Bob  Edgren  once  went  to  sleep  under  the  spell  of  a  Robert  Fitz.simmons 
swing? 


Faking  a  Speech  for  Woodrow  Wilson 

No,  it  is  not  impossible,  for  it  has  been  done.  It  was  a  daring  thing  to 
do,  but  one  reporter  got  away  with  it. 

Whether  the  victim  approved  or  not  we  will  let  you  deride. 

•  Whether  you  believe  in  that  kind  of  thing  or  not,  we  are  sure  you  will 
enjoy  this  adventure  of  “Griggs,  Reporter.” 

Read  these  two  stories  with  a  hundred  other  good  things  in 

EDITOR  &  PUBLISHER . NEXT  WEEK 


in  a  splendid  position  to  realize  the  great 
possibilities  of  selling  copy  n  the  news¬ 
papers.  He  says:  “Together  with  our 
distributors  and  dealers,  we  spend  more 
money  in  newspapers  than  in  national 
advertising,  although  the  difference  is 
not  very  great.” 

The  Chevrolet  Motor  Company,  while 
not  large  users  of  magazine  or  news¬ 
paper  space,  spend  practically  their  en¬ 
tire  appropriation  in  the  newspaers. 

One  of  the  largest  automotive  adver¬ 
tisers  in  the  country  is  the  Goodyear 
Tire  &  Rubber  Comany  of  Akron,  and, 
incidentally,  they  are  the  only  company 
that  has  not  increased  their  newspaper 
space  over  previous  years.  Much  of 
their  advertising  is  done  along  coopera¬ 
tive  lines  with  their  dealers  and  distrib¬ 
utors  in  localities  where  they  have  direct 
factory  branches.  According  to  their 
layout,  43  per  cent  of  their  appropriation 
goes  into  the  magazines  and  only  26  per 
cent  in  the  newspapers.  As  S.  R.  Con¬ 
verse  of  the  Advertising  Department 
says,  “While  we  do  not  have  a  definite 
percentage  of  our  publication  percentage 
for  each  of  the  definite  types  of  media, 
the  figures  noted  below  indicate  how 
they  were  divided  for  this  year.  Natur¬ 
ally,  this  varies  from  year  to  year ; 


Magazines  . 

. . .  .43% 

Farm  papers  . 

....27% 

Newspapers  . 

. . .  .26% 

Trade  and  class  papers.... 

.  % 

Readjustment  Imperative 

Their  schedule  is  practically  the  oppo¬ 
site  of  the  Goodrich  Company,  who  are 
large  consistent  and  persistent  users  of 
big  smashes  in  the  newspapers. 

At  the  present  time  the  Nash  Motors 
Company  “is  using  newspapers  to  a  very 
much  greater  extent  than  magazines. 
Just  what  the  figures  are,  the  writer  at 
this  time  cannot  say,”  wrote  R.  J.  Snow- 
hook. 

It  is  interesting  to  note  that  many  of 
the  larger  automobile  companies  that 
were  spending  only  40  per  cent  of  their 
total  appropriation  in  the  newspapers 
had  to  a  great  e.xtent  decided  to  invest 
at  least  one-half  of  <  their  total  appro¬ 
priation  in  the  daily  press. 

Take  the  Standard  Steel  Car  Com¬ 
pany  of  Pittsburgh,  for  instance,  as  F. 
N.  Carle,  advertising  manager,  writes: 

“Replying  to  yours,  would  say  that 
as  our  1920  magazine  ran  about  $130,000 
and  newspaper  gross  some  $225,000,  the 
percentage  obviously  favors  the  news¬ 
paper.” 

The  changing  conditions  in  the  auto¬ 
mobile  industry  make  it  imperative  for 
the  industry  to  adjust  itself  to  the  buy¬ 
ing  needs  of  the  country  which,  of 
course,  will  necessitate  greater  intensive 
selling  effort  on  their  part.  The  time 
has  passed  when  just  advertising  will 
sell  a  car.  As  one  well  known  agency 
man  said  a  short  time  ago :  “What  the 
automobile  industry  needs  right  now  is 
not  so  much  advertising  but  good  sales¬ 
manship  in  print.”  Many  of  the  more 
progressive  companies  have  changed  ma¬ 
terially  their  advertising  policy  to  per¬ 
mit  of  wider  and  still  greater  and  in¬ 
tensified  newspaper  campaigns. 

The  Peerless  Plans 

Peerless  Motor  Car  Company,  while 
they  have  not  yet  established  any  definite 
appropriation  for  1921,  “expect  to  use 
the  newspapers  to  the  extent  of  some¬ 
thing  like  a  quarter  million  dollars.” 

C.  Sterling  Bailey,  who  is  the  well 
known  advertising  manager  of  the  Peer¬ 
less  Company,  states  that  it  is  their  in¬ 
tention  to  use  the  newspapers  next  year 
more  extensively  than  any  previous 
year.  But,  let  him  tell  the  story. 

“We  have  under  consideration  a  num¬ 
ber  of  quality  magazines  and  other  large 

(Continued  on  page  20) 
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reminiscences  swapped  at  capital 

AS  CORRESPONDENTS  GATHER 

Familiar  Faces  in  Senate  Press  Gallery  as  Old-Timers  Return 
From  Politics  and  Publicity — New. 

Directory  Ready. 


By  ROBERT  T.  BARRY 

( H'ashinston  Cirrrspotident 


V^ASHINGTON,  Dec.  2. — The  season 

”  of  reminiscences  is  at  hand.  The  Sen¬ 
ate  press  gallery  has  taken  on  something 
of  its  normal  appearance.  The  morning 
conferences  at  the  White  House  show  a 
good  attendance  of  the  regulars.  Even 
the  banishment  of  the  black  jack  game 
from  the  State  Department  press  room 
has  not  served  to  hold  down  the  size 
of  the  afternoon  conservations  about 
Armenia,  Mexico  and  what-not. 

Some  of  the  familiar  faces  have  re¬ 
turned  to  old  haunts.  Men  led  astray 
into  publicity  fields  and  politics  are  re¬ 
turning  to  ye  honorable  profession.  The 
paradox  of  the  Cox  campaign  reporters 
becomes  deeper  as  every  survivor  of 
the  Sante  Fe  no-diner-service  puts  in 
an  appearance.  The  men  who  organized 
the  MacSwiney  Club  appear  strangely 
robust  after  all  the  woeful  tales  of 
starvation  which  trickled  back  to  the 
banks  of  the  Potomac.  The  story  of  the 
member  of  the  Harding  party  who 
stepped  from  an  upper  berth  down  upon 
an  inoffensive  typewriter  calls  forth  that 
one  about  the  eminent  journalist  with 
Cox  who  addressed  a  group  of  visiting 
street-cars  from  the  balcony  of  a  San 
Francisco  hotel  at  dawn. 

Jim  Preston — Press  Peter  Pan 

Jim  Preston,  whose  enthusiasm  for 
each  new  session  of  Congress  is  just  as 
great  as  when  he  prepared  press  lists 
in  the  directory  of  the  Continental  Con¬ 
gress,  enjoys  the  experiences  of  the  Cox- 
Harding  trips  just  as  much  as  personal 
reminiscences  of  the  press  arrangements 
for  the  Lincoln-Douglas  debate.  They 
come  and  go  on  the  now  battered  and 
creaky  couches  in  the  Senate  gallery,  but 
“Jim” — ^the  Peter  Pan  of  American 
journalism — remains  to  say  “buddy”  to 
the  youngsters  and  arrange  funeral  par¬ 
ties  when  “30”  comes  for  a  veteran. 

Angus  McSween,  who  was  as  success¬ 
ful  in  electing  Republican  Senatorial 
candidates  as  he  was  unfortunate  in 
picking  a  pre-convention  oandidate  to 
manage  for  the  G.  O.  P.  nomination,  is 
back  at  the  desk  of  the  correspondent 
in  the  Philadelphia  North  American  bu¬ 
reau,  and  back  in  the  Senate  gallery 
with  his  hands  in  his  trousers  pockets, 
overcoat  and  topcoat  open,  exclaiming 
“Hey,  fellers!  What’s  doing?”  when  he 
knows  as  much  as  anyone  else  the  big 
story  of  the  day. 

Death  Ha*  Taken  Two 

Bob  Armstrong,  who  was  press  agent 
for  Senator  Harding  in  the  chase  for 
the  nomination,  has  resumed  writing 
“pieces”  for  Los  Angeles  Times  readers. 
The  veteran  John  Snure,  who  succeeded 
in  putting  Will  Hays  on  the  front  page 
many  times  when  the  presidential  can¬ 
didate  had  to  be  content  with  a  niche  in 
some  corner  between  department  store 
ads,  appears  daily  in  the  Washington 
Times  and  in  his  string  of  Iowa  papers. 
“Jud”  Welliver  alone  of  the  wander¬ 
ing  sons  of  Scribe  is  absent  from  the  fold 
and  rumor  would  have  us  believe  ihe 
Senate  gallery  will  have  to  find  another 
disciple  for  the  great  god  Carbon. 

The  new  Congressional  Directory  will 
appear  Monday.  As  usual  Jim  Preston 
expects  to  toil  for  several  more  weeks 
before  getting  the  press  lists  correct,  as 
he  has  a  battle  to  get  the  bureaus  to  send 
...  the  names.  There  are  some  impor¬ 
tant  changes,  but  not  many.  There  will 
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be  gratification  over  the  promotion  of 
some  men ;  there  will  be  sorrow  over  the 
death  of  two — Bassett  Blackley,  of  the 
Philadelphia  Inquirer,  and  Louis  Garthe, 
of  the  Baltimore  American. 

There  will  be  a  mixture  of  regret  and 
happiness  over  the  failure  of  the  Direct¬ 
ory  to  list  Jerry  Matthews,  one  of  the 
old-timers.  Jerry  has  gone  astray.  He 
has  decided  that  there  is  more  money 
in  law  than  in  journalism.  He  has  given 
up  his  papers  to  win  favor  at  the  bar. 
Opposite  the  registration  of  the  Detroit 
Journal,  the  Toledo  Blade  and  the  New¬ 
ark  Star-Eagle  will  appear  the  name  of 
W.  E.  Bowman,  and  Jerry’s  friends  in 
the  gallery  will  have  to  be  content  with 
engraved  cards  announcing  his  venture 
into  the  field  of  the  habeas  corpus  and 
the  writ  of  certiorari. 

News  Bureau  Heads  Shift 

Blue-eyed  George  Holmes  will  succeed 
William  Philip  Simms  as  head  of  the 
International  News  Bureau  and  Hugh 
Baillie’§  place  as  chief  of  the  United 
Press  Bureau  will  remain  a  problem  for 
Bill  Hawkins  to  settle.  “Dick”  Probert 
remains  at  the  head  of  the  A.  P.  outfit. 
There  will  be  changes  in  the  Associated 
Press  corps  at  the  Capitol.  “Bill”  Hall, 
as  William  E.  Hall  was  known  to  his 
friends,  has  forsaken  the  Supreme  Court 
responsibility  to  spread  the  gospel  of  the 
.American  Association  of  Railway  Exec¬ 
utives.  He  is  wearing  a  new  hat  and 
overcoat.  They  enhance  journalistic  un¬ 
rest.  But  everyone  is  wishing  success 
to  George  Holmes.  He  is  a  youngster 
and  a  worker.  Those  qualifications 
count  for  little  among  the  sacred  circle 
of  bureau  chiefs  but  the  rank  and  file 
is  hoping  he’ll  make  good. 

Bright  Gridiron  Prospects 

Such  fixtures  as  “Jim”  Hornaday,  of 
the  Indianapolis  News;  “Bill”  Brigham, 
of  the  Boston  Transcript;  “Dick”  Oula- 
han,  of  the  New  York  Times;  “Don” 
Craig,  of  the  New  York  Herald;  “Ed¬ 
die”  Hood,  of  the  A.  P. ;  “Major” 
Stoufer,  “Charlie”  Hamilton,  “Lou” 
Strayer,  “Charley”  Groves,  Arthur  Hen¬ 
ning,  remain  at  the  head  of  their  re¬ 
spective  organizations,  to  lend  their  skill 
toward  the  success  of  Gridiron  dinners. 

Sevellon  Brown  has  gone  to  Provi¬ 
dence  to  become  a  managing  editor  and 
Ashmum  Brown  is  the  Washington  cor¬ 
respondent  of  the  Journal.  Stanley  Rey¬ 
nolds  is  essaying  an  editorial  task  on  the 
Baltimore  Evening  Sun,  and  John  W. 
Owens  has  forsaken  the  hi.storic  atmos¬ 
phere  of  Annapolis  to  become  a  member 
of  the  Sun’s  Washington  bureau.  Stuart 
Godwin,  known  everywhere  as  just  plain 
“Stew,”  is  to  do  the  Senate  for  Mr. 
Munsey’s  Herald.  “Bob”  Small,  as  the 
Robert  T.  Small  of  A.  P.  fame  is  known 
to  a  generation  that  was  in  perambu¬ 
lators  when  the  ever  youthful  “Bob”  was 
a  success,  probably  will  mingle  with  the 
elect  in  the  Senate.  At  least,  that  is  the 
hope  of  the  Senate  gang,  who  appear,  by 
the  trend  of  political  events,  to  have  some 
justification  for  their  view  that  the  Sen¬ 
ate  is  Washington’s  newsiest  beat. 

Jesse  S.  Cottrell,  after  three  years  of 
soldiering,  will  renew  his  efforts  to  give 
a  string  of  Southern  papers  the  “low 
down”  on  the  news,  and  Carl  Miller  will 
be  on  hand  as  an  assistant  to  the  pop¬ 
ular  and  efficient  Jay  Hayden,  of  the 


Detroit  News,  to  try  to  live  up  to  the 
reputation  made  in  Washington  by  his 
father,  George  Miller,  now  one  of  the 
high  moguls  of  the  News  organization. 

There  will  be  other  changes  before 
the  Congress  gets  down  to  real  business. 
The  men  now  with  President-elect  Har¬ 
ding  will  have  returned  to  harder  work 
to  do  than  a  half  column  a  day  of  flub¬ 
dub  about  a  prominent  figure.  Some 
of  the  most  prominent  correspondents 
will  journey  out  to  ^arion  for  the  win¬ 
ter  season  to  covej  the  pre-inaugural 
conferences  that  Mr.  Harding  will  hold. 

Out  of  it  all  will  q^e  one  real  change 
in  the  affairs  of  journalistic  Washington. 
The  correspondents  of  Republican  papers 
will  seek  to  develop  into  responsible 
e.xponents  of  Administration  opinion. 
Theirs  will  be  the  task  of  explaining 
and  defending.  The  correspondents  of 
Democratic  papers  will  abandon  the  de¬ 
fensive  when  Woodrow  Wilson  leaves 
the  White  House  and  assume  the  offens¬ 
ive  against  Harding  policies,  smiling 
the  while  at  their  colleagues  as  if  to  say : 

“Now  you  try  defending  a  Federal 
administration  and  see  how  you  like  it. 
We’ve  had  eight  years  of  it  and  you 
are  welcome  to  the  job.” 


N.  Y.  DECUNES  “4  A’S” 
ORDER  CONDITIONS 

Newspaper  Publishers’  Association  Sub¬ 
mits  Instead  New  Set  of  “Stand¬ 
ards”  Summarised  in  Six 
Brief  Paragraphs. 

The  New  York  City  Publishers  Asso¬ 
ciation  has  declined  to  accept  the  condi¬ 
tions  of  the  Standard  Order  Blank  re¬ 
cently  approved  by  the  American  Asso¬ 
ciation  of  Advertising  Agencies  and 
in  their  place  has  submitted  to  the 
A.  A.  A.  A.  the  following  Standard  Con¬ 
ditions  as  expressing  the  views  of  its 
members : 

Standard  Conditions 

(1)  For  advertising  in  daily  and  Sun¬ 
day  newspapers,  the  agency  personally 
agrees  to  pay  at  the  office  of  the  pub¬ 
lisher  (or  his  duly  designated  represen¬ 
tative)  in  accordance  with  terms  of  pay¬ 
ment  specified  in  publisher’s  rate  card. 

(2)  The  agency  personally  agrees  to 
pay  in  the  manner  herein  specified  for  all 
drawings,  cute  or  mats  furnished  by  the 
publisher  at  the  request  of  the  agency 
for  which  a  charge  is  made,  and  for 
composition,  if  advertising  is  not  ordered 
published,  provided  it  is  the  practice  of 
the  publisher  to  charge  for  such  service 
in  similar  cases. 

(3)  If  at  the  expiration  of  this  order 
or  contract  more  or  less  space  has  been 
used  than  herein  specified,  the  rate  shall 
be  adjusted  to  conform  to  rate  earned 
based  on  publisher’s  rate  card  in  effect 
on  this  contract. 

(4)  Advertising  in  newspapers  shall 
begin  within  30-  days  from  the  date  of 
order  (unless  otherwise  specified  on  pub¬ 
lisher’s  rate  card). 

(5)  The  rate  stated  in  this  order  is  the 
minimum  rate  at  which  an  equal  or  less 
amount  of  space,  for  the  same  class  of 
advertising,  under  the  same  conditions, 
within  the  same  period  of  time,  can  be 
secured. 

(6)  All  conditions  in  publisher’s  rate 
card  effective  on  this  contract  shall 
apply. 


Chicago  Tribune  Cuts  Price 

Chicago. — The  Tribune  on  December 
3  announced  a  reduction  from  ISc.  to 
10c.  in  the  price  of  the  Sunday  Tribune 
in  all  territory  beyond  the  second  postal 
zone,  approximately  150  to  200  miles 
from  Chicago. 


A.  N.  A.  ON  FACTS  DIET 
AT  ANNUAL  MEETING 


Aim  to  Avoid  Experiment  in  llariEeting 
Good* — Lakewood  Again  Choeen 
for  Its  Freedom  from  City 
Distractions 


Facts  that  will  enable  the  advertising 
and  sales  departments  of  A.  N.  A.  mem¬ 
bers  to  avoid  unnecessary  experimenta¬ 
tion  in  the  mar¬ 
keting  of  their 
products  will  be 
the  “keynote” 
and  the  only  note 
struck  at  the 
eleventh  annual 
meeting  of  the 
Association  o  f 
National  Adver¬ 
tisers  at  Lake- 
wood,  N.  J.,  De¬ 
cember  6,  7  and  8. 

These  facts  will 
be  brought  out 
not  only  in  gen¬ 
eral  business 
sessions,  but  also  in  vocational  group 
meetings  and  subject  group  meetings 
and  will  be  demonstrated  and  illus¬ 
trated  in  exhibits  of  forms,  systems  and 
reports  and  other  printed  matter — mat¬ 
ter  which  has  secured  maximum  results 
with  minimum  effort  and  cost 

That  is  all  John  Sullivan,  secretary  of 
the  Association,  would  say  in  advance 
of  the  meeting,  except  to  warn  solicitors 
that  Lakewood  was  noted  as  an  un¬ 
healthy  spot  for  the  getting  of  new  or 
additional  business  for  any  publication. 
He  stated  that  there  would  be  no  spe¬ 
cial  orators  and  that  everyone  present 
is  expected  to  contribute  information  of 
value  about  experience  and  practice  in 
marketing  goods. 

Election  of  officers  for  the  coming 
year  will  take  place  on  December  8,  but 
there  is  no  appreciable  gossip  as  to 
candidates  for  the  highest  A.  N.  A. 
places.  The  present  officers  are :  Presi¬ 
dent,  J.  C.  McQuiston,  Westinghouse 
Electric  &  Manufacturing  Company, 
Pittsburgh;  vice-presidents,  J.  D.  Ells¬ 
worth,  American  Telephone  &  Tele¬ 
graph  Company;  R.  N.  Fellows,  Ad- 
dressograph  Company;  Mont  H.  Wright, 
John  B.  Stetson  Company;  directors,  W. 
A.  McDermid,  J.  S.  Wichert,  Don  Fran¬ 
cisco,  Philip  L.  Thompson,  W.  T.  Chol- 
lar,  W.  H.  Marsh;  secretary-treasurer, 
John  Sullivan. 


A.  W.  Fell  in  Worcester 

Worcester,  Mass. — A.  W.  Fell  has 
been  engaged  by  Theodore  T.  Ellis,  pub¬ 
lisher  of  the  Worcester  Telegram,  to 
make  an  exhaustive  survey  and  analysis 
of  the  business  covering  all  departments 
of  that  newspaper.  Mr.  Fell  spent  four 
or  five  years  in  this  class  of  work  a 
number  of  years  ago  and  lately  has  been 
general  manager  of  the  Pilgrim  Press, 
of  Boston  and  Chicago,  large  publishers 
of  books  and  periodicals.  He  was  also 
formerly  general  manager  of  the  New 
London  (Conn.)  Daily  Telegraph  and 
served  in  the  same  capacity  for  the 
Williamsport  (Pa.)  Sun. 


Wolf  von  Schierbrand  Dead 

Wolf  von  Schierbrand,  author  and 
journalist,  died  December  2  in  New 
York.  He  was  born  in  Dresden,  Ger¬ 
many,  in  1851,  and  came  to  this  country 
in  1872.  He  filled  journalistic  positions 
in  Chicago,  St.  Louis  and  other  cities 
and  was  correspondent  of  the  Associated 
Press  at  Berlin  from  1894  to  1901. 


Denver,  Colo. — The  Colorado  Edito¬ 
rial  Association  will  hold  its  annual 
meeting  here  January  21  and  22. 
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Editor  &  Publisher  for  December  4 ,  1920 


MEAD  JUMPS  ITS  PRICE 
TO  SEVEN  CENTS 


Increase  of  $50  a  Ton  on  Abitibi  and 
Spanish  River  Product  for  First 
Half  of  1921 — Canadian 
Export  at  $6.50 


-Announcement  that  the  G.  H.  Mead 
Company  price  for  the  first  six  months 
of  1921,  under  contract,  would  be  7  cents 
was  the  most  startling  development  in 
the  newsprint  market  during  the  past 
week.  The  present  price  of  that  com¬ 
pany  is  4%  cents  and  the  2J-2  cent  in¬ 
crease  will  add  a  new  $10,000,000  bur¬ 
den  to  the  publishers’  load  of  expense 
during  the  next  year.  This  company 
markets  the  production  of  the  Abitibi 
and  Spanish  River  mills. 

The  Canadian  Export  Paper  Com¬ 
pany’s  price  for  the  first  quarter  of 
1921  will  not  be  increased  over  the  pres¬ 
ent  price  of  6%,  it  is  announced.  As 
formerly  announced  in  Editc»i  &  Pub¬ 
lisher,  the  price  of  the  International 
Paper  Company  will  be  6%  for  the  first 
quarter  of  the  new  year  and  the  Great 
Northern  price  will  be  5  cents,  an  in¬ 
crease  of  1  cent  over  last  year. 

Plenty  of  foreign  tonnage  is  still  be¬ 
ing  offered  in  New  York  for  1921  deliv¬ 
ery.  Offerings  continue  to  vary  between 
6  and  7j4  and  several  contracts  have 
been  closed. 

Some  contracts  are  being  closed  for 
delivery  at  other  ports  than  New  York. 
.A  second  contract  for  monthly  deliv¬ 
eries  of  100  tons  at  Galveston  was  closed 
this  week  at  cents. 

The  propagandists  who  have  been 
scattering  stories  to  the  effect  that  Ger¬ 
many  would  forbid  the  export  of  paper 
were  given  a  body  blow  this  week  when 
the  Economic  Minister  announced  that 
permission  to  export  without  license 
had  been  extended  to  April  1. 

-A  rumor  current  this  week  that  the 
Brompton  Paper  &  Pulp  Company 
would  close  down  for  repairs  is  em¬ 
phatically  denied  by  that  company. 
Their  mills  are  running  to  full  capacity 
and  will  continue  to  do  so.  The  Bromp¬ 
ton  Lumber  Company,  which  has  no 
connection  with  the  Brompton  Paper  & 
Pulp  Company,  is  closing  down  and  this 
led  to  the  report. 


INTER-MOUNTAIN  EDITORS  MEET 


Reclamation,  Newspaper  Mergers  and 
Cost-Finding  Discussed 

(By  Telegraph  to  Editor  &  Publisher) 

American  Falls,  Idaho,  Dec.  2. — 
Reclamation  of  arid  lands  of  Idaho, 
consolidation  of  newspapers  and  im¬ 
proved  cost  finding  were  subjects  that 
commanded  the  greater  amount  of  atten¬ 
tion  at  the  convention  of  the  Intermoun¬ 
tain  Editors  and  Publishers  at  the  Hotel 
Bannock  in  Pocatello,  November  30. 
Fifty-two  were  in  attendance  from  Utah 
and  Idaho.  The  meeting  was  presided 
over  by  Byrd  Trego,  editor  of  the  Black- 
foot  Republican. 

Thai  consolidation  of  newspapers 
means  the  end  of  the  partisan  paper  was 
the  trend  of  a  talk  on  consolidation 
by  K.  E.  Torrance,  editor  of  the  Ameri¬ 
can  Falls  Press,  recently  consolidated 
with  the  Power  County  News  and  the 
Rockland  Times.  This  subject  received 
further  attention  from  Ben  Reed,  edi¬ 
tor  of  the  Idaho  Falls  Daily  Post,  who 
spoke  of  the  benefits  received  when  his 
two  competitors  in  the  weekly  field  con¬ 
solidated. 

Cost  finding  and  an  explanation  of  the 
R.  T.  Porte  Franklin  price  list  were  the 
subjects  covered  by  S.  R.  Smith  of  the 
Porte  Company. 

Plans  are  under  way  for  the  forma¬ 


tion  of  an  active  State  Press  Associa¬ 
tion.  .As  a  result  of  the  Wednesday 
meeting  the  old  Idaho  Press  Club  will 
probably  be  the  nucleus  of  this  organi¬ 
zation. 


FORESTRY  MEETING,  DEC.  8-9 


National  Conservation  Plan  Before 

Committee  in  Washington 

(Special  to  Editor  &  ruBLisHCRi 

Washington. — The  Forest  Industries 
Program  Committee  has  been  called  to 
meet  in  Washington  Dec.  8  and  9  ,by 
Secretary  ,R.  S.  Kellogg  of  the  .American 
Paper  &  Pulp  .Association.  Coincident 
with  the  call  Charles  Lathrop  Pack, 
president  of  the  American  Forestry  As¬ 
sociation,  in  commenting  on  the  impor¬ 
tance  of  the  legislation  to  be  proposed 
by  the  committee,  said: 

“The  greatest  forward  step  in  for¬ 
estry  in  many  years  has  just  been 
achieved.  Practically  every  interest  con¬ 
cerned  in  a  forest  policy  has  agreed  upon 
provisions  for  national  legislation  which 
will  combine  protection  from  forest  fires, 
provide  for  reforestation  and  acquire¬ 
ment  by  the  government  of  more  forest 
land  and  will  go  far  toward  providing 
sufficient  forest  products  for  our  future 
needs.  The  legislation  proposed  is  sane, 
conservative,  fair  to  every  one  con¬ 
cerned  in  a  forest  policy  has  greed  upon 
cerned,  essentially  practical  and,  what 
is  most  important,  is  of  a  character  that 
Congress  is  most  likely  to  make  into 
law.  It  is  the  first  time  in  the  history 
of  forestry  in  this  country  that  all  of 
the  interests  concerned  are  so  closely 
united  in  approval  of  proposed  forestry 
legislation  and  stand  so  closely  together 
in  the  endeavor  to  secure  its  passage  by 
Congress.’’ 

Members  of  the  committee  are : 
George  S.  Long,  Tacoma,  and  E.  T.  Al¬ 
len,  Portland,  Ore.,  for  the  National 
Lumber  Manufacturers  Association;  El¬ 
bert  H.  Baker,  Qeveland,  Ohio,  and  S. 
P.  Weston,  New  York,  for  the  .American 
Newspaper  Publishers  Association; 
George  W.  Sisson,  Jr.,  R.  S.  Kellogg, 
Col.  W.  E.  Haskell  of  New  York,  with 
C.  H.  Worcester  of  Chicago  and  D.  A. 
Crocker  of  Bangor,  Me.,  for  the  Amer¬ 
ican  Paper  &  Pulp  Association ;  John 
Foley  of  Philadelphia  for  the  .Associa¬ 
tion  of  Wood  Using  Industries;  E.  F. 
Perry  of  New  York,  foi  the  National 
Wholesale  Lumber  Dealers  .Association; 


E.  W.  McCullough  of  Washington  of 
the  United  States  Chamber  of  Com¬ 
merce;  Charles  Lathrop  Pack  of  Lake- 
wood,  N.  J.,  and  P.  S.  Ridsdale  of  Wash¬ 
ington  for  the  American  Forestry  Asso¬ 
ciation. 


Riot  Pictures  Scoop  for  News 

Exclusive  photographs  of  the  S'inn 
h'cin  riots  on  Fifth  avenue.  New  York, 
the  afternoon  of  Thanksgiving  Day, 
were  reproduced  in  the  Daily  News, 
the  next  morning.  A  photographer 
of  the  Daily  News  was  in  front  of 
St.  Patrick’s  Cathedral  when  the  riots 
started.  .Although  struck  by  several 
stones,  he  snapped  away  in  the  thick  of 
the  fight  until  he  had  used  all  his  plates. 
Several  of  the  pictures  showed  victims  of 
police  clubs  prostrate  on  the  cathedral 
steps  and  in  the  street. 


A.  P.  Division  Chairmen  Called 

The  board  of  directors  of  the  Asso¬ 
ciated  Press  will  meet  December  8  and 
9,  when  chairmen  of  the  advisory  board 
of  the  four  grand  divisions  will  be  pres¬ 
ent.  They  are  A.  P.  Moore,  Pittsburgh 
Leader,  chairman  of  the  Eastern  Divi¬ 
sion;  M.  M.  Murdock,  Wichita  Eagle, 
chairman  of  the  Central  Division ;  Col. 
C.  B.  Blethen,  Seattle  Times,  chairman 
of  the  Western  Division,  and  H.  C.  Ad¬ 
ler  of  the  Chattanooga  Times,  chairman 
of  the  Southern  Division. 


Newspaper  Wedding  in  Washington 

Washingto.n,  D.  C. — Nelson  M.  Shep¬ 
ard  and  Mrs.  Lily  Lykes  Rowe,  both  of 
Washington,  were  married  recently  in 
this  city.  The  bride  was  formerly  on 
the  staff  of  the  Birmingham  (.Ala.)  News 
and  ihe  Birmingham  .Age  Herald  and 
for  several  years  has  been  engaged  in 
newspaper  work  in  Washington.  Mr. 
Shepard  is  a  well  known  newspaper  man 
of  that  city  and  is  a  son  of  the  late 
Justice  Shepard,  chief  justice  of  the 
court  of  appeals. 


Rotogravure  Section  in  Wichita 

Wichita,  Kan. — The  Wichita  Sun¬ 
day  Beacon,  which  will  make  its  appear¬ 
ance  December  5,  will  carry  a  special 
rotogravure  section,  a  4-page  comic  sec¬ 
tion,  and  a  magazine  section,  besides  ad¬ 
ditional  feature  articles. 


THE  PRINT  PAPER  SITUATION 

Ab  Seen  by  a  Publisher 

XT  EAVY  offerings  of  European  tonnage  at  6j4  cents  c.i.f.  ex-dock  New 
^York  went  begging  this  week. 

Offerings  of  heavy  tonnage  at  6  cents  did  not  find  takers. 

Meanwhile  domestic  and  Canadian  mills  were  seeking  tonnage  contracts  at 
from  654  to  lYi  cents  a  pound.  .jnnooo 

Expectations  of  imports  from  Europe  during  1921  now  total  about  300,000 

tons.  u  1  • 

Expected  new  domestic  and  Canadian  tonnage  to  come  on  the  market  in 
1921  is  indicated  to  be  about  200,000  tons. 

This  means  500,000  tons  more  paper,  from  which  must  be  deducted  about 
60,000  tons  made  by  marginal  mills  which  will  go  off  print  paper. 

Our  newspapers  will  probably  use  1(X),000  tons  less  than  in  1921  than  in 
1920  by  reason  of  shrinkage  in  volume  of  advertising. 

Notwithstanding  the  efforts  of  manufacturers  to  limit  production  in  order 
to  hold  up  prices,  there  will  be  an  enormous  surplus  in  1921.  Reduced  50  per 
cent  for  purposes  of  conservative  estimate,  we  will  have  250,000  tons  more 
paper  in  sight  than  we  shall  need. 

In  such  a  situation,  lower  prices  will  come  very  rapidly. 

I  sincerely  believe  it  a  mistake  to  make  contracts  for  the  full  year  1921  at 
present  prices. 

Now  is  the  time  to  conserve  print  paper  as  never  before. 

No  price  higher  than  4,  4)4  or  5  cents  a  pound  at  the  mill  is  justified  in  the 
case  of  modern  up-to-date  mills. 

Within  a  week  I  will  announce  a  definite  plan  for  providing  enornfous 
relief  to  small  newspapers  in  various  parts  of  the  country. 

I  am  going  straight  ahead  with  plans  for  construction  of  large  new  mill 
units  East  and  West  to  insure  co-operating  publishers  against  repetition  of 
the  outrages  inflicted  on  them  by  those  in  control  of  their  basic  supply. 

Jason  Rogers. 


HARTFORD  TIMES  HOST 
AT  HOUSE  WARMING 


Sixty  Publishers  and  Friends  of  Pap,, 
Inspect  New  Building  and  Attend 
Luncheon  at  Hartford 
Club 


(By  Telegraph  to  Editor  &  Publisher) 

Hartford,  Conn.,  Dec.  2. — The  Hart¬ 
ford  Times  today  entertained  sixty  vis- 
iting  publishers,  representatives  of  cor¬ 
porations  engaged  in  the  construction 
or  equipping  of  the  new  building,  and 
friends  of  the  newspaper.  At  luncheon 
at  the  Hartford  Club  the  guests  received 
halftone  pictures  of  the  Times’  new 
home  with  a  descriptive  article  by  their 
plates.  They  also  received  copies  of  the 
special  new  home  edition  which  the 
Times  is  printing  this  week.  Regrets 
were  received  from  numerous  publish¬ 
ers  and  other  friends  of  the  Times,  with 
expressions  of  best  wishes  for  the 
paper’s  success. 

Later  in  the  afternoon  the  guests 
were  taken  on  a  tour  of  inspection  over 
the  Times’  new  building  while  the  busi¬ 
ness,  news  and  mechanical  staffs  were 
at  work  in  getting  out  the  afternoon 
edition.  Mr.  Burr  and  the  other  execu¬ 
tives  received  many  congratulations 
from  other  publishers  and  editors  upon 
the  combination  of  beauty  and  utility 
which  e.xists  in  the  new  building. 

Short  addresses  of  felicitation  were 
made  at  the  luncheon  by  Col.  N.  G. 
Osborn  of  the  New  Haven  Journal- 
Courier  ;  Charles  Hopkins  Clark  of  the 
Courant,  and  Don  Barber  of  New  York, 
the  architect.  Mr.  Burr  was  toast¬ 
master.  Mr.  Barber  said  among  other 
things,  that  his  work  in  planning  the 
Times  had  been  one  of  the  pleasantest 
experiences  in  his  life. 

Those  who  attended  the  luncheon  and 
inspected  the  new  building  are : 

C.  H.  Clark,  Hartford  Courant;  E.  E.  Rine¬ 
hart,  Jr.,  Mergeiithaler  Linotype  Company;  F. 

E.  Sands,  Meriden  Journal;  J.  M.  Emerson, 
Ansonia  Sentinel;  Mayor  N.  C.  Brainard;  G.  F. 
Booth  and  J.  H.  Powers,  Worcester  Gazette; 
W.  J.  Mulligan,  Thompsonville  Press;  H.  B. 
Hale,  East  Hartford  Gazette;  J.  E.  A.  Hussey, 
International  Paper  Company;  A.  S.  Barnes, 

Bristol  Press:  Don  Barber  New  York;  G. 

C.  Waldo,  William  Steinke  and  Edward 
Flicker,  Bridgeport  Post. 

E.  E.  Smith,  Meriden  Record;  W.  J.  Flood, 
Manchester  News;  E.  G.  Riggs,  New  York,  New 
Haven  &  Hartford  Railroad;  W.  I..  Thomas, 
Worcester  Telegram;  J.  L,  Doyle,  New  Britain 
Record;  Robert  Vance,  New  Britain  Herald;  J, 

D.  Plummer,  Springfield  Union  ;  _S.  H.  Bowles, 
Springfield  Republican;  R.  H.  Gillespie,  Stam¬ 
ford  Advocate;  R.  L.  Wright,  Haverhill  Ga¬ 
zette;  T.  H.  Rodman  and  F.  W.  Schnejl,  Cut¬ 
ler-Hammer  Manufacturing  Company;  Kenneth 
Gordon,  Mark  Eidlitz  ft  Son ;  C.  C.  Kahlert 
and  Frank  Miller,  Kelly-Smith  Company;  C. 
H.  Scholey,  Shore  Line  Times;  T.  F,  Dt^er, 
Providence  Tribune;  J.  A.  Martin,  East  Hart¬ 
ford  Enterprise;  L.  G.  Morrill;  E.  S.  Ela,  Man¬ 
chester  Herald, 

Theodore  Bodenwein,  New  London  Day,  C. 
W.  Pickett,  New  Haven  Times-Leader;  C.  E. 
Hamilton;  W.  J.  Pape  and  E.  R.  Stevenson, 
Waterbury  Republican;  O.  S.  Freeman;  W.  E. 
Britt,  A.  N.  Colgrove,  Waterbury  American; 
Benjamin  Wood;  B.  E.  Stevens,  Middletown 
Press;  N.  G.  Osborn,  New  Haven  JournM- 
Courier;  K.  B.  Miller,  Pittsfield  Eagle;  H.  C 
Smith,  Rockville  Lender;  J.  M.  Morse,  Windsor 
Locks  Journal;  A.  C.  Worley,  New  Milford 
Times;  John  Day  Jackson,  New  Haven  Reg¬ 
ister;  Frank  C.  Summer,  H.  C,  W,  Stott,  and 
W.  O.  Burr,  C.  P.  Chamberlin,  J.  M.  Linton, 

F.  S.  Murphy,  C.  W.  Rowley  and  C.  L.  Sher¬ 
man  of  the  Times, 


Pays  $6.10  for  Cord  of  Spruce 

(Special  to  Editor  &  Publisher) 
Toronto, — A  new  record  was  set  for 
the  price  of  spruce  in  the  Province  of 
Ontario,  when  the  local  government  sold 
to  J,  T,  Horne,  of  Fort  William,  SO 
square  miles  of  timber  limits,  A  price  of 
$6.10  a  cord  for  spruce  was  offered  by 
Mr.  Horne,  and  21  cents  a  tie  for  jack 
pine.  A  few  days  ago  $6.05  was  the 
highest  price  paid  for  spruce,  and  pre¬ 
vious  to  that  $3.46  was  the  largest  tender. 
The  limits  are  situated  near  Jellicoe  on 
the  Canadian  National  Railways  east  of 
the  Nipegon  Reserve. 
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BALTIMOREANS  PACK  BANQUET  HALL 
TO  WELCOME  FRANK  MUNSEY 

Publishers  and  Publicists,  Including  President-elect  Harding, 
Send  Congratulations — Executive  Staffs  of  American, 
News  and  Star  Merged 


Arthur  G.  Turner,  managing  editor  of  recording  secretary;  A.  H.  Gill,  Times, 
the  News,  will  continue  in  that  capacity,  financial  secretary-treasurer.  C.  H". 
as  will  the  editor,  C.  M.  Harwood,  and  Derby  of  the  Republican,  Charles  Ste- 
the  city  editor,  R.  D.  Stuart.  W.  B.  vens  of  the  Times  and  Alex  Thompson 
Kines  will  continue  as  city  editor  of  the  of  the  Scrantonian  were  elected  members 
American.  A.  J.  Brashears,  city  editor  of  the  executive  board.  It  was  reported 
of  the  Star,  will  be  attached  to  the  staff  at  the  meeting  that  the  I.  T.  U.  had 
of  the  new  combined  sheets.  Walter  postponed  action  on  the  proposal  that 
Hough,  managing  editor  of  the  Star,  will  the  international  union  surrender  juris- 
not  go  with  the  Munsey  organization.  diction  over  newswriters’  locals.  Noth- 

-  ing  is  to  be  done  regarding  the  matter 

AMERICAN  BUILDING  NOT  SOLD  u'dil  the  executive  board  reports  to  the 

_  next  convention,  to  be  held  in  Quebec 

Munsey  Will  Lease  Press  and  Stereo-  1922. 

type  Rooms  from  Agnus  “ 

Baltimore. — The  American  Building  COAST  OFFICE  FOR  AD  BUREAU 


BY  DWIGHT  BURROUGHS  “  - '  ing  is  to  be  done  regarding  the  matter 

(Baltimore  Correspondent  Editor  &  Publisher)  AMERICAN  BUILDING  NOT  SOLD  until  the  executive  board  reports  to  the 

Baltimore,  Nov.  30. — Baltimore  town  ccived  a  tremendous  demonstration  when  -  next  convention,  to  be  held  in  Quebec 

turned  out  tonight  to  do  honor  to  Frank  he  arose  to  respond  to  his  toast.  Munsey  Will  Lease  Press  and  Stereo-  1922. 

A  Munsey  in  connection  with  his  pur-  The  banquet  program  was  introduced  Rooms  from  Agnus  - - 

chase  of  the  American  and  Star,  of  wdth  a  number  of  muskal  selections  by  American  Building  COAST  OFFICE  FOR  AD  BUREAU 

which  he  assumed  control  at  midnight,  the  Baltimore  Symphony  Orchestra.  L>ALiiMUKt  i  ne  .fviiicricdn  ounuing 

Mr.  Munsey  already  owned  the  News,  The  soloists  w'ere  Margaret  G.  Rabold,  _ 

with  which  the  Star  was  a  competitor  in  soprano,  and  Horatio  Connell,  baritone.  transaction  which  gave  him  me  Committee  Authorizes  Preparation  of 
the  afternoon  field.  The  Star’s  last  edi-  After-dinner  speaking  was  introduced  nrnnertv  r!f  nf  Pl«n  Optimistic  for  1920 

tion  was  printed  this  afternoon.  The  by  Former  Mayor  James  H.  Preston,  q  p  Fulton  under  the  trusteeshio  of  committee-in-charge  of  the  Bu- 

.^imerican  will  bear  Mr.  Munsey  s  colors  ^vho  presented  the  toastmaster.  Judge  r-’^gral  Felix  A^nns  Mr  Miincev  is  Advertising,  American  News- 

at  its  forepeak  m  Baltimore s  morning  Frank  I.  Duncan.  The  speakers  were:  usinir  the  nress  and  stereotvne  rooms  tn  Publishers’  Association,  which 

journalistic  field  hereafter,  while  the  Hon.  Albert  C.  Ritchie,  governor  of  increase  tL  facilities  for^^issuinir  the  Tuesday,  November 

News  will  continue  his  afternoon  paper.  Maryland;  Hon.  William  F.  Broening,  30,  authorized  William  A.  Thomson, 

Tonight’s  dinner  was  held  at  the  Hotel  mayor  of  Baltimore;  General  Felix  ,  General  Anmis  It  is  renorted  ^^irector,  to  prepare  a  plan  covering  the 

Rennert,  and  the  attendance  was  limited  Agnus;  Stuart  Olivier,  manager  of  the  ,  .  ,f  Mimsev  has  semred  a  cite  establishment  of  a  San  Francisco  office 
only  by  the  capacity  of  the  large  banquet  Xews;  Mr.  Munsey.  ^  ^  for  the  organization.  This  plan  is  to  be 

u,*ii  Qrrvrpc  rti  nprenne  whn  desired  tfi  ♦u.a  ^^1  ^  newspaper  OUllQing  WnlCn  Will  x _ xf..  _ ‘f _ e  .t 


only  by  the  capacity  of  the  large  banquet  News;  Mr.  Munsey. 


presented  for  the  consideration  of  the 


hall.  Scores  of  persons  who  desired  to  President-elect  Harding  sent  the  fol-  bmis<»  br>th  his  mnrnin^  presented  for  the  consideratio: 

be  present  had  to  be  refused  tickets  when  lowing  radio  message  from  the  steamer  and  n  t  ^  committee  at  the  next  meeting 

.i,/.anariiv  of  tho  oGce  had  been  sub-  K.  newspapers  and  upon  its  completion,  will 


the  capacity  of  the  place  had  been  sub-  Pastures  to  the  editor  of  the  News  to  be 
scribed.  read  at  the  dinner :  . 

Every  branch  of  Baltimore  s  and  exceedingly  interesting  to  learn 

Maryland  s  social  family  was  represented  ^  Munsey’s  purchase  of  The 


rent  the  present  News  structure  as  an 
office  building.  • 


It  is  hoped  to  have  the  office  under 
way  early  in  1921. 

Officers  of  the  Bureau  reported  in  de¬ 
tail  current  activities  in  connection  with 


in  the  big  throng  that  sat  at  the  beflow-  gj^itjmore  American  and  Star  and  the  DETROIT  TIMES  CHANGES  DRESS  the  development  of  national  newspaper 

ered  tables.  Van  Leer  Black,  owner  of  Mr.  contemplated  consolidation  of  The  Balti-  -  advertising.  The  outlook  for  1921  was 

Munsey  s  competing  papers  er^  e  ^cjre  News  and  Star,  which  gives  Balti-  Adds  “Daily,”  Uses  Red  Streamer,  ffgarded  as  most  satisfactory.  The 
Sun  and  Evening  Sun,  was  a  mem  er  o  more  one  of  the  foremost  newspaper  prop-  Changes  Type  from  8  to  7-point  committee-in-charge  adopted  the  follow- 

the  committee  arranging  the  banquet  erties  in  the  world.  One  must  especially  „  ing  resolution : 

Many  of  the  associates  of  Mr.  Munsey  retirement  of  General  Agnus,  “The  committee-in-charge  of  the  Bu- 

on  the  News  and  to-be  associates  from  1^3^  Detroit,  Nov.  29.-The  Times  ap-  Advertising,  meeting  n 


committee-in-charge  adopted  the  follow¬ 
ing  resolution : 

“The  committee-in-charge  of  the  Bu¬ 
reau  of  Advertising,  meeting  in  New 


,he  staffs  of  the  American  and  Star,  were  ^  ^  ^he  ^me  ^f  ersonal  jo;;:  in  an  entirely  new  “dress”  to-  ^  con  d  he  affa  s  of' the  c^r" 

nal  sm  which  has  left  an  abiding  impress  ‘^rice  the  usual  amount  of  „^t,3  satisfaction  he 

t  sr™;"ssrRs:  t.'*'!;  progr.,,  d„™g  .he  ve,. 


.  o...  rnanv  npw  A  His-  “uics  wiui  sailSiacttOIl  tne 

the  country.  Mr.  Munsey  will  have  a  .  .  ,  ^ .  *  j  •  c  Progress  made  during  the  past  year  It 

representen  uy  uovenior  zv.oeri  lvuc.uc  great  instrumentality  for  serving  the  city,  change  is  noted  in  the  use  o  53  committee  ffiat '  the 

and  Mayor  William  F.  Broening,  besides  red  ink  on  the  first  page  for  one  small  inc  S  ingly 

numerous  lesser  lights,  while  ex-govern-  news  streamer  in  each  edition.  The  ^  ,  iiicicasingiy 

j  i*u  11  1.  Alunsey  s  habit  of  serving  well.  ua*  r4.u  uu  1.  j  effective  factor  in  the  develooment  of 

ors  and  ex-mayors  were  liberally  be-  ,  ,,  ,  ,  1  *^yP^  the  paper  has  been  changed  j  “^^''A'^^P'ucni  01 

sprinkled  about  the  premises.  Also  Sen-  With  all  my  heart  I  congratulate  throughout  from  eight  to  seven  point.  »cjwspaper  advertising, 

ators  and  Congressmen,  to  say  nothing  everybody  concerned  and  Baltimore  par-  ^he  name  has  been  changed  to  The  ^’"ee  the  Bureau  of  Advertising  is 
of  coimcilmen,  and  a  scattering  county  ticularly.  I  salute  General  Agnus  afe-  Detroit  Daily  Times,  the  word  “Daily”  L ^Pefating  impar- 
commissioncr  or  two  who  had  journeyed  ‘'onately  and  reverentially,  and  wish  Mr.  ^^e  old  title.  newspapers, 

in  from  the  rural  districts  for  the  occa-  Munsey  and  his  staff  new  and  greater  ^mong  these  additions  are  the  Interna-  committee-in-charge  urges  its  mem- 

sion  triumphs.  tional  News  Service  leased  wire  report  ^  ^  tieir  personal  business 

Leading  educators  of  the  community  Telegrams  of  congratulation  were  also  the  entire  New  York  World  feature  ‘?  '"‘^‘‘est  newspaper  publishers  in  their 
graced  the  occasion  with  their  presence,  sent  by  Henry  Watterson,  editor  emeritus  .^rvice.  po*  now  members  of  the 

notable  amnnir  the  committeemen  being  the  Louisville  Courier-Journal ;  Ado  ph  j^e  names  of  the  officials  of  The  De-  J®*"  work  and  support.” 


graced  the  occasion  with  their  presence,  sent  by  Henry  Watterson,  editor  emeritus  .^rvice.  po*  now  members  of  the 

notable  among  the  committeemen  being  the  Louisville  Courier-Journal ;  Ado  ph  j^e  names  of  the  officials  of  The  De-  work  and  support.” 

Dr.  Frank  J.  Goodnow  and  Dr.  William  Dchs,  of  the  New  York  Times;  Vic-  jinies  Company,  publishers,  are - 

H.  Welch,  of  Johns  Hopkins.  I-a'vsoiL  ^  me  Chica^  Daily  gjyen  under  the  editorial  masthead  as:  To  Speak  at  Advertiting  Club 

Chief  Judge  Morris  A.  Soper,  of  the  News:  Cyrus  H  K.  Curtis  of  Fhiladel-  janjes  Schermerhorn,  president  and  Two  excellent  speakers  will  give  ad- 

Supreme  Bench  of  Baltimore  City,  and  *1’  general  manager;  M.  E.  Adamson,  busi-  dre.s,ses  next  week  at  the  Advertising 

Judge  John  C.  Rose,  of  the  United  States  Edge  and  Henry  Cabot  Lodge  and  Col.  ^£55  manager ;  W.  N.  Burkhardt,  man-  Club  of  New  York  Ada  Ward  a  cele 

R-v.  .  ^  .....  ...  (■i#»nrap  Hnrvpv  _ r.  _  i*.  .  .  .«  t  _  01 _ i--„_  .  -  _  .  *  **  <x 


District  Court,  led  the  list  of  distin-  George  Harvey. 

guished  jurists.  Then  there  were  bank-  Number  of 

ers,  merchants,  lawyers,  doctors  and  a 

general  array  of  men  conspicuous  in  the  . 

community  in  one  or  another  business  or  merging  the  si 

professional  activity.  •  can  and  Star  i 


Number  of  Workers  Dropped 

The  past  few  days  have  been  occupied 
in  merging  the  staffs  of  the  News,  Ameri¬ 
can  and  Star  into  a  compact  working 


aging  editor,  and  James  Schermerhorn,  brated  English  lecturer,  who  became 
Jr.,  secretary  and  editor.  known  to  many  American  boys  during 

— - -  the  war,  will  make  an  address,  Decem- 

Spender  Addresses  Ad  Club  on  “Getting  Together,”  a  plea  for 

E.  Harold  Spender,  M.  A.,  of  Uni-  f.  understanding  between  the  Eng- 


^'ThT'v^hi^'h'emTof  the  after-banquet  force.  A  number  of  men  in  both  business  versify  College,  England,  was  the  honor  Tffimsda^,'"DecSer  9  °Roger' 

wplrnmp  and  rnn-  and  editorial  forces  will  not  continue  in  guest  and  speaker  at  the  Advertising  Lny,  i..ccemDer  v,  Koger  Babso^ 

gratulations,  and  more  than  one  of  the  J^^e  service  of  any  of  these  papers,  but  Club  of  New  York  at  its  weekly  lunch-  d[,3^3^^hTcluf 

speakers  laid  stress  upon  the  point  that  ^ave  secured  other  affiliations,  most  of  eon,  November  Mr  Spender  who  is  _ _ 

the  ritv  and  its  oeonle  were  to  be  con-  ‘hem  outside  the  newspaper  business.  a  distinguished  journalist,  is  in  America 

grattilatol  no  less  than  Mr.  Munsey  Stuart  Olivier,  who  has  been  Mr.  Mun-  with  the  British  delegation  now  partici-  ^nnett  Duractor.  Meet 

Lie  f„ii»r  intn  thp  tipws-  scy’s  Baltimore  representative,  will  have  pating  in  the  American  celebration  of  Colonel  Henry  Watterson,  editor 

Mnpr  field  nf  the  town  general  direction  of  the  affairs  of  the  the  Tercentenary  of  the  landing  of  the  emeritus  of  the  Louisville  Courier  Jour- 

^  Mr  Munsev’s  response  to  the  many  American,  and  Herbert  Wyle  Filgrim  Fathers.  His  talk  ranged  over  nal  and  Samuel  Untermyer,  counsel  for 

cI;h  rif  ^nd  to  him  was  in  will  continue  as  business  manager.  a  variety  of  topics,  although  his  subject  the  association,  were  elected  honorary 

te  naTrf  of  a  pVomle  °haV  he  w™H  Frank  D.  Webb,  arsis, an,  general  man-  -  w“  "M™  and  Affairs  in  members  of  [he  James  Gordon  Benne,, 

use  his  journalistic  resources  in  this  city  ager  to  Mr.  Olivier,  will  fill  the  same  ^r.  Spender  oiiched  upon  the  fjociation,  Inc  at  the  first  meeting  of 

to  further  the  best  interest  of  the  people  functions  for  both  .papers.  He  will  have  question,  contrasted  the  position  ^he  Board  of  Directors  in  New  York, 

and  in  the  development  of  city  and  state  as  associate  in  the  advertising  manage-  Llo>d  George  in  England  and  Presi-  a  An  executive  committee 

and  the  tributary  country.  He  was  given  ment  John  Elmer,  former  advertising  Wilson  in  America,  made  a  few  composed  of  .Robert  E.  Livingston, 

a  most  flattering  ovation  when  he  started  manager  of  the  American  and  Star.  Mr.  suggestions  about  the  League  of  Nations  Wellington  Wright,  Harry  C.  Silver, 


paper  field  of  the  town. 

Mr.  Munsey’s  response  to  the  many 
kind  words  said  of  and  to  him  was  in 
the  nature  of  a  promise  that  he  would 


an7wUrheconcTudThirVTmr^^^^^^  Enier^ak^s'  the  VniiVra^ertising  force  and  other  world  problems.  George  Bonte  and  Martin  Retry  was 

at  the  conclusions  of  the  set  program  of  the  American  and  Star  with  him  to  . .  _.  appoin  e  . 

held  a  reception  at  which  everyone  was  the  American  and  News.  Hart  Heads  Scranton  Newswriters 

personaily  presented  to  him.  Many  of  Mandel  Baum  and  W.  W.  Scott,  busi-  Scranton,  Pa. — Members  of  News-  A.  P ,  Opens  Bureau  at  Panama 
them  he  already  knew  through  his  previ-  ness  managers  of  American  and  Star,  will  writers’  Union  No.  3  of  this  city  re-  F.  C  Scoville,  for  three  years  head  of 
ous  visits  to  Baltimore.  remain  associated  with  Gen.  Agnus  in  cently  elected  officers  for  the  ensuing  the  .Associated  Press  bureau  in  Mexico 

In  the  course  of  the  evening’s  talks  the  direction  of  the  affairs  of  the  Fulton  year.  Edward  Hart  of  the  Times  was  City,  has  been  transferred  to  Panama, 
tribute  was  time  and  again  paid  to  Gen.  estate,  which,  among  other  things,  con-  named  president  to  succeed  James  where  the  A.  P.  is  opening  a  Central 
Felix  Agnus,  the  retiring  head  of  the  trols  the  16-story  American  Building,  O’Connor.  Harold  Myers  of  the  Re-  American  bureau.  Louis  La  Coss,  who 
papers  which  have  been  bought  by  Mr.  which  will  henceforth  be  devoted  exclu-  publican  was  chosen  vice-president,  has  been  assistant  to  Mr.  Scoville,  suc- 
Munsey,  and  the  veteran  journalist  re-  sively  to  office  purposes.  Other  officers  are  Tom  J.  Brislin,  Times,  ceeds  him  in  Mexico  City. 


A.  P.  Opens  Bureau  at  Panama 

F.  C  Scoville,  for  three  years  head  of 


lo 
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RUMELY  DEFENSE  IS  THAT  U.  S.  CITIZEN 
PAID  FOR  N.  Y.  EVENING  MAIL 


Co-Defendant  Lawyers  End  Pleading — British  Censor’s  Activity 
Cited  SIS  Resison  for  Secrecy  in  Purchase 
of  Newspaper 


By  FRANK  IRISH 

fourth  week  in  the  taking  of 

testimony  in  the  trial  of  Dr. 
Edward  A.  Rumely  for  violation  of 
the  Trading  with  the  Enemy  Act, 
along  with  two  lawyers,  S.  Walter 
Kaufmann  and  Norvin  R.  Lindheim, 
was  marked  by  the  conclusion  of  the 
special  defense  of  the  two  co-defend¬ 
ants,  and  the  opening  of  that  of  Dr. 
Rumely  himself.  Judge  William  I. 
Grubb,  of  Alabama,  who  is  presiding, 
had  adjourned  the;  trial  from  Wed¬ 
nesday  night  of  last  week  until  Mon¬ 
day,  so  that  when  the  court  resumed, 
everyone  had  had  ample  opportunity 
to  recover  from  the  hazards  of 
Thanksgiving  Day.  The  courtroom 
is  indeed  marked  by  an  air  of  bon¬ 
homie  rather  unusual  in  a  proceed¬ 
ing  of  such  sjsrious  possibilities,  which 
is  very  likely  due  in  large  part  to  the 
general  feeling  that  the  Government’s 
chance  of  securing  a  conviction  for 
any  sort  of  war  offense  at  the  present 
time  is  mighty  slim,  no  matter  how 
strong  the  evidence  may  be. 

Arthur  G.  Hays,  the  head  of  the  law 
firm  of  Hays,  Kaufmann  &  Lindheim,  of 
which  the  two  co-defendants  are  mem¬ 
bers,  was  a  witnes*s  last  Monday.  He 
gave  a  general  survey  of  the  dealings  of 
his  firm  with  Rumely,  and  in  particular 
a  breezy  account  of  an  interview  held 
with  the  doctor  on  September  14,  1917, 
at  which  his  partners  were  present.  It 
appeared  then  that  Dr.  Rumely  was  very 
much  disgusted  with  his  bargain,  and  he 
was  insistent  that  something  must  be 
done.  For  one  thing,  the  Evening  Mail 
had  lost  some  $80,000  within  quite  a  brief 
period,  there  was  then  nothing  at  all  that 
could  by  possibility  be  construed  into  a 
remote  resemblance  to  rosy  prospects, 
and  to  complete  the  gloom,  a  payment 
had  to  be  made  within  a  short  time  on 
half  a  million  dollars  of  bonds.  And, 
furthermore,  the  doctor  felt  that  he  had 
gone  in  just  as  far  as  he  possibly  could, 
and,  indeed,  he  wanted  to  be  relieved 
of  the  notes  that  he  carried.  At  that 
time  he  had  given  notes  in  round  figures 
totaling  $1,375,000,  which,  he  said,  he 
could  recover,  under  the  terms  of  his 
agreement,  by  turning  over  the  stock 
which  he  held.  He  was  apparently  sick 
of  the  whole  affair,  and  he  threatened 
to  demand  the  notes,  on  the  terms  stated, 
unless  a  proposition  which  he  made  was 
accepted.  That  proposition  was  that  all 
his  outstanding  notes  be  returned  to  him, 
and  that  he  would  give  a  new  note  for 
$100,000— in  which  case  he  would  con¬ 
tinue  to  run  the  paper.  In  this  painful 
dilemma.  Dr.  Rumely  was  requested  to 
withdraw  for  a  time,  while  the  three 
'  lawyers  held  a  conference. 

Rumely  Didn’t  Worry 

As  a  result  of  the  said  gloomy  confab. 
Dr.  Rumely  was  besought  to  make  his 
new  note  for  $200,000,  instead  of  for  half 
that  amount.  He  also  was  treated  to  a 
preliminary  exhortation,  which  he  no 
doubt  found  exceedingly  touching — even 
if  the  “touch”  was  not  wholly  effective! 
Mr.  Hays  admitted  on  the  stand  that  he 
had  used  language  to  Eh".  Rumely  very 
much  after  this  style: 

“This  is  a  hell  of  a  situation.  Don’t 
you  feel  the  responsibility  that  rests  upon 
you  ?” 

Apparently,  the  doctor  didn’t.  Least¬ 
wise,  the  eminent  legal  gentlemen  were 
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compelled  to  accede  to  his  terms.  In 
explaining  this  decision,  the  witness  said : 

“We  were  up  against  it.  Unless  we 
accepted  Dr.  Rumely’s  offer,  there  ap¬ 
peared  to  be  no  alternative  but  that  our 
law  firm  should  undertake  to  run  the 
paper.” 

And  the  eminent  practitioner  seemed 
to  be  fully  alive  to  the  awful  possibilities 
of  such  an  undertaking! 

Mr.  Hays  also  explained  that  it  was, 
of  course,  wholly  impossible  to  secure 
any  more  advances  from  Sielcken,  inas¬ 
much  as  the  United  States  was  then  in 
the  war.  The  most  that  the  lawyers 
could  do  was  to  save  what  they  could 
from  the  wreckage. 

Britons  Take  a  Peek 

Alfred  Hoff,  at  present  a  soldier  in 
the  United  States  Army,  stationed  at  Fort 
Slocum,  was  also  called  by  the  defense, 
to  prove  the  espionage  exercised  by  the 
British  authorities  here,  which  had  pre¬ 
viously  been  given  as  a  reason  for  keep¬ 
ing  the  details  of  the  purchase  of  the 
Mail  a  secret.  It  will  be  recalled  that 
the  defense  claims  that  the  money  for 
the  purchase  of  the  paper  came  from 
Herman  Sielcken,  an  American  citizen, 
who  was  in  Germany  when  the  war 
broke  out,  and  was  unable  to  get  back  to 
the  United  States.  He  used  the  German 
wireless  for  the  transmission  of  messages, 
and  also  of  money,  because  that  was  the 
only  method  of  communication  between 
Germany  and  the  United  States,  England 
having  complete  control  of  the  cables. 
But  the  Imperial  German  authorities 
here  wished,  naturally,  to  keep  such  mat¬ 
ters  away  from  the  British  so  far  as 
possible.  This  man  Hoff  was  put  on  the 
stand  to  tell  how  in  1916  he  had  been 
employed  as  a  messenger  by  Dr.  Feuhr, 
one  of  the  prominent  German  propagand¬ 
ists,  and  as  such  he  used  to  take  docu¬ 
ments  from  time  to  time  to  such  leading 
lights  of  the  cause  as  Dr.  Heinrich  F. 
Albert,  the  German  fiscal  agent,  and 
George  Sylvester  Viereck,  then  publisher 
of  the  Fatherland.  But  one  day  some 
unscrupulous  limb  of  Satan  laid  hold  of 
Mr.  Hoff  and  corrupted  him.  After  that, 
as  he  cheerfully  admitted,  he  used  to 
take  divers  documents  from  Dr.  Feuhr 
for  delivery  to  other  eminent  educators 
of  the  American  public,  but  on  the  way 
he  used  to  drop  in  for  a  little  while  at 
some  den  maintained  by  the  British  au¬ 
thorities,  whom  he  allowed  to  have  a 
peek  at  the  same.  After  the  papers  had 
been  opened  and  copied — or  perhaps  pho¬ 
tographed — ^they  were  sealed  up  again 
with  delectable  neatness,  and  the  virtu¬ 
ous  messenger  continued  on  his  way.  In¬ 
cidentally.  it  may  be  noted,  these  trifling 
interruptions  used  to  net  Mr.  Hoff  the 
neat  little  sum  of  $10  or  $15  per. 

On  Monday,  also,  the  defense  started 
to  read  into  the  record  a  long  deposition 
by  Dr.  Heinrich  F.  Albert,  the  German 
fiscal  agent  in  the  United  States.  That 
deposition  was  taken  by  Harold  Harper, 
who  is  prosecuting  the  case  for  the  Gov¬ 
ernment.  It  was  taken  in  Berne,  Switz¬ 
erland,  which  would  be  a  good  meeting- 
place  for  representatives  of  two  govern¬ 
ments  that  are  still  technically  at  war. 
It  will  be  noted,  however,  that  the  United 
States  did  not  put  the  document  in  evi¬ 
dence — which  is  a  pretty  good  indication 
that  the  Government  lawyers  did  not  re¬ 
gard  it,  on  the  whole,  as  being  favorable 


to  their  side.  The  question  then  nat¬ 
urally  occurs  to  the  alert  readers.  How 
did  it  come  into  the  possession  of  the 
defense?  The  answer  to  this  question  in¬ 
volves  one  of  those  oddities  of  the  law 
which  are  a  perpetual  puzzle  to  intelli¬ 
gent  laymen,  and  a  delight  as  well — un¬ 
less  they  happen  to  be  of  the  tragic 
order ! 

It  appears  that  a  good  while  ago  the 
defense  obtained  a  court  order  which 
gave  them  access  to  the  deposition,  just 
as  courts  not  infrequently  permit  de¬ 
fendants  to  examine  the  minutes  of  the 
Grand  Jury,  even  in  advance  of  the  trial. 
The  defense  liked  the  deposition,  and  so 
it  went  in.  Mr.  Baldwin  first  read  a  lot 
of  it  to  the  jury,  but  it  is  a  long  docu¬ 
ment,  and  finally,  by  agreement  of  coun¬ 
sel,  the  two  Government  lawyers  read  the 
rest  of  it,  Mr.  Alcorn  reading  the  ques¬ 
tions,  and  Mr.  Harper  the  answers.  It 
took  a  good  part  of  two  days  to  com¬ 
plete  the  job. 

The  deposition  dealt,  for  the  most  part, 
with  matters  already  familiar  to  the  jury, 
the  only  new  phase  being  the  particular 
viewpoint  exhibited  by  Dr.  Albert.  His 
portrayal  of  Dr.  Rumely  was  in  general 
that  of  a  newspaper  man,  who  was  in¬ 
terested  chiefly  in  getting  the  news  for 
his  paper,  although  his  special  aim  was 
to  have  the  German  side  fairly  set  forth. 
There  appears  to  have  been  some  differ¬ 
ence  of  opinion  as  to  the  use  of  the  Ger¬ 
man  wireless.  Rumely  wanted  an  exclu¬ 
sive  wireless  .service  for  his  paper,  where¬ 
as  Albert  pointed  out  that  the  stations 
were  fully  occupied  with  German  Gov¬ 
ernment  business.  Albert  declared  that 
Rumely  wished  to  make  money  out  of 
his  paper,  while  at  the  same  time  he 
earnestly  desired  that  the  American  peo¬ 
ple  should  be  kept  informed  as  to  the 
real  facts  of  controversial  matters,  as 
held  by  the  Germans.  Their  relations, 
however,  were  not  wholly  confined  to 
such  matters.  Thus  on  one  occasion  Al¬ 
bert  gave  Rumely  $10,000  to  buy  tractors 
for  Germany.  They  never  got  there, 
though,  which  is  not  surprising,  in  view 
of  the  vigilance  exercised  at  that  period 
by  British  and  French  cruisers. 

Say»  Money  Wat  Sielcken’* 

He  also  gave  his  version  of  the  now 
familiar  story  of  the  advancing  of  $750,- 
000  to  Rumely  for  the  initial  payment  in 
the  purchase  of  the  Evening  Mail.  He 
turned  over  the  money  by  direction  of 
Dr.  Dernburg,  but  without  formal  writ¬ 
ten  instructions,  or  receiving  a  note.  In 
explaining  this  action  he  said  that  he 
had  known  Dernburg  as  a  banker  and  a 
responsible  man,  and  he  would  have  paid 
out  almost  any  amount,  on  instructions 
from  him,  at  that  time,  without  making 
any  close  inquiry  into  the  matter.  He 
also  declared  that  he  knew  that  the  money 
so  advanced  belonged  to  Herman 
Sielcken.  the  coffee  king — and  so  corrob¬ 
orated  the  main  point  in  the  defense. 

An  incidental  matter  in  the  deposition 
was  the  reference  to  a  letter  written  to 
Dr.  Albert  in  February,  1916,  by  Samuel 
Untermyer,  whose  manifold  and  diversi¬ 
fied  activities  recall  the  saying  about  the 
late  Andrew  Lang  by  his  literary  asso¬ 
ciates,  that  the  industrious  Scotch  writer 
must  have  been  a  syndicate  rather  than 
an  individual.  The  letter,  which  was 
written  on  board  a  houseboat  in  Florida 
waters,  discussed  the  possible  purchase 
of  “that  morning  and  evening  paper 
alxjut  which  we  have  been  talking,” 
which  could  be  had  for  “a  price  slightly 
under  two  millions  for  four-sixths  of 
the  capital  stock,  which  includes  valuable 
real  estate  on  Park  Row,”  by  which  the 
Sun  was  meant.  The  whole  matter  was 
explained  at  length  to  the  Overman  Con¬ 
gressional  Committee,  years  ago,  which 
was  told  that  the  late  Col.  Caleb  Van 
Hamm  and  some  friends  desired  to  ob¬ 


tain  control  of  the  property,  but  the 
project  fell  through  because  the  interests 
desiring  to  sell  could  not  turn  over  a 
majority  of  the  stock.  So  far  as  Dr.  Al- 
bert  was  concerned,  he  said  he  had  re¬ 
ferred  the  matter  to  the  German  Foreign 
Office  in  Berlin,  and  he  could  not  recall 
that  anything  further  came  of  -it. 

Norvin  R.  Lindheim,  one  of  the  co¬ 
defendants,  was  a  witness  on  Wednesday. 
The  drift  of  his  testimony  was  that  he 
never  had  any  personal  connection  with 
the  Rumely  affair  at  all,  and  that  it  was 
only  as  being  business  of  the  firm  that 
he  had  any  knowledge  of  it  at  all.  He 
admitted  that  the  report  to  the  Alien 
Property  Custodian,  on  which  the  indict¬ 
ment  is  based,  was  submitted  to  him, 
and  that  he  approved  it,  but  he  declared 
that  he  passed  on  it  only  as  to  matters 
of  form,  and  was  wholly  uninformed  as 
to  the  details  of  the  transaction.  He 
said  that  Mr.  Kaufmann  and  Dr.  Rumely 
had  brought  it  to  him  for  examination. 
It  will  be  remembered  that  the  former 
is  blind,  and  it  would  be  natural  that  he 
would  not  pass  finally  on  a  legal  docu¬ 
ment. 

Involved  in  German  Affairs 

Mr.  Lindheim  also  corroborated  the 
testimony  of  the  head  of  his  firm,  Mr. 
Hays,  as  to  the  painful  interview  of  Sep¬ 
tember  14,  1917.  He  verified  the  facts 
that  took  place,  on  that  occasion,  but  he 
asserted  that  he  was  himself  so  unin¬ 
formed  as  to  what  it  all  meant,  that  he 
had  to  ask  the  others  what  it  was  all 
about.  It  was  only  as  an  affair  of  the 
firm  that  it  came  before  him. 

The  cross-examination  of  Mr.  Lind¬ 
heim  occupied  a  good  part  of  Thurs¬ 
day,  but  no  additional  details  of  prime 
importance  were  brought  out,  al¬ 
though  cumulative  evidence  was  ad¬ 
duced  that  the  two  lawyer  defendants 
were  deeply  concerned  in  German 
affairs  during  the  early  part  of  the 
war.  Mr.  Harper  put  in  evidence  an 
itemized  bill  of  Hays,  Kaufmann  & 
Lindheim,  rendered  to  Dr.  Albert, 
which  covered  the  period  from  May 
1,  to  December  31,  1915,  the  former 
date  being  about  the  time  that  the 
negotiations  began  which  resulted  in 
Dr.  Rumely’s  acquiring  control  of  the 
Evening  Mail.  But  no  additional 
proof  was  brought  out  of  the  specific 
offense  alleged,  which  is,  that  the  de¬ 
fendants  had  concealed  the  German 
ownership  of  the  paper. 

One  item  in  this  bill  had  to  do  with 
four  payments  that  were  made  to 
Carl  Heinau,  treasurer  of  the  Bridge¬ 
port  Projectile  Company,  aggregating 
$1,500,000.  Persons  who  followed  the 
war  minutely  may  remember  that  the 
German  Government  gave  a  contract 
to  this  concern  which  was  designed  to 
keep  it  busy  until  the  close  of  the 
struggle.  Of  course,  Germany  was 
unable  to  secure  delivery  of  the  goods 
ordered  at  the  time,  but  the  object 
was  to  prevent  the  use  of  the  works 
to  supply  the  Allies.  In  the  cross- 
examination  of  Mr.  Lindheim  he  re¬ 
lated  that  on  February  14,  1917,  when 
various  high  German  officials  left  this 
country,  Capt.  Hans  Tauscher  gave 
to  him,  Lindheim,  a  general  power  of 
attorney  to  manage  the  holding  com¬ 
pany  that  controlled  the  projectile 
works.  Capt.  Tauscher  was  for  years 
the  representative  of  the  Krupps  in 
this  country,  besides  being  known  as 
the  husband  of  a  famous  opera  singer. 

Mr.  Lindheim’s  testimony  concluded 
that  bearing  specially  upon  the  de¬ 
fense  of  the  two  co-defendants. 
Stephen  C.  Baldwin,  counsel  for  Dr. 
Rumely,  then  began  his  opening  ad¬ 
dress,  outlining  to  the  jury  the  main 
elements  of  his  case.  This,  as  has 
(Continued  on  page  41) 


SI 


Wo 


V 

been 

Gen( 

stat< 

“I 
gres 
Frai 
cide 
perr 
thre 
the 
Syd 
bilit 
trav 
the 
Mai 
mac 
ties 
of  I 
to 
ing 
not 
nou 
no 

Wc 

A 

anc 
wii 
coi 
tivi 
fes 
for 
I  res 
COI 
sei 
ani 
wr 
CO 
foi 
gr' 
aci 
in 
pe 
rei 
of 
re 
CO 

T1 

lit 

be 


I 


w 

ai 

ac 

H 

di 

ni 

hi 

IT 

al 

ec 


ai 

P 


a 

I 


t( 

ii 

s 

t( 


11 


Editor  &  Publisher 


SIR 


CAMPBELL  STUART  LONDON  TIMES 
MANAGING  DIRECTOR 


World  Press  Consress  in  Australia  in  1922,  London  Hears — 
Dailies  Compete  Sharply  in  Covering  Murder  Trial — 
Press  Honors  Burnham 


By  HERBERT  C.  RIDOUT 

London  Editor,  Editor  &  Publisher 


An  official  announcement  concerning 
the  next  World  Press  Congress  has 
been  issued  to  the  press  by  the  Agent 
General  for  New  South  Wales.  The 
statement  says: 

“The  last  meeting  of  the  Press  Con¬ 
gress  of  the  World  was  held  in  San 
Franpisco  in  July,  1915,  when  it  was  de¬ 
cided  to  organize  the  Congress  on  a 
permanent  basis  with  meeting  every 
three  years.  The  first  meeting  under 
the  new  organization  was  to  be  held  in 
Sydney  during  1918,  but  the  impossi¬ 
bility  of  the  members  of  the  Congress 
travelling  so  far  during  the  war  led  to 
the  postponement  of  the  meeting  until 
March,  1921.  Recent  representations 
made  to  the  New  South  Wales  authori¬ 
ties  in  regard  to  the  cost  and  difficulty 
of  travelling  at  the  present  time  have  led 
to  the  date  fixed  for  the  Congress  be¬ 
ing  further  postponed.  The  date  has 
not  yet  been  determined,  but  will  be  an¬ 
nounced  later;  in  any  case,  there  can  be 
no  meeting  before  1922.” 


Would  Print  Newspapers  in  Ink  of 
Political  Colors 


A  T  a  dinner  of  London  lawyers,  G. 

K.  Chesterton  referred  to  the 
anonymity  of  journalism  and  said  he 
wished  the  work  of  writers  for  the  press 
could  be  identified  by  some  stich  distinc¬ 
tive  mark — as  the  wig  for  the  legal  pro¬ 
fession.  He  wished  there  could  be  some 
formal  method  in  journalism  which  cor¬ 
responded  to  the  official  ceremonies  of  a 
court  whereby  it  would  be  known  how 
serious  and  responsible  were  the  utter¬ 
ances  which  came  from  the  people  who 
wrote.  It  might  be  done  by  different 
colors.  When  dealing  with  Ireland, 
for  instance,  the  ink  would  be  either 
green  or  orange.  Sentences  which  were 
actually  and  really  true  might  be  printed 
in  letters  of  gold.  It  would  not  be  ex¬ 
pensive.  A  representative  of  the  law.  in 
response,  saiif  that  the  French  custom 
of  signed  articles  in  newspapers  would 
remove  many  abuses.  There  was  a  close 
connection  between  the  bar  and  the  press. 
The  English  bar  stood  for  ideas  of 
liberty,  justice  and  fair  play,  and  the 
best  English  journalism  did  the  same. 


Death  of  Journalist  M.  P. 


T  HAVE  previously  told  these  columns 
of  the  work  of  Charles  Palmer,  who 
won  a  seat  in  the  House  of  Commons 
after  a  long  journalistic  career,  as  an 
active  associate  on  John  Bull  with 
Horatio  Bottomley,  M.P.,  who  was,  in¬ 
deed,  responsible  for  Mr.  Palmer’s 
nomination.  The  death  of  Mr.  Palmer 
has  now  robbed  the  House  of  one  of  its 
most  determined  members,  the  fire  he 
always  infused  into  his  writings  finding 
equal  expression  in  his  Parliamentary 
activities,  for  he  was  one  of  the  most 
persistent  hecklers  of  the  Government 
and  a  frequent  contributor  to  debates. 
The  press  music  critics  pay  their  tribute 
to  him  as  one  of  the  most  popular  men 
in  their  circle,  though  this  was  but  a 
small  part  of  his  wide  journalistic  in¬ 
terests. 


Murder  Trial  Cautet  Keen  PreM  Com¬ 
petition 


A  MURDER  trial  in  the  town  of  Car- 
marthen,  Wales,  228  miles  from 


London,  has  created  notable  competi¬ 


tions  in  news-gathering.  The  case  is 
that  of  alleged  poisoning  by  a  husband 
of  his  wife,  and  the  attention  paid  to  it 
by  the  press  of  the  country  is  not  a  little 
alarming  to  those  who  believe  the  pur¬ 
pose  of  the  press  to  be  a  higher  one 
than  merely  that  of  a  purveyor  of  sen¬ 
sation.  But  the  public  will  be  served 
and  the  London  Evening  News  set  out 
to  put  up  a  new  record  in  journalistic 
history.  Its  own  photographers  took 
pictures  of  the  scenes  outside  the  court 
between  10  and  10.30  a.  m.  They 
travelled  by  automobile  to  a  specially 
chartered  airplane  awaiting  them  a  mile 
away,  climbed  aboard,”  and  utilizing  the 
cabin  of  the  flier  as  a  dark  room,  de¬ 
veloped  their  plates  and  made  prints 
while  in  mid-air.  The  aeroplane  reached 
Croydon  (the  London  flying  terminus) 
at  1.56  and  the  photographers  proceeded 
by  car  to  the  office  with  the  photographs 
ready  for  use.  Barely  three  hours 
elapsed  between  the  time  of  photograph¬ 
ing  and  the  making  of  process  blocks  for 
that  evening’s  paper,  while  by  8.45  prints 
were  in  the  possession  of  the  Manchester 
office  of  the  Associated  Newspapers 
ready  for  use  in  the  ne.xt  morning’s 
Manchester  editions  of  the  Daily  Mail. 
This  is  the  first  occasion  when  press 
photographs  have  been  developed  dur¬ 
ing  an  aeroplane  flight. 


Sir  Campbell  Stuart  Appointed  to  Lon¬ 
don  Times 


CIR  Campbell  Stuart,  of  the  London 
Daily  Mail,  has  been  appointed  man¬ 
aging  director  of  the  London  Times, 
an  item  of  news  that  will  interest  many 
American  journalists  by  reason  of  his 
sojourn  as  Assistant  Military  Attache  to 
the  British  Embassy  at  Washington  in 
1917,  ^d  later  in  the  same  year  Mili¬ 
tary  Secretary  to  the  British  War  Mis¬ 
sion.  Sir  Campbell,  who  is  35  years  of 
age,  was  born  in  Montreal.  He  re¬ 
cruited  in  Canada  the  Duchess  of  Con¬ 
naught’s  Own  Irish  Canadian  Rangers, 
composed  equally  of  Protestants  and 
Catholics,  and  took  them  through  Ire¬ 
land.  During  the  war  he  was  also  vice- 
chairman  of  the  London  headquarters  of 
the  British  War  Mission,  and  subse¬ 
quently  Deputy-Director  of  Propaganda 
in  Enemy  Countries.  His  work  in  this 
connection  produced  some  startling  dis¬ 
closures  given  in  his  book  “The  Secrets 
of  Crewe  House.” 


Lord  Burnham  Honored  by  Empire 
Press  Union 


A  T  the  banquet  in  his  honor  by  the 
Empire  Press  Union  in  acknowledg¬ 
ment  of  his  services  in  connection  with 
the  Imperial  Press  Conference,  Viscount 
Burnham  referred  to  the  significance  of 
that  event.  He  said: 

“It  was  the  first  Imperial  conference 
of  any  kind  in  the  overseas  Dominions — 
a  sure  forerunner  of  others  to  come,  the 
pointer  and  index  of  British  power  in 
the  ocean  commonwealth.  It  was 
honored  as  being  representative  of  pub¬ 
lic  opinion  in  all  quarters  of  the  Com¬ 
monwealth,  as  the  voice  and  volume  of 
the  common  weal.  It  treated  of  Press 
questions  on  the  highest  plane  of  com¬ 
mon  and  mutual  service  to  one  another 
and  all  to  the  whole. 

“The  Governor-General  opened  the 
session  with  wise  words  of  welcome  and 
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counsel,  and  then  we  set  to  work.  We 
affirmed  in  resonant  terms  the  funda¬ 
mental  principle  of  the  freedom  of  the 
press  not  only  from  the  dead  hand  of 
Bolshevik  tyranny,  but  from  the  sinister 
influence  of  subsidy  and  assistance  of  all 
Governments  alike.  We  demanded  fuller 
and  cheaper  facilities  of  telegraphic  and 
postal  intercourse;  wired  and  wireless — 
we  want  both.  We  want  the  air  waves, 
not,  I  hope,  hot  air  waves  to  carry  a  con¬ 
tinuous  current  of  information  both  ways 
and  we  asked  for  a  better  service  of 
news  and  a  more  sympathetic  interest 
on  both  sides.  We  want  British  news 
in  the  Canadian  Press  from  the  British 
point  of  view,  and  also  and  not  less,  we 
want  Canadian  news  in  the  British  Press 
from  the  Canadian  point  of  view.  That 
is  what  equality  of  nationhood  means  in 
press  and  newsprint. 

“At  the  conference  we  went  into  the 
burning  question  of  our  raw  material 
and  arrived  at  the  conclusion — which  no¬ 
body  knows  better  than  Lord  Northcliffe 
— that  the  supply  of  paper  cannot  be 
adequate  nor  its  price  reasonable  unless 
there  be  a  substantial  increase  of  pro¬ 
duction  within  the  Empire  and  in  the 
case  of  wood  pulp  that  means  Canada 
where  the  industry  is  flourishing  at  peak 
figures,  albeit  80  per  cent  of  the  output 
now  goes  to  the  United  States.  Lastly 
we  tried — and  I  hope  not  unsuccessfully 
— to  draw  together  the  bonds  of  per¬ 
sonal  and  professional  association  be¬ 
tween  the  newsmen  of  all  the  Dominions, 
including  the  home  Dominion  which  still, 
after  all,  remains  primus  inter  pares. 

“If,  as  we  believe,  the  future  of  the 
British  Empire  depends  upon  the 
strength  and  communion  of  the  British 
spirit  and  not  much  upon  statutory  de¬ 
finitions  and  declarations,  then  we  did 
work  at  the  second  Imperial  Press  Con¬ 
ference  which  I  hope  and  believe  will 
have  an  influence  and  a  value  which  will 
count  for  much  in  the  time  of  organic 
change  through  which  we  are  passing 
now.” 

Viscountess  Burnham  was  presented 
with  a  specially  painted  miniature  in 
water-colors  of  her  husband,  executed 
by  Miss  May  B.  Lee.  Robert  Donald 
made  the  presentation  as  an  expression 
of  esteem  and  affection,  and  as  a  mark 
of  appreciation  and  gratitude  of  the 
members  of  the  Empire  Press  Union. 


PUBLISHERS  HONOR  THUNDERER 


Burnham,  Riddel  Speak  at 

Dinner  to  London  Times 

London. — The  Newspaper  Proprie¬ 
tors’  .Association  gave  a  complimentary 
dinner  November  29  in  honor  of  the 
London  Times.  Three  hundred  guests 
were  present,  representing  the  whole  of 
the  British  newspaper  world. 

Lord  Burnham,  president  of  the  Em¬ 
pire  Press  Union,  proposed  the  principal 
toast,  and  Lord  Apsley  of  the  Morning 
Post,  seconded  it.  Lord  Riddel  also 
spoke.  Sir  Campbell  Stuart,  deputy 
chairman  of  the  Times  Publishing  Com¬ 
pany,  responded  in  the  absence  of  Lord 
Northcliffe. 


Hamilton  Plate  Service  Continue* 

Hamilton,  Ont. — The  Canadian  News¬ 
paper  Service,  Ltd.,  of  which  W.  Nel¬ 
son  Wilkinson,  managing  editor  of  the 
defunct  Hamilton  Times,  is  president 
and  general  manager,  has  not  been  af¬ 
fected  by  the  suspension  of  the  Times. 
Mr.  Wilkinson  in  a  recent  statement 
said  that  the  Canadian  Newspaper  Ser¬ 
vice,  Ltd.,  had  purchased  from  the  On¬ 
tario  Newspaper  Corporation,  Ltd.,  the 
plant  and  business  of  the  Canada  Ready 
Print  Company  and  amalgamated  it 
with  the  Canadian  Newspaper  Service, 
Ltd.,  which  will  be  continued. 


URGES  MAIL  ZONE  PLAN 
FOR  CANADA 

Burgoyne  of  St.  Catherine*  Say*  Conv- 

ing  Cri*i*  in  Dominion  Publi*bing 
Bu*ine**  I*  Due  to  Sale  Prac¬ 
tice*  of  Big  City  Paper* 

(Special  to  Editor  &  Publisher) 

Toronto. — The  address  delivered  last 
week  before  the  Montreal  Publicity  As¬ 
sociation  by  William  Findlay,  business 
manager  of  the  Toronto  Globe,  has 
stirred  up  W.  B.  Burgoyne,  the  militant 
publisher  of  the  St.  Catharines  (Ont.) 
Standard.  In  a  recent  issue  he  devotes 
a  lengthy  editorial  to  a  discussion  of 
the  present  situation  in  the  publishing 
business.  Mr.  Findlay  was  reported  to 
have  said  that  a  crisis  was  approaching 
in  newspaper  advertising  and  he  ascribed 
it  to  the  failure  of  the  publishers  to  per¬ 
suade  the  Government  to  continue  the 
control  of  the  price  of  newsprint.  The 
Standard  described  this  as  amazing  doc¬ 
trine  and  declared  that  it  could  scarcely 
be  substantiated. 

Continuing,  the  Standard  claimed  that 
the  crisis  was  due  to  the  greed,  selfishness 
and  unbusinesslike  methods  of  the  met¬ 
ropolitan  papers.  It  contended  that  the 
five  Toronto  dailies  were  losing  a  mil¬ 
lion  dollars  a  year  because  they  per¬ 
sisted  in  selling  papers  far  below  the 
cost  of  white  newsprint  and  added  that 
it  was  not  unnatural  that  national  ad¬ 
vertisers  should  refuse  to  be  longer  made 
the  goat.  Moreover,  their  action  was 
having  a  ruinous  effect  on  the  smaller 
dailies. 

The  remedy,  according  to  the  Stand¬ 
ard,  lay  in  the  extension  of  the  prohib¬ 
ition  of  the  use  of  second  class  mailing 
privileges.  These  privileges  should  be 
refused  to  any  paper  or  publication 
which  had  a  subscription  rate  lower  than 
the  cost  of  white  paper  or  which  sold 
ks  issues  at  a  lower  price  outside  the 
city  of  publication  than  within  the  city. 
The  post  office  refused  second  class 
privileges  to  papers  circulated  gratu¬ 
itously.  Wherein  lay  the  difference 
between  the  two  classes.  Publishers, 
said  the  Standard,  should  unite  in  re¬ 
questing  the  post  office  to  refuse  to  carry 
at  a  loss  these  metropolitan  jumbo  is¬ 
sues  which  were  bringing  about  the 
crisis. 

It  will  be  recalled  that  Mr.  Burgoyne 
is  the  leader  of  an  insurgent  group  in 
the  Canadian  Daily  Newspaper  Associa¬ 
tion  who  has  been  fighting  for  a  zone” 
system,  which  would  restrict  the  circu¬ 
lation  of  metropolitan  dailies  in  the  cities 
where  the  smaller  dailies  are  published. 


HAMILTON  PAPERS  TWO  CENTS 


Ontario  Weeklie*  Advance  Rate  to  $2 
for  Year’*  Sub*cription 

(Special  to  Editor  &  Publisher) 
Toronto. — The  $2  a  year  subscription 
rate  is  steadily  increasing  in  favor  with 
weekly  newspaper  publishers  in  On¬ 
tario.  The  Acton  Free  Press  and  the 
.Stouffville  Tribune  are  the  latest  to  enter 
the  fold.  According  to  the  Orillia 
Packet,  250  new  sub.scribers  took  ad¬ 
vantage  of  its  announcement  of  an  in¬ 
crease  to  the  $2  rate,  to  secure  their 
subscriptions  at  the  old  rate  of  $1.50. 
Nor  are  the  dailies  behindhand.  Both 
the  Hamilton  Spectator  and  the  Hamil¬ 
ton  Herald  have  advanced  their  price 
to  2  cents  a  copy,  which  brings  them 
up  to  the  level  of  most  of  the  provincial 
daily  newspapers. 


McKelvie  Goe*  to  Parlimment 

Toronto. — J.  A.  McKelvie,  editor  rf 
the  Vernon  (B.  C.)  News,  has  b""'! 
elected  to  Parliament  for  the  constitu¬ 
ency  of  Yale  by  a  close  majority. 
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NEWS  AND  VIEWS  FROM  THE  NATIONAL  FIELD 

By  JOHN  SULLIVAN 

Secretary-Treasurer,  Association  of  National  Advertisers,  Inc. 


ADVERTISING  ON  AIRWAYS 

i^NE  frequently  has  to  go  abroad  in 
'^order  to  learn  of  happenings  in  one’s 
own  country. 

There  has  just  reached  me  a  page 
from  the  London  Times  Trade  Supple¬ 
ment  of  October  30  last,  containing  an 
article  entitled  “Advertising  on  Air¬ 
ways,’’  which  has  a  facetious  style 
about  it,  and  in  which  the  British  reader 
is  informed  that  “abroad,  and  more  es¬ 
pecially  in  America,  the  idea  of  aerial 
advertising  is  already  attracting  a  good 
deal  of  attention.  In  New  York,  for 
example,  there  is  at  least  one  organiza¬ 
tion  which  specializes  in  this  work,  and 
provides  not  only  ideas  but  pilots  and 
aeroplanes.’’  And  then,  “Over  here, 
however,  the  advertiser  has  to  remem¬ 
ber  that  our  air  authorities  .  .  .  are 

.  .  .  exercising  a  very  rigid  and  necr 

essary  supervision.’’ 

Isn’t  that  “however’’  a  perfect  touch? 
It  seems  to  mean,  “Over  there  (in 
America),  you  know,  the  advertiser  does 
not  recognize  any  restrictions  to  his 
wishes;  but  over  here  (in  Great  Brit¬ 
ain) — well,  we’ve  said  it.’’ 

There  has  been  some  talk  here  of  the 
possibility  of  ground  signs,  but  that  is 
all.  In  New  York,  there  are  two  or 
three  concerns  which  specialize,  not,  so 
far  as  I  know,  in  aerial  advertising,  but 
in  making  aerial  photographs,  real  birds- 
eye  views  of  factories  and  other  large 
buildings. 

There  is  one  little  matter  which  Amer¬ 
ican  advertisers  happen  to  think  essen¬ 
tial  when  contemplating  spending  money 
for  advertising  purposes,  and  it  is  circu¬ 
lation.  At  the  present  time,  the  passing 
airplane  is  sufficiently  exceptional  in  this 
country  to  occasion  interest  to  the  point 
of  looking  up.  Over  in  Great  Britain, 
circulation  is,  to  be  charitable,  not  quite 
the  regardful  thing  it  is  with  us. 

.\nd,  then,  we  have  somewhat  greater 
regard  for  the  decencies  in  outdoor  ad¬ 
vertising  than  they  have  in  Britain,  in 
spite  of  the  indiscreetness  and  wayward¬ 
ness  of  rival  and  contending  outdoor 
sales  organizations  and  plant-owners. 
The  walls  of  our  great  railroad  termi¬ 
nals,  for  example,  are  free,  and  properly 
so,  from  advertising  signs ;  a  state  of 
things  very  different  from  those  which 
obtain  in  British  railway  terminals, 
where  the  wall  signs  give  an  impression 
of  a  patchwork  quilt  of  language. 

Last  year  there  came  in.  to  see  me 
the  representative  of  a  well-known  Lon¬ 
don  bill-posting  concern,  who  acknowl¬ 
edged  that,  during  his  visit  here,  he  had 
learned  something  about  the  wisdom  of 
standardization  in  outdoor  advertising 
structures.  We  strolled  into  the  Grand 
Central  Terminal,  and  this  man,  ready, 
in  Great  Britain,  to  sell  every  available 
and  worth-while  cubic  foot  in  a  railroad 
depot  for  advertising  signs,  said, 
“Wouldn’t  it  be  a  shame  if  signs  were 
allowed  on  the  walls  of  this  beautiful 
place !’’ 

The  difference  between  great  Ameri¬ 
can  and  British  railroad  terminals  is 
that  our  bare  walls  are  beautiful  in  them¬ 
selves,  whereas  the  covering  of  their 
ugly  brick  walls  with  signs  is  a  public 
service. 


LEVELING  UP 

AID  an  advertising  manager  to  the 
owner  of  a  magazine:  “No,  I  will 
not  buy  space  in  your  publication;  it 
circulates  among  .  .  .’’  indicating  a 


class  of  people  whose  purchasing  power 
and  initiative  is  usually  considered  negli¬ 
gible.  The  owner  indignantly  denied  the 
assertion,  but  found,  after  investigation, 
that  the  advertising  manager  was  right. 

Said  the  advertising  manager  again, 
this  time  by  way  of  advice :  “Why 
don’t  you  try  to  find  out  why  people 
stop  buying  your  publication?’’ 

The  owner  again  investigated,  and  his 
discovery  was  that  people  stopped  sub¬ 
scribing  to  his  magazine  because  it  had 
educated  them  to  desire  a  better  maga¬ 
zine;  instead  of  the  publication  leveling 
up  to  the  needs  of  these  people,  it  had 
gone  along  pretty  much  on  its  original 
lines,  and,  consequently,  losing  circula¬ 
tion  to  the  better-class  magazine. 

May  this  story  be  recommended  to 
the  consideration  of,  at  least,  some  news¬ 
paper  publishers? 

How  much  leveling  up  have  news¬ 
papers  accomplished  in  the  last  five 
years  ? 

There  must  have  been  a  lot  of 
thoughtful,  progressive  people  who  have 
got  beyond  flaring  headlines  announcing 
murder,  suicide,  divorce  and  scandal — 
people  who  are  primarily  interested  in 
the  positive  and,  therefore,  larger  pro¬ 
portion,  of  human  life  and  affairs,  rath^ 
than  the  negative  and  much  smaller  pro¬ 
portion. 


WHAT  ARE  THE 
EDITORIAL  CONTENTS? 

IVINE  years  ago  an  advertising  man, 

'  speaking  to  an  advertising  club  in 
Canada,  on  the  basis  on  which  to  select 
an  advertising  medium,  said,  after  ex¬ 
amining  every  possible  factor,  that,  in 
the  final  analysis,  there  was  one  sure 
basis — examination  of  the  editorial  con¬ 
tents. 

It  is  the  one  sure  basis — in  the  final 
analysis. 

Does  that  mean  that  the  information 
in  an  A.  B.  C.  audit  report  is  negligible, 
or  even  secondary?  By  no  means.  We 
can  be  still  surer  of  our  ground. 
Through  the  operations  of  the  A.  B.  C. 
we  have  attained  standards  of  circula¬ 
tion  and  distribution  reporting.  All  the 
information  given  in  an  A.  B.  C.  report 
concerning  one  publication  is  given  in 
other  reports  about  other  publications  in 
the  same  class.  And  the  methods  used 
throughout  in  auditing  are  similar. 

The  publisher  no  longer  has  to  con¬ 
sider  and  consider  and  consider  again 
what  information  about  his  circulation 
the  advertiser  wants.  The  A.  B.  C. 
knows  what  the  advertiser  wants,  and 
is  informed  from  time  to  time  of  addi¬ 
tional  needs.  The  publisher  and  his  rep¬ 
resentatives  are  freed  for  more  impor¬ 
tant  effort — selling  their  market  and  the 
relation  of  the  publication  to  that  mar¬ 
ket,  and,  incidentally,  improving  the  pub¬ 
lication  as  the  market  improves. 

The  other  day  a  lady  came  into  the 
office  to  ask  for  some  information  and 
advice  regarding  methods  of  .facilitating 
the  supply  of  details  of  editorial  contents 
to  advertisers  and  advertising  agencies. 
She  gave  us  the  most  interesting  infor¬ 
mation  that  many  advertising  agencies, 
in  particular,  are  now  frequently  request¬ 
ing  from  magazines,  data  as  to  editorial 
matter  carried  over  different  periods. 
These  data  are  being  used  as  bases  upon 
which  to  form  judgment  of  the  appeal 
of  the  publications. 

In  the  N.  A.  Office,  we,  of  course, 
have  been  using  this  method  for  years. 


The  world  do  move.  A  few  years  ago 
the  furnishing  of  such  information  by  a 
publisher’s  representative  was  apparently 
looked  upon  as  indicative  of  the  publi¬ 
cation’s  having  less  circulation  than  a 
competitor. 


THE  STORY  OF  JIMMY 

TN  the  matter  of  standardization  re- 
leasing  human  mentality  and  energy 
for  more  important  tasks,  perhaps  '  a 
story  told  in  this  E  &  P  page  in  1919 
may  be  repeated : 

One  day  he  was,  while  talking  to  me, 
weeping  for  himself — quietly,  for  he  is 
a  man — and  feeling  that  his  publication, 
a  member  of  the  A.  B.  C.,  had  been 
good  and  virtuous  while  publications 
which  produced  no  audit  report  were 
getting  away  with  murder;  just  like  the 
graduate  who,  departing  from  the  con¬ 
vocation  hall  with  his  diploma,  is  bitterly 
amazed  that  business  magnates  arc  not 
crowding  upon  him,  competing  for  his 
services  at  any  figure  from  $10,000  to 
$100,000  a  year. 

He  received  no  expressions  of  sym¬ 
pathy  :  I  took  no  chances  of  making 
him  still  more  sorrowful  and  having 
him  spoiling  my  well-pressed  coat  with 
his  humidity.  I  said :  “Jimmy,  forget 
all  about  your  circulation  figures  and 
talk  your  market.  You’ve  won  your 
A.  B.  C.  decoration,  and  by  this  time 
every  one  knows  you  have,  or,  at  least, 
every  one  can  soon  find  out  from  us,  or 
from  a  printed  list,  or  from  your  own 
communications.  You  have  been  con¬ 
verted  ;  now  forget  the  penitent  form 
and  go  and  work  out  your  salvation  by 
using  some  horse-sense.  Would  you 
employ  a  man  simply  because  he  had 
won  a  decoration— or  simply  because  he 
had  done  his  duty?  Of  course  not;  you 
would  want  him  to  show  what  he  could 
do  for  you. 

“Go  to  the  advertisers  and  show  them 
—not  merely  tell  them — what  your  pub¬ 
lication  can  do  for  them.  Tell  them 
where  your  people  are;  what  they  are; 
what  they’ve  got;  whether  they  are  hon- 
eset-to-goodness  human  beings,  or  just 
people  looking  over  the  edge  of  this 
world  into  the  next — and  afraid  to  buy, 
say,  furniture,  lest  the  flames  they  ob- 
.serve  would  burn  it;  do  just  what  you 
would  do  if  you  had  personally  to  sell 
goods  to  those  people  and  you  were 
working  on  commission,  and  simply  had 
to  find  the  people  who  w'ould  buy.’’ 

“By  the  powers !’’  exclaimed  Jimmy, 
“you’re  right’’;  and  suddenlj'  he  discov¬ 
ered  more  things  about  his  own  publica¬ 
tion  and  its  readers  than  he  thought 
existed. 

The  other  day  he  said  to  me  in  the 
club,  in  an  almost  awed  voice ;  “Well, 
John,  I  tell  you,  it’s  coming — and  com¬ 
ing  good.  .\nd  we’re  making  good.’’ 

There  w'as  only  one  answer — the  old, 
old  answer  of  the  prophet  who  forecasts 
correctly  and  forgets  the  bad  bets : 
“Jimmy,  didn’t  I  tell  you  so !’’ 

This  week  there  was  one  of  his  cir¬ 
culars  on  my  desk — a  “peach”  of  a 
circular — full  of  meat.  .\nd  it  contained 
a  list  of  other  publications  in  Jimmy’s 
field.  Only  one  other  publication  on  the 
list  produces  an  A.  B.  C.  audit;  perhaps 
it  is  a  coincidence,  but  that  also  is  a 
successful  magazine.  Rut  the  men  who 
represent  it  also  talk  their  market. 
Still,  there  is  one  preliminary  to  real 
and  permanent  publication  success — first 
get  converted. 


TEN  YEARS  AGO— AND  NOW 

\  MONG  the  records  of  the  A.  N.  A. 

of  ten  years  ago  is  that  of  a  certain 
well-known  publication  being  called 
upon  to  furnish  figures  as  to  its  circu¬ 
lation. 

The  publication  declined  at  first  to 
supply  any  circulation  statement ;  not  so 
much,  possibly,  because  of  sheer  recal¬ 
citrancy,  but  probably  because  it  would 
have  had  a  difficulty  in  getting  together 
accurate  data.  There  was,  in  the  letter 
that  was  almost  a  protest  against  the 
request  made,  a  somewhat  attenuated  air 
of  outraged  dignity — that  the  publisher 
should  be  called  upon  for  any  proof  or 
demonstration  of  anything. 

Quite  a  number  of  publishers  in  Great 
Britain  still  feel  that  way;  one  of  them 
wrote  us  a  couple  of  years  ago  that,  if 
the  time  ever  came  when  the  furnishing 
of  figures  of  circulation  was  a  sine  qua 
non  of  advertising  orders,  he  would  pre¬ 
fer  to  go  out  of  business  rather  than 
comply  with  it! 

There  is  something  to  be  said  for  this 
attitude:  it  had  the  old-time  business 
dignity,  the  dignity  of  a  time  when  a 
man  felt  without  question  that  his  word 
was  his  bond;  when  the  taking  of  ad¬ 
vertisements  was  a  concession  to  the 
merchant  class  from  the  class  of  the  lit¬ 
erate — from  the  brahmin  to  the  vaishya. 
But,  whether  for  weal  or  woe  of  dignity, 
the  new  order  had  to  prevail.  The  pub¬ 
lication  was  to  act,  not  only  as  a 
distributor  of  information,  of  news,  of 
ideas,  of  ideals,  but  also  to  become  a 
distribution  factor  in  general  merchan¬ 
dising.  And,  that  being  the  case,  there 
was  a  necessity  that  what  it  had  to  sell 
be  measured  as  was  the  practice  in  all 
other  selling  and  buying  business  trans¬ 
actions. 

■And,  then,  it  has  so  often  been  found 
that  the  dignified  publisher,  with  the 
finest  traditions  of  business  integrity,  did 
not  know  that  the  business  end  of  his 
publication  was  not  being  conducted  in 
accordance  with  his  intentions  and  sup¬ 
positions. 

That  often  happens  even  today.  I 
know  a  publisher  who  is  the  finest  of 
his  class,  a  man  as  ruggedly  honest  as 
a  mountain  cliff ;  but,  until  recently,  he 
maintained  a  h —  of  a  circulation  depart¬ 
ment. 

A  short  time  only  elapsed  before  the 
publication  mentioned  furnished,  not  only 
a  circulation  statement,  but  a  sworn 
statement.  Today  it  is  a  member  of  the 
A.  B.  C. 


ONCE  OPTIONAL — 

NOW  MANDATORY 

r\URING  1921  this  publication,  like  all 
•^publications  in  its  class,  will  supply 
in  its  A.  R.  C.  audit  report,  information 
as  to  its  distribution  in  cities  of  varying 
population.  Other  publications  will  tell 
us  their  percentages  of  urban  and  rural 
circulation.  Others  will  let  us  know  all 
about  their  classes  of  subscribers.  No 
longer  will  the  Audit  Bureau  of  Circula¬ 
tions  audit  method  discriminate  between 
the  publication  that  supplied  this  infor¬ 
mation  and  those  that  reported;  "Actual 
figures  not  available.” 

It  was  the  desire  of  national  adver¬ 
tisers  that  these  data  be  supplied,  and 
there  was  not  a  publisher  in  the  A.  B.  C. 
that  demurred. 

Thus  far  have  we  come  in  a  period  of 
ten  years. 


\ 


LINOTYPE^ 


•  TRADE 


THE  SIGNIFICANCE  OF  THE  SLUG-II 


The  Run-Around 

Presents  No  Problem  to  the  Linotype 


The  run-around,  a  bugbear  in  the  one-type-at-a-time  shop,  presents  no 
problem  to  the  Linotype,  which  quickly  sets  each  required  line  to  its 
correct  measure  and  delivers  the  job  in  solid  slugs  that  make  for  security, 
ease,  and  swiftness  in  all  subsequent  manipulations 
of  make-up  and  lock-up. 


Mergenthaler  Linotype 
Company 


This  adi’ertisemcnt ,  including  border  ornaments,  is  composed  entirely  of  Linotype  material 
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A.  A.  OF  A.  A.  OPPOSES 
DIRECT  COMMISSIONS 


Special  Message  to  Publishers  Welcomes 
Co-operatiee  Policies  of  Publishers’ 
Associations  and  the  A.  A.  C.  W. 
Newspaper  Department 


Abandonment  of  the  practice  of  allow¬ 
ing  agency  net  rates  or  rebates  to  direct 
advertisers  and  the  need  for  closer  co¬ 
operation  between  the  newspaper  pub¬ 
lisher  and  the  advertising  agent  are 
urged  upon  newspaper  publishers  of  the 
United  States  in  a  message  just  pre¬ 
pared  by  National  Chairman  Collin 
Armstrong,  of  the  newspaper  committee 
of  the  American  Association  of  Adver¬ 
tising  Agencies  in  New  York.  Included 
in  the  message  is  the  announcement  that 
the  New  York  Newspaper  Publishers 
Association  recently  directed  its  secretary, 
that  “it  is  the  sense  of  the  association 
that  net  rates  should  not  be  allowed 
the  Royal  Baking  Powder  Company,” 
also  “that  the  members  of  this  associa¬ 
tion  are  poposed  to  dealing  with  national 
advertisers  on  any  other  basis  than  that 
of  gross  charges.” 

T^e  message  continues: 

“As  many  publishers  write  to  us  under  the 
impression  that  the  American  Newspaper  Pub¬ 
lishers’  Association,  or  itS  Bureau  of  Adver¬ 
tising,  once  agreed  up^  a  list  of  favored 
direct  national  advertisers  whose  business 
might  be  exempted  from  the  obviously  ethical 
practice  of  one  price  to  all,  L.  B.  Palmer, 
manager  of  the  American  Newspaper  Publish¬ 
ers’  Association,  informs  us  that  neither  that 
association  nor  its  Bureau  of  Adverti^ng  has 
ever  made  any  ruling  or  decision  whatsoever 
in  this  matter.  There  is,  so  far  as  we  can 
learn,  no  authority  outside  of  individual  news¬ 
paper  offices  for  cherishing  or  perpetuating  an 
exempt  list  of  favored  direct  advertisers. 

“It  seems  to  us  that  important  points  to  be 
considered  in  continuing  such  a  list  are  these: 
Does  custom  or  precedent  make  an  unbusiness¬ 
like  practice  right?  Is  it  just  to  producers  or 
distributors  of  the  necessaries  of  life,  who  pay 
full  rates  for  their  advertising,  either  direct 
or  through  agencies,  to  allow  a  few  advertisers 
of  such  commodities  the  benefit  of  lower  rates? 

“Why  accept  eighty-five  cents  on  the  dollar 
from  these  few  advertisers  and  from  a  score 
or  more  of  proprietary  or  patent  medicine  ad¬ 
vertisers,  when,  as  evidence  furnished  to  this 
committee  is  conclusive,  full  rates  without 
favors  can  be  obtained  if  publishers  adhere 
steadfastly  to  their  schedule  rates?  Finally, 
does  not  the  present  cost  of  newspaper  produc¬ 
tion  and  the  increasing  demand  for  advertising 
space  warrant  publishers  in  declining  to  sell 
any  part  of  their  space  at  a  concession?’’ 

“The  most  gratifying  outcome  of  the 
joint  executive  session  of  the  News¬ 
paper  and  Agency  Departments  of  the 
A.  A.  C.  W.,  at  Indianapolis,  was  the 
unanimous  action  of  the  Newspaper  De¬ 
partment  in  directing  the  appointment  of 
a  special  committee  of  this  Association,” 
also  says  Qiairman  Armstrong: 

“That  representative  committee  consists  of: 
hlarcellus  E.  Foster,  of  the  Houston  Chronicle, 
chairman;  Arthur  G.  Newmyer,  of  the  New 
Orleans  Item;  Frank  D.  Webb,  of  the  Balti¬ 
more  News;  Bert  N.  Garstin,  of  the  Louisville 
Courier-Journal  and  Times,  and  George  M. 
Burbach,  of  the  St.  Louis  Post-Dispatch.  That 
committee  in  conjunction  with  ours  is  now  en¬ 
gaged  in  formulating  a  code  of  standard  prac¬ 
tices  in  newspaper  promotion  work. 

“Hhving  established  close  working  relations 
with  the  Six  Point  League  of  New  York  and 
the  Newspaper  Representatives’  Association  of 
Chicago,  and  enjoying  cordial  relations  with 
the  -American  Newspaper  Publishers’  .Associa¬ 
tion,  the  Southern  Newspaper  Publishers’  Asso¬ 
ciation,  which  directed  its  advertising  com¬ 
mittee  to  work  with  this  committee,  with  the 
Inland  Press  Association,  with  the  newspaper 
department  of  the  A.* A.  C.  W.  and  with  the 
American  Press  Association,  this  committee 
feels  now  that  the  forces  are  assembled  whose 
co-operation  should  ensure  the  success  of  the 
work  it  has  undertaken. 

“-All  of  these  organizations  have  given  evi¬ 
dence  of  their  earnest  desire  to  co-operate, 
while  we  on  our  part  improve  every  oppor¬ 
tunity  to  impress  upon  our  fellow-members  the 
necessity  of  their  active  co-operation  with  pub¬ 
lishers,  who  adopt  the  policies  we  are  helping 
to  establish,  that  publishers  may  see  tangible 
results  accruing  from  the  stand  they  have 
taken. 

“This  association  does  not  intend  to  confine 
its  efforts  to  the  establishment  of  the  one 
price  principle,  an  undertaking  that  has  ab¬ 
sorbed  more  time  and  attention  than  anyone 
unfamiliar  with  the  work  can  readily  imagine. 
As  soon  as  this  proposition  seems  to  be  firmly 
established,  we  hope  to  co-operate  with  you 
to  eradicate  other  pernicitus  factors  in  news¬ 
paper  advertising,  such  as  arise  from  camou¬ 
flaged  ‘house’  agencies  and  free  publicity; 
also  the  establishment  «f  common-sense  limits 
to  merchandising  promotion  work  on  the  part 
of  both  agencies  and  publishers. 

“Experience  has  convinced  us  that  jointly 
with  you  we  can  deal  effectively  with  only  one 


of  these  propositions  at  a  time;  but  we  ^nt 
you  to  know  our  desires  so  that  you  may  de¬ 
cide  whether  we  shall  continue  to  work  to¬ 
gether  for  the  improvement  of  newspaper  ad¬ 
vertising  conditions  that  must  inevitably  result 
in  greater  profit  to  everyone  directly  interested 
in  it.’’ 


NEWS  OF  THE  AGENCIES 


^HE  Southwestern  Advertising  Service 
has  opened  offices  in  the  National 
Building,  Fort  Worth,  Tex.,  to  do  a  gen¬ 
eral  advertising  business. 

The  Stark-Lowman  Company,  Louis¬ 
ville,  Ky.,  has  been  succeeded  by  the 
Lowman-Mullican  Company,  C.  N.  Mul- 
lican  and  M.  B.  Lowman  having  pur¬ 
chased  the  interests  of  Thomas  H.  Stark. 
The  new  officers  of  the  firm  are :  Presi¬ 
dent,  M.  B.  Lowman;  vice-president,  C. 
N.  Mullican;  secretary-treasurer,  P.  S. 
Woodson. 

James  W.  Wood  has  become  associated 
with  the  Fred  M.  Randall  Company,  De¬ 
troit,  as  assistant  to  the  president  and 
account  executive.  He  recently  resigned 
from  the  Green  Fulton  &  Cunningham 
Company,  with  whom  he  has  been  con¬ 
nected  for  the  past  three  years  in  Chi¬ 
cago. 

Claude  S.  Hyman,  formerly  advertising 
manager  of  the  Standard  Motor  Truck 
Company,  Detroit,  has  joined  the  copy 
staff,  automotive  department,  of  the 
Charles  H.  Fuller  Advertising  Agency, 
Chicago. 

James  H.  Rorty,  formerly  with  the  H. 
K.  McCann  Company  in  New  York,  has 
become  copy  chief  of  the  George  F.  Eber- 
hard  Company,  San  Francisco. 

Kenrick  A.  Halt,  formerly  with  Rus¬ 
sell  T.  Gray,  engineering  advertising 
service,  Chicago,  has  joined  the  technical 
copy  staff  of  the  J.  Roland  Kay  Com¬ 
pany,  Chicago. 

Paul  M.  Hollister  has  been  appointed 
New  England  manager  for  Barton, 
Durstine  &  Osborn,  Inc.,  with  offices  in 
Boston. 

Fremont  Kutnewsky,  formerly  adver¬ 
tising  manager  and  assistant  editor  of 
the  Blackfoot  Idaho  Republican,  has 
joined  the  copy  staff  of  the  L.  S.  Gillham 
Advertising  Company,  Salt  Lake  City. 

Carl  V.  Burger  has  joined  the  Edwin 
Bird  Wilson,  Inc.,  Advertising  Agency, 
as  assistant  to  Robert  Ball,  art  director. 
Mr.  Burger  is  a  graduate  of  Cornell  Uni¬ 
versity  in  architecture,  was  on  the  art 
staff  of  the  Boston  Post  for  three  years, 
and  has  been  an  instructor  in  drawing 
and  painting  in  the  University  of  Illinois. 

Curtis  F.  Columbia,  formerly  adver¬ 
tising  manager  of  the  U.  S.  Gypsum 
Company,  has  joined  the  J.  W.  Gannon, 
Inc.,  New  York  agency,  having  charge 
of  the  technical  department.  This  agency 
recently  opened  a  campaign  for  G.  B. 
Raffetto,  Inc.,  “Marrons.”  and  Hoosier 
Milling  Company,  Inc.,  “RedEmix  Cake 
Flour.” 

The  Mills  Company  has  been  organ¬ 
ized  in  New  York  to  conduct  an  adver¬ 
tising  agency  business  by  J.  B.  Matienzo, 
J.  H.  and  M.  G.  Mills,  2001  Grand  Con¬ 
course. 

The  International  Duert  .Advertising 
Company  has  been  incorporated  in  Wil¬ 
mington,  Del.,  with  capital  of  $500,000 
by  L.  S.  Dorsey,  V.  L.  Lacey  and  M.  M. 
Lucy. 

The  Herbert  M.  Morris  .Agency,  Phil¬ 
adelphia,  is  now  located  in  the  North 
American  Building. 

Seven  members  of  the  staff  of  the 
Ferry-Hanly  Advertising  Company,  of 
Kansas  City,  were  recently  entertained  by 
the  Capper  Publications  in  Topeka.  The 
visitors  were  taken  through  the  Capper 
buildings,  and  then  tendered  a  luncheon 
by  Marco  Morrow,  advertising  director. 

More  than  a  score  of  Capper  execu¬ 
tives  were  present  at  the  luncheon.  The 
visitors  were:  Misses  .A.  J.  and  M.  J. 


Lamkin,  J.  E.  Stickney,  Arthur  F.  Kil- 
lick,  W.  .A.  Humphrey,  J.  O.  Young 
and  George  Bowles. 

The  Millsco  Agency,  which  places  ex¬ 
port  advertising  exclusively  for  domestic 
Agencies,  has  been  incorporated  with 
Jose  B.  Matienzo,  formerly  of  the  Cald- 
well-Burnet  Corporation  as  president, 
and  George  H.  Mills,  of  the  De  Castro- 
Mills  Company  as  secretary-treasurer 
with  this  company.  The  new  firm  has 
moved  into  larger  quarters  at  432  Fourth 
avenue.  New  York. 

Stanley  Hirsch  has  been  appointed 
treasurer  and  space-buyer  for  the  Tri¬ 
angle  Service,  New  York.  For  the  past 
eight  years  he  has  been  on  the  staff  of 
Women’s  Wear. 

C.  H.  Woodruff  has  become  associated 
with  Albert  Frank  &  Co.  in  Chicago,  in 
charge  of  service.  Mr.  Woodruff  was 
formerly  chief  of  the  copy  department 
of  Poole  Brothers  Merchandising  Serv¬ 
ice. 

George  M.  Ellis,  formerly  connected 
with  the  Campbell-Ewald  Company  in 
Detroit  and  Chicago,  has  purchased  an 
interest  in  the  Clarence  P.  Koomer  Com¬ 
pany  of  Toledo,  as  account  supervisor 
and  assistant  in  the  solicitation  of  new 
business. 


R.  W.  Page  Dead  in  Columbus 

Columbus,  Ga. — R.  W.  Page,  publish¬ 
er  of  the  Columbus  Ledger,  died  re¬ 
cently  at  his  home  in  this  city. 


Editor  of  Lake  Shore  News  Dead 

Wolcott,  N.  Y. — Charles  H.  Thomas, 
aged  62,  formerly  of  the  staff  of  the  New 
York  Herald  and  New  York  World,  and 
editor  of  the  Lake  Shore  News  of  Wol¬ 
cott,  N.  Y.,  died  November  21  at  a  hos¬ 
pital  in  Rochester,  N.  Y.,  after  a  month’s 
illness.  Mr.  Thomas  began  newspaper 
work  in  Rochester  in  1881  and  remained 
there  until  1889  when  he  went  to  New 
York  for  ten  years.  The  death  in  1899 
of  his  father,  who  owned  the  Lake 
Shore  News,  caused  him  to  return  to 
Wolcott  to  take  charge  of  that  paper. 
He  was  in  his  62nd  year. 


Richmond  Publishers  Organize 

Richmond,  Va. — Application  for  a 
charter  for  the  Richmond  Publishers 
Association,  to  promote  the  interests  of 
the  city’s  newspaper  publishers,  was 
filed  last  week.  Officers  are:  C.  P. 
Hasbrook,  president;  John  Stewart 
Bryan,  vice-president;  Allen  Potts,  sec¬ 
retary,  and  T.  S.  Winston,  treasurer. 
John  Burke,  Dr.  Douglas  Freeman  and 
the  officers  form  the  board  of  directors. 


Ft.  Worth  Housewarming 

Fort  Worth,  Tex. — The  Star-Tele¬ 
gram  is  planning  a  housewarming  on 
February  1,  which  is  the  15th  anniver¬ 
sary  of  the  founding  of  the  Fort  Worth 
Star,  the  predecessor  of  the  Star-Tele¬ 
gram. 


PAUL  FRANK 


I  have  always  called 
Paul  Frank  a  “big  little 
maii.”  He  is  small  in 
size,  but  big  in  mental¬ 
ity,  as  well  as  big  in 
friendships  and  ambiton. 

He  was  with  the  Kan¬ 
sas  City  Star  for  over 
ten  years,  and  later  with 
the  Chicago  News  for 
several  years  before  j’oin- 
ing  my  Organization. 
He  has  been  associated 
with  me  for  about  five 
years  and  the  associa¬ 
tion  has  always  been  a 
very  pleasant  one. 


Jamestown 

Post 

The  Jamestown  Post 
has  so  much  more  circu¬ 
lation  than  any  other 
Jamestown  newspaper 
that  comparisons  are  al¬ 
most  superfluous.  Many 
advertisers  both  Na¬ 
tional  and  local  use  the 
Post  exclusively. 

Included  in  this  list 
are  some  of  the  largest 
and  most  successful  ad¬ 
vertisers  in  America. 
The  better  the  advertiser 
knows  the  Jamestown 
situation  the  more  cer¬ 
tain  he  is  to  use  the 
Post. 


Serial  Adv.  No.  22 
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— glance  in  the  mirror 

“Do  you  know  product  A?” 

“Yes.” 

“Have  you  ever  bought  any?” 

“No.” 

General  advertising  produces 
general  impression,  general  re¬ 
sults. 

Newspaper  advertising  takes  a 
man  or  woman  by  the  arm  and 
says — “Here  is  the  product. 

John  Smith  sells  it  in  your 
neighborhood.  Now  go  right 
out  and  buy  it.” 

Newspapers  are  the  mediums 
for  producing  action — for  di¬ 
recting  general  impression  into 
actual  buying. 

No  campaign  in  general  na¬ 
tional  mediums  can  be  com¬ 
pletely  successful  without  this 
action  producing  sales  force  of 
daily  Newspapers. 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 


Chicago  Atlanta 

Kansas  City  San  Francisco 


Serial  Advertisement  Number  49 
Though  salesmen  ive  are  primarily, 
volume  is  not  oitr  only  service.  We 
strive  to  be  business  counselors.  We 
have  been  of  assistance  to  our  Pub¬ 
lishers  in  helping  to  solve  many  of 
their  problems.  Indeed,  we  have 
helped  to  create  some  of  their  me¬ 
diums. 

E.  Katz  Special  Advertising  Agency 
15  East  26th  Street,  New  York  City 


'll 
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OCTOBER  LINEAGE  108,190.244 


Gain*  Made  by  63  Paper*  Out  of  106 
Orer  October  of  Last  Year. 

Net  gain  of  6,424,719  lines  was  shown 
by  106  newspapers  in  22  leading  cities  of 
the  United  States  for  October,  1920,  over 
October,  1919,  according  to  the  Statistical 
Bureau  of  the  New  York  Evening  Post. 
With  five  Sundays  in  October,  1920, 
against  four  in  the  same  month  last  year, 
the  respective  totals  were  108,190,244  lines 
and  101,765,525  lines.  Of  the  cities  listed 
16  showed  net  gains  and  6  losses,  while 
63  newspapers  showed  a  gain  with  38 
losses,  while  no  comparisons  were  made 
in  five  cases.  The  summary  by  cities 
follows : 


1920 

New  York...  15.203,572 
Birmingham..  2,519,496 
Chicago  ....  6,857,622 

Philadelphia..  7,726,593 
T.os  Angeles.  7,836,696 
Baltimore  ...  5,375,872 

Boston  .  5,670,251 

Detroit  .  5,518,436 

Cleveland  ...  4,962,975 

Washington..  4,576,316 

Buffalo .  4,126,052 

St.  Louis....  4,522,840 
Indianapolis..  3,412,938 
Minneapolis..  3,618,139 

St.  Paul .  2,812,131 

Milwaukee  ..  3,112,722 

S.  Francisco.  3,978,478 
New  Orleans  3,706,652 
Cincinnati  . .  3,610,500 

Louisville  ...  2,894,505 

Houston  ....  2,774,138 

Columbus  . . .  3,373,320 


Total . 108,190,244 


1919 

15,456,033  252,46lt 

1,973,328  546,168* 

6,850,139  7,483* 

6.995,958  730,635* 

6,061,874  1,774.822* 

5,007,898  367,974* 

5,725,961  55.710t 

5,667,340  148,904t 

5,083,425  120,45Ot 

4,394,674  181,642* 

4,456,251  330,199t 

3,903,560  619,280* 

3,433,689  20,751t 

3,411,493  206,646* 

2,364,722  447.409* 

2,963,367  149,355* 

3,512,418  466,060* 

2,836,240  870,412* 

3,475,800  134,700* 

2,802,541  91,964* 

2,178,624  595.514* 

3,210,190  163,130* 


101,765,525  6,424,719* 


*Gain.  tLoss. 


AD  WOMEN  CELEBRATE 


Advertising  Men  Pay  Tribute  to  Club 
on  Third  Anniversary. 

iSpecM  to  Edito*  &  Publisher) 

Chicago. — With  four  candles  on  its 
birthday  cake — three  to  symbolize  its 
three  years  of  accomplishment,  and  the 
fourth  its  new  year  of  promise — the 
Women’s  Advertising  Club  of  Chicago 
celebrated  its  third  birthday  November 
21  by  a  breakfast  at  the  Edge  water 
Beach  Hotel, 

Frank  McGlynn,  who  plays  the  lead¬ 
ing  role  in  Drinkwater’s  “Abraham 
Lincoln,”  gave  an  inspiring  talk  on  Lin¬ 
coln  and  his  relation  to  advertising. 
Laura  Dainty  Pelham  of  Hull  House  re¬ 
lated  several  amusing  anecdotes,  and 
there  was  music  by  Arthur  Fraser,  Mrs. 
Joan  Young  and  other  concert  artists. 

William  H.  Rankin,  John  B.  Wood¬ 
ward,  W.  Frank  McClure  and  Jesse 
Matteson,  president  of  the  American 
Advertising  Agents’  Association,  paid 
high  tribute  to  women  in  the  advertis¬ 
ing  field  and  to  the  work  accomplished 
by  the  Chicago  Women’s  .Advertising 
Club. 

The  following  cablegram  was  sent  to 
the  members  of  the  Thirty  Club  of  Lon¬ 
don,  England: — 

“The  Women’s  Advertising  Club  of  Chicago 
celebrating  its  third  anniversary  send  congratu¬ 
lations  and  well  wishes  for  successful  exhibi¬ 
tion.  Hope  meet  you  Crawford  and  many 
other  .Atlanta. 

“Mary  M.  Crowley,  president.” 


Thompson  New  F.  T.  C.  Chairman 

Hustoa  Thompson,  of  Colorado,  be¬ 
came  chairman  of  the  Federal  Trade 
Commission  December  1  for  a  term 
of  one  year.  Mr.  Thompson,  who  was 
vice-president  during  the  past  year,  suc¬ 
ceeds  to  the  chairmanship  under  the 
rule  of  the  commission,  which  provides 
for  rotation  in  the  office  of  chairman 
among  the  several  commissioners.  He 
was  first  appointed  to  the  commission  in 
December,  1918,  to  fill  an  unexpired 
term,  and  in  December,  1919,  was  re¬ 
appointed  for  a  full  term  of  seven  years. 
He  served  as  Assistant  .Attorney  Gen¬ 


eral  of  the  United  States,  in  chargje  of 
the  Court  of  Claims  branch  of  the  De¬ 
partment  of  Justice. 


CONDEMN  ADVERTISING  ABUSE 


REPEAL  STATE  PRINTING  LAW? 


the  restoration  of  order  in  Ireland  act. 
Mr.  Hooper  was  a  delegate  to  the  re¬ 
cent  Imperial  Press  Conference  and 
toured  the  United  States  after  the  con¬ 
ference’s  end. 


NEW  DAILY  FOR  MT.  VERNON 


Virginia  Papers  Printed  on  by  Adver¬ 
tisers  After  Publication 

iSpecM  to  EIditor  &  Publisher) 
Richmond,  Va. — Protest  against  the 
methods  of  local  publicity  agents  was 
strongly  voiced  at  a  recent  meeting  of 
the  Virginia  Press  Association’s  execu¬ 
tive  committee.  President  L.  E.  Pugh 
brought  the  matter  before  the  board  by 
exhibiting  a  copy  of  the  Newport  News 
Daily  Press,  with  its  front  page  covered 
by  an  advertisement  printed  in  red  ink, 
marked  “extra!”  Similar  treatment  was 
said  to  have  been  given  the  Times-Dis- 
patch  of  this  city  and  other  papers.  The 
committee  adopted  a  resolution  charac¬ 
terizing  “the  action  of  certain  advertisers 
or  publicity  agents  in  printing  their  ad¬ 
vertisements  across  the  front  pages  of 
certain  papers  in  this  state,  after  such 
papers  have  been  delivered  by  the  regu¬ 
lar  publishers.” 


END  SCRANTON  COAL  SHORTAGE 


Times  Fights  Shipments  to  Other  Points 
While  Mining  City  Wants 

(.Special  to  Editor  &  Publisher) 
Scranton,  Pa. — The  Scranton  Times 
recently  conducted  an  energetic  cam¬ 
paign  to  relieve  the  coal  shortage  in 
Scranton.  The  campaign  was  decided 
upon  after  the  Times,  following  a  thor¬ 
ough  study  of  the  situation,  obtained 
proof  that  though  thousands  of  tons  of 
anthracite  coal  were  being  mined  daily 
under  the  city,  residents  were  denied  a 
supply  of  fuel.  It  was  pointed  out  in 
the  campaign  that  nearly  all  of  the  coal 
was  being  shipped  to  other  points,  where 
better  prices  could  be  obtained. 

As  a  result  of  the  Times’  efforts  all 
coal  companies  agreed  to  set  aside  suf¬ 
ficient  coal  to  meet  the  needs  of  the 
Scranton  consumers. 


Kansan  Receiver  Discharged 

Kansas  City,  Kan. — Miss  Harriet  P. 
Kirby,  who  had  been  named  receiver  for 
the  Kansas  City  Kansan,  has  been  dis¬ 
charged  by  the  court.  The  property  has 
been  returned  to  A.  E.  Neal,  principal 
owner.  Others  interested  in  the  Kansan 
obtained  appointment  of  the  receiver  on 
a  statement  that  they  disagreed  in  regard 
to  selling  the  property.  The  court  was 
notified  that  all  disagreements  had  been 
settled  among  the  owners. 


Concord  Patriot  Plant  Burns 

CoNCXJRD,  N.  H. — The  Daily  Patriot 
plant  was  badly  damaged  in  a  fire  which 
destroyed  the  White’s  Opera  House  block 
November  30.  Edward  J.  Gallagher,  pub¬ 
lisher  of  the  Patriot,  who  also  owned  the 
burned  building,  suffered  a  loss  ot 
$150,000. 


The  Examiner,  Afternoon,  Will  Be  Pnh. 
lished  by  Bronx  Weekly  Interests 

Mount  Vernon,  N.  Y. — An  afternoon 
paper,  the  Examiner,  will  be  started  here 
about  December  10, '  by  interests  which 
now  publish  several  weekly  newspaperi 
in  the  Bronx  borough  of  New  York 
City.  The  paper  will  be  independent  in 
politics  and  will  sell  for  three  cents  a 
copy.  It  will  be  printed  for  the  present ' 
by  the  Markey  Press  in  New  York  City 
and  will  be  transported  to  Mount  Ver¬ 
non  by  automobile.  Local  offices  will 
be  maintained  in  the  American  National 
Bank  Building.  George  W.  Markey  will 
be  president  of  the  Examiner.  He  in¬ 
formed  Editor  &  Publisher  that  the 
publishing  organization  had  not  yet  been 
completed. 


No  Successor  to  George  Smith 

No  successor  has  yet  been  appointed 
to  the  position  of  managing  editor  of 
the  New  York  Tribune,  left  vacant  by 
the  death  of  George  M.  Smith.  Lester 
Martell,  who  was  assistant  to  Mr.  Smith, 
is  acting  in  that  capacity. 


Brown  K.  C.  Post  Superintendent 

Kansas  City. — The  Post  has  adopted 
the  plan  of  having  one  man  supervise  all 
the  mechanical  departments.  Max  Brown, 
formerly  chief  electrician,  has  been  ap¬ 
pointed  mechanical  superintendent  and 
has  authority  over  the  foremen  of  the 
pressroom,  composing  room,  stereotyping 
department  and  delivery  system. 


Power  Farming  Names  Katz 

The  E.  Katz  Special  Agency  has  been 
appointed  representative  for  Power 
Farming  of  St.  Joseph,  Mich. 


G.  O.  P.  Leaders  in  New  York  Shocked 
by  $1,000,000  Spent  in  1920 

(Special  to  Editor  &  Publisher) 
.Albany,  N.  Y. — As  a  result  of  news¬ 
paper  announcements  this  week  that  Sec¬ 
retary  of  State  Hugo  had  spent  more 
than  $1,000,000  to  pay  for  the  printing 
of  new  laws  and  constitutional  amend¬ 
ments  as  advertising  in  newspapers,  the 
Republican  state  leaders  have  deter¬ 
mined  to  seek  to  repeal  in  its  entirety 
the  law  that  provides  for  this  printing 
at  the  next  session  of  the  Legislature. 
Repeal  of  this  law,  it  is  asserted,  will 
save  the  state  about  $400,000  a  year. 


what  makes 


GREAT  NEWSPAPER? 


What  do  people  want 
in  their  newspaper? 

A  brilliantly  edited  paper  as  The  Indian¬ 
apolis  News  must  have  a  varied  appeal. 

It  is  not  surprising  however  to  find  that  a 
large  percentage  of  readers  are  interested 
first  of  all  in  the  advertising.  For  fifty 
years  a  close  censorship  has  been  exer¬ 
cised  over  the  columns  of  this  paper  with 
the  result  that  News  advertising  is  read 
and  believed. 

The  consensus  of  opinion  of  a  thousand  subscribers — 500  in 
Indianapolis  and  500  in  the  state — showed  the  following  ranking 
of  the  different  departments  of  this  paper 


Senate  to  Probe  Cable  Figbt 

Washington. — Investigation  of  the 
entire  question  of  cable  landings  in  dis¬ 
pute  between  the  Western  Union  Tele¬ 
gram  Company  and  several  government 
departments  is  to  be  undertaken  by  a 
Senate  committee,  it  was  announced -this 
week  by  Senator  Kellogg  of  Minnesota, 
who  has  introduced  a  bill  empowering 
the  State  Department  to  regulate  cable 
connections  in  this  country. 


Freeman's  Journal  on  Trial 

Dublin,  Ireland. — ^Martin  'Fitzgerald 
and  Hamilton,  directors  of  the  Free¬ 
man’s  j'ournal,  and  its  editor,  P.  J. 
Hooper,  are  undergoing  trial  by  court 
martial,  charged  with  publishing  false 
reports  and  reports  calculated  to  arouse 
disaffection.  They  are  the  first  news¬ 
paper  executives  to  be  prosecuted  under 


city 

1.  Local  News 

2.  Display  Advertising 

3.  Classified  Advertising 

4.  Foreign  News 

5.  Editorials 

6.  Sports  and  Amusements 

7.  Weather 

8.  Markets 

9.  Cartoons 

10.  Features 


STATE 

1.  State  News 

2.  Display  Advertising 

3.  Markets 

4.  Weather 

5.  Classified  Advertising 

6.  Editorials 

7.  Foreign  News 

8.  Sports  and  Amusements 

9.  Cartoons 

10.  Features 


The  Indianapolis  News 

First  in  dNational  ^Advertising  in  Six  ■‘Day  Evenini  Field 

New  York  Office  FRANK  T.  CARROLL  ChicaKO  Office 

DAN  A.  CARROLL  Advertising  Manager  J.  E.  LUTZ 

Tribune  Building  First  National  Bank  Bldg. 
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MAKING  CLASSIFIED  PAGES  PAY 


A  wmidsr  festure  of  Editor  A  Pubtiaher  conducted  by  C.  L.  Perldne,  executive 
aecretory  of  the  Aaeocixtiaa  of  New^mier  CUssified  Advertieinr  Monorero.  You 
are  invited  to  brin^  your  classified  problems  to  this  department  for  discussion. 


MISLEADING  ADVERTISING 

"DECENTLY  in  these  columns  atten- 
■*-'tion  was  called  to  the  fact  that  some 
newspapers  were  undermining  tiieir  clas¬ 
sified  columns  by  permitting  real  estate 
firms  to  use  misleading  copy  in  Help 
Wanted  classifications.  Since  then  the 
Cleveland  Press  and  the  Cleveland  Plain 
Dealer  have  adopted  the  following  rules 
with  a  view  to  preventing  Help  Wanted 
advertisers  from  destroying  the  reader 
confidence  in  these  classifications. 

Reader  confidence  is  the  comer  stone 
on  which  classified  must  be  built  and 
those  newspapers  which  clean  mislead¬ 
ing  advertising  out  of  their  columns  may 
lose  a  few  lines  at  present  but  in  the 
long  run  will  gain. 

“There  has  recently  been  a  very  no¬ 
ticeable  invasion  of  our  Help  Wanted 
columns  by  a  class  of  advertising,  which, 
if  continued,  will  be  equal  in  effect  to  the 
‘stuffed  house  furniture’  advertising  that 
we  found  necessary  to  curb  some  time 
ago.  I  refer  to  Help  Wanted  adver¬ 
tisements  from  real  estate  dealers  ask¬ 
ing  for  men  and  women  in  the  various 
trades  and  professions,  giving  the  im¬ 
pression  in  part  at  least  that  there  is  a 
regular  salaried  job  to  be  had  at  that 
address,  and  this  you  know  is  not  true. 

“Real  estate  dealers  are  really  only 
‘killing  the  goose  that  lays  the  golden 
egg’  in  their  mad  scramble  for  help  at 
a  time  when  it  is  somewhat  difficult  to 
induce  men  and  women  to  sell  real  es¬ 
tate.  Such  offers  as  they  are  making  in 


the  Help  Wanted  columns  can  only  re¬ 
sult  in  killing  reader  confidence  in  classi¬ 
fied  advertising.  Obviously  they  are  an 
absolute  damage  to  our  Help  Wanted 
columns,  and  it  is  certainly  not  logical 
to  suppose  that  they  can  kill  confidence 
in  the  Help  Wanted  columns  and  retain 
confidence  in  the  Real  Elstate  columns. 

“Effective  at  once,  therefore,  the  fol¬ 
lowing  two  regulations  will  become  op¬ 
erative  : 

1.  Help  Wanted  advertisements  from  real 
estate  dealers,  inviting  applications  from 
people  in  various  trades  and  professions, 
such  as  ‘Bricklayers.’  ‘Timekeepers,’  and 
‘Insurance  Men.’  must  use  the  phrase  in 
some  form,  ‘to  sell  real  estate.’ 

2.  Help  Wanted  advertisements  excepting 
where  a  straight  salary  is  offered,  can 
not  make  such  statements  as  ‘You  can 
earn  $50,00  to  $500.00  per  week.’  They 
may  state,  if  desired,  what  people  in  the 
employ  of  that  concern  have  made  and 
arc  making,  but  they  cannot  make  the 
broadcast  flat  prediction  that  applicants 
for  this  job  can  or  will  make  the  same 
amount. 

“The  single  exception  to  the  foregoing 
will  be  in  the  case  that  any  real  estate 
dealer  desires  to  hire  carpenters  or 
workmen  of  any  kind  to  work  at  their 
regular  trade.  In  such  a  case,  we  will, 
of  course,  accept  the  ad  without  these 
restrictions,  but  I  wouldn’t  advise  any 
real  estate  men  to  try  to  evade  our  re¬ 
strictions  on  this  basis,  since  they  will 
create  a  breach  of  confidence  that  may 
lead  to  some  unpleasant  relations.” 

In  Baltimore  the  classified  columns  of 
the  newspapers  are  exceptionally  free 
from  confidence  destroying  advertising. 


The  city  council  is  considering,  and  it  is 
believed  will  pass,  the  following  ordi¬ 
nance  which  will  make  all  advertising 
still  more  truthful. 

This  may  seem  drastic  to  some  classi¬ 
fied  managers.  However,  it  may  be  that 
the  labeling  of  second-hand  commodities 
as  such  would  make  the  Want-ad  col¬ 
umns  more  desired  by  those  merchants 
having  new  goods  to  sell. 

AN  ORDINANCE 

Section  1.  Be  it  ordained  by  the  Mayor  and 
City  Council  of  Baltimore  City;  that: 

Section  2.  Be  it  further  ordained  by  the 
Mayor  and  Gty  Council  of  Baltimore  City, 
that,  it  shall  be  unlawful  for  any  person, 
firm  or  corporation,  in  any  newspapers,  mag* 
arine,  circular,  form  letter  of  any  open  pub* 
licatinn  published,  distributed  or  circulated 
in  the  City  of  Baltimore  or  on  any  billboard, 
card,  label,  or  other  advertising  medium, 
or  by  means  of  any  other  advertising  device, 
to  advertise,  call  attention  to  or  give  pub> 
licity  to  the  sale  of,  or  sell  or  offer  for  sale, 
any  merchandise,  which  merchandise  is  sec¬ 
ond-hand  or  used  merchandise,  or  which  mer¬ 
chandise  is  defective  in  any  manner,  or 
which  merchandise  consists  of  articles  or 
units  or  parts  known  as  “seconds^*  or  blem¬ 
ished  merchandise,  or  which  merchandise 
has  been  rejected  by  the  manufacturer 

thereof  as  not  first  class,  unless  there  be 
conspicuously  displayed  directly  in  connec¬ 
tion  with  the  name  and  description  of  such 
merchandise  and  each  specified  article,  unit 
or  part  thereof,  a  direct  and  unequivocal 
statement,  phrase  or  word  which  will  clearly 
indicate  that  such  merchandise  or  each  ar¬ 
ticle.  unit  or  y)art  thereof  so  advertised  is 
“seconds,**  or  is  blemished  merchandise,  or 
has  been  rejected  by  the  manufacturer 

thereof,  as  the  fact  shall  he. 

Section  3.  And  be  it  further  ordained  by  the 
Mayor  and  City  Council  of  Baltimore  City, 
that,  any  person,  firm  or  corporation  who 
shall  violate  any  of  the  provisions  of  this 
ordinance,  shall  be  guilty  of  a  misdemeanor, 
and,  upon  conviction  thereof,  shall  be  pun¬ 
ished  by  a  fine  of  not  to  exceed  five  hundred 


LUDLOW 


( 


“/V  the  best  machine\ 
for  display  type'j 


'I'he  Ludlow  Display  Type  machine  is  the  only 
system  on  the  market  that  produces,  quickly  and 
in  a  most  practical  way,  display  type  from  12  to 
60  point  without  mold,  liner,  ejector  changes. 

Xo  storage  system  of  cans,  cases  or  tons  of 
surplus  metal. 

Ludlow — simple,  clean  and  always  instantly 
available. 

Xo  outside  experts  required  to  handle  Ludlow 
— just  your  own  printers. 

Ludlow — ‘*The  AD-man’s  Type  Foundry*' 

Write  for  Particulars 

Ludlow  Typograph  Co. 


606  WORT.D  BUILDING 
NEW  YORK  CITY 


2032  CLYBOURN  AVE. 
CHICAGO,  ILLINOIS 


Ludlow  for  Display  Type 


Q.— Does  It  pay  a  newspaper 
to  belong  to  the  Association  of 
Newspaper  Classified  Advertii. 
ing  Managers? 

A. — By  D.  W.  Lawson,  classi. 
fied  manager  of  the  Decatur 
(lil.)  Review:  “The  one  big  help 
I  have  received  from  the  Auo- 
ciation  was  the  spirit  shown  bv 
the  men  attending  the  first  Ai. 
sociation  meeting.  They  paued 
up  all  entertainment  at  Indiana¬ 
polis  in  order  to  attend  all  the 
sessions,  and  even  after  the 
day’s  sessions  were  over  thev 
could  be  found  in  hotel  rooms 
still  discussing  classified  Every 
one  was  ‘sold’  on  Want-Ads  and 
willing  to  give  their  experience 
to  others.  My  membership  has 
proven  a  profitable  investment 
to  the  Review  and  it  will  be  the 
same  to  any  other  publication.’' 


(500)  dollars,  or  by  imprisonment  in  L 
City  Jail  not  more  than  six  (6)  months  i 
by  both  such  fine  and  imprisonment 
Section  4.  And  be  it  further  ordained 
this  ordnaince  take  effect  from  the  date” 
its  passage. 


Post-Sun  Staff  Dines  Chiefi 

Pittsburgh. — Members  of  the  Post 
Sun  mechanical  force  tendered  a  dinm 
to  the  publishers  and  heads  of  depai 
ments  on  Thanksgiving  Eve.  W. 
Martin',  editorial  writer  of  the 
acted  as  toastmaster. 


r 


Electrical  News 
and  Advertising 

Being  the  great  home  news¬ 
paper  that  it  is,  “The  Record” 
quite  naturaUy  was  the  first 
newspaper  in  Philadelphia  to 
conduct  a  Weekly  Ellectrical 
Page. 

This  page  is  being  recog¬ 
nized  as  an  admirable  medium 
for  the  carrying  of  Electrical 
Appliance  Advertising  into 
the  worth-while  homes  of 
Philadelphia. 

THE 

PHILADELPHIA 

RECORD 

Always  Reliable 

Foreign  Advertising  Representatives 

STORY,  BROOKS  &  FINLEY 


(nncAGO 

People,  6a,  Bldg, 


NEW  YOBK 
Fifth  At,.  Bld«. 


PoJ 


Editor  &  Publisher  for  December  4,  192 


The  Boston  Post’s 

Remarkable  Circulation 

(Editorial  in  the  Boston  Post  of  December  1st,  1920) 

The  average  circulation  of  the  Boston  Daily  Post  for  the  month 
of  November,  1920,  was  426,864  copies  per  day.  This  was  a  gain  of 
28,907  copies  per  clay  as  compared  with  November,  1919. 

This  is  by  a  large  margin  the  largest  distinctively  morning  cir¬ 
culation  of  any  newspaper  in  America.  We  say  “distinctively” 
morning  circulation,  because  one  morning  newspaper  in  the  United 
States — the  Chicago  Tribune — states  its  circulation  to  be  somewhat 
larger.  But  the  Chicago  Tribune — as  shown  in  its  sworn  statements 
to  the  Audit  Bureau  of  Circulation — includes  in  its  circulation  a  so- 
called  “bull-dog,”  or  pre-dated  edition,  which  goes  to  press  at  9  p.  m. 

‘  of  the  preceding  day  for  the  purpose  of  reaching  remote  territory 
by  early  evening  trains  out  of  Chicago,  and  which  edition  consists 
of  over  150,000  copies.  Such  copies  are  not  distinctively  “morning 
circulation,”  but  might  be  classed  rather  as  evening  circulation. 
Every  copy  of  the  Boston  Post’s  November  daily  circulation  was 
printed  after  midnight  on  the  date  which  the  printed  copies  bear, 
and  contained  the  full  news  of  the  day  before.  If  the  Boston  Post 
was  to  issue  a  pre-dated  “bull-dog”  edition  on  the  evening  before, 
it  could  readily  increase  its  total  circulation  by  from  50,000  to  100,- 
000  copies  per  day.  But  they  would  necessarily  be  incomplete  news¬ 
papers,  as  much  important  news  is  received  late  in  the  evening.  De¬ 
spite  the  enormously  greater  population  within  easy  reach  of  New 
York  city,  no  New  York  daily  morning  newspaper  has  a  circulation 
within  gunshot  of  that  of  the  Boston  Post. 

During  November,  1920,  the  average  circulation  of  the  Boston  • 
Sunday  Post  was  456,483  copies  per  Sunday.  This  is  a  gain  of  99,- 
515  copies  per  Sunday  over  November,  1919,  and  far  in  excess  of  the 
circiilation  of  any  other  Boston  Sunday  newspaper. 

As  to  “returns”  of  unsold  copies,  the  Boston  Post  now  allows  a 
maximum  of  five  per  cent  “returns,”  considering  this  policy  simple 
justice  to  newsdealers  and  newsboys  and  to  the  best  interests  of  its 
advertisers.  In  many  cases  there  are  no  “returns”  whatever,  and  the 
average  “returns”  are  much  less  than  five  per  cent. 

The  overwhelming  circulation  leadership  of  the  Boston  Post, 
both  daily  and  Sunday,  is  so  pronounced  that  it  seems  almost  dis¬ 
courteous  to  make  comparisons.  Certainly  it  is  not  duplicated  or 
approached  in  any  other  city  in  the  country.  The  Post  has  recently 
found  it  necessary  to  purchase  three  additional  expensive  pieces  of 
adjoining  real  estate — the  so-called  Automat  building  and  the  Rogers 
building  on  Washington  street  and  the  Hunnewell  building  on  School 
street — in  an  effort  to  provide  for  the  necessary  expansion  of  its  me¬ 
chanical  plant,  already  one  of  the  largest  in  the  world. 

For  these  substantial  evidences  of  public  favor,  the  Post  man¬ 
agement  can  not  express  too  strongly  or  too  frequently  its  apprecia¬ 
tion  of  the  loyalty  of  its  ever  growing  multitude  of  readers,  who  so 
generously  overlook  its  many  defects  and  approve  its  earnest  efforts 
to  present  the  news  and  features  of  the  times  in  a  reliable  and  at¬ 
tractive  way. 
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LOYLESS  AND  HARRIS 
BUY  ENQUIRER-SUN 

R.  L.  McKennej  Leave*  Columbus  to 

Give  Whole  Time  to  Macon  News 
— No  Staff  Changes  Planned 
by  New  Owner* 

(.Stecial  to  Editc^  &  Publishes) 

Coi.lmbus,  Ga. — Thomas  W.  Loyless 
and  Julian  Harris  are  the  new  owners 
and  operators  of  the  Enquirer-Sun,  Mr. 
Loyless  having  added  to  his  interest  in 
the  paper  that  of  R.  L.  McKenney  of 
Macon,  who  has  owned  the  Enquirer-Sun 
for  over  four  years.  Mr.  Harris  has  ac¬ 
quired  a  half-interest  in  the  company. 
Mr.  McKenney  will  devote  his  time  to 
the  Macon  News. 

Mr.  Loyless  will  be  president  and  edi¬ 
tor,  with  Mr.  Harris  as  general  man¬ 
ager.  Both  have  long  been  active  in 
newspaper  work  in  the  South  and  else¬ 
where.  Mr.  Harris  started  with  the 
Atlanta  Constitution  twenty-five  years 
ago  and  was  managing  editor  of  that 
paper  at  the  age  of  24.  Later  he  went 
to  New  York  for  a  long  career  with  the 
James  Gordon  Bennett  papers,  as  Sun¬ 
day  editor  of  the  New  York  Herald,  ad¬ 
vertising  manager  of  the  New  York  Eve¬ 
ning  Telegram,  and  manager  of  the  Her¬ 
ald’s  Paris  edition.  After  service  as  a 
captain  in  the  army  secret  service,  he 
returned  to  the  Herald  as  assistant  man¬ 
aging  editor,  later  chief  European  cor¬ 
respondent  and  finally  general  manager 
of  the  Paris  edition,  where  he  was  until 
two  months  ago. 

Mr.  Loyless  has  been  interested  in  the 
Enquirer-Sun  since  April,  1916,  but  his 
ownership  of  the  Augusta  Chronicle 
until  a  year  ago  prevented  active  work 
in  Columbus.  He  was  editor  and  man¬ 
ager  of  the  Chronicle  for  fifteen  years. 

W.  H.  Tucker  will  remain  as  associate 
editor  of  the  Enquirer-Sun,  J.  H.  Fitz¬ 
patrick  as  city  editor,  J.  H.  Monte  as 
news  editor  and  Mrs.  Etta  Blanchard 
Worsley  as  society  editor.  Mr.  Harris 
will  have  associated  with  him  M.  L. 
Wallis  as  business  manager,  A.  T.  Rob-’ 
erts  as  advertising  manager,  H.  L.  Har¬ 
mon  as  circulation  manager  and  A.  O. 
Reese  as  cashier. 

MOTOR  ADVERTISING  '  OUT¬ 
LOOK  FOR  1921 

(Continued  from  Page  6) 

national  mediums  but  just  what  we  are 
going  to  do  in  this  field  we  do  not  know 
at  this  time. 

“During  1920,  as  you  have  no  doubt 
noticed,  we  concentrated  our  advertis¬ 
ing  in  the  Saturday  Evening  Post,  using 
13  double  pages  with  colors,  but  it 
would  seem  that  the  conditions  under 
which  we  will  have  to  operate  during 
the  coming  year  will  make  advisable  the 
extensive  use  of  the  newspapers.’’ 

The  same  reason  that  actuates  Mr. 
Bailey  in  his  declaration  that  the  Peer¬ 
less  Company  will  use  the  newspapers 
to  a  greater  extent  next  year  finds  a  par¬ 
allel  in  the  policiies  of  many  other  com¬ 
panies. 

The  Kissel  Motor  Car  Company  con¬ 
sider  the  magazine  as  the  backbone  of 
their  advertising  campaigns  but  are, 
nevertheless,  using  the  newspapers  to  a 
greater  extent,  “more  than  we  have  ever 
before.” 

Mr.  Ralph  Kaye,  who  is  the  advertis¬ 
ing  and  publicity  manager,  says  that  “At 
the  present  time  we  are  using  from  70 
to  75  per  cent  of  our  appropriation  in 
the  newspapers  on  account  of  a  special 
campaign  we  are  putting  on  during  Nov¬ 
ember. 

“We  have  found  that  because  of  the 
condition  of  the  automobile  market  of 
today,  that  the  more  direct  methods  of 


advertising  and  publicity  are  necessary 
and  are  doing  a  great  deal  more  direct 
advertising  than  formerly. 

“This  does  mot  mean  that  we  have 
eliminated  magazine  advertising,  which 
we  consider  the  backbone  of  our  adver¬ 
tising  campaign,  but  we  are  using  the 
newspapers  and  direct  by  mail  methods 
much  more  than  we  have  ever  before.’’ 

One  of  the  largest  manufacturers  in 
the  medium  price  field  set  aside  30  per 
cent  of  their  appropriation  for  1920  for 
newspapers.  Their  advertising  manager 
said,  “This  appropriation  will  be  in¬ 
creased  for  1921  at  least  10  per  cent  with 
no  increase  in  our 'magazine  advertis¬ 
ing.” 

Newspapers  the  Backbone 

The  Paige-Detroit  advertising  sched¬ 
ule  so  far  indicates  “that  4/7  of  the  total 
Paige  appropriation  is  spent  in  news¬ 
papers.”  This,  of  course,  includes  their 
dealers’  share,  as  the  Paige-Detroit 
Company,  while  they  make  up  the  sched¬ 
ule  and  assist  the  dealer  in  the  selection 
of  papers,  spend  dollar  for  dollar  with 
their  dealers.  Three-sevenths  of  their 
appropriation  is  devoted  to  magazines. 

A.  L.  Chambers,  advertising  manager 
of  the  Elgin  Motor  Car  Corporation, 
writes :  “Our  expenditures  for  new'spaper 
and  magazine  advertising  are  just  about 
equally  divided,  with  possibly  a  slight 
difference  in  favor  of  magazines.”  This 
policy  is  adhered  to  very  closely  by 
many  companies,  who  are  devoting  a 
great  deal  of  time  and  expenditure  to 
the  building  up  of  a  nation-wide  pres¬ 
tige.  Once  after  securing  the  general 
distribution  throughout  the  larger  cities, 
it  has  been  found  they  are  commencing 
to  work  the  territory'  more  systematically 
and  intensively  and  to  make  this  possible 
they  always  resort  to  the  newspapers — 
the  backbone  of  any  advertising  cam¬ 
paign. 

'The  well  known  firm  of  J.  I.  Case 
Thrashing  Machine  Company,  manu¬ 
facturers  of  the  Case,  intend  to  devote 
60  per  cent  of  their  appropriation  to  the 
advertising  of  their  car  in  the  national 
newspapers.  While  they  have  not  been 
large  advertisers,  they,  nevertheless, 
have  cooperated  with  their  dealers  on  a 
50-50  basis.  The  dealer  selects  the 
medium  as  well  as  the  time  and  the 
amount  of  space  to  be  used,  while  the 
company’s  cooperation,  being  in  accord¬ 
ance  with  the  terms  of  the  dealer’s 
agreement,  which  specifies  a  certain  limit 
per  share  per  car  received  and  paid  for 
by  the  dealer. 

HAMBONE’S 

MEDITATIONS 

A  DaUy  Two  by  Four 

HUMOR  and  PHILOSOPHY 


iwr  »C  inOi'  SOBtt-ffST 
MAN  IN  Dt  WORC* 

ONE  WNUrs  JES* 

6*rTiN*  5oHeR!t_^ 


HOLDING  POWER 

In  the  Minimum  oi  Space 

McQure  Newq>aper  Syndicate 
373  Fourth  AraBue,  New  York  City 


George  DeChant,  advertising  manager, 
said  a  short  time  ago  that  it  was  their 
intention  to  make  the  newspapers  the 
backbone  of  their  advertising  appeal. 
“We  are  contemplating  a  campaign  for 
1921  which  will  probably  be  along  the 
lines  of  28  per  cent  magazine  allowance, 
60  per  cent  newspaper  allowance,  and 
20  per  cent  sales  literature,  for  the 
amount  of  our  next  automobile  budget.” 

.\  large,  well  known  company,  but 
who  have  only  been  manufacturing  a 
car  for  the  last  three  or  four  years,  de¬ 
pend  upon  the  magazines  to  get  their 
story'  across  to  the  buying  public.  Last 
year  they  spent  about  60  per  cent  of 
their  appropriation  in  magazines,  35  per 
cent  in  newspapers,  and  5  per  cent  in 
the  trade  papers.  Their  vice-president 
says  that  this  year  they  intend  to  spend 
at  least  40  per  cent  in  the  newspapers, 
but  with  little  appreciable  decrease  in 
the  amount  of  money  invested  in  the 
magazine. 

Prestige  Copy 

N.  E.  McDarby,  advertising  manager 
of  the  Moon  Motor  Car  Company  of 
St.  Louis,  writes  that  70  per  cent  of 
their  appropriation  for  1920  was  de¬ 
voted  to  the  magazines,  but  30  per  cent 
to  the  newspapers. 

“Our  plans  for  1921  have  not  been 
completed  as  yet,  but  I  feel  safe  in  say¬ 
ing  that  our  percentage  of  newspaper 
advertising  will  be  greatly  increased 
over  that  of  1920.”  According  to  the 
latest  figures  and  advertising  statistics 
available,  the  Moon  Company  devotes 
more  space  to  magazine  advertising 
than  any  other  company.  It  is  sigpiifi- 
cant,  however,  that  they  are  planning 
to  greatly  increase  their  newspaper  al¬ 
lowance  for  next  year. 

The  above  subject  was  discussed  by 
the  advertising  council  of  the  Motor 
and  Accessory  Manufacturers’  Associa¬ 


tion  at  a  recent  meeting.  By  inviution 
of  the  council,  newspapers,  magazines 
trade  journals,  direct  mail,  and  out-door 
advertising  were  each  represented  by 
speaker  who  was  asked  to  answer  the 
above  question, 

H.  W.  Huff,  advertising  manager  of 
the  Detroit  Pressed  Steel  Car  Com 
pany,  in  introducing  this  subject,  said 
that  his  investigations  indicated '  “that 
there  was  to  be  a  let  up  in  volume  of 
purely  prestige  advertising  and  that 
he  thought  all  of  the  advertising  man. 
agers  were  confronted  wth  a  problem  of 
getting  more  direct  results  from  the 
money  expended.” 

According  to  Automotive  Industries 
the  representatives  of  magazines,  ad¬ 
mitted  “that  this  form  of  advertising 
was  chiefly  prestige  advertising  and  h 
had  no  immediate  solution  to  offer."  It 
would  seem  from  a  careful  and  analyti- 
cal  survey  of  automotive  advertising  that 
the  only  form  of  advertising  willing 
to  shoulder  the  burden  of  quickly  con¬ 
verting  inventories  into  cash  is  news¬ 
paper  advertising.  The  problem  of 
“getting  more  direct  results”  has  one 
sure  answer — newspapers.  .^hod  the 
Automotive  Industries  decided  leaning 
toward  the  newspapers  as  the  medinm 
of  universal  appeal  will  point  the  wav 
to  many  national  advertisers. 


Fleisher  Coming  to  U.  S. 

B.  W.  Fleisher,  proprietor  of  the  Japan 
Daily  .Advertiser  of  Tokyo,  and  also  of 
the  Trans-Pacific  Magazine,  sailed  from 
Yokahama  November  27  and  will  aniw 
in  New  York  about  December  IS. 


Langtry  Goes  to  Quincy 

Quincv',  Mass.— .Albert  P.  Langtri, 
Secretary  of  State  of  Massachusetts,  has 
become  general  manager  of  ths  Quint)- 
(Mass.)  Patriot-League. 


Bureau  of 
Canadian 
Information 

Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor¬ 
mation,  will  furnish  you  with  the  latest  reliable  in¬ 
formation  on  every  phase  of  industrial  and  agricul¬ 
tural  development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  .to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 

Canadian  Pacific  Railway 

Department  of  Colonization 
and  Development 


165  E.  Ontario  St. 
Chicago 


335  Windsor  Station 
Montreal 


1270  Broadmr 
New  York 
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NATIONAL  ADVERTISING 

IS 

NEWSPAPER  ADVERTISING 

A  careful  canvass  of  the  leading  advertising  agencies  throughout 
America  reveals  the  fact  that  in  the  year  1921  national  advertisers  will 
depend  upon  the  newspapers  to  produce  the  greater  part  of  the  returns 
from  sales  promotion  effort. 

At  least  25%  more  money  will  be  invested  in  newspaper  campaigns 
in  1921  than  in  any  other  period  in  the  history  of  advertising — 

WILL  YOUR  NEWSPAPER 
GET  ITS  SHARE? 


With  Newspapers  Firmly  Established  as  the  National  Advertising  Media, 
Editor  &  Publisher  Herewith  Presents  Something  for 
Every  Publisher  to  Think  About 


Editor  &  Publisher  is  devoted  exclusively  to  the  interests  of 
netvspapers  and  therefore  is  the  only  means  through  Tvhich 
space  buyers  are  able  to  secure  ALL  the  news  of  activities  in 
the  newspaper  field. 

Editor  &  Publisher  is  the  only  medium  in  which  you  can 
advertise  direct  to  the  men  who  control  hundreds  of  desirable 
accounts  and  know  in  advance  that  every  line  of  news  and  ad¬ 
vertising  in  our  columns  will  be  devoted  exclusively  to  the  inter¬ 
ests  of  newspapers  and  their  unrivaled  force  in  the  advertising 
world. 

No  side-lines,  no  competing  novelties  or  knick-knacks  of  adver¬ 
tising  can  dispute  your  newspaper’s  claim  of  leadership  in  its 
territory. 

Advertising  agents  have  learned  to  read  Editor  &  Publisher 
to  keep  in  touch  with  the  mainsprings  of  national  advertising. 
The  big  men  know  we  are  right  and  like  us  for  our  fearlessness 
in  fighting  for  that  in  which  we  have  faith. 

No  story  of  bill-boards,  no  theory  of  circular  power  or  any 
empty  boost  for  the  “advertising  side  shows”  can  appear  in 
Editor  &  Publisher  to  cast  a  shadow  of  doubt  upon  the  news¬ 
paper  publisher’s  statement  of  supremacy  in  his  field. 

Without  fear  or  favor,  Editor  &  Publisher  presents  the  facts 
and  figures  that  prove  conclusively — NATIONAL  ADVER¬ 
TISING  IS  NEWSPAPER  ADVERTISING. 

Space  buyers  have  learned  to  depend  upon  our  statements — 
to  rely  upon  Editor  &  Publisher  for  the  truth  regarding  the 
newspapers. 


On  the  following  seven  pages  we  have  listed  less  than  half 
the  accounts  placed,  and  in  many  instances  controlled  by  adver¬ 
tising  agents  who  are  regular  subscribers  of  Editor  &  Publisher. 
THIS  IS  SOMETHING  FOR  EVERY  PUBLISHER  TO 
STUDY  AND  THINK  ABOUT. 


If  every  worth-while  newspaper  in  the  United  States  will 
present  the  great  truths  of  its  power  as  a  sales  creator  and  regu¬ 
larly  set  forth  the  possibilities  for  national  advertisers  to  mar¬ 
ket  their  goods  in  its  territory,  the  greatest  sales  force  ever 
set  in  motion  in  America  will  eventually  convince  ALL  manu¬ 
facturers  that  the  newspapers  are  the  only  dependable  means 
of  creating  consumer  demand  at  small  cost. 

Hiding  your  light  will  never  show  the  way. 

Waiting  for  the  other  fellow  will  never  set  this  sales  force  in 
motion. 

It  is  plainly  “up  to  you,”  Mr.  Publisher,  to  do  your  share  of 
this  educational  work. 

Nobody  can  do  it  for  you. 

Nobody  can  tell  what  your  paper  can  accomplish  as  clearly 
as  you  can  outline  the  facts. 

Records  of  results  will  do  you  no  good  as  long  as  they  remain 
locked  in  your  own  files. 

You  must  spend  money  to  make  money. 

The  place  to  spend  that  money  is  in  the  one  medium  that  is 
exclusively  newspaper  from  cover  to  cover  every  week  in  the 
year— EDITOR  &  PUBLISHER. 
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Partial  List  of  Accounts  Placed  and  In  Many  Inst 

How  Many  of  These  Account 


A 

A-l  Mfc.  Co.  (Ketel  Foliih) 

A.  Alexander  (Shoes) 

A.  Schillinff  A  Co.  (Tea,  Coffee.  Etc.) 

A.  Scboenhut  Co.  (Dolls  A  Toys) 

A.  Bachman  A  Company  (Zno«)  (Cifart) 

A.  B.  Chase  Plano  Co. 

A.  C.  Penn  (Inc.)  (Safety  Razors  A  Lamps) 
A.  0.  Gilbert  Co.  (Toys) 

A.  £.  Nettleton  Company  (Shoes) 

A.  O.  Kanfmann  Motor  Car  Corp« 

A.  O.  Spalding  A  Bros.  (Athletic  Goods) 

A.  H.  I^ons  Company  (Storace  Batteries) 

A.  H.  Lewis  Medicine  Co*  (K.  B.  Tablets) 
A.  I.  Root  Co.  (‘‘Airline  Honey"  A  Bee  Sup¬ 
plies) 

A.  J.  Bates  Co.  (Shoes) 

A.  P»  Babcock  Co.  (Talcum  Powder) 

A.  P.  W*  Paper  Co.  (“Onliwon"  Sexrice.  “A. 
P.  W.*'  Quality  Products  A  "Bob  White" 
Toilet  Paper) 

A.  K.  Drake  Products  (ToUet  Preparations) 
A.  R.  Chisholm  Co.  ("Klean  £.  Z."  Sus¬ 
pensory) 

A.  S.  Boyle  Co.  ("Old  English"  Floor  Wax 
A  Brightener) 

A.  Theo.  Abbott  A  Co.  (Kapook  Sunfast 
Fabrics) 

A.  A  J.  Levin  (Trunks) 

A.  R.  Mosler  A  Co.  ("TesuTius"  Spark 
Plugs) 

Abbctt  Academy 

Al^rcrombie  A  Fitch  Co.  (Sporting  Goods) 
Acacia  Hotel 

Achilles  Rubber  A  Tire  Co. 

Ackerman  Bros,  Co.  (Inc.)  (Press-0- Vulcan¬ 
ising  Outfit) 

Acme-Evans  Co.  (Flour) 

Acme  Packing  Co.  (Mfr.  Canned  Meats) 
Acme  Phonograph  Co. 

Acme  Milling  Co.  (Acme  Flour) 

Acme  Motor  Truck  Corp. 

Acme  White  Lead  A  Color  Works  (Paints) 
Adams.  Martha  Lane  (Women's  Apparel) 
Adler  Bros.  A  Co.  (Men's  Clothing) 

Addiline  (Medicines) 

Adolf  GoImI  (Food  Products) 

Advance  Rubier  Co.  (Rubber  Tires) 

Acker.  Merrall  A  Condit  Co.  (Grocers) 
Advance  Candy  Mfg.  Corp. 

Aeolian  Co.  (Musical  Instruments) 

Aeottite  Tire  A  Rubber  Co. 

Aetna  Life  Insurance  Co. 

Aiax  Rubber  Co.  (Inc.) 

Akron  Rubber  Tire  Co. 

Alabastine  Co.  ("Alabastine**  Wall  Tint) 
Alabama-Oeorgia  Syrup  Co. 

Albany  Plant  A  Seed  Co. 

Albers  Olive  Company  (Olive  Products) 
Albodon  Co.  (Tooth  Paste) 

Alex.  D.  Shaw  A  Co.  ("Melton  Antiseptics") 
/  Alexander  H.  Bill  A  Co.  ("Tudor  Tea") 
Alexander  Hamilton  Institute 
Alfr^  Decker  A  Cohn  (Society  Brand 
Clothes) 

Alfred  H.  Burt  Co.  (Cough  Drops) 

Alfred  H.  Smith  Company  (Perfumes) 

Alpen  Chemical  Company 
Alvin  Mfg.  Co.  (Silverware) 

All  Spark  Ignition  Co. 

Alleock  Mfg.  Co.  (Medicines) 

Allen  8.  Olmsted  ("Allen's  Foot-Ease") 
Allen  R.  Grossman's  Sons  (Flor  de  Manuel  A 
Counsellor  Cigars) 

Allen  7.  Dash  Company  (Medicines) 

Allen  Rod  Tame  Cherry  Co.  ("Cherryallen") 
Allen  B.  Wrisley  Company  (Olivilo  Soap) 
Allentown  Preparatory  School 
Allerhume  Remedy  Company  (Medleineo) 
Allied  Packers  (Meat  Products) 

Allison  Burner  Co.  (Burner  for  Autos) 
Amalgamated  Tire  Stores  Corporation 
American  Fruit  Growers  (Inc.)  (Fresh  Fruits 
and  Vegetables) 

American  Locomotive  Co. 

American  Sugar  Ref.  Co.  of  H.  T. 

American  Telephone  A  Telegraph  Co. 
American  Kitchen  Products  Co.  (Steero  Bouil¬ 
lon  Cubes) 

American  Red  Cross 

American  Film  Company.  Inc.  (Motion  Pic¬ 
tures) 

American  Projectoscope  Co.  (Moving  Picture 
Machines) 

American  Pharmaceutical  Co.,  Inc.  ("Hux¬ 
ley's  Cream") 

American  Drug  Co.  (Red  Cross  Remedies) 
American  Varnish  Co. 

American  Mustard  Co.  ("Kaeco"  Mustard) 
American  Tobacco  Co. 

Amolin  Company  (Deodorant  Powder) 

Amory,  Brown  A  Company  (Indian  Head 
Cloth.  Kashna  Blankets  A  Rallwine  Ging¬ 
hams) 

American  Incubator  Manufacturing  Co. 

(Mammoth  A  "Wishbone"  Incubators) 
American  Safety  Razor  Corp.  ("Every  Ready" 
Razor  A  Brush.  "Gem"  Razor  A  Brush  A 
"Star"  Razor  A  Brush) 

American  Safety  Soap  Corp  (Shaving  Soap) 
American  Sugar  Refining  Co. 

American  Laboratories  Corp. 


American  Multigraph  Sales  Co.  ("The  Mul- 
tigraph") 

American  Thermos  Bottle  Co. 

American  Hat  Mfg.  Co. 

American  Products  Company  (Food  Products) 
American  Can  Company 

American  Cocoanut  Butter  Co.  (American 
Cocoanut  Butters) 

American  Art  Association  (Paintings  A 
Works  of  Art) 

American  Insurance  Union 
American  Bakeries  Co. 

American  Oxidaze  Co.  (Medicines) 

American  (^nberry  Exchange 
Ammon  A  Person  (Nut  Buttmr) 

American  Snuff  Co. 

American  Ring  Company 

American  Canning  Co.  (Canning  Outfits) 

American  Feather  A  Pillow  Co. 

American  Mills  Co.  (Twines) 

American  Express  Co.  (Express,  Money 
Orders.  Travelers'  Cheques,  Etc.) 

American  Tobacco  Co,  ("Tuxedo") 

American  Hosiery  Co.  (Underwear) 

American  Bible  Society  (Bible) 

American  Food  Co.  (Chain  Food  Stores) 
American  Tobacco  Co.  (Riz-la-croix  Cigar¬ 
ette  Paper) 

American  Hominy  Co.  (Cereal) 

American  Motor  Parts  Co. 

American  Bosch  Magneto  Corp. 

American  Motors  Corporation 
American  Writing  Paper  Co. 

American  Chicle  Co.  (Chewing  Gum) 
Amalgamated  Machinery  Corp.,  Ill.  ("Nokol" 
Oil  Heaters) 

American  Cookery 

American  Woolen  Products  Co. 

American  Woolen  Co. 

American-French  Perfume  Co.  (Perfumes, 
Toilet  Waters.  Powders,  Creams) 

American  Exchange  National  Bank 
American  Public  Utilities  Co. 

American  Thread  Company 
American  Pozzolana  Co.  ("POZZO"  Stucco) 
Ansco  Co.  (Inc.)  (Photo  Supplies) 
Anheuser-Busch.  Incorporated  (‘‘Bevo," 
"Malt  Nutrine") 

Antlers  Hotel 

Ansted  A  Burk  Co.  (Flour) 

Anchor  Line 

Antique  Furniture  Exchange 
Anderson  Motor  Company 
Apperson  Bros.  Automobile  Co. 

Apple  Growers  Assn. 

Apollo  Piano  Company 

Armstrong  Cork  Company  (Armstrong's  Lino¬ 
leum) 

Arrow  Toy  Mfg. 

Art  Metal  Con.  Co. 

Ariston  Hat  Mfg.  Co.  (Hats) 

Arrow  (Chemical  Co.  ("Bi-Tm  Phosphates") 
Arion  Phonograph  Co. 

Armour  Fertilizer  Works 
Arbuckle  Bros.  (Tuban  Coffee) 
Arc-O-Manufacturing  Co.  (Arco  Spark  Plugs) 
Astor  Estate 

Associated  Stylish  Stout-Wear  Makers  (Inc.) 

(Women’s  Wear) 

Astyptodsnoe  Chemical  Co. 

Associated  Dairymen  of  California 
Association  of  Railway  Executives 
Association  Press  (Books— "With-purpose") 
Association  of  Commerce.  New  Orleans,  La. 
Associated  Pharmacists  (Drugs) 

Associated  Industries  of  Oregon 
Atlantic  Coast  Line  R.  R.  (Railroad) 

Atlas  Truck  Corp. 

Atlas  Underwear  Co. 

Atterbury  Motor  Car  Co. 

Atlasta  Specialty  Mfg.  Co.  (Skid  Chain  Ap¬ 
pliances) 

Atmore  A  Son  (Mince  Meat) 

Atchison.  Topeka  A  Santa  Fe  Ry.  Co. 
Atlantic  Coast  Realty  Co. 

Atlas  Portland  Cement  Co. 

Atchison,  Topeka  A  Santa  Fe  R.  R« 

Atkinson,  Mentzer  A  Co.  (Auto  Accessories) 
Automotive  Appliances  Assn. 

Atwood  Grape  Fruit  Co.  ("Grapefruit") 
Auburn  Automobile  Company  ("Anbum 
Beauty-Six") 

Auto  Truck  Steel  Body  Co. 

Auto  Kamp  Equipment  Co.  (Auto  Trailers) 
Augusta  Ice  A  Beverage  Co. 

Austin-Nichols  A  Co.  (Ino«) 

Automobile  BIua  Book 

Aunt  Jemima  Mills  Co.  (Pancake  Flour) 

Auto  Strop  Safety  Razor  Co. 

Autocar  Co. 

Avery  Chemical  Co. 

Ayer  A  McKinney  (Butter) 

B 

B.  Altman  ft  Co.  (Bopt.  8toi«) 

B.  F.  Aveiy  ft  Son.  (Farm  Implement.) 

B.  F.  Goodrich  Bubber  Co, 

B.  F,  SturtoTsnt  (The  Sturterant  Heating 
and  Ventilating  Sy.tema) 


B.  F.  Xichaela  (BeU-a>ton.) 

B.  F,  Goodrich  Rubber  Co. 

B.  G.  Pratt  ft  Ce.  (ChemUta) 

B.  H.  Greider  (Poultry  ft  Buraeryman) 

B.  ft  H.  Shoe  Company 
B.  M.  Shanley  Co.  (Jewelera) 

B,  Prieatley  ft  Co.  (“Prieatley’a  CraTenette 
Fngliah  Kohair”  ft  “Prieatley’a  Fnrliah 
Clotha”) 

Barron  Hotel  Co,  (Reaort) 

Barron,  Merrill  ft  Barron  Co.  (Keaort) 

Bay  of  Maplea  (Hotel) 

Baltimore  ft  Ohio  Railroad 
Barrett  Adding  Machine  Co. 

Ballard  ft  Ballard  Milla  (Flour) 

Barco  Battery  Company 
Barrett,  Mephewa  ft  Co.  (Dyera) 

Barkmahn  Co.  (Inc.)  (“Barkins  Bos”  To¬ 
bacco) 

Baltimore  ft  Ohio  R,  R.  Co, 

Bank  of  Manhattan 
Bankera  Truat  Co,  of  Buffalo 
Banque  de  Mulhouae  (France) 

Balfour,  Guthrie  ft  Co,  (Orchard  Spraya) 
Backua  Heater  ft  Foundry  Co.  (Gaa  Heatera) 
Bauer  Chemical  Co.  (Sanatogen) 

Baas  Hueter  Paint  Co, 

Baker  Tractor  Corp. 

Barley  Motor  Car  Company  ("The  Roamar”) 
Bailey  Brothers  (Inc.)  (Tobacco) 

Bay  State  Fishing  Company 
Baltimore  ft  Ohio  R.  R, 

Bauach  ft  Lomb  Optical  Co.  (Lensea,  Bal- 
opticons.  Etc.), 

Ball  Bros.  Glass  Mfg,  Co.  (Fruit  Jars) 
Baldwin  Locomotive  Works 
Bayuk  Bros.  Co.  (Prince  Hamlet  ft  Mapa- 
cuba  Cigars) 

Behning  Piano  Co, 

Beaver  Soap  Co, 

Bethlebem  Spark  Plug  Corp,  (“Bethlehem” 
Spark  Plugs) 

Bell  &  Co.  (Inc.)  (Bell-Ans) 

Behrens  Drug  Ce.  (Medicines) 

Bee  Dee  Stock  Medicine  Co.  (Stock  ft  Poul¬ 
try  Remedies) 

Belber  Trunk  ft  Bag  Co, 

Bernhard  Gilman  Co,  (“Bear  Brand”  Taras, 
“Gloasilla,”  Artiftcial  Silks,  “BnoUla" 
needlework  Products  &  Ball  Tarns) 

Bear  Manufacturing  Co,  (Toilet  Preparations) 
Bedford  Springs  Hotel 
Bethlehem  Steel  Corporation 
Beacon  Falls  Rubber  ^oe  Oo.  (Rubber 
Shoes) 

Belle  Mead  Sweets  Makers 
Bertha  May  (Ine.)  (Maternity  Coraata) 

Best  ft  Co. 

Betsy  Ross  Tarn  Milla  (Inc.)  (Knitting 
Tarns) 

Benjamin  ft  Johnes  (Inc.)  (Corsets) 

Bennett  Manufacturing  Co,  (Jewelry) 

Beacon  Feed  Co.  (Inc.) 

Bertley  Company  (Mfrs.  of  Zip) 

Bethlehem  Motors  Corp. 

Beacon  Chocolate  Co.  (Ace  High  Bara,  Coat¬ 
ings.  Cocoa) 

Berr.et.  Craft  ft  Kauffman  Milling  Co, 
(“Sweet  Rose”  Flour) 

Ben  Levy  Co.  (Face  Powder) 

Beatwall  Mfg.  Co.  (Wall  Board) 

Beacon  Hat  Company  (Hats) 

Biddle  Motor  Car  Co, 

Bird  ft  Son  (Inc.)  (Heponset  Bldg,  Producta) 
Billow  Washable  Pillow  Co, 

Bing,  John  (Toys) 

Billings-Chapin  Co,  (Paints  ft  Varnishes) 
Binner  Corsets 

Bingo  Company  (“Bingo”  Perfumed  Iron 
Wax) 

Blue  Ridye  School 

Blount  Plow  Works  (Farm  Implements) 
Blumauer-Frank  Drug  Co, 

Black  Cat  Textiles  Co.  (Black  Cat  Hosiery) 
Bludwine  Company  (“Bludwine”— A  Bever¬ 
age) 

Blair  Milling  Co.  (Sambo  Pancake  Flour) 
Blue  Ridge  Chemical  Corp, 

Bliss  Reproducer  (Phonograph  Attachment) 
Blacko  Medicine  Co.  (Proprietary  Medicines) 
Bloch  Go  Cart  Co.  (Baby  Carriages) 

Bluffton  Mfg,  Co,  (Cream  Separators) 

Booth  Mfg.  Co,  (Ever  Faithful  Snap  Fas¬ 
teners) 

Booth  ft  Co,  (Steamship) 

Bowring  ft  Co.  (Man^ag  Owners  “Red 
Cross  Steamship  Line”) 

Boss  Mfg.  Co.  (Gloves) 

Boynton  Furnace  Co.  (Ranges) 

Bourne  ft  Bond  Co,  (Sporting  Goods) 

Boston  Woven  Hose  &  Rubber  Co,  (“Good 
Luck"  Jar  Rings  &  Garden  Hose) 

Bon  Ami  Co.  (Cleanser) 

Borne,  Scrymser  Co,  (Lubricating  Oils) 
Bosman  ft  Lohman  (Peanut  Butter) 

Boston  Electric  Heedle  Co.  (Toilet  Special¬ 
ties) 


Boston  Gniversitj  (College  of  Bnsiams  u 
minUtration)  -■‘•‘•eii  u 


Boston  ft  Albany  R,  R, 

Bohn  Refrigerator  Co.  (Refrigeratorsl 
Boro  Chemical  Company  (Germloide) 

Boston  Food  Products  Co. 

Boston  Confectionery  Company 
Boston  Blacking  Co.  (Hat  Dye) 

Bonnie-B  Co.  (Veilings) 

Boston  Molasses  Co.  (Cattle  Feed) 

Boyce,  Wheeler  ft  Boyce  (Cnmfy.(hd  Bv* 
derwear)  •— 

Boston  Varnish  Co, 

Bosak  Mfg.  Co.  (Horke  Vino) 

Bretton  Woods  Co.  (Resort) 

Braender  Rubber  ft  Tire  Co.  (Brsender  Ttm 
ft  Tubes) 

Brockway  Motor  Truck  Co. 

Brentano’s  (Publishers) 

Brown  Herb  Co.  (Patent  Medicine) 
Brandreth  Company  (“Salva-Cea”  OlntaiH) 

Brown.  Thirroll  Homniinv  mTT*/. 


Brown,  Durrell  Company  ("Forest  mU' 
Underwear) 


Bradley  Knitting  Co.  (Knit  Goodt) 

Brown  Bed  Co. 

Brame  Drug  Co. 

Braun-Knecht-Heiman  (Chemical  SuppllH) 
Braut  Art  Galleriei 

Breathe-O-Tol  Company  (Breathe-O-Iol  Etr 
Fever  A  Catarrh  Inhalenta) 

Breeden  Drug  Co. 

Brevoort  Hotel 

Brown  Manfg.  Co.  (Patent  Medicine) 
Brown  Durrell  Co.  (Gordon  Hotiery) 
Brokaw  Brothers  (Wholesale  k  Estifl 
Clothing) 

Brennig's  Own  (Inc.)  (Cigarettes) 
Bradley,  Merriam  A  Smith  (Mail  Order) 
Brentano's  (Publishers) 

Brown  A  HUey  ("Oriole"  Chocolates) 
Brainard  A  Armstrong  Co.  (Silk  Ihr^) 
Brown  Music  Co. 

Brill  Bros. 

Budd  Whe'^l  Corp.  (Wire  Wheels) 
Buffalo  Sled  Company  (Sleds  A  Wa^ni) 
Business  Data  Bureau  (Business  Ser^) 
Buckwood  Inn  (Resort) 

Burroughs  Adding  Machine  Co. 

Butterick  Publishing  Co. 

Buckingham  A  Hecht  (Shoes) 

Burlington  Watch  Co. 

Bugbee  A  Niles  Co.  (Jewelry) 

Buddy  Buds  (Inc.)  (Candy) 

Bush  Motor  Co.  (Motor  Caro) 
Burrell-Duggor  Co.  (Poultry  Remedies) 
Bunte  Brothers  (Confectionery) 

Butcher’s  Boston  Polish  (Furniture  Poliik) 
Buckeye  Nurseries 


C.  von  der  Bruck  (Mineral  Water) 

C.  E.  Conover  A  Co.  (Dress  Shields) 

C.  W.  Abbott  A  Co.  (Bitters) 

C.  8.  Davisson  A  Co.  (Handkerchiefi) 

C.  A.  Dunham  Co.  (Vacuum  A  Vapw  Heit* 
ing  Systems) 

C.  F.  Blanke  Tea  A  Coffee  Co.  ("Feast 
stant  Soluble"  Coffee  A  Tea) 

C.  A  £.  Shoo  Co. 

C.  J.  Haley  A  Co.  (Lindsay  Hose  Sappertir) 
C.  A.  Taylor  Trunk  Works  (Taylor  TtndB) 
C.  F.  Sauer  Co.  (Extracts) 

C.  C.  A.  Cigar  Co. 

C.  B.  Shad'S  A  Co.  ("Arwento"  Raiaceets) 
C.  C.  Morse  A  Co.  (Seeds) 

C.  H.  Stuart  A  Co.  (Food  Flavors  A  Mw 
Articles) 

C.  E.  Coe  Coffee  Co.  (8n‘*’ar  Glen  Coffee) 

C.  J.  Van  Houten  A  Zoon  (Waihiic  1 
chines) 

C.  A.  Gam^rill  Mfg.  Co.  (Flour,  Cake) 

C.  Nestle  Co.  (Hair  Wave) 

Carlsbad  Products  Co.  (Mineral  Water) 
Carter's  Tested  Seeds  (Inc.) 

Cafe  Lafayette  (Hotel) 

Canada  Steamship  Lines 
Cadillac  Garment  Co.  , 

Capital  City  Dairy  Co.  (Oleomargarine) 
Carr  Fastener  Co,  ("Lift  the  Dot”  FastesAW 
Calhoun  Robblne  ft  Co.  (Lion  Brand  Tug 
Carolene  Company  (Carolene  Condensed  Ml; 
Capudine  Chemical  Co.  (Medicinal) 

Castor  Producta  Co.  (Castor-Jell) 

Cato  Tooth  Paste  Co.  (Tooth  Part*) 
Caldwell  Mfg.  Co.  (Hardware  SpeoUlW*) 
Cafe  det  Beaux  Arti 
Carnation  Milk  Products  Co.  ("Csmatka 
Evaporated  Milk) 

Canadian  Auatralaslan  Royal  Mail  List 
Canadian  Pacific  Railway  Co. 

Caroline  Cigar  Co, 


Caroline  Metal  Products  Co.  (Mets!  SUsfW 
Caron  Spinning  Co.  (“Caron  Tarns' ) 
Canton  Razor  Strop  Co.  (Antomstls  W" 
Stroppers) 

California  Prune  ft  Apricot  Growui 
California  Walnut  Sauce  0«mp^  ^ 

Calotabi  Co.  (Oalotabs”  Medicinal  Tsuw 
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You  Can  Reach  the  Men  Who  Direct  the  Advertising  Policies  olesi 
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sControlled  by  Subscribers  of  Editor  &  Publisher 
tloes  Your  Newspaper  Carry? 


cilnchfield  tc  Ohio  Bwy. 
iMfection  Motor  Co. 

Uaiad  Oroweri  Ezcbanse  (Bluo  SU- 
Umondi) 

..’1  OliTO  A«in. 

.'i  Focklnc  Corp,  (Del  Konto  Brand 
rrolti  ft  Vegotabloi) 

Walnut  Growera  Ann,  (Diamond 
Walnuts ) 

Cereal  Flour  Mills  Co, 

Sr’tnioj  Service  Co,  (“Bohnlte”) 
I'paciBc  Railway 
Rubber  Company 

si  Chemical  Co.  (Disinfecting  White 

^  Fruit  Products  Co. 

’ji  Optical  Company 

tjDnif  Co.  (Asthma  Remedies) 

<4  Fioducts  Co.  (“Carlsbad  Salta”) 
Cike  Company 

a  Sevemment  (Government  ColonUa- 

K 

s  ii  Rational  Railway 

J^is  Fscillc  Rwy.  (Dept,  of  Colonisation 

^lopment) 

va.  Retiger  ft  Jacobsen  (“Peri-Lusta” 
idery  Floss) 

'u  Into  Co. 

v-j  Fig  Syrup  Co.  (“Syrup  of  Figa”) 
si:  Hudson  Steamboat  Co. 
rd  Oil  ft  Gas  Stove  Co.  (Florence  Oil 
(  Btoves  ft  Heaters) 

<«■§  Vichy 

-V  Hasic  Publishing  Co. 

Ti  E.  B.  of  N.  J. 

“J  Union  Trust  Co. 
id.  P.  ft  Co.  (Gloves) 
r  EaUonal  Bank 

.;0  Rfg.  Co.  (“Chase-O”  Laundry  Crys- 

il.  Hires  ft  Co.  (Root  Beer) 
a  Ecribner's  Sons  (Publishers) 

Academy  of  Fine  Arts  (Educational 

ill  lorth  Shore  ft  Milwaukee  R.  R. 
di  Washing  Machine  Co.  (Coffleld  Eleo- 
Wisher) 

'«  Osh  Stove  ft  Range  Co.  (Stoves  ft 

Medicine  Co,  (Medicines) 
ui.  Railway  Co.  (Railway) 
c  A  Saibom  (Coffee) 

Chemical  Co.  (Patent  Medicines) 
Knitting  Company  (Underwear) 
t  ":!a  Co.  (Soft  Drink) 
n  :«n  Ignition  Co.  (Spark  Plugs) 
re  K.  Cook  Co.  (inc.)  (Leather  Spe- 
ri) 

I L  Sebevoise  Co.  (Brassieres) 

E  Knox  Gelatine  Co,  (Knox  Gelatine) 
"t  of  Commerce,  Kansas  City,  Mo. 

of  Commerce,  M,ew  Orleans,  La, 
if  Hew  Orleans 

-‘a  Sulden  (Inc.)  (“Gulden’s”  Mustard) 
nt  Coal  Dealers  Ass'n 
ia  of  Commerce,  Santa  Crux 
^4*1  Xfg.  Co.  (Regulators  ft  Incubators) 
ft  Alden  Co.  (Shoes) 
a  Deetric  Needle  Co.  (Toilet  Special¬ 
ly  Spark  Plug  Co.  (Spark  Plugs) 

(t,  Milwaukee  ft  St.  Paul  R.  R. 

P.  Rock  Island  ft  Pacific  R.  R. 

D  ft  Eastern  HI.  R.  R. 

^h  Mfg.  Co.  (Vaseline  Products) 

>L  Keene  (Jewelry) 

Us  Xfg.  Co.  (Polishes) 

!;  Talking  Machine  Co. 
n  Company 
0  Brothers  (Silks) 
ca  Motor  Car  Co. 
i  Tractors  (Inc.) 

di^e  ft  Ohio  Coal  ft  Coke  Co. 

)  yipsny  (Restaurants) 
i^liiianapolis  ft  Louisville  Rwy. 
dm  Company  (Phonographs) 
m  Commercial  Trust  Co. 

^oil  of  Jacksonville 
Motor  Truck  Co. 

thibody  &  Co.  (Inc.)  (“Arrow”  Col- 
■  A  Shirts) 

u  Coffee  ft  Baking  Powder  Co. 

ft  Sandusky  Brewing  Co.  (“BoUt” 
llmrage) 

[Istrey  Candy  Co. 
w  ft  Buffalo  Transit  Co. 
fefcrlng  Co.  (Mineral  Water) 

B  Onmical  Company  (Clenaol  Cocoa- 
'  H  Shampoo) 

lui  Metal  Products  Co.  (Aladdin  Aln- 
*»ere  ft  Perfection  Oil  Stoves  Ah 

Rot) 

^  Tractor  Company  (detrao  Trao- 

0 

lllipment  Co,  (Clark  Rear  Axles  Ah 
'ftsel  Wheels  for  Motor  Tmoks) 
^^ctraotor  Company  (Industrial 

•  IimItuTs  Co.  (Phonographs) 


Clydesdale  Truck  Co, 

Clyde  Steamship  Co. 

Clearwater  Board  of  Trade 
Clarence  Whitman  At  Co,  (Inc.)  (White 
Goods) 

Coleman  ft  Company,  Ltd,  (“Wincamis”) 
Corning  Glass  Works  (“Conaphore”  Auto 
Lens) 

Coe-Stapley  Mfg,  Corp.  (Automobile  Acces¬ 
sories) 

Collier  Mfg,  Co,  (Knitted  Underwear) 

Concord  Textile  Co. 

Conservation  Food  Mfg,  Corp.  (Dehydrated 
Vegetables) 

Cox  Gelatine  Co,  (Gelatine) 

Columbia  Graphophone  Co. 

Continental  Rubber  Works  (Vitalio  Bicycle 
Tires) 

Columbia  Axle  Co. 

Columbia  Tnmt  Co, 

Condensed  Bluing  Company  (Little  Boy  Blue 
Condensed  Bluing) 

Comstock  At  Gest  (Theatrical  Producers 
and  Films) 

Coulter  Optical  Company  (Optical  Goods) 
Coca-Cola  Co,  (Coca-Cola) 

Comfort  Powder  Co. 

Congoleum  Company  (Congoleum) 

Ccnverse  Rubber  Shoe  Co. 

Colorado  College 

Colorado  Sporting  Goods  Co. 

'Colorado  Springs  Chamber  of  Commerce 
Colorado  Springs  ft  Cripple  Creek  District 
Railway 

Consolidated  Cigar  Co.  (Inc.)  (Mozart  Cigars) 
Corning  Glass  Co.  (“Pyrex  Oven  Ware”) 
Commercial  Chemical  Co.  (Fly  &  Insect  Pow¬ 
der) 

Cook  Paint  ft  Varnish  Company 
Coastwise  Steamship  Service, 

Compagnie  Generale  Transatlantique 
Continental  Paper  Bag  Co. 

Copley  Square  Hotel 
Consolidated  Portrait  ft  Frame  Co. 
Continental  Jewelry  Co, 

Cotton  At  Co.  (Mail  Order  Shoes) 

Cotex  Company  (Imitation  Leather) 

Cole  Motor  Car  Co. 

Conn.  Telephone  ft  Electric  Co. 

Coldwell  Lawn  Mower  Co, 

Continental  Oil  Co. 

Commonwealth  Edison  Company  (Electric 
Service) 

Corn  Fix  Co.  (Inc.)  (“Com  Fix”) 

Corliss,  Coon  ft  Co,  (Inc.)  (Collars) 
Cowperthwaite  ft  Co,  (Furniture) 

Coco-Cola  Battling  Co. 

Colt's  Patent  Fire  Arms  Mfg.  Co. 

Contocook  Mills  Corp,  (Contocook  Under¬ 
wear) 

Co  solidatrd  Safety  Pin  Co.  (Pins,  Etc.) 
Corliss  Carbon  Co. 

Colgate  ft  Co.  (Toilet  Articles,  Soaps). 
Corona  Typewriter  Co.  ("Corona”  Type¬ 
writers) 

Cook  Electric  Co.  (Nut  Crackers) 

Colonial  Salt  Company 
Commonwealth  Motors  Corp. 

Cobleskill  Milling  Co.  (Kaple  Pancake  Flonr) 
Crimora  Manganese  Corp. 

Crown  Chemical  Company  (Boncilla  Cos¬ 
metics) 

Crane  4  Company  (Paper) 

Crex  Carpet  Co.  (Carpet  ft  Bugs) 

Croydon  (Ltd.)  (Men's  Clothing) 

Crichton  Brothers  (Old  English  Silver) 
Crofut  ft  Knapp  Co.  (Hats) 

Cravenette  Co.,  of  U.  S.  A.  (“Cravenetto” 
Finish) 

Crescent  Talking  Machine  Co. 
Cromptcn-Richmond  Co,  (Ino.)  (Corduroys  Ah 
Velveteens) 

Crow-Elkhart  Motor  Corp,  (Crow-Elkhart 
Automobile) 

Crescent  Washing  Machine  Co.  (Inc.) 

Crown  Suspender  Co.  (Belts.  Garters  and 
Suspenders) 

Crown  Corset  Co.  (“Bongo”  Belt  Reducing 
Corsets) 

Crawford  House 

"Cravenette”  Co..  U.  S.  A.  (“Cravenette”) 
Culver  Military  Academy 
Curtis  Publishing  Co. 

Cunard  Steamship  Co.  (Ltd.) 

Cutler  Desk  Company 

Curtiss  Aeroplane  ft  Motor  Corp. 

Cutaway  Harrow  Company 
Curtice  Bros.  Company,  (Canned  Goods) 
Cudahy  Packing  Co.  (Cleanser,  Soap,  Etc.) 
Cymax  Mfg.  Company  (Toys) 

Cynthia  Mills  (Crochet  Cotton) 


D.  M.  Ferry  ft  Co.  (Seeds) 

D.  E.  Sicher  Ah  Co.  (Dove  UndermnsUns) 

D.  Ghirardelli  Co.  (Chocolate) 

D.  Appleton  ft  Co.  (Publishers) 

D.  B.  Goldberg  (Pecans) 


D.  Ransom  Son  ft  Co.  (Trask’s  Ointment 
Iodized) 

D.  W,  Griffith  Producer  (“Griffith  Produo- 
tions”) 

Davis  Motor  Car  Co.  of  N.  T. 

Danbury  Agricultural  Society  (Oie  Great 
Danbury  Fair) 

Danbury  Square  Box  Co.  (Fibreboard  Con¬ 
tainers) 

Dave  Saqui  (Cigars) 

Day  Elder  Motor  Corporation  (Motor  Tmoks) 
Davis  ft  Lawrence  Co.  (Ltd.)  (Pain  Killer) 
Delaware  ft  Hudson  Railroad  Co. 

Dent,  Alcroft  ft  Co,  (Gloves) 

Dethol  Mfg.  Co. 

Delson  Knitting  Mills  (Sweaters  ft  Knit 
Goods) 

De  Lis.  New  Orleans,  La.  (Infants’  Wear) 
Des  Moines  Hosiery  Mills  (Hosiery) 

Delatour  Beverage  Corp. 

Dearborn  Novelty  Co.  (Moving  Picture  Ma¬ 
chines) 

Denby  Motor  Truck  Co. 

Defiance  Check  Writer  Corporation  (Check 
Writing  Devices) 

DeJongh  &  Cochran  (Delco  Lights) 

Dennis  Eucalyptus  Oii.tment  Co. 

Dentinol  ft  Pyorrhoclde  Co.  (Tooth  Pow¬ 
der) 

Delta  Electric  Company  (Delta  Batteries) 
Derma  Viva  Co,  (Derma  Viva  Preparations) 
Delco-Ligbt  Co.  ("Delco-Light”  Electric 
Plants  fcr  Farms,  Etc.) 

Dearborn  Truck  Co, 

Detroit-Electric  Car  Co. 

Delion  Tire  ft  Rubber  Co. 

Delsfracle  Chemical  Co. 

Dexter  Yarn  Co. 

Detroit  Wire  Wheel  Corp. 

Denbigh  Mining  Co. 

Dennison  Manufacturing  Co.  (Paper  Spe¬ 
cialties) 

Dempsey  ft  Carroll  (Stationery) 

Delano  Co.  (Inc.)  (Medicines) 

Diamond  Match  Co, 

Diamond  McDonnell  ft  Co.  (Bluing) 

Dingee  ft  Conrad  Co,  (Roses  ft  Nursery 
Stock) 

Dixie  Motor  Car  Co. 

Diaprotein  Co.  (Dlaprotein — ^Diabetic  Flonr) 
Diamond  Crystal  Salt  Co. 

Dictograph  Products  Corporation  (Dicto¬ 
graph) 

Direct  Importing  Company  (Margarine) 
Dimex  Malt  Extract  Co, 

Doubleday,  Page  ft  Co.  (Publishers) 

Dominion  Bank  of  Canada 
Dodds  Medicine  Company  (Dodds’  Kidney 
Pills) 

Domes',  ic  Soap  Mfir,  Co. 

Domestic  Electric  Co,  (Electric  Light  Plants) 
Dorethy  Frock  Cc.  ("Deretby”  Frocks  for 
Children) 

Dobbs  ft  Co,  (Hats) 

Doctors’  Essential  Foods  Co.  (“Baey” 
Bread  for  Reducing) 

Dodd,  Mead  ft  Co.  (Publishers) 

Dolphin  Chemical  Company  (Ivory  Cream) 
Dorothy  Dodd  Shoe  Company, 

Driscoll  ft  Fitzgerald  (Elcho  Cigars) 

Dr,  Frank  Parker  (Hairdresser) 

Dr.  J.  H.  Dye  Medical  Institute  (Prop.  Medi¬ 
cines) 

Dr.  0.  Jones  (Cancer  Remedies) 

Dr.  A.  C,  Daniels  (Ino.)  (Medicines) 

Dr.  R.  Newman  (Obesity  Treatment) 

Dr.  A.  Posner  (Shoes) 

Dry  Milk  Company 

Dr,  Reed  Cushion  Shoe  Co,  (Shoes) 

Dr,  Bell's  Pine  Tar  Honey 

Dr.  Harter  Medicine  Co.  (Medicines) 

Dr.  E.  L.  Graves  Co.  (Toilet  Preparations) 
Dr.  Earl  S.  Sloan  (Sloan's  Liniment) 

Dr,  Carey  Company  (Medicines) 

Dr.  Leonhardt  Co.  (“Hem-roid”) 

Dr.  Von’s  Health  Biscuit 
Durham  Hosiery  Co.  (“Durham”  Hosiery) 
Dutchess  Mfg.  Co.  (Mfr.  Pants) 
Durham-Duplex  Rasor  Co. 

Dunbar  Molasses  ft  Syrup  Co. 

Duchess  Laboratories  (Toilet  Goods) 

DuPont  Motors  Mfg.  Corp. 

Durham  Mfg.  Co.  (Fireless  Cookers) 
Downey-Farrell  Co.  (Margarine) 
Dwinell-Wright  Co.  (Coffee  ft  Teas) 

Dyer  Packing  Oo,  (Food  Products) 


E.  Griffiths  Hughes.  Ltd.  (“Kruschen  Salts”) 

E.  F.  Hodgson  ft  Co.  (Portable  Garages) 

E.  W.  Vachor  (“Medicines”) 

E.  Howard  Watch  Works  (“Hosrard” 
Watches) 

E.  ft  Z.  Van  Raalte  (VeUs) 

E.  A.  Sunders  Sons  Co.  (Hour) 

E.  D,  Life  (Phonographs) 

E.  C,  Young  Company  (Portable  Houses) 

E,  W,  Bennett  (Brilliimtshine) 


E.  S.  Wells  Estate  (Rough  on  Rats) 

E,  T.  Burrowes  Oo,  (Pool  Tables,  Rustless 
Screens) 

E.  E.  Sutherland  Medicine  Oo.  (“Dr.  Bell’s 
Pine  Tar  Honey”) 

E.  I.  du  Pont  de  Nemours  Powder  Co. 

E.  Z.  Waist  Co. 

E.  W.  Rose  (“Zemo”) 

E.  M,  Davis  Products  Co.  (Soaps  Ak  Toilet 
Articles) 

E.  Newberry  Company  (“Spick  ft  Spim”  Soap 
Powder) 

E,  A,  Condax  ft  Company  (“Condox”  Cigar¬ 
ettes) 

Eaton  Rapid  Woolen  Mills  (“Eaton  Knit” 
Yarns) 

Earl  A  Wilson  (Shirts  ft  Collars) 

Eaton,  Crane  ft  Pike  Co,  (Paper) 

East  Boston  Mail  Order  House  (Shoes) 
Eastern  Steamship  Line  (Inc.) 

Eastman  Kodak  Co. 

East  River  National  Bank 
Eagle  Felt  Works  (Men's  Hats) 

Eberhard  Faber  (Pencils) 

Eberhardt  &  Company 
Economy  Pure  Food  Products  Co. 

Eclipse  Company  (“Wild  Cat”  Whistles) 
Economy  Manufacturing  Co,  (Maternity  Ap¬ 
parel) 

Edgewood  Inn.  Hotel 
Edward  Gillett  (Seeds)  < 

Edward  V.  Hartford  (Ino.)  (Automobile  Ao- 
cessories) 

Edison  Lamp  Works  of  General  Electric  Co. 
Edward  McConnell  ft  Co.  (“Purple  Ring” 
Cottons,  “Connella”  Flannels) 

Edward  Lehman  (Chemist,  Toilet  Prepara¬ 
tions) 

Edson  Keith  Company  (Wholesale  MUlineiy) 
Edison  Portland  Cement  Co.  (Ino.)  (“Edisoa 
Portland  Cement”) 

Edison  Storage  Battery  Co,  (“Edison”  Stor¬ 
age  Batteries) 

Edwin  Clapp  ft  Bon  (Men’s  Shoes) 

Ehman  Tire  ft  Rubber  Company  (Ehman 
Tires) 

Eimer  ft  Amend  (Drugs) 

Elcaya  Company  (Inc.)  (Creme  Elcaya) 

Ellis  Adding  Typewriter  Co, 

Elgin  National  Watch  Co. 

Ellison-White  Chautauqua  System  (Ednoa- 
tional) 

Eloesser-Heynemann  Company  (Can’t  Bust 
'Em  Overalls  Argonaut  Shirts) 

Elmer  Candy  Company,  Inc.  (Fine  Chooa- 
lates) 

Electro  Silicon  Co.  (Silver  Polish) 

Elk  Knitting  Mills  Co. 

Elkhart  Carriage  ft  Motor  Car  Oo, 

Electric  Vacuum  Cleaner  Company 
F'vite  Drug  Co.  (Elvita  Pills) 

Electric  Auto  Light  Co. 

Empire  Silk  Co. 

Empire  Tcurs  . 

Empire  Tire  ft  Rubber  Co, 

Emerson  Phonograph  Co. 

Emory  Rubber  Sole  Co. 

Empire  Mfg.  Co.  (Metal  Wheels) 
Emery-Beers  Co.  (Inc.)  (Hosiery) 

Empire  Talking  Machine  Co. 

Emco  Company  (Automotive  Spsoiolties) 
Emma  E.  Curtis  (Marshmallow  Creme, 
Orangeade  Paste) 

Engman-Mathews  Range  Co.  (Stoves  and 
Ranges) 

Endicott-Johnson  Co.  (Shoes) 

English  Woolen  Mills  Co. 

Encyclopedia  Britannica  Corp. 

Enterprise  Mfg,  Co.  of  Pa.  (Meat  Choppers) 
English  ft  Mersiok  Company 
Epstein-Chas.  Doughs  Co.  (Young  Men’s 
Clothing) 

Erwin  Greer  Automobile  Co,  (Sales  Stntn 
Automobile) 

Ericsson  Manufacturing  Co.  (Berliag  Mag¬ 
neto)  • 

Erie  Railroad,  New  York 
Ernest  Wilson  Oo,  (Confectionery) 

Estey  Organ  Company  (Organs) 

Essex  Motors 

Estate  of  Dr,  0.  A.  Voorhees  (Medicines) 
Ethan  Allen  Training  Camp 
Eureka  Fish  Net  Co.  (Fish  Mete) 

Eureka  Vacuum  Cleaner  Company 
Eversweet  Co. 

Equinox  House  (Resort) 

Equinox  Mountain  Springs  (Inc.)  (“Equinox 
Products”) 

Equitable  Trast  Co,  of  N,  Y, 

Equitable  Life  Assurance  Boc.  (Life  In¬ 
surance) 

Express  Fish  Company 


F.  B.  Carr  Oo,  (Meverleak  Auto  Top) 

F.  R.  Arnold  Co.  (Toilet  Prepmtions) 

F.  G,  Vogt  ft  Bona  (Ino.)  (CaiuMd  Meats) 
F,  W,  Kinsman  ft  Co.  (Medicines) 

F.  D.  Ware  Tobacco  Oo. 
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F.  E.  Barr  &  Company  (“Boraoetlne"  An¬ 
tiseptic  Liqtud) 

F.  M.  Hoyt  Shoe  Co. 

F.  A.  0,  Schwartx  (Toyt,  Books,  Bportlnf 
Goods) 

F.  8.  Lany  Hanufacturlnc  Co,  (StOTOs) 

F,  A.  Gray  (Medicines) 

F,  D.  Pullen  (Toilet  Goods) 

F,  W.  Brode  A  Co.  (Cotton  Seed  Products) 
F.  F.  Dailey  Corporation  (Ltd.)  (Shoe  Folisk) 
F.  C.  Huyck  &  Son  (Kenwood  Sleeping 
Blankets) 

F.  E.  Atteaux  A  Co.  (Inc.)  (Dyes) 

F.  S.  Webster  Co.  (Multi-^py  Carbon 
Paper) 

F.  Vhry  A  Co.  (Sbavins  Cream) 

F.  M.  Paist  Co.  (Brown  Hawr  Chocolates) 
Fabyan  House  (Hotel) 

Faceol  Motors  Co.  (Cars  A  Trucks) 

Farwell  A  Bhines  (inc.)  (Flonr) 

Falk  Tobacco  Co.  (“Herbert  Tarrytown’’ 
Cigarettes  A  Tobacco) 

Farmers  A  Mechanics  National  Bank 
Facial  Specialty  Co. 

Famous  Players-Lasky  Corp,  (“Paramount’’ 
Pictures) 

Fay-Morton  Co.  (Premiums) 

Far  East  Coffee  Co. 

Felber  Biscuit  Co.  (Cakes  A  Crackers) 
Fermogas  Corp.  of  M.  Y.  (“Fermogas”  Oil) 
Fenner  Mfg.  Co.  (Ready-Cut  Houses) 
Federal-Buster  Corp.  (Buster  Toys) 

Federal  Rubber  Co.  (“Federal  Tires  A  Rub¬ 
ber  Goods’’) 

Federal  Pure  Food  Company 
Feigenspan  Brewery 
First  National  Bank 
Fidelity  Oil  Co.  (Clarola  Oil) 

Fisbback  Co.  (“Virginia  Sweet  Pancake 
Flour”) 

Fidelity  Trust  Co. 

Fisk  Rubber  Company  (Tires) 

Fiat  Motor  Cars 
Fischer  Baking  Co. 

Fiber  Products  Co.  (Rubber  Heels) 

Florida  East  Cosst  Hotel  Co. 

Fleischman  Co.  (Yeast) 

Florsheim  Shoe  Company 

Florenoe  Mfg.  Co,  (Pn-phy-lao-tic  Brushes) 

Forest  Seed  Co. 

Forty-Four  Cigar  Company 
Formamint  Co.  (Formamint) 

Formund  Bast  Corp.  (Rubber  Tires) 

Food  Appliances  Mfg.  Corp.  (Butter  Server 
“Famco”) 

Forhan  Company  (Dentifrices) 

Foreman  A  Clark  (Clothing) 

Foster,  Merriam  A  Company 
Forest  Home  Farm  (Forest  Home  Products) 
Fox  Bros.  Mfg.  Co.  (Btylish-Stout-Dnder- 
Wear) 

Frederick  W.  Eberle  (Seeds) 

Friedman  Shelby  Shoe  Co. 

Franklin  Faint  A  Color  Works 
Fringe  Bros.  Co.  (Cigars) 

Frank  H.  Fleer  Co.  (“Chooolate-Aolior”) 
Fred  ButterBeld  A  Co.  (Inc.)  (“Hydegr^e" 
Fabrics) 

Fred  Fear  A  Oo,  (Salad  Dressing) 

Frank  Food  Company 

Frank  E.  Davis  Co.  (Sea  Foods) 

Frank  E.  Block  (Candies) 

Frances  H.  Leggett  A  Co.  (Food'  Products) 
Frsnoois  (Inc.)  (Millinery) 

Frank  Laboratories 
French  Americsn  Bank 
French  Lick  Springs  Hotel  Company  (Pinto 
Water) 

Franco-American  Hygienio  Products  Oo. 
Franken  Bros,  (Bulbs  and  Seeds) 

French  Valley  Springs  Oo.  (Ftench  Valley 
Ginger  Ale) 

Punch  Edye  A  Co.  (“Hansa  Line,"  Steam¬ 
ship  Lines)  '* 

Fold  A  Hatch  Knitting  Oo.  (“Olie  Button 
Union  Suits”) 

Funk  A  Wagnalls  Co.  (Pub'ishlng) 

Fuller  Brush  Co.  * 

Fuller  A  Warren  Co.  (“Stewart”  Stoves, 
Ranges  A  Furnaces) 


G.  F,  Alexander  A  Co.  (Drugs) 

O.  A  C.  Merriam  Co.  (“Weteter’s”  Dlo- 
tionary) 

0.  Boissonnault  Co.  (Deteotographs,  Wireless 
Appsratus) 

0.  Washington  Sales  Co.  (Inc.)  ("O.  Wash¬ 
ington’s  Refined  Coffee”) 

O.  F.  waiU  (Tanlae)  (Drugs) 

0.  Reis  A  Bro.  (Artamo  Package  Em¬ 
broideries) 

G,  W,  Van  Slyke  A  Horton  (Cigars) 

G.  F  Heublein  A  Bro.  (“Brands  A1  Sauce”) 
Gates  Aniline  Products  Co.  (Ink  A  Bluing 
Tablete) 

Garden  City  Canning  Co.  (Canned  Products) 
Garrett  A  Co.  (“Virginia  Dare”  Wine — Fla¬ 
voring  Extracts) 

Galloway  Terra  Cotta  (>>.  (Terra  Cotta  Ware, 
Garden  Furniture) 

Gaston,  Williams  A  Wigmore 
Gainsay  Electric  Company  (Retail  Stovea  for 
Electric  Household  Appliances) 

George  H.  Psine  (Shoe  Sosp  Products) 
George  Howe  (Real  Estate) 

George  C.  Cook  (U.  B.  Belling  Agents 
“^vril”) 

General  Chemical  Co.  (Baking  Powder) 
Oermproof  Cup  Machine  Co. 

General  Baking  Co.  (Bond  Bread) 


Geneva  Cutlery  Corp.  (Gem  Co.  Rasors) 

Geo.  E.  Keith  Co.  (The  Walk-Over  Shoes) 
General  Cigar  Company 

Gen’l  Fire  Extinguisher  Co.  (Grinnell  Sprink¬ 
lers) 

George  Borgfeldt  A  Co.  (Toilet  Requisites) 
Gem  Cutlery  Company  (“Gem  Safety 
Razors”) 

Geo.  H.  Strietmann’s  Sons  Co,  (Crackers) 
Geo,  H,  Mayr  (Medicines) 

George  Ehret  (Beverages) 

Geo.  Frost  Co.  (Garters) 

Georgia  Fruit  Growers  Exchange 
Geo.  A.  Kent  Co.  (Cigars) 

George  W,  Linn  (Cleaning  Powder) 

Geo.  D,  Witt  Shoe  Co, 

George  B.  Evans  (Toilet  Articles) 

Geo,  W,  Baker  Shoe  Co. 

General  Electric  Co, 

Gets  Power  Washer  Co.  (Power  Washing 
Machines) 

General  Phonograph  Co.  (Okeb  Records) 
George  C.  Batcheller  A  Co.  (Thomson’s 
“Glove-Fitting”  Corsets) 

Geyser  Electric  Washing  Machine  Co.  (Inc.) 

(Geyser  Electric  Washer) 

Gem  Fountain  Fen  Co. 

Gibraltar  Rubber  Co.  (Rubber  Tires) 

Gibson  Mfg.  Co.  (Madras  A  Blankets) 
Gillespie  Eden  Mfg.  Corp.  (Washing  Ma¬ 
chines) 

Gillette  Safety  Razor  Co,  (Razors) 

Glidden  Co.  (Varnish  A  Faints) 

Giroux  Mfg.  Co,  (“Parisian  Sage”) 
Glenbumie  Club  A  Cottages  (Resort) 

Globe  Indemnity  Co.  (Indemnity  Bonds) 
Globe  Tea  Company,  Inc.  (Mihomo  Formosa 
Tea) 

Globe  Rubber  Tire  Mfg.  Co. 

Globe-Wemicke  (k),  (Office  Furniture) 

Globe  Polish  Company  (Metal  Polices) 
Globe  Soap  Co,  (Soap) 

Globe  Ventilator  Co.  (Globe  Ventilators) 
Glessner  Company  (Turpo  Ointment  and 
Glessco  Cough  and  Drop  Remedy) 
Glastenbury  Knitting  Co.  (Underwear) 

Goetz  Bilk  Co, 

Goodell-Pratt  Co,  (“Mr,  Punch”  1500  Good 
Tools) 

Goodyear  Tire  A  Rubber  Co, 

Golden  Shoe  Co.  (Inc.) 

Golden  State  Beverage  Co.  (New  Crow) 
Goodyear  Manufacturing  Co. 

Goodyear  Raincoat  Co, 

Gould  Storage  Battery  Co,  (Storage  Batter¬ 
ies) 

Goldwyn  Pictures  Corporation  (Motion  Pic¬ 
tures) 

Gold  Medal  Camp  Furniture  Mfg,  Oo. 
Grosvenor  Nicholas  A  Co,  (Inc.)  (Importer 
Cigars,  Etc.) 

Green's  Nursery  Co.  (Seeds  A  Nursery  Stock) 
Granger  A  Co.  (“Royal  Blend”  Coffee) 

Greco  Canning  Company  (Greco’s  De  Lux 
Brands  of  Canned  Goods) 

Granite  City  Soap  Co. 

Graf  Bros,  (Hyglo  Manicure  Preparations) 
Grape  Ola  Products  Corp, 

Great  Western  Knitting  Co.  (Underwear) 
Griffith  Piano  Company 

Greist  Manufacturing  Co,  (Sawing  Machine 
Attachments) 

Granby  Phonograph  Corp. 

Grey  Rock  Springs  (Grey  Book  Mineral 
Water  A  Ale) 

Griffin  Manufacturii^  Co.  (Shoe  Polishes) 
Grand  Rapids  Furniture  Co. 

Grand  Rapids  Milling  Co.  (Flour) 

Graham  Bros.  Sosp  Co, 

Gulf  Refining  Co.  (Oils,  etc.) 

Guaranty  Trust  Co.  of  New  York 
Guaranty  Motors  Company 
Guaranteed  Remedies  Co.  (Medicines) 
Ouittard  Chocolate  Co.  (Chooolata  A  Cocoa) 


H.  B.  Wiggins  Sons  Co,  (Oven  Wall  Cov¬ 
erings) 

H.  B,  Denton  Company  (Rheumatism  Rem¬ 
edy) 

H.  B.  Rhymer  (Foot  Powder) 

H.  B.  Shonts  Co.  (Automobile  Aooessories) 
H.  C.  White  Company  (Kiddie-Kars) 

H.  C.  Fry  Glass  Co.  (Fry  Ovenglass) 

H,  Clay  Glover  Co.  (Dog  Remedies) 

H,  E.  Bucklen  A  Co.  (“New  Life  Disoov- 
ery”) 

H.  E,  Bishop  Co.  (Liniment) 

H.  G.  Hastings  Company  (Seeds) 

H,  A  H.  Cleanser  Co, 

H.  J.  Koehler  Motors  Corp. 

H.  J.  Heinz  Co.  (Food  Products) 

H,  K.  H.  Silk  Co.  of  New  York  (Inc.) 
H,  A  K.  Accessory  Company  (No-O-Msnt 
Puncture  PI»«) 

H.  L.  G.  Mfg.  Co.  (Shock  Absorbers) 

H.  M.  Dyer  A  Co.  (“Dyer’s  Fork  A  ^ans”) 
H.  0.  Wilbur  A  Sons  (Cocoa  A  Chocolates) 
H-0  Co,  (H-0  Oatmeal,  “Force”  Wheat 
Flakes,  “Presto”  Flonr) 

H.  P.  Hood  A  Sons  (Milk) 

H.  R.  L.  Motor  Co. 

H,  W,  Johns-Manville  Oo.  (Asbestos  Prod¬ 
ucts,  Etc.) 

H.  W,  Gossard  Co.  ("Oossard”  Corsets  A 
Brassieres) 

Harry  Hoeffier’s  Candies 

Hazel-Atlas  Glass  Co.  (Fruit  Jars,  Eto.) 

Hall  A  Ruckel  (Sozodont) 

Hamilton  Watch  Co.  (The  Hamilton  Watch) 
Hammermill  Paper  Co,  (Hammermill  Bond) 
Hampshire  Paper  Co.,  S,  (Old  Hampshire 
Bond) 

Hanley  A  Kinsella  Coffee  A  Spice  Co.  (“H. 

A  K.”  Coffee.  Tea  A  Spices) 

Hartford  Accident  A  Indemnity  Co. 

Hartford  Fire  Insurance  Co, 

Hardie  Mfg.  Company 

Harold  Somers  (Daisy  Fly  Killer) 

Haverford  Cycle  Company  (Bicycles) 
Hardman  Rubber  Corp,  (Hardnian  Tubes  A 
Tires) 

Haas  Bros,  (Cigars) 

Harold  Lachman  Co,  (Jewelry) 

Hart  Roller  Bearing  Co. 

Hammond  Typewriter  Company 
Handley  Knight  Motor  Car  Co. 
Hammer-Bray  Co.  (Stoves-Ranges) 
Hallmark  Jewelers 
Hamilton  Carhart  (Overalls) 

Hanson  Motor  Co. 

HaU,  HartweU  A  Co.  (Collars,  Shirts,  Eto,) 
Harper  A  Brothers  (Books) 

^ppy  Home  Products  Co,  (Electric  Dish¬ 
washer). 

Hartman  Trunk  Co. 

Harrison’s  (Inc.)  (“Harrison’s  Town  A 
Country  Paint”) 

Haight  A  Company,  A.  S,  (Underwear) 
Harris  Suspender  Co,  (Kazoo  Suspenders) 
Hauck  Nut  Butter  Co.  (Goody  Nut  Butter) 
Hathaway  Bread  Co. 

Harrah  A  Stewart  Mfg.  Oo.  (“Little  Polly” 
Brooms) 

Hart,  Schaffner  A  Marx  (Clothing) 

Hassel’s  Shoes 
Harvard  University 

Hamilton  A  Wade  (Inc.)  (Insurance) 
Herrman  Motor  Truck  Co. 

Hess  A  Clark  (Poultry  Food) 

Heyward  Brothers  A  Wakefield  Co,  (Rattan 
Furniture) 

Hewitt  Rubber  Co.  (Hewitt  Tires  A  Me¬ 
chanical  Goods) 

Herbert  D.  Shivers  (Ino.)  (Shivers’  Cigars) 
Henry  Likly  A  Company  (Trunks) 

Herb  Juice  Medical  Co.  (“Snake  OU”) 
Hessig-Ellis  Drug  Co.  (“<j-Ban”  Toilet  Ar¬ 
ticles) 


If  you  have  faith  in  your  news¬ 
paper  —  do  what  you 
tell  manufacturers  and 
distributors  to  do  — 


*  Advertise  the  Fact  Persistently** 


Henry  T,  Mason  (Cream  of  Olives) 

Henry  W,  Fishel  A  Sons  (Ino.)  (“Flshon” 
Jewelry  of  Distinction) 

Hemsheim  Co.  (Rex-Roy  Cigars) 

Heineman  Bros.  (Cigars) 

Henry  Weinhard  Plant  (“R-Porter”— “Toko” 
— •“Luxo”— “Appo”) 

Henry  Hesse  (Knit  Goods) 

Herrick  Refrigerstor  Co. 

Henry  A.  Lots  (“Perfection”  Shoes) 

Henry  Tetlow  A  Co.  (Toilet  Powders) 
Heineman  Suspenders 
Henry  Blake  Shoe  Co, 

Hess-Bright  Manufacturing  Co. 

Hercules  Electric  Co.  (Magnetos) 

Her.shaw  Motor  Car  Co. 

Henry  F.  Miller  A  Sons  Piano  Co. 

Helen  Ardelle  (Chocolates) 

Henry  Maillard  (Ino.)  (Chocolate  Products) 
Henry  Field  Seed  Co. 

Hiram  Ricker  A  Sons  (“Poland  Water”) 
Hiscox  Chemical  Works  (“Parker’s”  Hair 
Balsam) 

Hilson-Schloss  (Inc.)  (Mark-Well  Cigars) 
Hirsh,  Wickwire  Company  ((nothing) 

Hire's  Condensed  Milk  Co, 

Hinkley  Motors  Corporation  (Motor  Trucks) 
Hilker  Wiecher  Mfg,  Co,  (Shirts,  Overalls) 
Highway  Trailer  Co, 

Hotel  Breslin 
Hotel  Brevoort 
Hotel  Clarendon 
Hotel  Langham 
Hotel  Royal  Palm 
Hotel  Sevilla 
Hotel  Vendome 
Hotel  Weirs 
Hotel  Wentworth 
Hotel  Belleclaire 

Homblower  A  Weeks  (Investment  Securities) 
Hood  Rubber  Products  (Ino.)  (Hood  Foot¬ 
wear) 

Hood  Tire  Sales  Co. 

Hooton  (niocolate  Co.  ("Hooton”  Chocolate) 
Howard  Co.,  J.  W,  A  A.  P,  (Ltd,)  (Kony- 
Krome  Leather  Soles) 

Holmes  A  Edwards  Silver  Co.  (SllvannTe) 
Hotel  Astor 
Hotel  Colfax 

Holsten  Young  A  Company  (Raincoats) 
Hoosier  Remedy  Co.  (“Laxa-Firin”) 
Hoffman-Corr  Mfg,  Co.  (Hammocks) 

Hoxie’s  Croup  Cure 

House  of  Kuppenheimer  ((nothing) 

Hotel  Cleveland 
Holland-American  Line 
Hotels  Statler  Co.  (Ino.) 

Hotel  Netherlands 
Hoyt’s  Nursery 
Hotel  Grunewald  Caterers 
Hoosier  Institute 

Holly  Rice  A  Milk  Oo.  ("Holly  Milk,”  “HoUy 
Rice  A  Milk”) 

Homer  Manufacturing  Co,  (Incubators) 

Holt  Manufscturing  Co.  (Caterpillar  Tractors 
A  Implements) 

Hotel  St.  Frsncis 

Horace  Waters  A  Co  (Pianos) 

Hotel  Lorraine 

Howard  Bros,  Cihemical  Co.  (Toilet  Prepara¬ 
tions) 

Homblower  A  Weeks  (Bankers) 

Holland  System 

Howe  Lamp  A  Mfg.  Company  (Auto  Lamps) 

Hotel  Belmont 

Hotel  Biltmore 

Hotel  Commodore 

Hotel  Griswold 

Hooven  Service  (Inc.) 

Hoosier  Stove  Co. 

Horlick’s  Malted  Milk  Co. 

Holophane  Glass  Co.  (ScientlAo  THomlnatlon 
A  Auto  Lenses) 

Hotel  Montclsir 

Hobo  Medicine  Co.  (Patent  Medloins) 

Hotel  Gotham 

Hulett  Motor  Car  Co.  (Chandler  A  CHeveland 
Motor  Cars) 

Hughes  A  Campbell  (Inc.)  (Towels) 

Huyler’s  (“Huyler’s”  Candy) 

Hudson  River  Day  Line 
Hudson  Medicine  Co. 

Hurley  Machine  Co,  (Thor  Eleotrio  ‘Washing 
Machine) 

Hurlburt  Motors  (Inc.)  (Motor  Truoks) 
Hudson  County  Tobacco  Co. 

Hump  Hair  Fin  Mfg,  Co. 

Hudson  Motor  Car  Co. 

Hygrade  Knitting  lUlls  (Knit  Goods) 


I,  B,  Klelnert  Rubber  Co.  (Dress  Shields) 

I.  L.  Lyons.  Ltd.  (Medicines) 

I.  Lewis  Cigar  Mfg.  Co. 

Ideal  Music  Co. 

Indiana  Truck  Corp. 

Ideal  Button  A  Pleating  Co. 

Illinois  Trust  A  Savings  Bank 
Ill.  Central  R.  R. 

Imperial  Mfg.  Co.  (Poultry  Remedies) 
Imperial  Chemical  Mfg.  Co,  (Hair  Regener¬ 
ator) 

Imprint  Pencil  Co.  (Lead  Pencils) 

Imperial  Candy  Company 
Imperial  Player  Roll  Co,  (Piano  Playor- 
Rolls) 

Institute  nf  Musics!  Art 
International  Correspondence  Schools 
International  Silver  Co.  (Silverware — “Rogers 
1847”) 

Indian  Refining  Co.  (Inc.)  (Havoline  Oil) 
Indian  Film  Company 
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Isterstite  Electric  Co.  (“Steer  W»nni” 
Auto  Accesiory) 

IidUna  Condenied  Hilk  Co. 

Iidiana  Tractor  Co.  (Fordaon  Traotori) 
bterwoven  Stocking  (lo.  (Stockingi) 
Istemational  Duplex  Coat  Co.  (Ino.)  (Lon¬ 
don-Duplex  Coata) 

Indiana  Milleri  Aiaociation  (Indiana-Hada 
Flour) 

Indiana  Fhonograpk  Supply  Co.  (Fbonographi 
A  Farta) 

Indiana  Retail  Coal  Herckanta  Aaaooiation 
(Educational  and  Goodwill  Adverciaiig) 
International  Accountanta  Society  (Higher 
Accounting  Inatruction) 

International  Glue  Company 
International  Freaerring  Corp  (Canned  Fooda) 
International  Chemiata  &  Druggiata  Labor- 
atoriea 

International  Froducta  Co.  (Toilet  Frepara- 
tiona) 

International  Xotor  Co.  ("Hack”  Kotor 
Trucka) 

Inland  Oil  Co. 

International  Walking  DoU  Co.  (Baba  Walk¬ 
ing  DoU) 

International  Ticket  Co.  (Hoveltiea) 

Induatrial  Finance  Co.  (Morria  Flan) 
International  Consolidated  Chemical  Corp. 

Nuxated  Iron,  Creme  Tokalon,  Etc.) 

Indian  Fackirg  Co.  (Council  Keata) 
International  Harveater  Co.  of  America 
International  Mill  tc  Timber  Co.  (Ready-Cat 
Houaea,  Electric  Ironer  tc  Electric  Vacuum 
Cleaner) 

lodent  Chemical  Company 
Iowa  Soap  Company 
Inn  Steamboat  Co.,  of  N.  J. 
like  Company  (Mechanical  Refrigeration  Ap- 
paratua) 

Ithaca  Gun  Company 
iTory  Garter  Co. 

Irar  Johnaon’a  Arma  tc  Cycle  Worki  (“Iver 
Jobraon”  Revolvers  tc  Bicycles) 

Ives  Manufacturing  Corp*  (Toye) 

Ivera  tc  Fond  Fiano  Co. 


J,  A.  Cigar  (Cigar) 

I.  A  Migel  (Ino.)  (“Migel”  Bilks) 

I,  B.  Lippincott  Co.  (Fubliabers) 

J,  C.  Fenny  Co.  (Ino.)  (Mail  Order  tc  Chain 
Store) 

I,  C.  Hutsell  (Kedicinea) 

I.  C.  Mendenhall  Company  ("Mendenhall’a 
No.  40“  for  the  Blood,  Mendenhall’a  Chill 
A  Fever  Tonio) 

J,  D.  McCann  (lo.  (Toilet  Supplies) 

I.  E.  Cannady,  H,  D.  (Eczema  Remedy) 

J,  E.  Espey  Co.  (“Eapey’a”  Cream) 

J.  F.  Mansfield  (“Glownite  Military  Belt 
Watch”) 

J.  F.  Farkhurat  tc  Son  Co.  (Trunks) 

I.  Grossman’s  Sons  (Grapioo) 

I.  H.  Bassett  A  Co.  (Adding  Machines) 

I,  L  Case  Thresher  Machine  Co.  (Grand  De¬ 
tour  Flows) 

I,  J,  Samuels  (Trent’s  Eucalyptol  Com¬ 
pound) 

J.  K.  Orr  Shoe  Co.  (Shoes) 

).  L,  Whlting-d,  J.  Adams  (Hair  Brushes) 

I,  L,  Mott  Iron  Works  (Bath  Room  Fix¬ 
tures) 

I.  K.  Alexander  (Dahlias  A  Bulbs) 

I,  F.  Morgan  A  Co.  (Flnanolal) 

J,  R.  Watkins  Company  (Toilet  Frepara- 
tiona) 

1.  R,  Torrey  A  Co.  (Razor  Strops  A  Razors) 

I.  T.  Garrison  A  Bon  (Nurserymen) 

J,  A  T,  Cousins  (Shoes  for  Women) 

I.  W.  Beardsley’s  Sons  (Iho.)  (Shredded 
Codfish) 

lackaon  Napa  Soda  Company  (Napa  Soda 
Water,  Napa  Soda  Ginger  Ale) 
lackaon  Beverage  Co, 
lacoh  Dreyfus  A  Sons  (Congress  Shirts) 
Jackson’s  (Confectionery) 

Jackson  Xotor  Sales  Co. 

Jap  Chemical  ()o.  (Tap  Hair  Tonio) 

Japan  Seed  Co. 

James  A.  Glass  (Office  Furniture) 

James  Van  Dyke  Co,  (Coffee  A  Teas) 

James  XcCutoheon  A  Co.  (Linens) 

James  S,  Coward  (Shoes) 

James  Bergman  (Mail  Order  Jewelry) 

James  A.  Hayes  (Keen's  Mustard) 

James  R,  Keiser  (Inc.)  (“Keiser”  Cravats) 
Janssen  Fiano  Company 
Jantsen  Knitting  Mills  (Jantzen  Knit-Wear- 
Bweaters,  Bathing  Suits) 

Jesse  Hoyt  Company  (Hoyt’s  Potato  Back) 
Jersey  Bilk  Mills  (Silks) 

Jefferson  Hotel 

Jewett  Phonograph  Co,  (Phonographs) 
Jefferson  Farms  (Cabbage  Plants) 

Jiffy. Cake  Flour  Co.  (Ino.) 

Johnson  A  Johnson  (“Red  Cross  Froduots’’) 
John  Wanamaker  (Dept.  Store) 

Jot.  Dixon  Crucible  Co.  (Lead  Fenoils  A 
Graphite) 

Joint  Coffee  Trade  Publicity  Bureau 
John  H.  Parker  Co.  (Boots  A  Shoes) 

John  A,  Salzer  Bead  Co. 

John  Watson  Wilder  (“Outiclne”  Hand  Lo¬ 
tion) 

John  B.  Stetson  Co.  (Hats) 

Joseph  P.  Day 

Jos.  De  Roy  A  Son  (Jewelry) 

John  E,  Ranton  (Adding  Machines) 

John  Lurie  (Ino.)  (Sporting  Goods  A  Wear- 
Ing  Apparel) 

Jones  Speedometer  Co.  (Speedometers) 


Joseph  A  Feiss  Co,  (“Clothcraft”  Clothes) 
Johnston  A  Larimer  Mfg,  Co,,  The  (Overalls, 
Jackets  A  Shirts) 

Jo-La  Froducta  Co.  (Beverages) 

Jones  Motor  Car  Co, 

Joseph  Schlits  Beverage  Co,  (Soft  Drinks) 
Jobbers  Overall  Co,  (Blue  Buckle  Overalls) 
John  Duncan’s  So-s  (Lea  A  Perrin's  Sauco) 
John  F.  Jelka  Company 
John  Ooodison  Thresher  Co.  (Ltd.) 

John  W.  Masury  A  Bon  (Paints  A  Var¬ 
nishes) 

Judson  Safety  Pin  Co.  (“Judson”  Pins) 
Juergent  A  Anderson  Co.  (Add-a-Fearl  Nook- 
lace) 

Julius  Kayser  A  Co.  (Silk  Gloves  A  Silk  and 
Knit  Dnderwear) 


K,  C.  Food  Products  Co.  (Puritan) 

Kampfe  Brothers  (Inc.)  (“Star"  Safety 
Razors) 

Keystone  Varnish  Co,  (Keystone  Degrah  A 
Edelvice  Products)  * 

Kellogg  A  Sons,  Spencer  (Tasteless  Castor 
Oil,  Core  Oil  A  Cutting  Oils) 

Kenyon  A  Thomas  Co,  (Prop,  Medicines) 
Kelly-Springfield  Tire  Co. 

Keeler  Art  Galleries  (Paintings  A  Works  of 
Art) 

Keystone  Tire  A  Rubber  Co. 

Kellogg  Toasted  Corn  Flake  Co, 

Keen  Kola  Company  (Soft  Drinks) 

Kelvan  Company  (X^icines) 

Kennebec  Boat  A  Canoe  Co.  (Canoes) 

King  Co.  Packing  Co.  (Canned  Seeded 
Raisins) 

Kirby,  Beard  A  Company  (Needles  A  Fins) 
Kinsella  Co,  (“Two  for  One”) 

King  Car  Corporation 

King  Rotary  Safety  Razor  Co. 

King  Motor  Car  Co, 

Kirkman  A  Son  (Kirkman’s  Soaps) 

Klearfiax  Linen  Rug  Co.  (Rugs) 

Kline  Car  Corp, 

Klinker  Mfg,  Co.  (Cocoa  Butter  (bream) 
Knox  Motors  Associates  (“Knox  Traction 
Unit”) 

Kops  Bros.,  120  E.  16th  St,  (“Nemo’’  Cor¬ 
sets) 

Kohler  Company 

Kolynos  Co.  (Dental  Cream) 

Kohler  A  Chase  (Musical  Instruments) 

Kohn  Mfg.  Company  (Service  Suits  A  Over¬ 
alls) 

Kraus  A  Co.  (Inc.)  (“In-B-Tween”  Cigars) 
Kreiter-Kurpby  Co.  (Seeds) 

Kress  A  Co.  (Chain  Stores) 

Kryptok  Co. 

Kris  Chemical  Company  (Medicines) 
Krementz  A  Company  (Jpwelry) 


L,  tc  C,  Hardmuth  (Koh-i-noor  Fenoils) 

L,  B.  Sturtevant  Co,  (The  Sturtevant  Heat¬ 
ing  A  Ventilating  Systems) 

L.  A  D.  Motors  (Ino.) 

L.  E,  Roaenfeld  (Tru-Type  Sport  Clothes) 

L,  Fish  A  Company  (Ftnmltnre) 

L,  Goldman’s  Sons  (Jewelry) 

L.  L.  Brown  ^aper  Co.  (“Brown's  Linen 
Ledger  Paper”) 

La  Kontagne,  Chapman  Co.  (Olive  Oil) 

La  Place  (Antiques) 

LamWtavlUe  Rubber  Co.  (Rubber  Boots  A 
Shoes) 

Lazell  Perfume  Co.  (Toilet  Preparations) 
Larue  A  Bros.  Co.  (Edgeworth  Tobacco) 
Lawrenoe  A  Co.  (Ipswioh  Hosiery) 

Laurel  House  (Resort) 

Layton  Pure  Food  Co,  (“Lytona”  Baking 
Powder) 

Lawson  Manufacturing  Co.  (Water  Heater) 


Laurel-in-the-Fines 

Lastlong  Underwear  Company 

Larabee-Deyo  Co.  (Auto  Trucks) 

Language  Phone  Method 
Lady  Ruth  Corsets 

Lackawanna  Mills  Co.  (Lackawanna  Twins 
A  Phoebe  Snow  Underwear) 

Lamson  A  Hubbard  (Dept.  Store) 

Lambert  Pharmacal  Co.  (Listerine  Tooth 
Paste) 

Lafayette  Motors  Company  (Kotor  Cart) 
Lemcke  A  Buechner  (Books) 

Lexington  Motor  Co.  of  New  York 
Levi  Straus  A  Co.  (Koveralls.  Overalls, 
Shirts.  Etc.) 

Lewis  A  Conger  (House  Furnishings) 

Lehn  A  Fink  (Inc.)  (“Pebeco”  Tooth  Paste, 
"Lysol”  Disinfectant,  Shaving  Cream  A 
Soap) 

Loose-Wiles  Biscuit  Co,  (Sunshine  Biscuits) 
Lewis  A.  Crossatt  (Ino.)  (Shoes) 

Lee  and  J,  J,  Shubert  (Theatrloal  Pro¬ 
ducers) 

Leo  Feist  (Ino.)  (Music  Publisher) 

Lehmann  Candy  Company  (Candy) 

Lexington  Kotor  Co.  (Motor  Cars) 

Lever  Bros.  Co.  (Lux,  Lifebuoy  Soap,  Rlnso 
A  Twink) 

I  eonie  Ho^'-’hta  Teud  Co, 

Lewis  Brothers  (Confectioners) 

Library  Bureau  (Office  Furniture) 

Life  Evtension  Institute 
Linen  Thread  Co.  (Thread) 

Lily  of  France  Corset  Co.  (Ino.)  (“Lily  of 
France”  Corsets) 

Lillian  Russell’s  Own  Toilet  Preparations 
Little  Falls  Mfg  Co.  (Li  Falco  Women’s 
Underwear) 

Lindstrom-Smlth  Co.  (Vibrators) 

Liggett  A  Myers  Tobacco  Co. 

Live  Leather  Belt  Co.  (Inc.) 

Libby,  McNeill  A  Libby  (Packaged  Foods) 
Little  Crow  Milling  Co.  (Pancake  Flour) 
Liberty  Auto  Lock  Company  (Automobile 
Locks) 

Tie+ereted  Gum  Com, 

Liberty  Milker  Company 
Locomobile  Co.  of  N.  T. 

Louisville  Packing  Company  (“Joy”  Soap) 
Lou’sviile  Varnish  Co.  (“Fixall”  Varnish 
Stain) 

Louis  Lewin  Co.  (Bob  Overalls) 

Louis  Obert  Brewery  (“Trebo”-Soft  Drinks) 
ToH-"  T->r'>  Co,  'T'co-.Tumbo  Jar  Rings) 
Loudon  A  Sons  (Coffee) 

Lowrv  Coffee  Co.  (Coffee) 

Loose-Wiles  Biscuit  Co. 

Locomobile  Company  of  America 
Louis  Kadans  (“Tankee”  Cream  Cheese) 
Lockwood,  Brackett  A  Co.  (“Laco”  Castile 
Soon  A  Oliye  Oil) 

Lovell  A  Cnyell  Co.  (Candy) 

Louise  A  Co.  (Suits) 

Loftis  Bros.  A  Co.  (Jewelry) 

Touisyille  A  Nashville  Rwy,  Co. 

Ludlum  Electric  Furnace  Corp.  (Eleotrlc 
Furnaces) 

Ludwig  Food  Products  Co.  (Salad  Dressing, 
Etc.) 

Lndden  A  Bates  (Musical  Instruments) 
Lyon  Mfg,  Co.  (Magnolia  Balm) 

Lyons  Ignition  Co,  (“Joly”  Spark  Plugs  A 
Carburetors) 

Lyknu  Polish  Mfg.  Co. 

Lynchburg  Shoe  Co. 


M.  C.  Peters  Mill  (Cereal) 

M.  C.  Kiser  Co.  (Shoes) 

M.  C.  Peters  Mill  Co.  (Alfalfa  Feeds) 

M.  C.  A.  Ci»ars 

M.  E.  Raymond  (Ointment) 

M.  J.  Meagher  A  Co.  (Automobile  Tmoks) 
M.  J,  'Whittsll  Associates  (Carnets  A  Rugs) 


Back  your  "special”  with  facts 
"direct  from  home”— the 
national  advertiser  ex¬ 
pects  to  find  your  story 
in  Editor  &  Publisher. 


**  Honest  Advertising  Always  Pays 


M.  J.  Breitenbaoh  A  Company  (Pepto-Xan- 
gan) 

M.  J.  Brar.denstein  A  Co.  (Teas  A  “K.  J.  B, 
Coffee”) 

M.  M,  Importing  Co.  (Pipes  A  Tobaccos) 

M.  Melachrino  Co.  (Inc.)  (Kelacbrino  Egyp¬ 
tian  Cigarettes) 

M.  Spiegel  A  Son  (Inc.)  (Dr,  Jones  Lini¬ 
ment) 

M.  Steinert  A  Sons  (Musical  Instrumeqts) 
Maxwell  Motor  Co,  (Inc.) 

Madden  Safety  Razor  Corp, 

Mark  Cross  (Leather  Goods) 

Manss-Owens  Co.,  (Mfrs.  of  Shoes) 

Marshall  Field  A  Co. 

MacAndrewa  A  Forbes  Co.  (“Ship  Brand” 
Coffee) 

Majestio  Electric  Deveiopment  Co,  (Eleo- 
trioal  Appliances) 

Magnus  Fruit  Products  Co. 

Manufacturing  Co,  of  America  (U-AU-Me 
Mints) 

Mandel  Brothers  (Mail  Order  Clothing) 
Manhattan  Life  Iniurance  Co. 

Massaohusetta  Chocolate  Co,  (Wan-eta  Coooa) 
Maurice  Levy  (Toilet  Articles  A  Cosmetics) 
Master  Trucks  (Ino.)  (“Master  Trucks”) 
Maccar  Truck  Company  (“Xaooar”  Trucks) 
Maplewood  Hotel 
Xaline  Mills  (Underwear) 

Manning,  Bowmann  A  Co.  (Nickel  Plated 
Ware) 

Marietta  Stanley  Go.  (Toilet  Preparations) 
Massachusetts  College  of  Osteopathy 
Maull  Bros.  (Macaroni) 

Manhattan-Rome  Co,  (Porch  Hammocks) 

Mayo  Mills  (Men’s  Underwear) 

Martin  A  Martin  (E-Z  Shoe  Polishes) 

Marvel  Products  Co.  (Silver  A  Aluminum 
Products) 

Marie  Earle  (Toilet  Preparations) 

Magnolia  Coffee  Co. 

Marlix  Company  (Mfg.  Chemists) 

MaUory  S.  8.  Co. 

Magnolia  Provision  Co.  (Shortening) 

Madison  Mills  Co.  (Hoslsry) 

Marshall  Canning  Co,  (“Brown  Beauty 
Beans”) 

Maurice  A  Adams  (“Eoiranm”  Gowns) 

Mac  Lean  Drug  Co,  (Chain  Drug  Stores) 
Magnetic  Motors  Corporation  (Stavens-ninr- 
yea,  Bauch  A  Lang  and  Peerless  Cars) 
Marshall  A  Steams  Co.  (Portal  Wall  Beds) 
Manhattan  Soap  Co. 

Manley-Johnson  Corp.  (“Fox’s  I,  I.  P.  Put- 
toes”) 

McFarlan  Motor  Company  (Builders  of  Ex¬ 
clusive  Automobiles) 

McElwain,  Morse  A  Rogers  (Shoes) 

McKee  Glass  Co,  (Glass  Products) 

XcCallum  Hosiery  Co,  (XoCallum  Silk  Hos¬ 
iery) 

McElwain-Barton  Shoe  Co, 

MoOuay-Norris  Mfg.  Co.  (“Leak  Proof”  Pis¬ 
ton  Rings) 

MoDougal  (Auto  Front  Kitchen  CahUets) 
Meriden  Britannia  (Ltd.)  (Silverware) 
Methodist  Book  Concern  (Puhlishers) 
Metropolitan  Shirt  Company 
Mentholatum  Co.  (Drugs) 

Melville  Shoe  Corp.  (John  Ward  and  Rival  , 
Shoes) 

Mershon-Morley  Co,  (Portable  Bouses) 
Metropolitan  Life  Insuranoe  Co. 

Merrell-Souie  Co.  (Non-Snoh  Xlnoe  Meat, 
Klim  Brand  Powder  MUk) 

Metropolitan  Opera  Co.  (Theatriwl  Pro¬ 
ducers) 

Merchants  Coffee  Co.,  of  Mew  Orleans  (“Ala¬ 
meda”  Coffee) 

Metropolitan  Tobacco  Co, 

Mebane  Bedding  Co, 

Mercer  Motors  Company 
Meade  A  Baker  Co.  (“Meade  A  Baker’s 
Mouth  Wash”) 

Memphis  Bread  Oo-il, 

Kid-West  Fhonogr  ^pn  Co. 

Minute  Taploco  Co,  (Minute  Tapiooo) 
Mishawaka  Woolen  Mfg.  Oa  (Ball-Band  Rub¬ 
ber  Footwear) 

Mint  Products  Company  (“Life  Savers”) 
Kiobelin  Tire  Company 
MlUer  Cereal  KiUs  (Jiffio^e) 

Mlnard  Company  (Minaril’s  Liniment  and 
Ol-in-01) 

Mills  Bros.  Oo,  (Flavoring  Extracts) 

Mills  Chemioal  Co,  (“Oremolens”  Madioal  A 
Toilet  Preparations) 

Miles  Piston  Ring  Go.  (Triple  Beal  Piston 
Rings) 

MitdheU  Chemical  Oo,  (Xedidaes) 

Mount  Kineo  House 

Monument  Pottery  Oo,  (Porcelain  A  Vitreous 
All-Clay  Plumbing  Fixtures) 

Kotor  Spindle  Corporation  (Automotive  Pro¬ 
ducts) 

Konaroh  Brush  Co.  (“Mermaid”  Hair  Brush) 
Monroe  Clothes 

Mohawk  Bilk  Fabelo  Oo.  (Silk  Gloves) 

Motion  Pioture  Apparatus  Oo. 

*  Mosley  Lemon  Elixir  Oo.  (Kedioines) 

Moore  Push  Fin  Oo.  (“Moors  Push  Fin,” 
“Push-loss  Bangers”  A  Map  Tasks) 

Moody  Bible  Institute  (Bible  Study  by  Oor- 
respondenoe)  (Mall  oirder) 

Morris  A  Company  (Packers) 

Konqnin  Rt.  A  Wine  Oo.  (“Kenquia’s  Ver¬ 
mouth”) 

Koorehead  Knitting  Co,  (las.)  (Besiery) 
Monroe  Drug  Co.  (“Putnam”  Dir  Cleaner  A 
Dyes) 

Moon  Motor  Car  Co.  (Motor  Oars) 

Monroe  Cheese  Co.  (“Llederkraas”  Cheese) 
Kontgomery-Ward  A  Company 
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Monarch  Film  Co« 

Morton  Shoe  Sjndicate  (Newark  Shoe  Stores 
in  all  Principal  Cities) 

Morgan  Druf  Company  (Soaps,  Oiatmonts. 
Etc.) 

Monarch  Mfff.  Company  (Extracts) 

Mutual  Life  Insurance  Co.  of  New  York 
Mutual  Tire  ft  Euhber  Co. 

Mulhens  tc  Kropff  (Toilet  Articles) 

Mutual  Truck  Co. 

Mutual  Benefit  Life  Insurance  Co. 

Myles  Standish  Mf^.  Co.  (Spark  Fluffs) 
Mystic  Cream  Company  (Yaidshinff  Cream) 


N 


N.  E.  Oil,  Paint  A  Varnish  Co. 

N.  E.  Coal  A  Coke  Co.  (Coke) 

K.  E.  Hotel  Ass'n 

N.  A  W.  Overalls  Co.  (Inc.)  (N.  A  W.  Over¬ 
alls) 

N.  Y.  A  Cuba  Mail  8.  8.  Co. 

N.  Y.  A  Porto  Kico  8.  8.  Line 
N.  Y.,  Ontario  A  Western  Bwy.  Co. 

N.  Y.  Chair  Company 
National  Cash  Reffister  Co. 

National  Lead  Co.  (Dutch  Boy  Products) 
Naumkeaff  Steam  Cotton  Co.  (Pequot  Sheet- 
inff) 

Nacma  Co.  (^'Sa-Van**  A  Mrs.  Evans*  Pie 
Filler) 

Navajo  Milk  Co.  (Condensed  Buttermilk  for 
Stock  Feedinff) 

National  Fire  Proofi*'ff  Co. 

Naptha  Washinff  Tablet  Co.  (Washinff  Pow¬ 
der) 

National  Laboratory  (‘‘Nuffa-Tone*’) 

Natioi.al  Auto  Supply  Company  (Greyhound 
Tires) 

National  Toilet  Co.  (Toilet  Preparations) 
National  Motor  Veh.  Co.  (^'National**  Kotor 
Cars) 

National  Machine  Corp.  (Peanut  Pickers) 
National  Lamp  Works  of  General  Co.  (Mazda 
Lamps) 

National  Biscuit  Co. 

National  Dairy  Machine  Company  (Cream 
Separators) 

National  Typewriter  Company 
National  Phone  Company  (U.  8.  A.  Phone) 
National  Effff  Products  Co.  (£ffff-in-It  A 
Custocreme> 

National  Perfumery  Co. 

National  Mfff.  Co.  (Tire  Carriers) 

National  Sales  Affency  (Medicines) 

Nasareth  Waist  Company 
National  Consolidated  Rubber  Co. 

National  Pharmacy  (Baradent  Tooth  Paste) 
National  Paper  Products  Co. 

Nashville  Roller  Mills  (**Rlsinff  Sun  Flour**) 
National  Chemical  Co.  (Aunt  Sail's  Soda) 
National  Fireproofinff  Co.  (Tilinff) 

National  Druff  Stores  Corp. 

Naim  Linoleum  Co. 

National  Canners  Assn. 

National  Fruit  Juice  Co.  (Beveraffes) 
National  Bio-Chemical  Laboratory  ("Hair 
Serum  Treatment*') 

National  Flake  Soap  Co. 

National  Beveraffe  Co.  ("Buck"  Beveraffe) 
National  Grocery  Co.  (Chain  Grocery  Stores) 
National  Cloak  A  Suit  Co.  (Mail  Order  La¬ 
dies'  Cloaks  A  Suits) 

New  Waumbek  Hotel 

New  Weston  Hotel 

New  York  Trust  Co.  (Financial) 

New  Britain  Machine  Co.  (Tractors  for  Mar¬ 
ket  Gardeners) 

New  Haven  Normal  School  of  Gymnastics 
Newton  Remedy  Co.  (Horse  Remedies) 

New  Haven  Clock  Co. 

New  Tone  Company  (Hoff  Tonic) 

Neverslip  Mfff.  Co.  (Horse  Shoe  Red  Tip 
Calks) 

New  Orleans  Coffee  Co.  (Syrup  A  Coffee) 
New  Way  Devices  Co.  (Office  Supplies) 
Newhro  Manufacturinff  Co.  (Hair  Tonics) 
New  Enffland  Steamship  Co. 

New  York  Tire  Co.,  (Inc.) 

New  Enffland  Lines 
Newskin  Company  (New-Skin) 

New  York  Mackinto^  Co.  ("Bestyette"  Dri- 
Boy  Rainffarments,  "Best-yette"  Dri-Girl 
Raingarments) 

New  Enffland  8.  8.  Co. 

New  York  Military  Academy 

New  York,  New  Haven  A  Hsjrtford  R.  B.  Co. 

Needham  Tire  Company 

New  Safety  Paper  Co. 

Newtown  Giant  Incubator  Corp.  (Incubators) 
Neverbreak  Trurk  Co. 

Newark  Shoe  Stores  Co.  ("Newark"  Shoes) 
New  Diittks  (Ltd.)  (O-T  and  Kio-Ora) 

New  Diamond  Point  Pen  Co.  (Auto-sharp 
Pencils.  New  Diamond  Fountain  Pens) 

New  England  Lines 

Nelson.  Baker  A  Co.  (Garden  Court  Toilet 
preparations  A  Penslar  Products) 

Neil  McCouU  Cigarette  Co. 

Newton  A  Company  ("Iv-a-tone**  Repro* 
ducer) 

Nestle's  Food  Co. 

Nestle  s  Milk  Co 
Neuralgyline  Co.  (Medicines) 

Neos  Company  (Hair  Bleach) 

New  Home  Sewing  Machine  Co,  ("New 
Home"  Sewin'*  Machine) 

Niagara  SUk  Mills  ("Niagara  Maid"  Silk 
Gloves.  "Niagara  Maid*'  Silk  Underwear) 
Nitro-Phospho  Corp.  ("Phosphogerm") 
Nissley  Creamery  Co.  (Mistletoe  Butter) 
Northern  Pacific  Railroad 
Northern  A  Western  Finance  A  fading  Corp. 
Norfolk  Southern  R.  R.  Co. 

Norma  Motor  Oorp. 


Northfield  Company  (Davenports  A  Couches) 
Norwich  Knitting  Co. 

Norris  (Inc.)  (Norris  Exquisite  Candies) 
Northwestern  Long  Distance  Telephone  Co. 
North  Bros.  Mfg.  Co,  (Ice  Cream  Freezert 
A  Toola) 

Nonspi  Co.  (Toilet  Prep.) 

Noblesville  Milling  Company  (Flour) 
Norwegian-American  Line 
Noah  Products  Corp.  (Liniment) 

Norfolk  Mattress  Company 
Norfolk  A  Western  R.  R. 

Novitas  Sales  Co.  (Novelties,  Cigar  Lighters, 
Etc.) 

Noyes  Brothers  A  Cutler  (Chemicals) 
Norwich  Automatic  Feeder  Co.  (Poultry 
Equipment) 

North  Ontario  Packing  Co.  (Jams,  Jellies, 
Etc.) 

Norland  Novelty  Company  (Automotive  Spe¬ 
cialties) 

Non-Spill  Sanitary  Dairy  Fail  Co. 

Nonotuck  SUk  Co.  (Corticelli) 

Northam  Warren  Corp.  (Cutex) 

Norihwesteru  Yeast  Co. 

Northway  Motors  Corp.  (Northway  Trucks) 
Kucoa  Butter  Co.  C"Nncoa  Nut"  Butter)  • 
Nu-Way  Milker  Company  (Ino.) 

Nujol  Laboratories  (Nujol) 

Nunnally  Co.  (Candy) 


O.  K.  Mfff.  Co.  (Clips,  Erasers  A  Envelope 
Openers) 

O’Donnell  Shoe  Co. 

O’Sullivan  Rubber  Co.  (Rubber  Heels) 

Oakland  Motor  Co.  ("Oakland"  Motor  Cars) 
Oatman  Condensed  Milk  Co. 

Oakville  Co..  The  (Plain  A  Safety  Pins) 
Oberle.  F..  Co.  (Bostonia  Cigars) 

Ocean  S.  S.  Co.  of  Savannah 
Offlivie  Sisters  (Toilet  Preparations) 

Ohio  State  Stove  Co. 

Ohio  Millers  State  Association  (Ohio-Made 
Hour) 

Ohio  Confection  Company 

Oil  Products  Co.  (Inc.)  ("Usoline  Oil**) 

Oklahoma  Auto  Mfg.  Co.  (0.  K.  Trucks) 

Old  Galleries  (Paintings  A  Works  of  Art) 
Old  Colony  Trust  Co. 

Oliver  Rim  Company  ("Oliver  Double- 
Jointed  Rim*’) 

Oldfield  Tire  Co.  (Tires) 

Oliver  Ditson  Co.  (Musical  Merchandise) 

Old  Town  Canoe  Co.  (Canoes  A  Yacht  Ten¬ 
ders) 

Omaha  Flour  Mills  ("Omar"  Flour) 

Omaha  Cham  cr  of  Commerce 
Onondaga  Pottery  Company  ("Syracuse 
China’’) 

Ontario  Biscuit  Co.  (Family  Soda  Crackers) 
Oneida  Community  (Ltd.)  (Plated  Silver¬ 
ware) 

One  Day  Doctor  Company  (Me'^icines) 
Oppenheim,  Oberndorf  A  Co.  ("Sealpax**  Un¬ 
derwear) 

Oregon  City  Mfg.  Co.  (Mackinaws,  Coats, 
Overcoats,  Blankets,  Indian  Blankets, 
Etc.) 

Orator  F.  Woodward  (Proprietary  Medicines) 
Oregon  Growers*  Co-Operative  Assn. 
Orange-Crush  Company  (Beverages) 

Orium  Company  ("Orium"  and  Lazated  Pep¬ 
sin  Tablets) 

Ostermoor  A  Co.  (The  Ostermoor  Mattresses) 
Otto  Eisenlohr  A  Bros.  (Inc.)  ("Cinoo"  A 
"Henrietta"  Cigars) 

Othine  Laboratories  (ToUet  Goods) 

Otto  Weiss  MUling  Co.  (Chick  Feed) 
Out-0-Syie  Fastener  Co.  (I>ress  Fasteners) 
Ovington's  (China) 

Ovelmo  Co.  ("Ovelmo"  Treatment  for  Skin) 
Ovida  Company  (Corsets  A  Brassieres) 
Overland  Shoe  Company 
Owen  Tire  Co. 

Ozo  (Ltd.)  ("Liebig’s  Extract  of  Beef") 
Owl  Drug  Company 


P.  A.  Starck  Piano  Co. 

P.  Ballpntine  A  Sons  (Beverages) 

P.  D.  FuUwood  (Plants) 

P.  F.  Collier  A  Son  Co.  (Harvard  Classics) 

P.  A  F.  Corbin  Company 
P.  Loiillard  Co.  (Tobacco) 

P.  M.  Leavitt  A  Co.  (Sugar  Distributors) 

P.  W.  Drackett  A  Sons  Co.  (**Eeeko**  Wash¬ 
ing  Compound) 

Pavilion  Hotel 
Parker  Bros.  (Gam's) 

Packer  Manufacturing  Co.  (Soaps) 

Pacific  Coast  Biscuit  Co. 

Pacific  Coast  Borax  Co.  (80  Mule  Team 
Borax  Products) 

Paris  Medicine  Co.  (Quinine) 

Parker  Medicine  Co. 

Packard  Motor  Car  Co.  (Motor  Cars  A 
Trucks) 

pacific  Fire  Extinguisher  Co.  (Fire  Deten¬ 
tion  Service) 

Park  Taylor  (Inc.)  (Park  Taylor  Clothing) 
Pacific  Gas  A  Electric  Co. 

Patterson  Bros.  Tobacco  Co. 

Paramount  Drug  Company 
Paul  Rieger  A  Co.  (Perfumes) 

Pacific  Northwest  Tourist  Association 
Pathe  Freres  Phonograph  Co. 

Payson's  Indelible  Ink  Co. 

Pacific  Northwestern  Tourist  Assn. 

Page  Perfumer  (Page  Toilet  Bequisitea) 
Pathesoope  Co.  of  America  (Inc.)  (Motion 
Picture  Apparatus) 

Paragon  Refining  Co. 


Pape,  Thompson  A  Pape  Co.  ("Diapepsin") 
Packard  Motor  Car  Co. 

Paige-Detroit  Co. 

Pacific  Coast  Borax  Co. 

Pacific  Mills  (Cotton  A  Woolen  Goods) 
Packard  Shoe  Shop  (Inc.) 

Pathesoope  Co.  of  N.  £.  (Motion  Pictures) 
Pall  Mall  Electric  Co.  (Elec.  Hair  Brush) 
Parker  A  Diemer  (Shoes) 

Packard  Motor  Car  Co. 

Park  A  TUford  (Park  A  niford  Specialties) 
Paige-Detroit,  Motor  Car  Co.  (Motor  Cara  A 
Trucks) 

Foggy  Paige  (Peggy  Paige  Dresses) 

Peet  Bros.  (Hooks  A  Eyes) 

Fenna.  Chocolate  Co.  (Milk  Chocolate) 

Pete  Moberly  ("Homespun"  Smoking  To¬ 
bacco) 

Peerless  Motor  Car  Co. 

Peters  Mfg.  Co.  ("Reignskin"  for  Shoes) 
Pears  Soap  (Lever  Bros.)  (Soaps) 

Peerless  Oil  Cloth  Co. 

Penn  Mutual  Life  Insurance  Co. 

Penn  Tobacco  Co. 

Peterson's  Ointment  Co.  (Inc.)  ("Peterson’s 
Ointment")  , 

Pearson  Products  Corp.  (Tobacco  Pouches) 
Perfection  Stove  Co.  (Ltd.)  (Oil  Cook  Stoves 
A  Heaters) 

Peter  Bender  (Beads) 

Peerless  Knitting  Mills  Co.  ^Underwear) 
Peter,  Cailler,  Kohler  Swiss  Chocolate  Co. 
Peerless  Cleansing  Co. 

Pennsylvania  Rubber  Co.  (Vacuum  Cup 
Tires) 

Peerless  Supply  Co. 

Poertner  Motor  Car  Co.  (Inc.) 

Pease  A  Ellimar  (Real  Estate) 

Pennsylvania  Knitting  Mills  (Sweaters  A 
Sweater  Coats) 

Peck  A  Peck  (Haberdashers) 

Perfection  Biscuit  Company 
Pfeiffer  Chemical  Co.  ("Dr.  Hobson  Family 
Remedies") 

Ppter  Breidt  Co.  (Beverages) 

Phvlax  Company 

Phillip  Morris  A  Co.  (Ltd.)  (Phillip  Morris 
Cigarettes  A  English  Oval  Cigarettes) 
Phradelphia  Stove  A  Iron  Foundry  Co. 
Phillips  and  Clark  Stove  Co. 

Pheno  Reptol  Co.  (Antiseptic  Germicide) 
Phoenix  Cotton  Oil  Co.  ("Phoenix,  the  Ideal 
Shortening") 

Phonograph  Companv  of  Chicago 
Phonograph  Co.  of  Detroit 
Phonograph  Co.  of  Kansas  City 
Pine  Grove  Springs  Hotel  (Resort) 

Pictorial  Review  Co. 

Pittsburgh  Gage  A  Supply  Co.  (Was)iing  Ma¬ 
chines  A  Cleaners) 

Piedmont  Tobacco  Company 
piso  Company  (Patent  Medicines) 

Pillow  Shoe  Co, 

Pioneer  Products  Co. 

Pisrly  Wiggly  Corporation  (Chain  Grocery 
Stores) 

Piel  Brothers  (Kovar) 

Pioneer  Overall  Co. 

P’-ex  Co.  (Medirines) 

Pilot  Motor  Car  Co. 

P^ate  Glass  Manufacturers  of  America 
Plapao  laboratories  (inc.)  (Rupture  Appli¬ 
ances) 

Plaza  Art  Rooms  (Paintings  A  Works  of 
Art) 

Poland  Water  Co.  (“Poland  Water") 

Porter  Co.  (Spark  Plugs) 
Porto-Riran-American  Tobacco  Co. 

Polk  Miller  Drug  Co.  ("Polk  Miller"  10c. 
liver  Pills) 

Portla*'d  Flouring  Mills  (Olympic  Flour, 
Feeds  and  Cereals) 

Postum  Cereal  Company  (Ltd.)  ("Postum" 
Cereal»"Instant  Postum"— "Grape  Nuts** 
and  "Post  Toasties") 

Pond's  Extract  Co.  (Cold  Cream,  Vanishing 
Cream) 

Porter  Car  Co. 

Profile  House  (Resort) 

Prince  George  Hotel 
Price  Flavoring  Extract  Co.  (Extracts) 
Prudential  Tobacco  Co.  (Afternoon  Cigar¬ 
ettes) 

Prairie  State  Incubator  Company  (Incu¬ 
bators) 

Pratt  Food  Co.  (Animal  A  Poultry  Reme¬ 
dies) 

President  Suspender  Co. 

Prints  Biederman  Co.  ("Prlntsess**  Coats, 
Suits,  Wash  Skirts) 

Primo  Products  Company  (Toilet  Requisites) 
Pratt  Pread  Co. 

Prudential  Ins.  Co.  of  America 
Preston  B.  Keith  Shoe  Co.  (Shoes) 

Pressure  Proof  Piston  Ring  Co. 

Probst  Pure  Products  Co.  (Cereal  Beverage 
"Jiffy") 

Purity  Extract  A  Tonic  Co.  (Reif's  Special) 
Pure  Oil  Co. 

Puyallup  A  Sumner  Fruit  Growers  Canning 
Co.  ("Paul’s  Jams"  and  "Paul’s  Skookum" 
Apple  Butter) 

Pure  Food  Factory  "Hansa**  ("Herb-Ex") 
Purity  Bedding  Co. 

Puget  Sound  Navigation  Co. 

Pullastic  Co.  of  America  (Ino.)  (Women’s 
Adjustable  Eat  Lining) 

Purity  Cross  (Inc.)  ("Purity  Cross"  Food 
Producers) 

Putnam  Knitting  Co.  (**Turfcnlt**  Goods) 
Purcoxia  Co.  (Ginger  Ale) 

Public  Service  Cup  Co.  ("Lily"  Paper  Drink¬ 
ing  Cups) 

Pyo-Rem  Chemical  Co*  (DentifHoe) 

P^ne  Mfg.  Co.  (Firs  Extingnishvs) 


Quaker  Oats  Co. 

Quaker  City  Rubber  Co.  (Tires) 

Quakerstown  Stnve  Works 

R 

K.  B.  Davis  Company  (Bakin*  Powder) 

B.  E.  Bradford  (Gloves) 

B,  F,  Simmons  Co.  (Watch  Chains) 

B,  ft  O.  Corset  Company 

B,  H,  Hanes  Kn.ttin*  Co.  (Knit  Goods) 

B.  1,  Beynolds  Tobacco  Co. 

B.  ft  Xi.  Shoe  Co. 

B.  N,  Lepso  (Medicines) 

B,  Schiffman  Co.  (Prop.  Medicines) 

B.  U.  Delaphena  &  Co.  (Food  Products) 

B.  Wallao.'  ft  Sons  Mf*.  Co,  (Silverware) 
Bainier  Mov  re  Corp,  v.Motor  Trucki) 

Badium  Dial  Co,  (“Luma  Dial”  Paint) 
Band,  McNally  &  Co,  (Publishers’  Maps) 
Bathbone  Sard  ft  Co,  (Stoves) 

Bacine  Bubber  Company  (Baoina  Tires) 
Bainier  Motor  Corporation 
Bapid  Addressin*  Machine  Co, 

Bainier  Products  Co,  (Cereal  Beverage  Bain¬ 
ier,  Blue  Moon) 

Eacine  Boat  Co,  (Motor  Boats  &  Canoes) 
Bajah  Auto  Supply  Co.  ("Bajah  Spark 
Plugs”) 

Baccoon  Company  (Platters) 

Badway  ft  Company  (Badways  Beady  Be¬ 
lief) 

Badior  Co.  (Ltd.)  (“Badior”  Toilet  Prepa¬ 
rations) 

Balpb  Goldsmith  Company,  Mew  Orleane,  La, 
Bauchbacb-Goldimith  Co,  (“Everwear  Jewel 
Trunks”) 

Bainier  Brewing  Co.  ("Bainier”  Beverages) 
Beed  ft  Barton  (Silversmiths) 

Bed  Cross  Line  (Steamship) 

Becord  Tire  Company  (Be-Made  Tires) 
Bepetti  (Inc.)  (Carameli  ft  Chocolatea) 
Beliance  Work  Shirta 
Beo  Motor  Car  Co.  (Motor  Care  ft  Tracks) 
Beview  of  Beviews  (Books) 

Regina  Flour  Mill  Company 

Beo  Motor  Car  Co,  of  N,  T.  (Inc.) 

Bevillon  Freres  (Furriers) 

Begal  Shoe  Co. 

Bippley  Mfg,  Co.  (Heating  ft  Cooking  Ap¬ 
pliances) 

Bichard  Hudnut  (Toilet  Prep.) 

Bigaud  Farfumerie  (Mary  Garden  ft  Other 
Toilet  Bequiiitee) 

Biti-Carlton  Hotel 
Bichardeon  Boat  Co. 

Biting  Sun  Company  (Beverages) 

Bemington  Arme-Urion  Metallic  Cart.  Co, 
Beed  Food  Co.  (“ASex”  Soft  Drinke) 
Beservo  Bemedy  Co,  (Medicines) 

Bex.  Mfg.  Company  (Auto  Tope) 

Begal  Cap  Co.,  Chicago 
Bex  Typewriter  Company 
Bicker  Hotel  Co.  (Beeort) 

Bigney  ft  Co.  (Maple  Froducti) 

Boamer  Sales  Co.  (Automobilei) 

Boyal  Dutch  West  India  S.  S.  Co, 

Bobert  Reis  &  Co,  (Underwear) 

Bose  Brothers  &  Co.  (Umbrellas) 

Boss  Bros.  Co.  (Seeds) 

Boyal  Tailors  (Tailoring) 

Bossell  Laboratoriei  (BosieU'i  Restorer) 
Roberts,  Johnson  ft  Rand  Shoe  Co.  (Shoos) 
Rose  Manufacturing  Co,  (**Neveroat  Lamps”) 
Robbins  &  Myers  Co.  (Eleotrioal  Fans) 

Robt.  E.  Miller  (Inc.),  (Bubber  Heels) 
Royal  Typewriter  Co. 

Boamer  Motor  Car  Company  (The  Boamer) 
Boxey  (Perfumer) 

Bogers  Manufacturing  Co-,  Wm.  (Silverware) 
Bock  Island  Butter  Co.  (Hut  Spread) 

Boyal  Worcester  Corset  Co. 

Boienthal  Bros.  (”H.  B.”  Cigars) 

Robt.  Harris  ft  Bro.  (Inc.)  (Pride  of  Eelds- 
ville  Smoking  Tobacco) 

Bobt.  H.  Ingersoll  ft  Bro.  (“IngersoU” 
Watches) 

Rohinson-Bodere  Co.  (Inc.)  The  (Mattresies, 
Fillowe,  Feathers) 

Boyal  Bijring  Powder  Co.  (Boyal  Baking 
Powder) 

Roeeeler  ft  Hatelaober  Chemical  Co.  (Oxidi 
Zinc  Soap  ft  Chemioale) 

Boyal  Copenhagen  Porcelain  ft  Danish  Arts 
(Inc.)  (Porcelain) 

Bock  Island  Lines 
Boyal  Bank  of  Canada 
Bosemont  Poultry  P  a  r  m  i  ft  Hatchsry 
(Hatcheries) 

Ruud  Mfg.  Co.  (Buud  Automatic  Ga»  Water 
Heater) 

Runkel  Brothers  (Ino.)  (Hunkal’s  Cocoa) 
Rudolph  Wurlitser  Co.  (Pianos  ft  Mueioal  In- 
■trumente) 

Russell  Sales  Companv  (Automobile  Lock) 
Butsia  Cement  Co,  (Glue) 

Ruieell  Stearns  Co.  (Hail  Order  Shoes) 
Byan-Hampton  Tobacco  Co, 

Bussell  Camera  (Ino.) 

Bussel  Motor  Axle  Company  (Axles) 
Bub-Mo-More  Soap  Co. 

Butiian-American  Line 


8.  E.  Goldman  ft  Co.  (Ino.)  ("Congtea”  Cot- 
tone) 

8.  P.  Lawrason  ft  Co.  ("Snowflake  Am¬ 
monia”)  .  „ 

S.  H.  Camp  ft  Company  (Goodwin  ft  Camoe 
Cortots)  . 

S.  K.  F.  Adminiitratlve  Co.  (Ball  Bearing 
Service) 

8.  Kind  ft  Son  (Jewelry) 

8.  K.  Bixhy  ft  Co.  (Shoo  Polidiot) 
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8.  Snuh  *  Company  (Bpati  tot  Kon  and 
Women) 

8.  8.  Pierce  Co,  (Oroceriea) 

8,  W,  Farber  (Adjuito-Lite) 

8am’l  Buckley  St  Co.  (“Why  Not  Golf  BaU”) 
8anitary  Froducti  Corp,  of  America  ("Sani- 
•poena’’  and  “Saniforks”) 

8artent  St  Co.  (Hardware  A  Locks) 
darareso  Macaroni  Co. 

8amuel  Winilow  Skate  Mff,  Co. 

Samuel  Cournuld  A  Co.  (Ltd.)  (Crapes  A 
Voiles) 

Sanitary  Bedding  Co.  (Bedding) 

8anitol  Chemical  Laboratory  Co.  (“Sanitol’’ 
Toilet  Prep.) 

8amstag  A  HUder  Bros,  (“Fasbionette’’  Hair 
Nets) 

8arnaff-Irving  Hat  Stores  (Inc.) 

Sawtay  Company  (“Sawtay’’) 

8anta  Barbara  Chamber  of  Commerce 
8azon  Motor  Car  Corp,  (Saxon  Duplex  Auto) 
Saxon  China  Company 

Sarage  Arms  Corporation  (Savage  Auto* 
matics) 

Salts  Textile  Company 
Salada  Tea  Co. 

Santa  Fe  Ry. 

Salux  Laboratories  (“Shampex"  Shampoo) 

Saco  Valley  Canning  Co. 

School  of  Fine  Arts,  Crafts  A  Decorative 
Design 

Scranton  Lace  Co.  (Laces  A  Embroideries) 
Scblosser  Brothers  (Oak  Grove  Butter) 
Schuiling  Rupture  Inst.  (Trusses) 

Scbinasi  Brothers  (Ino.)  (Egyptian  Prettiest 
Cigarettes,  Scbinasi  Natural  Cigarettes) 
Schubert  Piano  Co. 

Scott  County  Milting  Co.  (Flour) 

Scott  Paper  Company  (Scottissue) 

Scandinavian  American  Lina 
Sohoenherr  Co.  (Medicine) 

Schomacker  Piano  Co. 

Schubert  Cigar 
Sea  View  Inn 

Select  Pictures  Corporation  (Selxniok  Plo- 
tures) 

Seven  Sutherland  Sisters  Corporation  (Hair 
Grower) 

Sears,  Roebuck  A  Oo. 

Shivar  Spring  Co.  (Mineral  Water  A  Gin¬ 
ger  Ale) 

Sheboygan  Mineral  Water  Co,  (Mineral 
Water) 

Shaw  Stocking  Co,  (Shawknit  Hosiery) 
Sharpies  Separator  Company  (Cream  Sepa* 
raters) 

Sheldon  Booth  (Rite-Way  Cleaner) 

Shredded  Wheat  Company 
Sheffield  Condensed  Milk  Co.  (Inc.) 

Shumate  Rarer  Co. 

Silo’s  Fifth  Ave.  Art  Galleries  (Paintings  A 
Works  of  Art) 

Sidley  Garters  (Garters) 

Silver-Glow  Mfg,  Co.  (Silver  Polish) 

Sidney  Blume  thal  A  Co.  (Fo'rica) 

Silk  Ass'n  of  America  (Silk  Thread) 

Simplex  Mfg,  Co.  (Ford  Starters) 

Slater  Sh^e  Store 

Smith,  Kline  A  French  Co.  (Drugs,  Chemi¬ 
cals,  Etc.) 

Smith  Bros.  (Cough  Drops) 

Smith-Junior  Co.  (Punch  Bowl  Beverages) 
Smith,  Kline  A  French  Co.  (Wholesale  Drug* 

gists) 

Smith  A  Hemenway  Co,  (Ino.)  (“Red  Devil” 
Tools) 

Sommers,  Aldo  Drug  Co.  (Drug  Specialties) 
South  Bend  Watch  Co. 

Southern  Spring  Bed  Co,  (Red  Cross  Mat¬ 
tresses) 

Soxneed  Company  (Soxneed  Hose  Supporter) 
Southern  Cotton  Oil  Co.  (Salad  Oil  Shorten¬ 
ing) 

Sorbol  Company  (“Sorbol") 

Southern  PaciSc  Co. 

Southern  Railway  Co. 

Southern  Syrup  Co. 

Southland  Pecan  Co.  (Paper  Shell  Pecans) 
Southern  Drug  Company  (Jit) 

Southern  Mail  Order  House  (Shoes) 

Southern  Sweet  Potato  Growers  Assn. 
Southern  Drug  Company 
Southern  Tire  A  Rubber  Co. 

Spear  Brothers  Co.  (Boots  A  Shoes) 
Spencerian  Pen  Co.  (Steel  Fens) 

Spiegel,  May,  Stern  A  Co.  (General  Mail 
Order  House) 

Spruce  Cabin  Inn 

Spencer  Heater  Co,  (Heaters) 

Spool  Cotton  Company,  Clarkes  0.  N,  I, 
Splller  A  Company  (Tea) 

Sperry  Flour  Co. 

Splenlox  Co.  (Hair  Tonic) 

St.  Louis  A  San  Francisco  Ry.  Co. 

St.  Louis  Beverage  Co.  (Soft  Drinks) 

St.  Louis  Electrical  Works  (Electrical  Sup¬ 
plies) 

St.  Louis  Spectacle  House  (Optical  Goods) 
St,  Louis  Tire  A  Rubber  Co. 

Standard  Mfg.  Co,  (Musical  Mdse.) 

Stransky  Mfg.  Co.  (Electrical  Goods) 
Sweeten  Automobile  Co. 

Stumpp  A  Walter  Co.  (Seeds  A  Bulbs) 
Standard  Music  Roll  Co,  (Arto  Flayer  Rolls) 
Stephano  Brothers  (Inc.)  (Rameses  Cigar¬ 
ettes) 

Strathmore  Paper  Co, 

Strouse-Baer  Co,  ("Jack  Tar”  Togs) 

Stewart  Wire  Wheel  Corp.  (Wire  Wheels  for 
Automobiles) 


Stanwood  Rubber  Co,  (Stanwood  Tires) 
Steams  Hollinshead  Co,  ("Steams  Cough 
Drops’’) 

Steinway  A  Sons  (Pianos) 

Stokes  Seed  Farm  Co, 

Sterling  Shoes  (Ino.)  (Shoes) 

Standard  Steel  Car  Company  (Standard  S 
Automobile) 

Stevens-Duryea  (Inc.)  (Motor  Cars) 

Story  A  Clark  (Pianos) 

Stewart  Automobile  School 
Steinfeld  Bros.  (Toys,  Housewares) 

Steam’s  Eleotric  Paste  Co.  (Rat  Poison) 
Stewart,  the  Shoe  Man  (Shoes) 

Standard  Oil  Co.  of  California 

Standard  Oil  Co.  of  Louisiana 

Standard  Oil  Co.  of  Nebraska 

Standard  Oil  Co.  of  N,  J, 

Standard  Oil  Co,  of  New  York 
Standard  Oil  Co,  of  Ohio 
Steger  A  Sons  Piano  Mfg,  Co. 

Standard  Milling  Co.  ("Hecker’s”  Flour  A 
Cereals.  "Ceresota’’  Flour) 

Stetson  Oil  Co. 

Standard  Milling  Co,  (Flour  Co.) 

Stai  uard  Tire  A  Rubber  Co. 

Sterling  Remedy  Co.  (Cascarets) 

Stockholm  Cream  Separator  Co, 

Stollwerck  Chocolate  Co. 

Starr  Piano  Co. 

Steger  A  Sons  Piano  Mfg.  Co. 

Stewart  Motor  Corporation  (Stewart  Tracks) 
Stutx  Motor  Corp,  of  America 
Sterr.o  Corporation  (Sterno  Canned  Heat  A 
Cooking  Devices,  Sterno  Shellac.  Sterao 
Carbon  Remover  A  Sterno  Priming  Fluid) 
Sterling  Milk  Company 
Standard  Battery  Co.  (Batteries) 

Standard  Oil  Co. 

Stein  A  Blaine  (Furriers) 

Stanley  Insulating  Co.  (Stanley  Vacuum 
Bottle) 

Sultzback  A  Co.  ("Georges”  Clothing-Chain 
Stores) 

Superior  Underwear  Co. 

Sul-Ferro-Sol  Company  (Medicine) 

Syracuse  Rubber  Company 

Sweet  Candy  Company 

Swift  A  Company  (Vegetable  Shortening) 

Sweet  Dreams  Co,  (Mosquito  Remedy) 

Swift  Fertilizer  Co, 

Swift  A  Co.,  Union  Stock  Yards  (Soaps, 
Food  Products,  Etc.) 

Swift  A  Co.,  Union  Stock  Yards  (Swift’s 
Premium  Ham  A  Bacon,  Wool  Soap  A 
Classic  Soap) 


T 

T.  Noonan  Sons  Co,  (Noonan's  Hair  Petrols, 
Dr.  Marshall's  Camphor  Cream) 

T.  A.  Willson  A  Co.  (Inc.)  (Auto  Goggles) 
T,  N,  Figuers,  Jr,  (Seed  Corn) 

Tampa  Bay  Hotel 

Taylor,  Burpee  C.  (Burpee  Candies  A  Cake 
Filler) 

Taylor  Mfg.  Co,  (Taylor’s  Tailored  Tires) 
Tazewell  Mfg.  Company  (Ginger  Ale) 
Tampa  Bay  Land  Co, 

Talcum  Puff  Co.  ("Air-Float”  Talcum) 
Tailormade  Waist  Corp, 

Templar  Motors  Corp.  (Templar  Auto) 

Texas  Creamery  Company  (Morning  Glory 
Butter) 

Tele-Call  Co.  (Signalling  Device) 

Teetor  Adding  Machine  Co. 

The  Antlers  (Hotel) 

The  Abbott  School 

The  Andrew  Jergens  Co.  (Ltd.)  (Woodbury’s 
Facial  Soap  and  Preparations) 

The  Addressopress  Co.  (Addressing  Maohine) 
The  Armand  Co.  (Face  Powder) 

The  Alexander  Lumber  Co.  (Portable  Build¬ 
ings) 

The  America  Social  Hygiene  Assn,  (Ino.) 

(Educational  Propaganda) 

The  Arrow  Mfg.  Co, 

The  Bedell  Co. 

The  Berdan  Company  (Teas  A  Coffees) 

The  Bayer  Co.  (Bayer  Tablets  of  Aspirin) 
The  Beaver  Soap  Co.  (“Grandpa’s  Wonder” 
Soap) 

The  Berger  Bros.  Co,  (Spencer  Corsets) 

The  Beckwith  Co.  (Stoves,  Ranges,  Etc.) 

The  Broadmoor  (Hotel) 

The  Buda  Company  (“Buda”  Engines,  Etc.) 
The  Beaver  Board  Companies 
The  Borden  Co. 

The  Buckeye  Oil  A  Paint  Co. 

The  Borden  Company  (Evaporated  Milk) 

The  B.  V.  D.  Co.  (Underwear) 

The  Century  Ca.  (Publishers) 

The  Conklin  Pen,  Mfg,  Co. 

The  Chas.  W.  Breneman  A  Co,  (Brenlin 
Window  Shades) 

The  C.  B,  Welch  Company  ("Bathasweet”  A 
"Ostara”  Complexion  Powder) 

The  Carter  Ink  Co. 

The  Clicquot  Club  Co.  (Clicquot  Club  Gin¬ 
ger  Ale) 

The  Cleo  Co.  (Feach-BIo  Rouge) 

The  Cleveland  Macaroni  Co,  (“Golden  Age” 
Macaroni  Products) 

The  Craig  Tractor  Co. 

The  Chas.  Alshuler  Mfg.  Co,  (Shirts) 

The  Dictaphone  Columbia  Oraphophone  Co. 
The  Dreka  Company  (Social  Stationers) 


The  Dodson  Liver  Tone  Co.  (Dodson’s  Liver 
Tone) 

The  DAO  Company  (DAO  and  "My-T- 
Fine”  Food  Products) 

The  Derf  Mfg.  Co,  (Ino.)  (Derf  S60  Point 
Spark  Plugs) 

The  D.  D.  D.  Co,  (Skin  Lotion  A  Soap) 

The  Daniel  Hays  Company  (Gloves) 

The  Esmond  Mills  (Blankets) 

The  Eico  Co.  (Motor  Boots) 

The  Fawland  Co,  (Inc.)  (Dethol) 

The  Ferris  Bros,  Co.  (Corset  Waists) 

The  Franklin  Sugar  ReSning  Co. 

The  Fairbanks  Company 
The  Foamite  Firefoam  Company 
The  Fits  Chemical  Company  (Dri-Foot  Wat- 
erprooBng  and  Uoe  Dressings) 

The  Futurist  Company  (Women’s  Under¬ 
wear) 

The  Federal  Snap  Fastener  Corp.  (Snap  Fas¬ 
teners) 

The  Griswold  Mfg.  Co,  (Cooking  Utensils) 
The  General  FireprooSng  Co. 

The  Globe  Stove  A  Range  Co. 

The  George  B.  Close  Co.  (Hard  Candy  and 
Chocolates) 

The  Gunn  Furniture  Co.  (Furniture) 

The  General  Tire  A  Rubber  Co.  ("General” 
Tires) 

The  Genesee  Furs  Food  Co,  (Jell-0) 

The  General  Motors  Corporation 
The  (llldden  Nut  Butter  Co.  ("Dinner  Bell” 
Nut  Margarin) 

The  Handel  Co.  (Lamps) 

The  Hebe  Oo.  ("Hebe”  Milk) 

The  Herman  Shoe  Co. 

The  Huenefeld  Co.  (Boss  Oven  Gas  Stoves) 
The  Hygienic  Products  Co.  (Cleansing  Pow¬ 
der) 

The  Hills  Bros,  Co.  (Dromedary  Dates  A 
Cocoanut) 

The  Hygeia  Nursing  Bottle  Co.  (Ino.)  (The 
Hygeia  Nursing  Bottles) 

The  Haynes  Automobile  Co. 

The  H,  Black  Co.  (Clothing  for  Women) 

The  Hoover  Suction  Sweeper  Co, 

The  Ideal  Tour 

'Ihe  I..ternational  Handkerchief  Co.  (Seal- 
packerchiefs) 

The  J,  B.  Williams  Company  (Soaps,  Toilet 
Preparations,  Etc.) 

The  J.  A.  Pozzoni  Pharmacal  Co.  (“Fozzonl” 
Face  Powder) 

The  Kaynee  Co.  (Boys’  Blouses) 

The  Kerr  Chemical  Co.  (Flax  Seed  Emul¬ 
sion) 

The  Krohn-Fechheimer  Co,  ("Red  Cross” 
Shoes) 

The  Lamson  Co,  (Lamson  Conveyors) 

The  Log  Cabin  Products  Oo,  (“Log  Cabin” 
Syrup) 

The  Libbey  Glass  Co.  (Cut  Glass) 

The  Leslie  Leeds  (Ino.)  (Leslia  Shaving 
Outfit) 

The  Liindborg  Co.  (Toilet  Prenarations) 

The  McCall  Company  (McCall’s  Magazine) 

The  Mallory  Hat  Co.  (Inc.)  (Mallory  Hats) 
The  Moco  Co.  of  America  (Monkey  Grip 
Tire  Patch) 

The  Middletown  Silver  Co,  ("Mid-Sil-Craft” 
Silverware) 

The  Moxie  Co.  ("Moxie”  Drink) 

The  Magnavox  Company  (Anti-Noise  Tele¬ 
phone) 

The  Milk  Producers’  Association  of  Central 
California  (Modesto  Butter) 

The  McClure  Company 

The  Manitou  Mineral  Water  Co.  ("Maniton 
Natural  Sparkling  Water”) 

The  Musterole  Co.  ("Musterole”) 

The  X.  A  X.  Co.  ("Tweed-O-Wool”  Suits  A 
Coats) 

The  Morey  Mercantile  Co.  (Food  Products) 

The  Miami  Trailer  Co.,  Troy,  Ohio  (Trailers 
for  Trucks  A  Tractors) 

The  MacNiff  Horticultural  Co.  (Seeds) 

The  Mu-col  Co.  (Mn-col) 

The  Milbum  Wagon  Company  (Electrio 
Autos) 

The  National  Bhawmut  Bank 
The  New  Process  Co.  (Clothing) 

The  Noiseless  Typewriter  Co. 

The  Norwalk  Tire  A  Rubber  Co. 

The  N,  K.  Fairbank  -Co,  (Toilet  Soaps  A 
Cleansers) 

The  New  York,  Chicago  A  St.  Louis  R.  R. 
The  Omo  Mfg.  Co.  ("Omo”  Dress  Shields) 
The  Orinoka  Mills  (Fabrics) 

The  Olive  Tablet  Co.  ("Dr.  Edwards  Olive 
Tablets,”  The  Substitute  for  Calomel) 

The  Orrine  Co.  (Inc.) 

The  Oakes  A  Dow  Company  ("Sootless” 
Spark  Plugs) 

The  Pompeian  Co,  (Pompeian  Toilet  Products) 
The  Porto  Rico  Frait  Exchange  (Ino.) 
(Tropiko  Grapefrait,  Pineapples  A 
Oranges) 

The  Fhes  Company  (Phez,  Appljn,  and  Lojn 
(Pure  Frait  Beverages)  and  Fhex  Jams 
and  Jellies) 

The  Pierce-Arrow  Motor  Car  Co.  (Motor  Can 
and  Motor  Tracks) 

The  Page-Fhillips  Seed  Co. 

The  Peabodv  Compa-y  (Ltd.)  (Overalls) 

The  Frismollte  Co.  (Auto  Accessories) 

The  Ridgewood  (Resort) 

The  Russ  Company  (Ball  Blue) 

The  Rubberset  Co.  (Rubberset  Brashes) 

The  Reedcraft  Co,  (Reed  Furniture) 

The  Rhenma  Co.  ("Rhenma”) 

The  Refrigeration  Engireering  Co. 


The  Rookwood  Chocolate  Co. 

The  Rainey  Drug  Co.  ("Dr.  Rainey’s  Tab¬ 
lets”) 

The  Sinclair  Hotel 

The  Silvex  Co,  (Spark  Plugs) 

The  Spalda  Shirt  Co. 

The  Sherwin-WiUiams  Co.  (Paints  A  Tar¬ 
nishes) 

The  Sealpax  Company  (Athletio  Underwear 
for  Men,  Women  and  (Rdldren) 

The  Sweets  Company  of  America  ("Tootsie 
Rolls”  A  “Lance's  Cough  Drops”) 

The  Stork  Co.  (Stork  Sheeting) 

The  Sulpho-Nathol  Co.  (Snlpho-Nathol) 

The  Skat  Co,  (Hand  Soap) 

The  Shirthold  Company  (“Shirthoid”) 

The  Sun  Varnish  Company 

The  Thos.  P,  Taylor  Co.  ("E.  Z.”  Garten) 

The  Thread  Hills  Co, 

The  Torrington  Co.  (Torrington  Eleotrio 
Vacuum  Cleaners) 

The  Taylor-Ackerman  Co,  "Taoo”  Spark 
Plugs) 

The  Troy,  Wagon  Works  Co.  (“Troy” 
Trailers) 

The  Union  Starch  A  Refining  Co,  (Pennant 
Syrup) 

The  Vindex  Co.  ("Vindex”  Shirts) 

The  Var-Nes-Is  Co.  (“Tar-Nos-Is”) 

The  Western  Clook  Co.  (Wescclox) 

The  Wm.  Carter  Co.  (Carter’s  Knit  Under¬ 
wear) 

The  Warner  Bros.  Co.  (Corsets) 

The  Walter  M.  Lowney  Co.  ((ihocolates) 

The  Westinghouse  Union  Battery  Co.  (Start¬ 
ing  and  Lighting  Storage  Batteries) 

The  Westcott  Motor  Car  Co, 

The  Welsbach  Company  (Gas  Mantles) 

The  Wilson  Fastener  Co.  (Fasteners) 

The  Williamson  Heater  Co.  (Furnaces  A 
Boilers) 

The  Willys  Corporation  (Motor  Can) 

The  "1800”  Washer  Company 
Thos.  Looming  A  Co.  ("Nestles  Food”  A 
Drug  Specialties) 

Theodore  B.  Starr,  Inc,,  Reed  A  Barton 
(Jewelers  A  Silversmiths) 

Thomas  W.  Lawson  (Financial) 

Thos.  J.  Lipton  (Inc.)  (Lipton’s  Tea) 

Tom  Wye  (Inc.)  (Tom  Wye  Jackets  A  Swim¬ 
ming  Suits) 

Theo.  J.  Smith  Co.  (Inc.)  (Champblano) 
Theodore  A,  Kohn  A  Son  (Jewelry) 

Thacher  Medicine  Co,  (Medicines) 

Thompson  Milling  Co.  ("Angelna”  Flour) 
Thomas  A,  Edison  (Ino.)  (Edison  Phono¬ 
graphs) 

Thomson  Auto  Specialties  Co.,  Colombns, 
Ohio  (The  Atlas  Truck  Wheel  Crane) 
Thomas  A,  Edison  (Inc.) 

Theo,  H,  Gary  ("Unicum”  Hair  Nets) 

The  Phonograph  Corp.  of  Manhattan 
Thos.  £,  Wilson  A  Co.  (Sporting  Goods) 

The  Cortina  Academy  of  Languages 
Thomas  Nelson  A  Sons  (Nelson’s  Encyclo¬ 
pedia) 

Thomas  G,  Plent  Company  ("Queen  Quality” 
Shoes) 

Thermoid  Rubber  Co.  (Tires,  Brake  Lining  A 
Universal  Joints) 

Thaddeus  David  Ink  Co. 

Thrift  Jar  Co. 

Thermo  Carburetor  Comparv. 

Tiffany  Studios  (Interior  Decorations,  Rugs, 
Stained  Glass,  Etc.) 

Tiffany  A  Co,  (Jewell^  A  Silverware) 

Tiffin  Products  (Inc.)  ("Tiffin”  Candies) 
Tillamook  County  Creamery  Association 
(Tillamook  Cheese) 

Timken-Detroit  Axle  Co. 

Timken  Roller  Bearing  Co. 

Toyo  Risen  Kaisha  (Steamship) 

Topkis  Brothers  Co.  (Nainsook  Underwear) 
Tonsiline  Co.  (Medicines) 

Tompkins-Corbin  Company  (Prop.  Medicines) 
Topkis  Brothers  Company  (Underwear) 
Touraine  Co.  (Chocolates) 

Tobacco  Products  Corp, 

Tobey  Furniture  Co. 

Toy  Mfrs.  of  U.  8,  A.  (Ino.) 

True  Shape  Hosiery  Co,  ("True  Shape”  Hos¬ 
iery) 

Townsend’s  Glace  Fruits  (Candles,  Glace 
Fruits) 

Towle  Syrup  Company 

Tobacco  Products  Com.  ("Milo”  Ci'arettas) 
Tone-O-Graph  Corporation  (Talking  Maohlnea) 
Tri-State  Fair  Association 
Tropical  Sales  Co.  (Rubber  Tires) 

Tretoys  Company 
Treble  Strength  Tire  Co. 

Traffic  Motor  Track  Corp.  ("Traffic”  Tracks) 
.Troy  Chemical  Co,  (Proprietary  Medioinee) 
Tree  Company  (Inc.)  (Elastic  Corsets) 
Tri-Continental  Corp.  (Antomobile  Aooss- 
sories) 

Truly  Warner  (Hats) 

Turner  A  Moore  Mfg.  Co. 

Tulsa  Auto  Manufacturing  Oo, 

Turkey  Knob  Orchard,  Ind.  (Apples) 

Tyer  Rubber  Co. 

u 

U.  8.  Bakery  (Butternut  Bread) 

U.  8,  Compression  Inner  Tube  (3o. 

U.  S.  Leather  Goods  ()o, 

U.  8.  Light  A  Heat  Corp.  (Starters  A  Bat¬ 
teries) 


Advertising  in  “E.  &  P.”  Will  Pay  You 
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ADVERTISE  NOW  IN  EDITOR  &  PUBLISHER 


U — (CoBtinued) 

U.  Xortcar*  ft  Tnut  Oo. 

U.  S.  Mutual  Auto  Fin  Ini.  Co. 

U.  8.  Bulibor  Oo. 

JJ,  J,  marjr  Co.  (Bboori,  XUaon) 

U.  8.  Whip  Co.  (Whip!) 

ITnitod  Btatei  Atxoj  (BeernitiBS) 

TTaitod  Frnit  Co.  (“Onat  Whlto  Floot”) 
Vnitod  Stateo  Caitiidce  Compos; 

United  Btatei  Oroin  Oorpontion 
United  Btatei  Tin  Compan; 

United  States  Bbippinc  Board 
United  Cixar  Stores  Co. 

United  Btatei  Trust  Company 
Union  Facillc  Bwy.  Co. 

United  States  Trust  Co.  of  Mew  York 
Union  Bank  of  Canada 
Union  Dime  SaTinss  Bank 
United  Lisht  ft  Bailwajrs  Co. 

United  States  Trust  Company 
United  States  Bubber  Company 
United  Fast  Color  Eyelets  Co. 

United  Shoe  Kaohinery  Co. 

United  States  Worsted  Co. 

Unbreakable  Mirror  Co. 

United  Mills  of  Philadelphia  (Sweaters  ft 
Sweater  Coats) 

United  Tnctors  Co. 

United  Bancbet  of  Montana  (Ine.) 

Urbana  Furniture  Co.  (Nursery  Furniture) 
Utica  Heater  Co.  (Fumaoea  ft  Boilers) 

Utley  Paint  ft  Va^sh  Co. 

Utica  Xnittinc  Oo.  (“Sprinstex  Underwear”) 
Utica  Steam  ft  Mohawk  Valley  Cotton  Mills 
(Cotton  Goods) 

Utah  Condensed  Milk  Co. 


V.  Viradou  (Inc.)  (Perfumes  ft  Toilet  Goods) 
Val  Bints  Brewery  (Barma-Soft  Drink) 
Vanity  Fair  Silk  Mills  (Underwear) 

Vanola  Co.  (Chewing  Gum) 

Vacuum  Oil  Co.  of  Booheiter  (Lubricants) 
Valley  Supply  Co.  (Baby  Hammocks) 
Valentina  ft  Co.  (Varnishes) 

Van  Zlle  Co.  (“Van’s  Nomb"  Washing 
Preparation) 

Van  Dyk  ft  Lindsay  (Ino.)  (Imported  Fruits) 
Vanity  Fair  ToUet  Co.  (Cosmetics  ft  ToUet 
Preparations) 

Vapo  Cresoleno  Oo.  (“Vapo  (hesolene”) 

Van  Briggle  Motor  Device  Co.  (Carburetors) 
Velco  Laboratories  (Veloo  Tooth  Paste  ft 
Foot  Base  Cream) 

Virginia  Frnit  Juice  Co.  (O-Apple-0) 

Vin  Hepatlca  Oo.  (“Vin  Hopatloa”) 

Victor  Water  Motor  Csrp.  (Water  Motors) 
Vogan  Candy  Company 
Volta  Battery  Company  (Storage  Batteries) 
Voso  ft  Sons  Piano  Co. 

Vulcan  Motor  Axle  Co. 


W.  A.  Shaeffer  Pen  Co, 

W.  K.  Gresh  ft  Sons  (“Pathfinder,”  “Pa- 
haika,”  "Sight-Draft”  ft  “Envoy”  Cigars) 
W,  H,  McElwain  Company  (Shoes) 

W.  P,  Fuller  ft  Co.  (Paints,  Oils,  Varnishes 
ft  Glass) 

W.  H.  Domburgh  (Prop.  Medicines) 

W.  H.  Miles  Shoe  Co. 

W.  P.  Fuller  ft  Co.  (Paints  and  Oils) 

W.  A.  Boss  ft  Bro.  (“Boss's”  Ginger  Ala) 
W.  A.  Varney  (Var-Me-SU) 

W.  H.  Hill  Co.,  (Cascara  Quinine  Tablets) 
W,  H.  Bagshaw  Co.  (Phonograph  Needles) 
W.  H.  Ludsn  (Cough  Drops) 

'  adsworth.  Howland  &  Co.  (Ino.)  (Paints) 
Walker  Bros.  Co.  (Dishwashing  Maohlnes) 
Walker-Gordon  Laboratory  Co.  (Milk  ft 
Cream  Producers) 

Washington  Mfg.  Co.  (“Shir-Gar”  Garters) 
Waitt  ft  Bond  (Inc.)  (Blaclutone  Cigars) 
Washington  Tire  ft  Bubber  Co. 

Walnutta  Co.  (Toilet  Preparations) 
Waukease  Shoes 
Warren  Chemical  Co. 

Wahl  Co.  (“Eversharp”  ft  Tenpoint  Pens) 
Water-Weiisman  Co.  (Inc.)  (“Heatherbloom” 
Petticoats  ft  Fabrics) 

Walker  Co,  (Unit  Houses) 

Warner  Sugar  Befining  Co, 

Wallace  Barnes  Co. 

Ward  Baking  Co.,  Maw  England  Dept. 
Warren  Soap  Co. 

Warhusett  Shirt  Co. 

Walker-Smith  Co.  (Valley  Peanut  Butter) 
Walpole  Bros.  (Inc.)  (Irish  Household 
Linens) 

Wsnchula  Development  Company 
Waterproof  Fabric  Company  (“Sani-Dry” 
Products) 

Waterman  ft  Sons,  J,  B. 

Wertheimer  Bros,  (Little  Bo  Peep  Hair 
Bows) 

Welch  Grape  Juice  Co, 

Western  Electric  Co,  (Vacuum  Cleaners) 
Western  Militiuy  Academy 
Western  Union  Telegraph  Co, 

Westfield  Chem.  Mfg.  Co.  (“Zit”) 

Western  Laboratories  (Gordon's  Mustard  Oil 
Cream,  Trask’s  Treatment,  Etc.) 

Wezco  Tire  Company  (Wezco  Tires) 

Weaver  Mfg,  Co,  (Garage  Equipment) 
Western  Grocer  Co,  (“Chocolate  Cream  Cof¬ 
fee”) 

Weingarten  Bros.  (Inc.)  (Corsets) 

Western  Bottle  Mfg.  Co.  (Hair  Nets) 
Western  Tablet  ft  Stationery  Co. 


Westinghouse  Electric  ft  Mfg.  Oo. 

West  Disinfecting  Co. 

Western  Electric  Co. 

Westinghouse  Electric  ft  Mfg.  Co. 

Weston  Electrical  Instrument  Oo. 

Western  Beverage  Co. 

Western  Dry  Battery  Co.  (Dry  Batteries) 
Wendell  Pharmacal  Company  (Medicines) 
Wearproof  Tire  Products  Co,  (Wearproof 
Threads) 

Western  Meat  Co. 

Western  Toy  Company 
Weyman,  Bruton  Co.  (Snuff) 

West  Virginia  Beverage  Co.  (“Mountain 
Bock”  Beverages) 

Western  Electric  Company 
Webber  Lumber  ft  Supply  Oo. 

Westfield  Mfg.  Co.  (Motor  Cycles  and  Bi¬ 
cycles) 

Western  Bed  Cedsr  Assn.  (Cedar  Shingles 
ft  Poles) 

West  Disinfecting  Co.  (“C.  N.”  Cleansing 
Disinfectant) 

Weldons  Company  (Medicines) 

Wells  ft  Bichardson  Co,  (“Diamond  Dyes,” 
“Dandelion  Brand  Butter  Color”) 

Whitall  Tatum  Co.  (Hot  Water  Bags) 

White  ft  Wyckoff  Mfg.  Co.  (Fine  Writing 
Paper) 

White  Bock  Mineral  Spring  Co. 
Whitaker-Glessner  Co.  (Metal  Bpecialtisi) 
Whiting  Paper  Co.  (Stationery) 

Wharton  Beleasing  (jo.  (Moving  Fioturss) 
White  Tar  Company  (“Dixie”  Dyes) 
Whlte-Stokei  Company  (Marshmallow) 
Whittemore  Bros,  Corp.  (Shoo  FoUshss) 
Wheel-Tray  Co.  (Dish  Carts) 

Wheatena  Company  (Breakfast  Food) 

White  Star  Line 

William  Demuth  ft  Co,  (Pipes) 

Winshlp-Boit  Co.  (Underwear) 

Winters  ft  Kesler  (Distributors  for  Tintex 
Co.) 

Withrow  Mfg,  Co.  (Oriole  Go-Basket) 
WUdroot  Co.  (Inc.)  (Wildroot  Hair  Tonic 
Shampoo) 

William  Garrigue  ft  Co,  (Plants) 

Windsor  Furniture  Company  (Windsor 
Phonographs) 

William  A,  Brady  (Theatrical  Producers 
and  Films) 

Wicomb  Dentrifice  Co.  (“Toothpaste”) 
Williamson -Halsell-Fraiier  Co.  (Coffee  ft 
Food  Products) 

Wilkinson  Sisters  (Hand  Made  Art  Quilts) 
Willard  Storage  Battery  Co, 

Wing  ft  Son  (Pianos) 

Wisconsin  Pea  Canneries  Co.  (“Lakeside” 
Peas) 

William  T.  Beynolds  ft  Co.  (“Belianoe  Cof¬ 
fee”) 


Williams  Piano  ft  Organ  Oo. 

Wlllys-Overland  (Ino.) 

Willys-Overland  (Ltd.) 

Winther  Motor  Truck  Co. 

Wisconsin  Textile  Mfg,  Co.  (Wooden  Nov¬ 
elties) 

William  L,  Gilbert  Clock  Co. 

Wills-Lee  Corporation  (Motor  Car  Manu¬ 
facturers) 

Wilson  Bros. 

Williams  Plano  ft  Organ  Co. 

Wilson  ft  Co.  (Food  Products) 

Willowcraft  Shops  (Willow  Furniture) 
Wichita  MUl  ft  Elev.  Co.  (BeUe  of  WioUte 
Flour) 

Wm.  A,  Kribbs  Co.  (Ltd.)  (Electric  Washing 
Machines) 

Wm,  B.  Beily  Co.  ("Luzianne”  Coffee) 
Wm.  Freihofer  Baking  Co. 

Wm.  F.  Bead  &  Sons  Co,  (Dry  Goods) 

Wm.  H.  Loveland  Co.  (Perfumer) 

Wm,  H.  Muller  (Prescription  for  Bheuma- 
tism) 

Wm.  Henry  Maule  (Ino.)  (Seeds) 

Wm.  Peterman  (Bat  ft  Boach  Paste) 

Wm.  Stahl  Sprayer  Co.  (Orchard  Sprayers) 
Wm,  Wrigley,  Jr.,  Co,  ((Biewing  Gum) 
Wm.  Waltke  Co.  (“Lava  Soap”) 

Wonder  Talking  Machine  Co.  (Talking  Ma¬ 
chines) 

Women's  Institute  of  Domestic  Science 
Woodward  Wanger  Co.  (Plumbing  Supplies) 
Wolf  Company  (Undermuslins) 

Woolson  Sploo  Company  (Teas,  Ooffes  ft 
Spices) 

Worcester  Auto  Lock  Co,  (Secret  Service 
Auto  Lock) 

Wrang  Tang  Liniment  Co.  (Liniment) 
Wright  Bearing  Company 
Wright  ft  Ditson  Victor  Co.  (Athletic  Goods) 
Wright’s  Underwear  Co,  (Inc.) 

Wyckoff  Drawn  Steel  Co. 


Yawman  ft  Erbe  Co.  (Filing  Cabinets  ft  Oi&eo 
Specialties) 

Yakima  Fruit  Growers  Assn,  (Big  Y  Applos) 
Yale  ft  Towne  Mfg.  Co.  (Hardware) 
Yamanaka  ft  Company 
Yorke  Shirt  Shops 
Young  Hat  Co. 

Young  ft  Griffon  Co.  (Franco-American  Cof¬ 
fee) 


Zelenko  ft  Xoskowitz  (“Miss  Manhattan" 
Cloaks  and  Suits) 

Ziegel  Eisman  Company  (Kangaroo  Leather) 
Zonite  Company  (Antiseptic) 


1.  General  Advertiung. 

a.  Transient  rate  50c  per  agate  line  (minimum  space  14 
lines — 1  inch). 

Full  page .  672  agate  lines  $200.<>0 

Half  page .  336  “  “  113.00 

Quarter  page .  168  “  “  60.00 

Kighth  page .  84  “  “  35.00 

Sixteenth  page .  42  “  "  20.00 


b.  PREFERRED  POSITIONS 

Front  and  back  cover  rates  on  application. 

Inside  front  and  back  covers  10%  extra. 

All  other  positions  25%  extra. 


Table  of 
Adverlisiiig 
Rates  with 
Editor 

and 

Publisher 


2.  Thne  Contracts. 

a. 

lines 

within  year 

12  insertions 

26  insertions 

52  insertions 

Agate 

6  insertions 

within  year 

within  year 

within  year 

Full  page . 

672 

$188.00 

$175.00 

$150.00 

$125.00 

Half  page . 

336 

100.00 

94.00 

80.00 

75.00 

Oiiarter  page  . 

168 

56.00- 

50.00* 

47.00- 

44.00 

Eighth  page  . 

84 

30.00- 

28.00- 

25.00* 

23.00 

Sixteenth  page  . 

42 

18.00- 

15.00* 

14.00* 

13.00 

All  52  consecutive-insertion  contracts  (sec  last  column  above)  are  based  on  consecutive  insertions  within  the 
year.  Extra  space  is  charged  at  the  52-insertion  rate  but  contract  is  credited  for  one  insertion  only. 

Half  pages  and  full  pages  on  6,  12  and  26-time  contracts  may  be  used  at  the  option  of  the  advertiser  within 
the  twelve-month  period.  • 

•(garter,  eighth  and  sixteenth  pages  must  be  on  definite  copy  schedule. 

b.  Contract  advertisers  are  accorded  the  privilege  of  same  insertion  rate  for  larger  space.  For  example:  an 
advertiser  under  contract  for  twenty-six  (26)  quarter-pages  at  $47  per  insertion  is  accorded  the  privilege  of  half 
pages  at  $88  and  full  pages  at  $150.  but  such  advertisement  is  to  be  credited  on  contract  as  but  one  insertion  of 
contract  space. 

c.  Rate  maker  card — 52  consecutive  insertions — minimum  space  28  agate  lines — net  rate  25c  per  agate  line.  Extra 

space  pro  rata.  .j  .  j 

d.  All  rebates  earned  by  advertisers  using  more  than  contracted  space  within  life  of  contract,  are  paid  in  adver¬ 
tising  space  to  be  used  within  one  month  after  expiration  of  contract. 


Clasrified  Advertising.  4.  Reading  Notices — (None.) 

a.  Help  Wanted . 06  a  word  Situations  Wanted . 03  a  word 

For  Sale . 06  a  word  Business  Opportunities.  .06  a  word  5.  Commissions.  Allowed  to  rec- 

b.  All  advertisements  inserted  on  a  strictly  ca^  basis.  ognized  agencies  on  other  than 

except  on  orders  from  contract  advertisers.  publishers*  advertising. 

c.  No  discount  for  frequency  of  insertion. 


5.  Commissions.  Allowed  to  rec¬ 
ognized  agencies  on  other  than 
publishers*  advertising. 


f.  TERMS. 

2.  All  accounts  pavable  net  30  days  and  subject  to  sight  draft  immediately  thereafter.  /  a  i.\ 

b.  Two  (2)  per  cent,  cash  discount  allowed  on  current  advertising  bills  paid  on  or  before  the  tenth  (10th),  pro¬ 
vided  all  previous  bills  are  paid.  •  t.  j- 

r.  Engravings,  electrotypes,  etc.,  are  made  at  the  expense  of  the  advertiser  and  are  not  subject  to  cash  diKOunt. 
d.  Advertising  copy  will  be  prepared  by  the  service  department  of  EDITOR  &  PUBLISHER  at  an  additional 
charge  of  10%.  _ 


7.  Mechaiucal  Requirements. 

Column  width,  13  ems.  Column  depth.  168  lines.  Columns  to  page,  4.  Size  of  page,  9x12  mche®. 

Double  center  spread.  12  inches  deep  x  19  inches  wide.  Half  tones  used  in  advertisements  should  be  133  line  screen. 


i.  lima  Schedule  and  Miscellaneous.  9.  Publishing  Date— Saturday  of  each  week, 

a.  All  copy  subject  to  publishers'  approval,  b.  Forms  close  Thursday  night. 

c.  Advertisements  must  be  in  office  by  Thursday  for  current  week's  issue. 

d.  Corrections  on  advertisements  may  be  made  up  to  Thursday,  5  P.  M. 

e.  EDITOR  &  PUBLISHER  will  not  be  responsible  for  errors  :n  advertisements,  due  to  failure  to  return  proof 

in  time  to  make  corrections.  #  .  j  ■  * 

f.  Failure  to  furnish  new  copy  on  definite  insertion  contracts  will  compel  use  of  previous  advertisenwnt.  ^ 

g.  Copy  for  advertisement  should  be  received  as  early  in  the  week  as  possible  to  insure  good  display  ana  position. 

h.  All  cuts  should  accompany  copy.  i.  All  new  cuts  and  art  work  made  at  expense  of  advertiser. 


19.  QrculatiaiL. 

a.  Member  of  A.  B.  C.  .  . 

b.  Date  of  statement . June  30,  1920.  .  . 

For  Period . year  ending  June  30,  1920  .  •  . 

Circulation . 4233  .  . 


11.  Subscription  Rates  Domestic  $4.00.  Canada  $4.50.  Foreign  $5.00. 


63  Park  Row 
New  York  Citi 
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jj)VERTISlNG  IS  RATED 
90^0  PURE,  SAYS  LEE 

Per  Cent  of  Lies  Is  Rotten  Apples 
jsBsrrel,  Seattle  Club  Hears — Bet¬ 
ter  Business  Bureau  Organised 
After  Meeting 


(Special  to  Editor  &  Publisher) 

StATTLE. — It  is  estimated  that  90  per 
art  of  all  advertising  is  trustworthy  and 
panting  that  this  is  true,  the  other  10 
(tfcent  is  the  rotten  apple  in  the  barrel 
^  dangerous  influence  that  tears 
^  the  value  of  all  advertising,  de- 
Jjred  Richard  H.  Lee,  of  New  York, 
stmsel  for  the  Associated  Advertising 
Otbs  of  the  World,  in  an  address  to  a 
rilic  meeting  held  here  under  auspices 
;[  the  Seattle  Advertising  Club.  The 
string  was  one  of  the  biggest  “pure 
ifrertising”  rallies  ever  held  here. 

“Every  time  a  man  or  woman  is  cheat- 
id  by  a  bogus  advertisement  the  pulling 
piwer  of  advertising  is  weakened,”  Mr. 
la  said.  “Advertisers  sometimes  ask 
ianselves,  ‘Why  don’t  I  get  more  re- 
^ts,  more  customers,  more  orders?’ 
3k  reason  is  because  fakers  have  taught 
it  public  to  suspect  the  truth  of  adver- 
ising.  That  is  why  the  honest  advertiser 
bs  to  put  forth  so  much  effort  to  get 
siness.  Again  every  time  a  community 
5  robbed  of  its  money  in  exchange  for 
wrthless  goods,  the  purchasing  power 
:!  that  community  is  virtually  destroyed. 
Ibt  faker  has  killed  the  market  and 
KKired  the  trade.  It  is  a  practical  prin- 
iple  of  economics  that  in  any  community 
acre  is  a  food  fund,  a  clothing  fund,  an 
■vestment  fund  and  so  on.  The  amount 
?eiit  on  each  line  per  family  averages 
ikout  so  much  comparatively. 

Therefore,  if  the  family  purse  is 
isanered  for  adulterated  food  and 


worthless  clothing,  it  is  an  economic  im¬ 
possibility  for  reputable  merchants, 
manufacturers  and  bankers  to  get  the 
patronage  to  which  they  are  entitled.” 

Following  Mr.  Lee’s  visit,  a  Better 
Business  Bureau  was  established  in 
Seattle  to  wipe  the  city’s  advertising 
media  clean  of  unsound  advertising.” 


AN  ADVERTISING  FABLE 


(Continued  from  Page  S) 


Company.  Perhaps  you  saw  that  Su¬ 
perb  Drawing  representing  Venus  in  the 
Bath  which  was  used  with  such  Telling 
Effect  in  the  Wheelbarrow  Axle  copy.” 

“Y-yes,  ’t  seems  like  I  did  see  a  pic¬ 
ture  of  a  Gal  in  them  ads,”  admitted 
Wickersnack  as  he  listened  Open- 
mouthed. 

“This  is  the  superior  sort  of  Service 
we  are  Prepared  to  Render  your  Estab¬ 
lishment,  Mr.  Wickersnack.  First  we 
shall  call  a  General  Conference  of  our 
Account  Executives  and  Contact  Men. 
Our  President,  Mr.  Hush,  will,  of 
course,  lend  us  the  Benefit  of  his  Vast 
Eixperience.  No  doubt  we  can  arrange 
to  have  our  Chief  “Consulting  Engineer 
present,  as  well  as  our  Chief  Media  and 
Slant  Expert  and  General  Supervisor 
of  Market  Investigations  and  Director- 
General  of  the  Statistical  Bureau.  By 
the  way,  we  must  be  very  careful  about 
Media  these  days,  you  know.” 

“Oh,  yes.  yes,”  murmured  the  hypno¬ 
tized  Mr.  Wickersnack,  who  would  not 
Recognize  a  Media  if  he  saw  a  Flock  of 
them  perched  on  his  Back  Fence. 

“Yes,  we  must  be  careful  in  our 
Choice  of  Media  and  for  that  reason  we 
usually  recommend  the  Weekly  Jazz, 
which  has  a  circulation  of  several  mil¬ 
lion  copies.’*  Mr.  Tootswete  Dabbed 


his  Bulging  Brow  with  a  Scented  Ker¬ 
chief  and  Beamed  over  his  Rubber-Tired 
Spectacles. 

“The  Conference  will  be  Arranged 
very  Shortly,”  he  sighed  as  he  Blew 
Upon  Wickersnack’s  Signature  and 
Tucked  the  Contract  into  His  Patent- 
Leather  Wallet.  “I  shall  summon  our 
Array  of  Talent  to  confer  upon  the 
choice  of  the  date  for  the  General  Con¬ 
ference.  In  the  Meantime,  of  course,  we 
shall  have  to  have  a  series  of  Minor 
Conferences  to  Decide  the  Difficulties 
which  Come  up  from  Time  to  Time.” 

A  year  later  Friend  Hazzlit  examined 
his  Bank  Account  and  nearly  did  a 
Jesswillard  on  the  Spot.  The  sale  of 
the  Safety  Washtub  in  the  Homes  of 
the  Affluent  had  been  Null  and  Void. 

The  Old  Man’s  solid  steel  files  were 
Brimming  Over  with  Statistics  showing 
Market  Possibilities  and  Estmated  De¬ 
mand.  Another  fifty- thousand -word 
Analysis  indicated  the  Point  of  Satura¬ 
tion  which  would  be  reached  in  the  Year 
1935.  There  were  other  Computations 
indicating  the  Number  of  Washtubs  per 
capita  in  each  Federal  Reserve  District, 
and  the  average  replacement  Rate  Ex¬ 
pected,  and  a  Disquisition  on  the  Quality 
APPEAL. 

The  walls  of  the  Office  of  the  Safety 
Washtub  were  beautifully  adorned  with 
Oil  Paintings  by  the  Master  Artists  of 
the  Hush-Hush  Agency. 

But  Orders  had  not  been  Sufficient  to 
keep  the  Boys  in  the  Factory  busy. 

“Hell,”  said  Mr.  Wickersnack  as  he 
reached  for  his  Eating  Tobacco,  “Where 
are  those  Uncouth  Newspaper  Ads  Jim 
used  to  write?  Maybe  they  did  Lack 
Symmetry  and  the  Appeal  to  the  Better 
Self,  but  they  sure  did  sell  Washtubs.” 

Suddenly  the  Washtub  King  acted. 

“Jake,”  he  yelled  to  his  assistant,  “Call 
up  that  Commensense  Agency  crowd 


and  tell  ’em  I’ve  Come  Back  to  Earth. 
I’m  Dying  to  Hear  a  Guy  talk  Sense. 
Tell  those  Vulgar  and  Uncouth  Beings 
over  there  that  I  want  some  more  news¬ 
paper  ads  like  we  used  to  Fix  up.  I’m 
going  to  Can  this  bunk  and  get  back  to 
Selling  Safety  Washtubs.” 

MORAL:  Keep  your  Head  out  of 
the  Clouds. 


Augustus  F.  Maher  has  resigned  as 
city  editor  of  the  Bridgeport  (Conn.) 
Times,  Lynn  W.  Wilson,  editorial  writer, 
succeeding  him. 
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E  D  I 


NEWSPAPER  RATES  WILL  STAND 


Deflation  is  now  in  full  swing  in  the  United 
States.  Pyramided  prices  are  giving  way  before 


States.  Pyramided  prices  are  giving  way  before 
marked  public  resistance.  The  newspaper 
industry,  however,  is  one  in  which  there  can  be  no 
radical  revision  in  prices,  for  the  very  good  reason 
that  newspaper  service  to  both  reading  public  and 
advertiser  has  been  for  many  years  undervalued  and 
underpaid.  During  the  war,  and  since,  newspaper 
prices  have  advanced  as  a  last  resort  under  circum¬ 
stances  over  which  publishers  have  had  no  control. 

It  is  but  honest  and  fair  to  state  in  this  connection 
that  there  has  been  no  profiteering  by  newspaper 
publishers,  but,  on  the  contrary,  public  service  of  the 
first  order  under  most  unusual  and  extraordinary 
interference  by  Government. 

There  can  be  no  reduction  today  in  newspaper 
rates,  neither  to  the  reader  or  advertiser — in  fact  in 
many  instances  there  must  be  still  further  advances 
in  subscription  and  advertising  rates  to  cover  in¬ 
creases  in  cost  since  October  1  in  labor  and  materials. 

Truth  is,  the  hazards  of  newspaper  publishing  are 
so  great,  the  lure  to  exceptional  and  expensive  public 
service  so  enticing,  and  competition  so  keen,  that  it 
is  practically  impossible  to  accumulate  needed 
reserves  and  necessary  betterments,  to  say  nothing 
of  adequate  managerial  compensation,  dividends,  etc. 

Since  1914,  the  principal  factors  in  newspaper-mak¬ 
ing,  organized  labor  and  news  print,  have  increased 
in  cost  498  per  cent,  while  in  the  .same  period  retail 
prices  have  increased  approximately  150  per  cent; 
advertising  rates  180  per  cent — a  total  of  330  per 
cent,  leaving  a  balance  of  168  per  cent  in  actual 
increased  costs  of  production  that  has  been  ab.sorbed 
by  reduction  in  pages  and  other  economies. 

These  figures  do'  not  include  non-union  labor 
increases,  which  have  been  in  almost  equal  propor¬ 
tion,  or  a  multitude  of  all  kinds  of  tax  items. 

Deflation  is  now  the  order  of  the  day  in  practically 
every  business  except  that  of  newspaper-making. 
Prices  must  come  down,  but  newspaper  prices  must 
never  again  be  permitted  to  fall  to  the  old  cut-throat 
level  that  prevailed  prior  to  1914. 

From  the  standpoint  of  production  costs — labor 
and  news  print — the  newspaper  publishing  business 
will  be  unchanged  in  1921  over  1920.  There  is  no 
tendency  to  lower  wage  scales  and  in  all  probability 
newsprint  will  continue  to  sell  on  contracts  at  the 
same  average  as  in  1920,  if  not  10- per  cent  higher. 

There  can  be  no  lowering  of  rates  either  to  sub¬ 
scriber  or  advertiser.  The  newspaper  business  is  to¬ 
day  on  a  more  solid  basis  than  ever  before  in  its 
history  and  it  must  be  kept  there.  In  some  cases, 
as  we  have  said,  further  increases  in  revenues  w’ill 
be  necessary  to  meet  the  new  standards.  As  a  mat¬ 
ter  of  fact  since  October  1,  over  300  newspapers  have 
raised  advertising  rates  on  an  average  of  about  25 
per  cent.  It  may  be  necessary  for  other  newspapers 
to  follow  this  lead,  in  spite  of  general  price-declines. 

.  In  the  meantime  it  is  the  duty  of  every  new.spaper 
publisher  in  .America  to  take  stock  in  order  that  he 
may  present  a  logical  dollar-and-cents  reason  for  his 
prevailing  schedule  of  rates,  instead  of  some  senti¬ 
mental  reason  which  was  the  rule  some  years  ago 
and  which,  it  is  hoped,  has  been  driven  out  of  news¬ 
paper  and  advertising  business  for  all  time. 


AN  ANNUAL  RACE  MEET 


Fishing  is  the  principal  source  of  wealth  of 
Nova  Scotia  and  following  a  style  of  journalism 


r  Nova  Scotia  and  following  a  style  of  journalism 
more  generally  followed  in  England  than  on 
this  side  of  the  Atlantic,  the  Halifax  Herald  and  the 
Evening  Mail  have  specialized  on  that  and  kindred 
subjects  editorially. 

The  efforts  of  those  newspapers  to  attract  attention 
and  add  interest  to  the  calling  that  plays  such  an  im¬ 
portant  part  in  the  prosperity  of  the  Province 
reached  a  climax  this  year  in  the  promotion  of  two 
of  the  greatest  sporting  events  in  North  American 
waters,  a  race  of  nine  vessels  of  the  Nova  Scotia 
deep-sea  fleet  and  an  international  race  over  a  forty- 
mile  course. 

These  races  are  to  be  an  cnnual  event  under  the 
auspices  of  the  Herald  and  Mail,  according  to  the 
announcement  of  W.  H.  Dennis,  of  those  newspapers. 
It  does  not  matter  who  wins — it  is  sport  for  sport’s 
sake  that  carries  with  it  community  service. 


RIAL 


WHAT  ARE  YOU  DOING  FOR  FORESTRY? 


Latest  available  figures  show  that  the  total 
area  of  Germany’s  forests  is  35,000,000  acres,  or 


J_iarea  of  Germany’s  forests  is  35,000,000  acres,  or 
26  per  cent  of  the  total  area  of  the  country,  which 
equals  six-tenths  of  1  per  cent  of  forest  area  per  head 
of  population.  The  total  area  of  the  forests  of  the 
United  States  today  is  436,000,000  acres,  23.9  per  cent 
of  the  total  area  of  the  country,  which  equals  4.3  per 
cent  of  forest  area  per  head  of  population. 

These  figures  are  exceedingly  interesting  at  this 
time  l)ecause  forestry  is  one  of  the  big  problems  of 
this  country,  and  is  playing  an  important  part  in  the 
rehabilitation  of  Germany.  Only  one  European 
country — Russia  (including  Finland) — exceeds  the 
United  States  in  forest  area ;  Sweden  is  third,  pnd  is 
followed  by  (Germany,  while  Austria  and  Hungary 
combined  exceeds  them  both  in  total  area.  These 
figures  tell  two  stories.  Waste,  on  the  one  hand  in 
the  United  States,  and  on  the  other,  government 
thrift  in  Europe. 

It  is  one  of  the  ironies  of  fate  that  our  great  edu¬ 
cators,  the  daily  newspapers,  are  now  called  upon  to 
pay  the  heaviest  toll  for  the  United  States’  waste  of 
a  natural  resource,  and  pay  it  to  nations  that  we 
measured  as  poor,  merely  because  they  saved  the 
thing  we  threw  away. 

Today  newsprint  that  is  coming  from  the  forests 
of  Germany  and  Sweden  is  offering  the  only  relief 
to  the  business  of  newspaper-making  in  the  United 
States  in  its  present  emergency,  but  tomorrow  we  will 
be  forced  to  turn  back  to  our  own  forests.  Are  we 
going  to  make  those  463,000,000  acres  work  to  their 
utmost  ? 


Photo  by  courtesy  of  Alexander  Brothers,  Philadelphia. 


The  finest  specimen  of  linden  tree  I  know  grew 
from  a  walking-stick  cut  in  the  woods  and  thrust 
into  the  ground,  by  a  mere  chance,  when  the 
rambler  reached  home.  It  is  the  roof  tree  of  a 
mansion,  tall  enough  to  waft  its  fragrance  into  the 
third-story  windows,  and  to  reach  high  above  the 
chimney  pots. — Julia  Ellen  Rogers  {in  "Trees 
Worth  Knowing.’’) 


PERSISTENCY  IN  ADVERTISING 

STUNTS  in  advertising  do  not  pay.  To  be  sure 
they  may  be  clever  enough  to  attract  attention 


IMAGINATION  PLUS  EDUCATION 


OUT  in  Kansas  where  personal  journalism  stiB 
exists  to  a  greater  degree  than  in  any  other 


yj  exists  to  a  greater  degree  than  in  any  other 
section  of  the  country.  Governor  Henry  J.  Altai, 
editor  of  the  Wichita  Beacon,  speaking  recently  at 
a  journalism  dinner  at  the  University  of  Kansas, 
said  that  if  he  had  his  way  all  newspaper  writers 
would  be  college  graduates. 

During  an  address  at  the  same  gathering,  H.  J. 
Haskell,  associate  editor  of  the  Kansas  City  Star, 
declared  it  to  be  his  belief  that  judicious  use  of  the 
imagination  is  valuable  to  a  newspaper  reporter. 

In  Kansas  community  service  is  sUll  held  to  be 
one  of  the  first  functions  of  the  daily  newspaper  and 
that  calls  for  both  education  and  imagination— e<to- 
cation  that  makes  possible  the  interpretation  of  the 
underlying  ideals  of  the  community  and  the  imagi¬ 
nation  that  carries  with  it  the  ability  to  lead  to  the 
fulfilment  of  those  ideals.  We  think  that  Governor 
.Allen’s  point  would  have  been  better  made  if  he  had 
not  confined  his  requirement  to  college  graduation. 
It  is  preferable  that  the  journalists  of  the  future  be 
college  graduates,  but  it  is  more  preferable  that  they 
should  have  an  education  that  will  give  them  under¬ 
standing  that  can  go  into  the  hearts  of  men  and  com¬ 
munities. 

Prof.  L.  N.  Flint,  of  the  University  of  Kansas 
puts  it  better  in  his  book,  “The  Editorial,” 
says  an  editor  has  a  reasonable  chance  of  succew 
ing:  “If  he  likes  people  well  enough  to  enjoy  seeing 
them  happy  and  to  make  them  happy,  even  if  he  has 
to  make  them  discontented  first.”  To  do  this  requires 
the  kind  of  education  and  imagination  that  is  nws* 
needed  in  American  journalism  today.  They  se® 
to  have  come  nearer  to  reaching  this  point  out  ws 
way  than  anywhere  else,  and  so  long  as  a  large  prt 
of  the  press  continues  its  present  campaign  of  selhng 
its  individual  towns,  there  can  be  nothing  the  nutter 
with  Kansas. 


K./[ney  may  oe  ciever  enougn  to  attract  attention, 
but  they  don’t  sell  merchandise  and  in  these 
strenuous  selling  days  all  advertising  must  be  figured 
from  the  standpoint  of  the  per  sale  cost.  That’s  the 
test.  It  has  taken  publishers  and  advertisers  a  long 
time  to  come  to  a  full  realization  of  this,  but  the 
truth  of  this  fact  may  be  asserted  without  challenge 
by  the  big  user  of  space  who  has  paid  the  price  to 
find  out. 

Stunt  advertising  is  grotesque  and  bizarre  and  in 
its  very  nature  does  not  build  good-will  or  perma¬ 
nent  prestige— the  thing  that  makes  advertising  worth 
while  to  the  advertiser  who  has  a  mes.sage  to  deliver 
and  to  the  reader  w-ho  is  a  seeker  after  truth. 

The  appeal  of  the  “stunt”  is  to  fleeting  vision:  the 
appeal  of  real  advertising  is  to  the  mind,  in  the 
same  way  that  an  educator  appeals  to  the  mind 
of  a  child.  The  first  purpose  of  real  advertising 
is  to  educate  and  that  is  impossible  without  con¬ 
sistent,  persistent  reiteration  of  facts  and  information 
No  business  house  in  America  would  for  a  moment 
consider  the  folly  of  sending  a  salesman  into  a  terri¬ 
tory  once,  then  withdrawing  him  and  putting  depen¬ 
dency  for  continued  business  upon  the  impression 
he  made. 

Nevertheless,  some  business  houses  advertise  in 
this  manner.  One  spectacular  stunt  well  conceiyed 
and  ably  executed  is  their  sole  idea  of  advertising 
and  on  it  they  stake  their  business  future. 

.Advertising  is  as  necessary  to  modern  business  as 
the  salesman,  but  its  success,  like  the  success  of  the 
salesman,  depends  upon  its  persistency  and  the  con¬ 
tinuity  of  the  thought  and  the  logic  presented 
Business  houses  vie  with  one  another  in  bidding 
for  the  services  of  salesmen  who  are  well  known  to 
their  trade;  salesmen  are  the  evangels  of  an  old 
established  order  or  they  proclaim  the  merits  of  a 
new  day.  Their  appeal,  however,  is  only  to  the 
trades.  Newspaper  advertising,  on  the  other  hand, 
is  the  universal  appeal  that  reaches  the  jobber,  the 
retailer  and  the  consumer  and  at  once  impels  inter¬ 
est  and  sales.  Its  messages  must  be  as  truthful  and 
persistent  as  the  salesman’s.  It  is  the  most  compell¬ 
ing  factor  in  business  today. 
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PERSONAL 


■'OLONEL  C.  B.  BLETHEN,  editor 
the  Seattle  Times,  has  returned  to 
6tcity.  after  a  visit  to  New  York, 
ygar  T.  Cutter,  central  division  su- 
rniendeiit  of  the  Associated  Press, 
J  spend  December  8  and  9  in  New 
ii,  and  will  then  go  to  Fort  Worth 
•nj  Oklahoma.  In  Fort  Worth  he  will 
gnd  a  meeting  of  the  Texas  members, 
iwill  return  to  Chicago,  December  14. 
Josephus  Daniels,  Jr.,  publisher  of  the 
ifigh  (N.  C.)  News  &  Observer,  was 
lisitor  to  New  York  this  week.  He 
;sfflpanicd  his  father  to  the  Army- 
in  football  game. 

janes  C.  Reynolds,  advertising  direc- 
jfofthe  Dallas  (Tex.)  Times-Herald, 
im  New  York  on  business. 

H.  S.  Scott,  general  manager  of  the 
jtroit  News,  was  a  visitor  to  New  York 
kisireek. 

Lewis  McLaughlin,  editor  and  pub- 
eer  of  the  Stafford  Springs  (Conn.) 
■gkly  Press,  has  returned  to  his  home, 
in  treatment  at  a  Hartford  hospital. 
Edward  W.  Watt,  who  represented  the 
Ikrdeen  (Scotland)  Free  Press  at  the 
Mt  Imperial  Press  Conference,  has 
isitd  a  b^klet  describing  his  Canadian 
iperiences,  composed  of  reprints  of  his 
etrs  to  the  Free  Press  during  the  tour. 
F.  St  John  Richards  has  been  selected 
the  executive  committee  of  the 
iiax  Club  to  serve  as  treasurer,  to  fill 
(the  term  of  Robert  S.  Scarburgh,  re¬ 
ad.  Mr.  Richards  is  eastern  repre- 
Elalive  of  the  St.  Louis  Globe-Demo- 

lit. 

Ralph  H.  Turner,  who  has  spent  the 
lit  year  in  Mexico  City  as  correspond- 
S  of  the  United  Press,  has  returned  to 
w  York.  Turner  will  be  attached  to 
i  Washington  bureau  of  the  United 
hs.  Before  leaving  for  Mexico  he  was 
die  editor  of  the  U.  P.  New  York  of- 
E.  having  previously  spent  two  years 
Japan  and  China. 

.trthur  Hawkes,  editor  of  the  Toronto 
iarld,  discussed  the  current  political 
ration  before  members  of  the  Inde- 
Edent  Labor  Party  at  the  Labor  Tem- 
t  Toronto,  on  November  28.  He  took 
k  place  of  Joseph  E.  Atkinson,  editor 
itbe  Toronto  Star,  who  through  illness 
as  unable  to  attend  the  meeting. 

George  McManus,  cartoonist,  has  just 
■smed  from  a  trip  through  the  west, 
spent  some  time  in  St.  Louis,  his 
me  town,  renewing  acquaintance  with 
iool-day  friends. 

W.  F.  Herman,  proprietor  of  the 
indsor  Sun  and  Star  and  the  Saskatoon 
ix  and  Star,  has  left,  with  Mrs. 
an,  for  an  extended  trip  through 
ope. 

Rupert  Davies,  publisher  of  the 
bfrew  (Ont.)  Mercury  and  president 
'Ihe  Canadian  Press  Association,  was  a 
smt  speaker  at  a  Board  of  Commerce 
Kheon  in  Montreal. 

GoL  Ernest  G.  Smith,  general  mana- 
■and  part  owner  of  the  Wilkes-Barre 
oes-Lcadcr,  has  purchased  a  half-in- 
tq  in  the  Wilkes-Barre  Basketball 
*  of  the  Penn  State  Professional 
“Effie”  Welsh,  sporting  editor 
'•be  Times-Leader,  a  former  basketball 
'‘jer,  has  been  named  manager  of  the 


the  EDITORIAL  ROOMS 

Well  Mellett  has  resigned  as  manag- 
f  editor  of  Collier’s  Weekly  to  become 
^cted  with  the  'Washington  Bureau 
'•be  United  News. 

•wxander  Sullivan,  of  the  New  York 
'tning  World  sports  staff,  has  just 
•®en  the  lyric  of  another  number.  It 
•>lled  “Can  You  Tell,”  and  is  now  be¬ 


ing  sung  in  New  York  at  one  of  the 
leading  theaters. 

Hugh  Ferguson,  formerly  a  linotype 
operator  on  the  Toronto  Globe  staff,  has 
been  promoted  to  the  city  copy  desk.  He 
learned  his  trade  in  Walkerton  (Ont.), 
but  has  always  been  interested  in  edi¬ 
torial  work. 

Charles  C.  Jenkins,  who  recently  joined 
the  staff  of  MacLean’s  Magazine,  To¬ 
ronto,  as  special  writer  was  presented 
with  a  handsome  club-bag  by  members 
of  the  Fort  William  (Ont.)  Times- 
Journal,  of  which  he  has  been  managing 
editor  for  eight  years. 

T.  M.  Humble,  of  the  Toronto  Tele¬ 
gram,  delivered  an  address  on  “Moses, 
the  First  Advertiser,”  to  the  members  of 
the  Toronto  Canoe  Club  on  November  27. 

D.  Maxwell  Merry,  formerly  in  the 
industrial  department  of  the  Toronto 
Mail  and  Empire,  has  been  appointed  gen¬ 
eral  manager  of  the  Life  Protection  As¬ 
sociation  of  Canada. 

Arthur  F.  Burns,  of  the  Hartford 
(Conn.)  Courant  city  staff,  was  hit  by 
an  automobile  and  received  a  bad  cut  on 
his  knee  and  minor  injuries. 

Frederick  L.  Frazee,  until  recently  as¬ 
sociate  editor  of  the  Middleburgh  (N.  Y.) 
News,  has  joined  the  editorial  staff  of. 
the  Cobleskill  (N.  Y.)  Index. 

Charles  Herrmann,  foreman  of  the  en¬ 
graving  department  of  the  Brooklyn  Daily 
Eagle,  celebrated  his  twenty-fifth  wed¬ 
ding  anniversary  November  27.  His  as¬ 
sociates  on  the  Eagle  presented  him  with 
a  silver  tea  set. 

Roger  Banning  has  resigned  as  police 
reporter  of  the  St.  Paul  Pioneer  Press 
to  be  assistant  advertising  manager  of 
the  Tri-State  Telephone  &  Telegraph 
Company. 

L.  R.  Harpole,  late  of  the  Rapid  City 
(S'.  D.)  Journal,  is  reading  copy  for  the 
St.  Paul  Dispatch. 

H.  H.  Sweetser,  reporter  for  the  St. 
Paul  Pioneer  Press,  and  his  wife,  club 
editor  of  the  St.  Paul  Dispatch,  have  re¬ 
signed  to  locate  on  the  Pacific  Coast. 

Miss  Katherine  Brown,  of  the  Worces¬ 
ter  (Mass.)  Gazette,  attended  the  con¬ 
vention  of  the  Massachusetts  Girls’ 
Clubs,  at  Boston,  last  week,  as  a  delegate 
of  the  newly  organized  Girls’  Club  of 
Webster. 

William  J.  Newman,  a  member  of  the 
Boston  Transcript  advertising  staff,  and 
Miss  Florence  A.  Curran,  were  married 
November  27  in  Boston. 

R.  E.  Holliway,  who  gained  publicity 
while  a  reporter  for  the  St.  Louis  Re¬ 
public  by  lying  in  jail  40  days  rather 
than  tell  the  source  of  information  about 
grand  jury  indictments,  has  become  staff 
correspondent  for  the  Kansas  City  Post 
at  Jefferson  City,  capital  of  Missouri. 

Gerald  Costello,  recently  added  to  the 
art  department  of  the  New  York  Herald, 
is  a  Scranton  boy.  He  gained  his  news¬ 
paper  start  on  the  Scranton  Republican. 
Later  he  went  to  Binghamton,  Buffalo 
and  Newark. 

T.  N.  Ormiston,  reporter  for  the.  Kan¬ 
sas  City  Star,  has  been  chosen  by  Gov¬ 
ernor-elect  Arthur  M.  Hyde  to  be  his 
private  secretary. 

Benjamin  F.  Felt  former  newspaper 
man,  now  executive  secretary  of  the  Re¬ 
publican  State  Committee  of  Massachu¬ 
setts,  has  resigned  to  become  associated 
with  the  R.  H.  Stearns  Company,  of  Bos¬ 
ton.  Mr.  Felt  started  newspaper  work 
20  years  ago  in  Worcester,  and  went  to 
Boston  in  1904,  when  he  became  asso¬ 
ciated  with  the  Boston  Herald.  During 
the  10  years  he  served  with  the  Herald, 
he  filled  the  posts  of  city  editor,  political 
editor  and  editorial  writer  of  the  Trav¬ 
eler. 

Harry  .Anderson,  late  news  editor  and 
more  recently  a  member  of  the  editorial 
staff  of  the  Toronto  Globe,  has  been  ap¬ 
pointed  assistant  managing  editor,  with 
full  charge  over  the  news  department. 


FOLKS  WORTH  KNOWING 


^  EORGE  R.  HOLMES'  has  been  ap- 
^  pointed  Washington  manager  of  the 
International  News  Service,  succeeding 
William  Philip 
Simms,  who  has 
resigned,  and  is 
going  to  the  Far 
East  for  the 
Newspaper  En¬ 
terprise  Associa¬ 
tion.  Mr.  Holmes, 
who  is  one  of  the 
yorungest  press 
association  bu¬ 
reau  managers  in 
the  country, 
started  in  news- 
Geoige  R.  Holmes  paper  work  about 
eight  years  ago 
on  the  old  Indianapolis  Sun.  From  there 
he  went  to  Washington  as  a  member  of 
the  United  Press  staff,  ‘and  later  joined 
the  International  News  Service  in  that 
rity>  going  from  there  to  Chicago  as  as¬ 
sistant  manager. 

He  has  for  some  time  been  assistant 
to  the  news  manager  of  the  New  York 
office.  His  service  with  the  1.  N.  S.  has 
covered  a  period  of  five  years,  inter¬ 
rupted  by  two  years  in  the  army.  He 
is  succeeded  in  New  York  by  Floyd 
MacGriff,  who  recently  eame  from  Lon¬ 
don,  where  he  was  with  the  1.  N.  S. 
Prior  to  that  time  he  was  the  head  of 
the  bureau  in  Columbus,  Ohio. 


Charles  E.  Westervelt,  secretary  of 
the  Chamber  of  Commerce  at  Auburn, 
Me.,  and  former  newspaper  writer  and 
publisher,  has  been  elected  secretary  of 
the  Northampton  (Mass.)  Chamber  of 
Commerce. 

Miss  Nimfield  Carling,  who  for  the 
past  few  years  has  been  associated  with 
the  Burlington  (Vt.)  Free  Press,  has 
joined  the  staff  of  the  Wellsworth  Jour¬ 
nal,  the  trade  newspaper  published  by 
the  .American  Optical  Company  at  S'outh- 
bridge.  Mass. 

H.  R.  Utecht,  who  for  several  years 
conducted  a  news  bureau  at  Fort  Worth, 
Tex.,  and  who  for  several  months  has 
been  in  charge  of  late  editions  of  the 
Kansas  City  Post,  has  returned  to  the 
F'ort  Worth  Star-Telegram. 

Frank  Phillips,  formerly  city  editor  of 


the  Ottawa  (Ont.)  Free  Press,  has  been 
appointed  news  editor  of  the  Vancouver 
(B.  C.)  Sun.  Mr.  Phillips  is  a  war  vet¬ 
eran.  He  was  wounded  severely  at  Vimy 
Ridge. 

Rhys  Crossin,  for  some  time  city  edi¬ 
tor  of  the  now  defunct  Hamilton  Times, 
is  now  acting  as  Hamilton  correspondent 
of  the  Toronto  Globe. 

Palmer  H.  Wright,  head  of  the  Chi¬ 
cago  American  morgue,  was  married  on 
November  6  to  Miss  Christine  C.  Duffy, 
sister  of  Sherman  R.  Duffy,  sport  writer 
of  the  paper. 

Tom  J.  Brislin,  telegraph  editor  of  the 
Scranton  Times,  has  returned  to  his  desk, 
after  a  two  weeks’  illness. 

William  O’Hara,  Pittston  (Pa.)  corre¬ 
spondent  for  the  Scranton  Republican,  is 
a  recent  bridegroom.  The  marriage  was 
the  culmination  of  a  romance  that  started 
over  the  telephone.  Mrs.  O’Hara  was 
Miss  Mary  Cawley,  of  Pittston,  a  former 
telephone  operator. 

Joseph  Walsh  has  become  telegraph 
and  sporting  editor  of  the  Wilkes-Barre 
(Pa.)  Record  pending  the  recovery  of 
William  McCollum,  now  in  the  hospital, 
following  an  automobile  accident.  Mr. 
Walsh  has  been  with  the  Record  for  a 
number  of  years. 

E.  H.  Ludwig  has  resumed  charge  of 
the  Philadelphia  office  of  the  Interna¬ 
tional  News  Service.  He  succeeds  R.  E. 
Hortenstine. 

George  E.  Firstbrook,  formerly  sports 
editor  on  the  Hartford  Post,  is  sports 
editor  on  the  Utica,  N.  Y.,  Telegram. 

Ralph  Bevin  Smith  has  been  appointed 
managing  editor  of  Advertising  &  Sell¬ 
ing,  New  York,  succeeding  M.  F.  Du- 
hamel,  who  becomes  director  of  sales 
promotion  Cone  &  Rosenberger,  New 
York  and  Providence. 

Charles  E.  Hughes  has  been  appointed 
head  of  the  Los  Angeles  bureau  of  the 
International  News  Service,  succeeding 
W.  B.  Gatewood.  Mr.  Hughes  was  for¬ 
merly  with  the  United  News  in  New 
York  City. 

C.  H.  Oudkirk  has  been  made  manager 
of  the  International  News  Service  bureau 
at  Fort  Worth,  Tex.,  succeeding  George 
C.  Towne,  who  died  recently. 

Dave  Wolfson,  William  Lysaght, 
Blaine  Snyder  and  Don  Crockett,  all 
members  of  the  Pittsburgh  Gazette;;- 
Times  circulation  and  editorial  forces, 
are  singing  as  the  “Gazette-Times  Quar¬ 
tet”  at  the  Sam  Shubert  Theater  in  Pitts- 
(Continued  on  page  38) 


THE  GREAT  PATRICnC  BOOK 

“The  American  Government” 

BY  FREDERIC  J.  HASKIN 

is  a  timely  and  valuable  Christmas  present. 

It  is  the  book  that  shows  Uncle  Sam  at  work.  It 
is  bound  in  heavy  red  cloth,  and  contains  nearly 
100,000  words  of  text. 

Single  copies  by  mail  to  any  address,  postage  pre¬ 
paid,  for  $i.oo  each.  , 

Special  rates  for  quantity  orders. 

ADDRESS 

FREDERIC  J.  HASKIN 

1435  You  Street,  N.  W.,  Washington,  D.  C 
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A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Beard— Richard  L.  Stokes,  507  Commercial  Building,  St.  J.ouis,  Mo.,  representing  the  American  Journalists* 
.ysociatton;  Paul  Y.  Anderson,  editorial  department,  the  Post-Oispatch,  St.  Louis,  Mo.,  repre.'^enting  the  St.  Louis  Asso¬ 
ciation  ^oi  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pittsburgh  News- 
writers  Assceiation;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Slissouri,  Columbia,  Mo.,  repre¬ 
senting  the  schools  of  journalism. 


‘WAR  BRIDE”  PUBUCITY  AGENT  ON  DECUNE 

BY  ARNOLD  A.  MOWBRAY 


HAT  has  become  of  the  2.000  pub- 
^  licify  men  who  flourished  in  New 
York  City  during  the  war  and  recon¬ 
struction  period  that  followed?  That  is 
the  question  asked  me  by  a  well  known 
editor  who  commented  on  the  drop  in 
“hand  outs”  received  recently. 

More  than  half  of  them  are  no  longer 
enjoying  fat  salaries  as  directors  of  in¬ 
formation  for  large  patriotic  organiza¬ 
tions  or  fancy  fees  as  consulting  experts 
in  newspaper  publicity  for  philanthropic 
drives. 

Fully  1,000  persons  who  posed  as  mas¬ 
ters  of  publicity  when  the  days  of  propa¬ 
ganda  were  prevalent  today  are  either: 

1.  Operating  in  new  vocations. 

2.  Back  in  the  newspaper  world. 

3.  Worrying  about  the  not  distant 
future. 

Speaking  from  practical  experience,  1 
dare  to  declare  that  many  of  these  writ¬ 
ers  who  leaped  from  permanent  positions 
on  newspapers  into  the  publicity  field  did 
not  pause  and  ponder  ere  severing  their 
old  connections. 

Today  there  are  hundreds  of  more  or 
less  efficient  writers  either  “resting,”  “at 
liberty”  or  “seeking  broader  opportuni¬ 
ties.” 

“The  day  of  the  publicity  man  has 
passed,”  groaned  a  man  who  held  down 
a  directorship  paying  him  $125  a  week 
for  some  months  when  he  ground  out 
news  for  a  certain  society. 

He  was  wrong.  The  day  of  the  pub¬ 
licity  man  will  never  pass  until  there 
arc  radical  changes  in  the  newspaper 
world. 

But  the  days  of  easy  money  and  op¬ 
portunities  for  publicity  men  to  hold 
down  several  jobs  and  draw  several  sal¬ 
aries  as  consulting  experts  are  now  of 
the  past. 

What  is  the  reason  ?  Dull  times  ? 
Lack  of  space? 

There  arc  several  reasons.  The  pass¬ 
ing  of  many  of  the  thousand  publicity 
men  began  last  Spring  when  popular 
drives  ceased  to  be  popular.  That  was 
prior  to  the  so-called  dull  times  now 
said  to  exist.  It  was  during  the  period 
of  acute  newsprint  shortage.  Today 
space  is  not  so  scarce  but  press  repre¬ 
sentatives  arc  more  scarce  than  when 
space  was  short. 

Some  of  the  alleged  publicity  kings 
killed  their  own  golden  geese.  They 
overcharged  their  clients,  they  misrepre¬ 
sented  matters,  they  forgot  ethics  in 
dealing  with  the  press.  The  birds  of  this 
type  today  are  where  they  belong. 

The  real  publicity  men— those  who 
played  fair  with  their  clients  and  the 
papers— are  not  suffering.  Most  of  them 
have  been  looked  after  by  either  their 
clients  or  editors  who  appreciated  the 
service  received,  admired  initiative  and 
recognized  ability.  The  independent 
publicity  men  who  were  in  business  be¬ 
fore  the  war  and  did  not  depend  upon 
temporary  organizations,  irresponsible 
movements  and  sentimental  campaigns 
are  still  operating.  But  the  publicity 
“war  babies”  are  out  of  luck,  as  the 
Army  expression  says. 

Some  publicity  experts  received  as 
high  as  $500  a  week  during  their  period 
of  prosperity.  I  knew  of  one  “idea 


man”  who  was  paid  $1,000  a  week  as 
consulting  expert  during  a  drive.  There 
was  a  report  in  circulation  recently  to 
the  effect  that  a  political  party  was  pay¬ 
ing  a  publicity  promoter  $600  a  week 
during  the  campaign.  I  know  another 
man  who  averaged  $700  a  week  for  many 
months  while  acting  in  an  advisory  ca¬ 
pacity  for  several  organizations  which 
wanted  to  know  how  to  obtain  publicity. 
It  was  not  uncommon  for  men  who  were 
paid  $50  a  week  by  newspapers  to  land 
jobs  as  press  representatives  at  $150  a 
week  and  expenses. 

These  expense  accounts  covered  a 
multitude  of  matters,  such  as  luncheons. 


cigars  and  taxi-cab  rides  for  their 
friends.  Some  of  the  men  who  were 
paid  the  highest  salaries  produced  the 
poorest  publicity.  Several  men  who  set 
up  extensive  publicity  departments,  the 
personnel  of  which  included  so-called  di¬ 
rectors,  city  editors,  re-write  men,  spe¬ 
cial  feature  artists  and  mere  reporters, 
wasted  thousands  of  dollars  for  their 
employers. 

If  some  of  the  organizations  which 
spent  thousands  of  dollars  every  week 
trying  to  obtain  free  publicity  had  in¬ 
vested  it  in  white  space  at  regular  ad¬ 
vertising  rates  they  would  have  received 
more  actual  returns  in  inches  than  they 
managed  to  get  by  taking  a  chance  on 
putting  over  their  appeals  through  press 
agents. 


^HERE  are  many,  perhaps  thousands, 
of  the  journalist  profession,  who  felt 
that  lifting  which  we  call  pride,  when 
they  read  the  announcement  that  Dr. 
John  H.  Finley,  Commissioner  of  Edu¬ 
cation  of  the  State  of  New  York,  former 
president  of  the  College  of  the  City  of 
New  York,  is  to  join  the  regular  edito¬ 
rial  staff  of  the  New  York  Times,  on 
January  1 — so  I  believe.  I  hold  that  this 
is  an  event  in  the  later  history  of  Amer¬ 
ican  journalism;  not  great  in  itself,  but 
important  because  it  is  a  distinct  range 
mark  in  the  stream  of  tendency  toward 
finer,  more  cultural  standards  in  Amer¬ 
ican  journalism.  It  seems  to  me  likely 
that  Dr.  Finley,  coming  into  this  field 
with  his  fine  sense  of  literary  values,  his 
trained  philosophic  mind,  and  his  years 
of  broad  experience  in  both  common  and 
phenomenal  expressions  of  civilized  so¬ 
ciety,  will  bring  powerful  evidence  of 
the  actual  existence  and  functioning  in 
.\merica  of  the  Aristocracy  of  Intellect. 
One  might  venture  to  say,  casually,  that 
Dr.  Finley  will  call  himself  a  “journal¬ 
ist”  rather  than  a  “newspaperman.”  Of 
course,  it  does  not  really  matter  much. 
But,  don’t  you  think  that  if  Dr.  Finley 
calls  himself  a  “journalist,”  the  habitual 
“newspapermen”  will  admit  that  the 
Doctor  is  entitled  to  respect? 

The  Subjunctive  Mood — Talking  of 
Dr.  Finley  reminds  me  of  another  edu¬ 
cator  whom  I  know  well — Dr.  William 
Rabenort,  Ph.D.  (Columbia),  one  of  the 
best  known  public  school  principals  of 
New  York. 

One  day,  some  time  ago,  I  was  talking 
in  a  group  of  men  at  the  New  York 
Press  Club,  and  I  brought  to  their  at¬ 
tention  the  fact  that  at  least  one  of  the 
best  editorial  writers  in  the  Metropolis, 
one  who  is  rated  by  many  as  a  stylist, 
seems  to  have  thrown  out  the  subjunc¬ 
tive  mood  altogether  from  his  writing. 
“But,”  said  I,  “my  friend  Dr.  Rabenort 
of  Columbia  tells  me  that  there  is  a  very 
marked  movement  all  over  the  country 
to  do  away  with  the  subjunctive  mood 
in  English  composition.  He  says  that 
the  subjunctive  mood  was  invented  by 
the  Greeks,  for  use  in  subtle  reasoning, 
and  that  the  Germans,  who  have  a  na¬ 
tionalistic  tendency  to  philosophy  and 
metaphysics,  have  developed  the  subjunc¬ 
tive  mood  intensively.  On  the  contrary. 


so  says  the  Doctor,  the  English,  and 
more  particularly  the  American  people, 
are  given  to  the  obvious,  the  practical, 
so  to  speak,  and  deal  very  little,  com¬ 
paratively,  with  subtleties  of  thought. 
Therefore,  the  English  language  lends 
itself  almost  wholly  to  the  plainly  sim¬ 
ple  in  verbs,  and  inevitably  the  tendency 
is  to  use  the  form  of  the  indicative  mood 
for  thoughts  that,  to  the  meticulous 
minded,  are  subjunctive  in  essence” — 
here  I  was  interrupted  by  a  quiet  look¬ 
ing  man  who  had  seemed  to  be  engaged 
in  writing  a  letter  at  a  desk — 

“Whad’ye  mean  they’re  going  to  do 
away  with  th’  s’junctive  mood?  Who 
is  trying  t’  monkey  with  the  s’junctive 
mood?”  He  spoke  loudly  and  threat¬ 
eningly.  He  was  very  serious.  But  that 
was  in  "the  days  before  the  GREAT 
.'AMENDMENT  came  in,  and  the  sal¬ 
aried  dispensers  of  the  Demon  still  held 
their  jobs  at  the  club.  I  said  to  him 
mildly : 

“I  am  quoting  Dr.  Rabenort,  a  very 
learned  man  of  Columbia” — 

“Columbia!”  scornfully.  “Who  cares 
for  Columbia?”  He  pointed  his  finger 
straight  at  me  and  said  passionately : 

“You  can't  come  in  here  and  monkey 
with  the  s’junctive  mood!  No  Harvard 
man  will  stand  for  it !” 

“.\re  you  a  Harvard  man?” 

“Yes !  .\nd  I  tell  you  we  won’t  stand 
for  it.  Who  th’  hell  cares  for  Colum¬ 
bia?  Any  damned  blank-blank-blank- 
blank  that  tries  to  monkey  with  the 
s’junctive  mood  has  got  to  fight.  Har¬ 
vard  won’t  stand  for  it !” 

“Would  you  fight  for  the  subjunctive 
mood?” 

“I’ll  die  for  it!”  with  forte  passion. 

Well,  we  nearly  had  a  row  over  it. 

I  now  think,  that  some  one — Mark 
Twain? — alleged  that  there  were  some 
people  who  would  speak  disrespectfully 
of  the  F.quator,  and  the  late  Marion 
Reedy  wondered  if  there  are  some  who 
speak  disrespectfully  of  Earthquakes, 
but  I  never  before  met  a  man  who  would 
shed  his  blood  for  the  Subjunctive 
Mood. 

.^t  the  risk  of  making  many  enemies, 
I  dare  to  aver  that  out  of  the  2,000  men 
posing  as  publicity  experts  there  were 
not  more  than  ten  per  cent  w’ho  were 


really  first  class  men,  that  is,  men  who 
really  knew  what  the  papers  wanted,  who 
acted  accordingly,  who  did  not  waste 
their  appropriations,  who  gave  real  sen- 
ice  and  who  actually  obtained  results 
commensurate  with  their  compensation 

Today  editors  in  New  York  need  not 
worry  about  the  shortage  of  writers 
Most  of  them  have  waiting  lists.  There 
never  was  any  real  occasion  for  them 
to  be  anxious,  for  they  could  have  hired 
all  the  reporters  and  copy  readers  that 
were  needed  if  they  had  increased  the 
salaries  to  a  moderate  degree.  The  men 
who  deserted  the  newspaper  office  for  the 
publicity  desks  did  not  do  so  because 
they  disliked  their  occupations  but  be¬ 
cause  the  financial  rewards  were  greater. 

While  hundreds  of  men  who  have  been 
in  the  publicity  field  are  now  applying 
for  positions  with  newspapers,  there  are 
more  hundreds  who  will  never  return 
to  newspaper  work.  The  publicity  game 
has  spoiled  them.  They  have  been  en¬ 
joying  extraordinary  large  incomes  and 
do  not  want  to  try  to  live  again  on  the 
modest  .salary  of  a  newspaper  man. 
Some  of  these  men  are  now  trying  to 
sell  stock;  others  are  in  the  advertising 
business,  others  are  trying  desperately 
to  cbtain  almost  "any  kind  of  a  position 
that  pays  in  proportion  to  what  they 
think  they  are  worth. 

.‘\  gentleman  recently  asked  me  to  pro¬ 
cure  a  publicity  man  who  could  also 
write  advertising.  I  inserted  a  four-line 
want  ."idvertisement  in  a  New  York  City 
paper  and  the  same  day  more  than  fifty 
applicants  presented  their  qualifications. 
W  hen  1  explained  that  the  position 
called  for  a  man  who  was  willing  to  go 
to  China  only  six  of  the  applicants  with¬ 
drew. 

Hundreds  of  advertisements  have  been 
inserted  in  certain  daily,  weekly  and 
monthly  publications  lately  by  men  who 
arc  aware  that  the  days  of  the  campaign 
publicity  man  are  passing.  The  trade 
papers  are  being  besieged  by  former 
press  a'gents  who  have  been  unable  to 
get  back  cn  the  secular  papers.  On  at 
lea.st  (  ne  paper  men  who  left  there  for 
the  press  agent  game  are  not  considered 
when  there  is  an  opening. 

Reiterating,  the  men  who  left  the 
newspaper  world  for  fatter  pay  did  not 
pau.se  and  ponder  before  they  leaped.  If 
they  had,  the  wise  ones  would  have  stuck 
to  their  old  jobs. 

CHILDERS  TO  TEACH  JOURNALISM 

U*  R.  CHILDERS,  secretary  and  man- 
ager  of  the  Columbia  (Mo.)  Her¬ 
ald-Statesman,  has  been  appointed  assist 
ant  professor  of  journalism  in  the  SchM 
of  Journalism  at  the  University  of  Mis 
souri.  Mr  Childers,  a  1919  graduate 
will  have  in  charge  the  new  courses  it 
agricultural  journalism  and  in  trade  ant 
technical  journalism.  He  was  engaget 
in  newspaper  work  before  attendance  a 
the  University,  and  since  graduation  ha 
been  manager  and  one  of  the  owners  o 
the  Herald-Statesman  Publishing  Com 
pany.  He  retires  from  this  connectioi 
January  1. 

“EDITORIAL  AMERICA”? 

A  reader  of  Editor  &  Pubu^b 
asks  where  a  publication  called  E4 
torial  America”  /  is  published  and  b 
whom. 
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Southern  California 


A  distinct  advertising  unit,  geographically  larger  than 
New  York  State. 

Imagine  trying  to  cover  the  entire  state  of  New  York 
hy  using  one  or  two  newspapers. 

It  can’t  be  done  in  Southern  California  either,  Mr. 
National  Advertiser. 

Outside  newspapers  do  not,  and  caimot,  compete  with 
local  newspapers  except  with  bulldog  editions  of  limited 
circulation.  Local  newspapers  are  delivered  fresh  from 
the  press  into  the  HOMES  with  last  minute  local  and  for¬ 
eign  news. 

In  your  next  campaign,  try  a  selected  list  of  Southern 
California  Newspapers  instead  of  one  or  two  mediums  and 
watch  the  result. 

These  papers  will  gladly  co-operate  with  you  in  reach¬ 
ing  the  distributor  and  the  consumer.  Each  one  reaches 
the  power  of  the  community. 


Circu- 

Rate  per 

Circu- 

Rate  per 

lation 

5,000  lines 

lation 

5,000  lines 

Anaheim  Daily  Herald  . 

.  1,500 

.0142 

Riverside  Enterprise . 

....  4,000 

.02 

Bakersfield  Echo  . 

.03 

Santa  Ana  Register  . 

....  *6,166 

.035 

Brawley  News  . . 

.  *1,775 

.0178 

San  Bernardino  Sun  . 

....  4,833 

.035 

Calexico  Chronicle  . . 

.0178 

Santa  Monica  Evening  Outlook . 

....  1,500 

.0142 

Fullerton  Daily  Tribune  . 

.0214 

San  Luis  Obispo  Telegram . 

....  *1,453 

.0142 

Glendale  Evening  News  . 

.  1,400 

.02 

San  Pedro  Pilot . 

....  *2,136 

.02 

Long  Beach  Daily  Telegram _ 

.04 

Ventura  Free  Press  . 

896 

.015 

Monrovia  News  . 

.  1,000 

.0178 

Unless  otherwise  noted,  circulation  figures 

are  publish- 

Ontario  Daily  Report . 

.0178 

ers’  statement 

Orange  Daily  News . 

.0142 

Ocean  Park  Evening  Bulletin  . . 

.  1,517 

.0142 

**A.  B.  C.  Statement. 

Redlands  Daily  Facts . 

.02 

*Swom  statement. 
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MI  IPI4  POMQTRI  in'IVF  WORIC  11  H  RF  HONF  It  used  to  be  a  common  saying  that  the  mium,  to  make  good  the  losses  sustained 

WUKI^  advertisers  in  the  world  were  by  an  occasional  failure  to  technically 

BY  ADVERTISING  MANAGERS  newspapers.  But  times  are  changing.  fulfill  our  guarantee  of  the  position.  But 

_  _ _  when  paper  shortage  and  the  crowded 

_  condition  of  columns  came,  we  found  the 

By  F.  T.  CARROLL  EASY  FOR  LITTLE  FELLOWS  TO  premium  did  not  cover  the  losses.  Then 

DCD  AJ  u-  u  ■  T-u  *1  POSITION  GUARANTEES  we  sent  out  a  ten-day  notice  that  posi- 

j^EWSPAPER  Advertising  Managers  the  high  prices.  The  retailers  are  un-  tion  would  no  longer  be  granted.  Noth- 

-‘■^are  facing  a  serious  problem  in  mam-  willmg  to  lose  their  anticipated  profit,  a-urora,  in.,  isov.  Jiit  in  , 

taining  during  1921  the  volume  of  busi-  their  overhead  and  some  of  their  capital.  ^  O  Editor  &  Publish^  :  I  want  to  spine  ^ 

ness  carried  during  the  past  year.  Newspaper  advertising  managers  u  word  to  the  discussion  about  ■ 

Those  directors  of  the  business  de-  should  go  over  this  situation  very  care-  sale  of  position.  I  think  in  this  mat-  t  as  wor  ed  out  finely.  We  have 
partments  who  are  advertising  managers  fully  with  their  staff  and  send  their  men  as  in  many  another,  a  lot  of  fellows  ad  ve^  it  e  rou  e  in  establishing  the 

in  name  as  well  as  in  fact,  can  do  much  out  to  the  retail  merchants  of  their  cities  would  like  to  cut  out  an  evil,  but  do  not  rule.  iTeterence  K>yen  small  ads 

at  the  present  time  in  keeping  up  their  and  get  them  to  swallow  the  present  loss  have  enough  backbone  to  do  it  “on  their  which  need  it  Big  ads  dommate  a  page 

local  display  business  by  doing  mission-  and  endeavor  to  get  business  back  to  own."  If  they  knew  a  lot  of  others  were  and  cannot  be  buried,  even  though  en- 

ary  work  among  the  retailers  urging  normal  basis.  They  should  point  out  to  doing  it,  they  would  gladly  fall  in  line,  tirely  surrounded.  We  never  did  any 

them  to  get  back  to  sound  business.  the  retailers  that  the  money  which  they  ^o  testimonials  are  in  order.  new  thing  that  pleased  us  better. 


Aurora,  Ill.,  Nov.  24,  1920. 


we  sent  out  a  ten-day  notice  that  posi¬ 
tion  would  no  longer  be  granted.  Notii- 


TO  Editor  &  Publisher  :  I  want  to  ‘ug  like  getting  hit  in  the  cash  drawer  to 
add  a  word  to  the  discussion  about  en  t  e  spine, 
the  sale  of  position.  I  think  in  this  mat-  It  has  worTced  out  finely.  We  have 
ter,  as  in  many  another,  a  lot  of  fellows  bad  very  little  trouble  in  establishing  the 


them  to  get  back  to  sound  business.  the  retailers  that  the  money  which  they  testimonials  are  in  order.  uew  thing  that  pleased  us  better. 

Retailers  over  the  country  are  facing  will  lose  now  was  made  back  during  the  The  greater  the  number  who  join  in  do  not  grant  position  to  any  ad- 

a  situation  where  the  goods  they  have  in  war  on  the  advancing  market.  Business  working  the  policy  the  easier  it  will  be  vertiser,  either^  home  or  foreign.  The 


stock  cost  them  in  probably  every  in-  is  getting  back  to  a  normal  basis.  , 

stance  more  than  they  can  sell  their  Unloading  of  stock  means  a  bigger  Much  of  the  discussion  of  matter  of  bis  share  of  pie- 

goods  for  which  they  would  be  able  to  volume  of  business  from  now  until  the  general  interest  is  indulged  in  by  papers  positions  and  vve  stand  on  that 

buy  at  this  time  in  the  open  market.  first  of  the  year,  after  that  the  retailers  of  large  circulation  and  publishers  of  PO^‘^y-  make-up  is  pyramid  style 

Manufacturers’  prices  have  come  down  should  keep  up  their  volume  of  adver-  papers  of  smaller  circulation  get  the  im-  everybody  ought  to  cut  out  pow- 

so  rapidly  as  to  catch  practically  every  tising.  During  the  past  three  years  the  pression  that  it  only  applies  to  the  big  guarantees.  roririM 

retailer.  stores  have  learned  what  they  can  do  fellows  and  small  papers  can  have  no  .J-  ,•  .  ^  V  .’ 

<  «  «_  • _  _A  _ j* _ t  _  _  rtf  Wofirtnol  AylvrawF«eiMvw 


for  those  already  at  it. 


make-up  man  is  instructed  to  give,  w 


The  public  has  been  on  a  buying  strike  with  prodigal  newspaper  space, 
for  the  past  sixty  days.  The  problem  immediately  in  front  of  from  those  papers  of  snmll  circulation  Northern  Illinois  Group. 

Retailers  are  loath  to  drop  their  prices  the  analytical  newspaper  advertising  35  compared  with  any  written  about  so  - 

down  to  the  present  level  and  for  that  manager  is  to  get  the  retailers  to  reduce  far  on  the  subject  of  selling  position.  i  e-ttitd  wd/vm  umnrsAAM 

reason  distribution  has  reached  an  im-  tl^ir  prices  so  they  can  unload  their  ^  Northern  Illinois  •  .a 

possible  situation.  The  public  won  t  pay  stock  and  get  back  to  normal  business.  Qroup-  The  Aurora  Beacon  News  IS  pRESIDENT  MILLER  has  received 

- : -  446;  the  Elgin  Courier,  9,277;  and  the  Iro™  W  J  Hofman  adve^ 

HGURES  TOO  LOW  tisers  but  to  practically  every  newspaper  Joliet  Herald-News,  16,604.  manager  of  the  Portland  Orego*. 

“f;..  T  L  f  t  1  I  j  •  1.  aoo  vice-president  for  his  state,  u 

CONSIDERABLE  criticism  has  been  country.  Each  month  they  tie-  I  have  for  a  long  time  looked  with  foUo^s- 

on  to  some  very  popular  event.  For  envy  upon  the  ease  with  which  the  Chi-  .  .  .  . 


part  or  lot  in  it.  So  here  is  a  testimonial 


J.  K.  GROOM, 

Director  of  National  Advertising, 
Northern  Illinois  Group. 


LETTER  FROM  HOFFMAN 

PRESIDENT  MILLER  has  received 
a  letter  from  W.  J.  Hofman,  advert 
tising  manager  of  the  Portland  Oreg<»> 


made  by  members  of  the  organization 


ures  recently  published  in  Editor  &  Pub-  Je  election  Their  October  mailing  to  position  but  what  could  a  small  paper  ^  National  Association  of 

the  World  Baseball  Series.  within  40  miles  of  that  great  metropol-  P“”nient  to  ivaiionai  Association  01 

It  was  pointed  out  by  one  keen  news-  The  number  of  newspapers  in  the  itan  paper  do?  We  never  sold  position  f  fhi^^ris  a  good  ^hing"^ 

paper  executive  that  the  figures  published  country  that  are  finding  themselves  with  to  get  additional  revenue  but  charged  ‘^•^SorS  I  could  not  at4^^^^ 
mi^t  obtain  in  New  York  City,  but  advertising  is  constantly  increasing,  extra  for  it  as  a  sort  of  insurance  pre-  ^  ^  ^  “  *  meenflf 

there  was  not  another  city  where  retail-  _ 

ers  held  their  space  down  to  so  small 

n.a.y  dep.rMen.  „or,.  ,„d  CLEVELAND  NEWS  WINS  SIXTH  PLACE 

specialty  stores  that  during  the  past  four  _ _ _ 

or  five  years  have  spent  as  high  as  10 

per  cent  of  the  previous  year’s  sales  in  - 1  m  ^  1 - 

advertising.  One  chart  given  in  Editor  ^  JR 

&JUBLISHER  shows  5  per  cent  as  a  high  [Q—  c^a.encH*ND.si  nc - Q]  l-  tS.- 


CLEVELAND  NEWS  WINS  SIXTH  PLACE 


nfTEEEm 
or  TD 
KXTAn.  TEAM 


FOR  GOOD  MERCHANDISING 


TEN  NEW  MEMBERS 

4  MONG  the  newspapers  of  the  coun- 
try  that  have  recently  joined  the 
Newspaper  Department  are  the  Bay  City 
Times-Tribune,  Bay  City,  Mich.;  Mar¬ 
shalltown  (Iowa)  Times-Republican; 
Burlington  (Iowa)  Hawkeye ;  Lincoln 
(Neb.)  State  Journal;  Council  Bluffs 
(Iowa)  Nonpareil;  Loraine  (Ohio) 
■Times-Herald ;  Cleveland  Plain  Dealer; 
Boise  (Idaho)  Capital  News;  Stanford 
(Conn.)  Daily  .\dvocate,  and  the  Macon 
(Ga.)  News. 

President  Miller  has  his  state  vice- 
presidents  working  to  build  up  the  mem¬ 
bership  of  the  organization  more  than 
a  thousand  newspapers  before  the  .At¬ 
lanta  convention. 


DISPATCH’S  STUFF  GETS  OVER 

■YXE  of  the  best  “advertising”  news- 


VOL.  1 _ OUVXLAltP.  omo.  AOQggT,  IWO _ 

URf^FULL  SALESMEN  PLAY  PHARMACIST 
ENFORCEMENT  ;  RETAIL  “GAME”  i  CERTIFICATES 
OFDRYUWS  AS  BALL  team!  AWARDED 

luu LSI'S;? SIXTY-FOURi 


Eight  Billions 
Spent  Annuallii 

for  Luxuries 


in  St.  Louis.  I  am  a  little  too  far  fro* 
the  seat  of  action  to  get  away  very  often. 
We  have  our  troubles  out  here  on  the 
coast,  which  keeps  us  on  the  jump.” 


AND  IT  ISNT  BOOM  TALK 

M.  SWASEY,  advertising  director 
of  the  Los  Angeles  Examiner,  writes 
that  eastern  and  middle  western  papers 
may  be  showing  slumps  in  classified  and 
national  display  but  that  that  condition 
certainly  doesn’t  hold  true  with  the 
coast. 

“Never  have  conditions  been  any  bet¬ 
ter  than  now,’’  writes  Mr.  Swasey. 
“Every  kind  of  advertising  is  increasing." 


U”  X’iSTii'u:'™ lu- suu ph.~..,  i-h. opening  for  CLASSIFIED 

■eon*  M  cliMifiAU  the  aaMroputM*  Ho  CcMina  decIM  l«  awit'h  iM  nm«  '.i  the  BecAkan  and  anaff.  aad  ISIO.MO.Md  far  eic«v«  «m  o  4  .^iwn 

dni«.atwkaj^.aU..  t^ijHyr«  'TIUSTi  ThS  I  Na  iKanaa.  ware  franud  U  any  .  MANAGER 

. . .  ’  (^HARLIE  MILLER  has  a  letter  from 

leading  paper  -  in  the  Southeast 
.  .  S-W-Sa—  asking  for  ,  “f.,,,  class  classiUcd  advrr. 

«.,'V.«..^?u"(r.Tri?7.T.'”.':  tismg  manager  who  has  had  metropoli- 

—  '  tan  newspaper  experience.”  This  squib 

.  >-eally  ought  to  go  in  the  classified 

■"  .  columns  of  Editor  &  Publishkr.  But 

‘‘ _  But  here  she  is.  If  you  know  a  man 

ui-  x-L-Ti’c  Ti  -x-T<-aij  , i  ]  7~  have  him  write  to  Mr.  Miller,  care  of  the 

HL  AtVVS  JLXIOR,  published  by  the  Merchandising  Department  of  the  Atlanta  Georgian 
Cleveland  News,  was  awarded  sixth  place  in  the  symposium  on  retailers’  publi¬ 
cations  of  newspapers  by  the  department.  This  paper  is  made  up  with  four  - 

columns  running  from  8  to  12  pages  and  is  filled  with  newsy  interesting  articles  N  A  D  N  A  M  CHOOSES  ATLANTA 


,t7. 

•4«y  ^ 


ONE  of  the  best  “advertising  news-  columns  running  irom  o  to  14  pages  and  is  filled  with  newsy  interesting  articles 
papers  in  the  country  now  is  the  ^be  retailers  as  well  as  information  here  and  there  about  the  volume  of  news- 
Cohimbus  Dispatch,  which  comes  out  in  advertised  products.  The  News  Junior  devotes  a  page  each  month  to  listing 

*  I  ...  .  Ilpalprs  Hpinc  nmviiipH  Thp  me.., _ _ x- _  t. 


N.  A.  D.  N.  A.  M.  CHOOSES  ATLANTA 

The  National  Association  of  Daily 


full  newsnaner  size  broadside  each  Dealer®’ .  Helps  provided  by  the  manufacturers  advertising  in  the  News.  It  Newspaper  Advertising  Manag(« 
tnnnili  maJlpH  not  onlv  tn  local  Carried  a  list  of  drug  and  grocery  products  which  are  advertised  in  the  News,  will  hold  its  annual  meeting  June  12-1^ 

,  .  J  ^  1  J  ^”e  particular  feature  about  the  News  Junior  is  it  seems  to  be  a  regular  publication  1921,  at  Atlanta,  in  connection  with  the 

advertisers,  agencies  and  national  adver-  the  Cleveland  grocers  and  druggists.  ^  ^  ^  convention. 
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OHIO  FIRST” 


Why  do  shrewd  advertisers 
continuously  use  Ohio  newspapers? 

Because  they  find  from 

experience  that  advertisements  in  Ohio  newspapers  bring 
results.  Are  the  results  obtained  profitable?  Generally 
W  speaking,  they  are.  Are  there  any  other  mediums  through  ^ 

^  which  Ohio  people  can  be  reached  to  better  advantage  1 

than  through  Ohio  newspapers? 

POSITIVELY  NOT 


Why  so  emphatic  in  this  answer?  For  the  reason  that  the  papers 
have  been  tried  and  tested  in  every  conceivable  way,  and  have 
proved  all  that  is  claimed  for  them.  Has  this  been  substantiated  in 
a  tangible  way?  It  has,  many  times.  How?  By  making  test  unknown 
to  the  newspapers  and  computing  actual  results.  Why  make  tests? 
These  tests  were  made  prior  to  the  establishment  of  confidence,  which 
since  has  remained  so  firm  that  no  argument  of  any  kind  can  possibly 
shake  it. 


USE  THESE  DAILY  OHIO  NEWSPAPERS 


Akron  Bcacon-Joumal  . 

Akron  Time*  . 

Athens  Mestenxer  . 

^Bellaire  Daily  Leader . 

Bellefoeitaine  Examiner  . 

'Cambridge  Daily  Jeffersonian. 

Cincinnati  Enquirer,  Sc . 

Cleveland  Plain  DeaJer . 

Cleveland  Plain  Dealer  . 


Columbus  Dispatch  . (E)  7t,4IB  .IS 

Columbus  Dispatch  . (S)  7t,Mt  .IS 

Columbus  (O.)  State  JoumaJ . (M)  SS,<n  .12 

Columbus  (O.)  State  Journal . (S)  28,6*3  .12 

Dayton  News  . (E)  38,14S  J* 

Dayton  News  . (S)  31,221  .**3 

tDover  Daily  Reporter . (E)  3,*S*  A17 

ttlronton  Irontonian  . (M)  3,1S*  .*14 

Lima  News  and  Timea-Democrat . (E^)  16,113  .66 

"Lima  Republican-Gazette  . (MAS)  16,114  J3S 

ttMiddletown  Journal  . (E)  4,37*  .6143 

Newark  American-Tribune  . (E)  6J66  .62n4 

ttNew  Philadelphia  Daily  Times . (E)  4,4*2  .617S 

ttPiqua  (^1  and  Press-Dispatch . (M^)  AU7  ATS 

Po^mouA  TTmes  . (E)  12,144  A4 

. <S>  »-»7*  .64 

nSpringfiejd  News  . (E)  U,S»2  .64 

ttS^n^eld  News  . (S)  I3,i27  .64 

TiMo  Bla^  ...  ....  (E)  SS,4**  JZ 

ttWarren  Daily  Chronicle . (E)  3  S2S  J2S 

Youngstown  Telegram  . (E)  22,418  A7 

Youngstown  Vindicator  . (E)  23,75*  .67 

Youngstown  Vindicator  . (S)  23  648  J7 

Gwemment  Statements.  October  1st,  1*2*.  tPublisheris  Statement. 

April  1st,  182*.  »*A.  B.  C.  Report,  April 

A.  B.  C.  Pubbsher*9  Statement,  October  1st,  19n. 
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WHAT  OUR  READERS  SAY 


Indiana  PublUhert  Favor  Neosho  Plan 

Clinton,  Ikd.,  Nov.  24,  1920. 

To  Kditor  &  Publisher:  At  a  meeting  of 
the  Associated  Advertising  Clubs  of  the 
Wabash  valley,  held  here  last  week,  resolu¬ 
tions  were  passed  taking  direct  issue  with 
sentiments  expressed  in  the  article  appearing 
in  F.ditor  &  Publisher,  October  23,  in  which 
certain  newspaper  men  of  the  Northwest  ex* 
Dressed  h(  stility  to  the  Neosho  sales  ^  plans, 
oeing  promoted  by  G.  R.  Lowe,  of  Neosho, 
Mo.  Fred  A.  Feare,  of  the  Paris  (Ill.) 
Reacon.  asked  all  newspaper  men  present  who 
felt  this  article  did  not  represent  the  feeling 
rvf  newspaper  men  of  the  Wabash  valley 
toward  the  Neosho  plan  to  stand.  All  promptly 
st<od  and  several  spoke,  making  it  clear  they 
were  nut  opposed  to  this  advertising  plan. 
Even  where  circulars  alone  are  used  to  adver¬ 
tise  the  special,  co-operative  barrain  days,  the 
newspaper  men  feel  it  has  not  detracted  from 
their  regular  advertising.  In  fact,  if  proper 
credit  he  given  the  Neosho  plan  for  the  organ¬ 
izing  of  a  lot  of  advertising  clubs  among 
merchants  in  the  cities  of  the  W'abash  valley, 
the  publishers  attribute  a  direct  beneht  to  their 
business,  growing  out  of  Mr.  Lowe’s  activities. 
The  merchants  have  been  stimulated  to  a 
greater  and  more  intelligent  interest  in  adver¬ 
tising.  This  has  inevitably  resulted  in  their 
doing  more  of  the  advertising  which  is  recog- 
nired  hy  all  as  being  the  best  kind  of  adver¬ 
tising. 

All  the  live  newspapers  of  the  W’ahash  val- 
h*y,  where  the  Neosho  sales  plan  is  being  tried 
out,  have  all  the  advertising  they  can  take  care 
of.  They  6nd  the  results  gotten  through  the 
co-rperative  circularizing  plan  have  been  good, 
on  the  average,  but  the  newspapers  have  in 
no  wise  suffered  by  comparison.  Every  live 
member  of  the  ad  clubs  using  the  Neoshu  plan 
is  also  a  good  newspaper  advertiser. 

Harry  B.  Potter,  of  the  Marshall  (Ill.) 
Herald,  voiced  the  feeling  of  the  Wabash  val¬ 
ley  publishers  present  when  he  said,  “Because 
news|iaper  men  know  newspaper  advertising  is 
good  and  have  it  to  sell,  they  are  net  so  narrow 
as  not  to  recognize  that  other  forms  of  adver¬ 
tising.  rightiv  used,  are  good  as  far  as  they 
go.  I  resent  the  imputation  that  newspaper 
men  are  so  narrow  as  not  to  recognize  merit 
wherever  found.** 

Ml.  Feare  and  I  were  named  as  a  committee 
to  write  to  Editor  &  Publisher.  We  know 
Editor  &  Publisher  is  broad  enough  and  fair 
enough  to  want  the  truth  and  publish  it.  We 
feel  the  article  of  October  23  was  misleading 
and  uniustihed  by  the  facts  as  we  6nd  them  in 
the  Wabash  valley. 

Members  of  the  Brazil  advertising  club  said 
they  had  adopted  the  plan  of  using  both  the 
circulars  and  the  Daily  News  for  advertising 


their  special  sales  days.  But  the  average 
publisher  who  sees  his  merchants  stirred  to  an 
intelligent  interest  in  the  subject  of  advertising 
has  no  fears  of  their  not  doing  plenty  of  ad¬ 
vertising  in  the  newspapers,  whether  they  ad¬ 
vertise  the  s|)ecial  monthly  bargain  days  in  the 
circulars  alone  or  in  both  circulars  and  news¬ 
papers. 

The  newspaper  publishers  of  the  W'abash  val¬ 
ley  in  the  vicinity  of  Terre  Haute  are  as  good 
boosters  for  the  Lowe  plan  as  the  merchants 
are.  The  plan  is  not  perfect,  but  where  rightly 
conducte<l  tliese  sales  are  good  boosters  for  all 
concerned.  The  fears  of  the  newspaper  man 
who  opposes  the  plan  are  not  unlike  those  for¬ 
merly  fell  in  towns  and  small  cities  that  had 
misgivings  about  the  coming  of  the  interurban 
or  the  telephone.  They  were  going  to  kill  heme 
trade  but  they  didn’t. 

J.  W.  PIERCE, 

Publisher  The  Daily  Clintonian. 


Aberdeen  American  an  Open  Shop 

Aberdeen,  S.  D.,  Nov.  22,  1920. 

To  Editor  &  Publisher:  You  may  have  heard 
of  cur  “I'nprinted  Paper’*  which  we  put  out 
during  the  strike  of  our  printers,  which  tied 
up  our  printing  last  week.  We  did  not  miss  a 
single  issue,  and  as  an  unique  evidence  of  what 
can  he  done  to  maintain  publication,  I  am  en¬ 
closing  some  samples  of  the  American  &  News 
during  that  period. 

Our  strike  was  precipitated  by  the  union 
which  demanded  a  $10  weekly  raise,  and  a 
forty-four  hour  week  next  May  in  job  shops. 
Wc  refused  to  renew  our  contract  because  we 
had  found  that  promises  made  by  the  union 
were  not  kept,  and  evidently  were  net  intended 
to  be  kept. 

Wc  arc  now  definitely  operating  on  the 
American  plan  of  employment,  commonly 
known  as  open  shop.  Five  days  after  the  strike 
we  resumed  publicath  n  in  our  regular  form, 
in  the  meantime  having  met  all  carriers  and 
mail  distribution  by  the  Nerstyle  and  mimeo¬ 
graphing  product.  As  our  daily  run  was  10,000 
and  as  every  page  had  to  go  through  the  press 
that  many  times  to  keep  the  edition,  you  can 
imagine  that  the  hand  work  was  an  immense 
amount  of  labor,  and  which  was  not  complete 
until  the  sheets  were  gathered  and  folded. 

AMERICAN  &  NEWS. 

J.  H.  McKeever,  President. 


^'Attainable  Ideals’* 

Greensburg,  Pa..  Nov.  22,  1920. 

To  Editor  &  Publisher;  Will  you  please 
furnish  me  with  the  address  of  the  publishers 
of  the  book,  “Attainable  Ideals  in  Newspaper 
Advertising.**  referred  to  in  recent  editions  of 
your  magazine;  also  the  price? 

Very  truly  yours, 

M.  L.  FOGERTY, 

P.  O.  Box  366. 


The  South  Is  Ready  to  Buy 

The  South*8  condition  today  is  one  of  health  and  strength  and  powerful 
financial  purchasing  power.  The  South  stands  peculiarly  alone  as  utterly 
iodependent  of  any  single  crop,  or  any  single  industry  peculiar  to  its 
exceptional  climate  and  soil. 

So  great  has  been  its  industrial,  agricultural  and  trade  progress  m  the 
past  ten  years  that  even  cotton  has  become  a  mere  by-product  of  this 
Bection*s  unending  and  increasing  production. 

The  enervating  industrial  conditions  that  have  affected  other  regions  of 
the  United  States  have  caused  no  bubble  in  Southern  development.  Local 
and  outside  capital  have  kept  the  masses  busily  engaged  in  productive 
undertakings. 

The  South  Has  Money  to  Pay 

j  The  South  is  ready— not  profligately,  but  seriously  and  intelligently — to  buy 

its  human  needs  from  the  North,  the  East,  the  West  and  the  Centr^ 
portions  of  the  United  States. 

Idleness  is  practically  non-existant.  Money  is  plentiful.  The  South  has  not 
felt  the  pinch  of  enforced  economies. 

The  purse  of  the  South  is  open  for  business,  and  not  even  a  decline  in 

I  cotton  prices  has,  for  one  instant,  divorced  her  mind  from  her  purpose  to 

trade  normally  with  other  regions. 

Billions  of  dollars  of  harvest  money  are  now  going  into  circulation  and  a 
national  advertiser  can  profit  by  this  wonderful  prosperity  if  he  will  “SELL 
IT  SOUTH  through  Newspapers.** 

I  '  THE  SOUTHERN  NEWSPAPER  PUBLISHER’S  ASSOCIATION 

!  CHATTANOOGA,  TENN. 


IOWA 

“The  Land 

of  Plenty” 

The  approximate  value  of  farm  products  and 
live  stock  produced  last  year  in  Iowa  amounts  to  the 
enormous  sum  of 

$1,750,000,000 

Iowa’s  progressive  people  are  mainly  engaged  in 
intensive  agricultural  pursuits. 

The  average  value,  per  acre,  of  plowed  lands  is 
$178.00.  There  are  no  congested  districts.  There 
are  no  good  sections  and  ordinary  sections.  It  is 
all  good. 

Iowa  has  never  known  a  crop  failure. 

This  means  that  money  pours  into  Iowa’s  hanks 
and  her  peoples’  pockets. 

A  small  advertising  appropriation  judiciously  di¬ 
vided  among  Iowa’s  dominating  newspapers,  listed 
helow,  can  he  made  to  pay  a  substantial  dividend. 

The  time  to  prove  Iowa’s  responsiveness  is  ISow. 


Circu- 

Rate  for 

lation 

5,000  lines 

Burlington  Hawk-Eye  . 

. (M) 

10,371 

.035 

Burlington  Hawk-Eye  . 

12,510 

.035 

♦Cedar  Rapids  Gazette  . . 

17,567 

.055 

Council  Bluffs  Nonpareil  . 

....(E&S) 

14,998 

.05 

Davenport  Democrat  &  Leader . . 

. (E) 

15,363 

.05 

Davenport  Democrat  &  Leader . 

. (S) 

16,959 

.05 

♦Davenport  Times  . 

23,626 

.06 

Des  Moines  Capital . 

. (E) 

53,850 

.14 

Des  Moines  Sunday  CapitaL . 

. (S) 

37,935 

.14 

Des  Moines  Register  and  Tribune . . . 

...(M&E) 

109,523 

.20 

Des  Moines  Sunday  Register . 

. <S) 

82,046 

.20 

flowa  City  Press-Citizen . 

. (E) 

7,397 

.035 

♦Mason  City  Globe  Gazette . 

9,516 

.035 

Muscatine  Journal  . 

. (E) 

8,057 

.03 

Ottumwa  Courier  . 

12,056 

.05 

Sioux  City  Journal  . 

...(M&E) 

52,808 

.11 

Sioux  City  Journal  . 

. (S) 

32,226 

.11 

♦♦Waterloo  Evening  Courier . 

. (E) 

15,577 

.05 

Waterloo  Times-Tribune  . 

. (M) 

11,219 

.035 

Waterloo  Times-Tribune  . 

11,677 

.035 

Government  Statements,  October  Ist,  1920. 

•A.  B.  C.  Publisher’s  Statement,  October  1st,  1920. 
♦*A.  B.  C.  Audit  October  1st,  1920. 
tPublishers’  Statement. 
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PROMOTION  IDEAS 

Lima,  Ohio. — The  Republican-Gazette 
jvertisiiig  department  has  issued  the 
ist  number  of  the  Lima  Retail  Gazette 
^the  merchants  of  the  city  and  vicin- 
I  General  advice  on  advertising  and 
for  timely  copy  are  features  of  the 
r-pagc  sheet,  which  will  be  issued 
thly. 

The  advertising  department  of  the  New 
[ork  World  has  prepared,  for  distribu- 
in  with  its  compliments,  a  list  of  the 
of  the  United  States  having  5,000 
Dpnlation  or  over,  according  to  the  latest 
kvemmcnt  census  figures.  The  figures 
(t  from  advance  proofs  of  the  1921 
liorld  Almanac. 

Toronto. — A  window-dressing  contest 
ksbeen  conducted  by  the  Stratford  Her- 
li  Leading  firms  made  special  displays 
ilheir  windows,  and  the  Herald  offered 
[Bfs  for  the  best  descriptions  of  those 
litten  by  readers  of  the  paper.  Prizes 
B  from  $25  for  the  first  and  $20  for 
t  second,  dowm  to  $1  for  sixth  to 
nth. 

Ontario,  Cal. — The  Daily  Report  re- 
ijtly  celebrated  its  10th  anniversary 
ilh  a  S6-page  edition  in  seven  sections. 

Houston,  Tex. — The  Post  issued  its 
snual  industrial  number  for  1920  a  few 
Its  ago,  setting  forth  Houston’s  advan¬ 
ces  as  the  “gateway  of  an  empire,”  in 
I  well-printed  pages,  several  of  which 
ere  in  color. 

Montreal. — Advantage  was  taken  of 
t  International  Silver  Live  Fox  Ex- 
Ktion  in  this  city  last  week  by  the 
Icnircal  Star,  which,  in  a  special  feature 
Be,  carried  7,250  lines  of  fur  and  silver 


fox  advertising,  of  which  3,000  lines  were 
devoted  to  silver  fox  copy.  The  Star 
drew  special  attention  to  the  fact  that 
the  exihibit  was  not  for  stock  selling 
purposes,  but  rather  a  livestock  exposi¬ 
tion. 

Detroit. — The  week  of  November  22 
to  27  has  been  celebrated  by  the  Detroit 
Retail  Merchants’  Bureau  as  “Window 
Display  Week.”  The  decorating  of  win¬ 
dows  will  be  carried  on  in  connection 
with  a  campaign  for  early  Christmas 
shopping. 

St.  Paul. — The  Sunday  Pioneer  Press 
on  its  children’s  page,  has  started  a  con¬ 
test,  for  prizes,  in  which  the  contestants 
are  to  tell  what  they  would  do  with  a 
million  dollars  if  they  had  it.  The  Dis¬ 
patch-Pioneer  Press  is  about  to  award 
to  victorious  boy  and  girl  contestants  in 
playground  athletic  feats  a  handsomely 
engraved  “victory  shield.” 

Kansas  City,  Mo. — One  hundred  dol¬ 
lars  in  prizes,  offered  for  the  nearest  cor¬ 
rect  guesses  to  the  census  figures  for 
both  Kansas  cities  and  the  states  of 
Kansas  and  Missouri,  were  awarded 
here  last  week  by  the  Kansas  City  Post. 

St.  Paul. — The  Daily  News  offers  a 
cash  prize  to  the  boy  or  girl  writing  the 
clearest  directions  for  making  the  pret¬ 
tiest  and  most  useful  Christmas  present. 


William  McCollum  Badly  Hurt 

Wilkes-Barre,  Pa. — William  McCol¬ 
lum,  telegraph  editor  of  the  Wilkes- 
Barre  Record,  was  seriously  injured 
several  weeks  ago  when  struck  by  an 
automobile  at  Wyoming,  Pa.  His  hip 
was  fractured  and  he  was  also  injured 
internally. 


/l 


GOS! 


The  name  that  stands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


THE  GOSS 

High  Speed  “Straightline”  Press 

Used  In  tha  Urdeit  newspaper  plants 
in  U.  8.  A.  and  Europe. 

THE  GOSS 

High  Speed  “Unit  Type”  Press 

Built  with  all  Units  on  floor  or  with 
Units  superimposed. 

THE  GOSS 

Rotary  Magazine  Printing  and  Folding  Machine 

Specially  designed  for  Catalogue 
and  Kagasine  Work. 

GOSS  STEREOTYPE  MACHINERY 

A  complete  line  for  casting  and  flnishing 
flat  or  curved  plates. 


DESCRIPTIVE  UTERATURE  CHEERFULLY  FURNISHED 


THE  GOSS  PRINTING  PRESS  CO. 

Main  Office  and  Works:  New  York  Office: 

1535  So.  Paulina  St.,  Chicago  220  W.  Forty«second  St. 


A  Splendid  Market  for 
Nationally  Advertised  Goods 

For  years  past  Indiana  has  been  recognized  as  a 
most  profitable  market  for  nationally  advertised 
goods,  ranging  from  hair  pins  to  hay  presses. 

What  is  true  of  the  past  is  doubly  true  today. 

Not  only  is  Indiana  well  balanced,  but  she  is 
“right  in  the  heart”  of  everything — wonderfully 
blessed  in  location,  steam,  electric  and  water  trans¬ 
portation,  agriculture,  steel  industry,  cOal  mining, 
building  and  general  manufacture. 

National  advertisers  should  cultivate  intensively 
and  immediately  the  ready,  accessible,  and  fertile 
field  represented  by  Indiana’s  three  million  pros¬ 
perous  people. 

You  can  reach  them  quickly  and  economically 
by  placing  your  advertising  with  the  papers  listed 
below. 


Rate  for 
5,000  lines 


♦Fort  Wayne  Journal-Gazette. 


♦Gary  Evening  Post. 


....(M)  3,963 

.02 

....(E)  3,044 

.02 

....(E)  9,311 

.04 

....(M)  22,271 

.05 

- (S)  20,571 

.05 

....(M)  28,460 

.07 

. (S)  . 

.07 

....(E)  33,313 

.08 

....(E)  6,095 

.035 

....(E)  3,073 

.015 

....(M)  3,650 

.025 

_ (S)  3,828 

.025 

(MftE)  18,402 

.05 

. . . .  (E)  3,605 

.025 

....(E)  11,830 

.05 

>«« 

.05 

....(E)  16,261 

.05 

Government  Statements,  October  1st,  1920. 

♦A.  B.  C.  Publishers’  Statement,  October  1st,  1920. 

tPublishers’  Statement. 

ttGovemment  Statements,  April  1st,  1920. 

♦♦A.  B.  C.  Publishers’  Statement,  April  1st,  1920. 
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PERSONAL 


(.Continued  from  page  31) 


burgh  during  the  performance  of  the 
stock  company’s  production  of  “Way 
Down  East.’’ 

George  W.  Goeller,  Jr.,  who  for  sev¬ 
eral  years  has  been  school  news  editor 
of  the  Brooklyn  Daily  Eagle,  has  joined 
the  staff  of  the  New  York  Evening  Mail. 
He  has  been  succeeded  by  Harold  A. 
Strickland,  editor  of  the  Boy  Scout  page. 

Robert  R.  Haslett,  who  has  been  Long 
Island  editor  of  the  Brooklyn  Daily 
Eagle  for  several  years,  has  purchased 
the  Newtown  Register,  a  weekly  news¬ 
paper  published  at  EHmhurst,  Long  Isl¬ 
and,  from  Charles  F".  White,  whose 
father  founded  the  Register  forty-three 
years  ago.  With  Mr.  Haslett  will  be 
associated  Nicholas  Clute,  who  has  rep¬ 
resented  the  Eagle  on  Long  Island.  Ed¬ 
ward  Haley  has  succeeded  Mr.  Haslett 
as  Long  Island  editor. 

“.M”  Evans,  of  the  St.  Paul  Dispatch- 
Pioneer  Press,  and  Thomas  H.  Moodlie, 
of  the  St.  Paul  Daily  News^  have  been 
on  the  Minnesota-Manitoba  border  writ¬ 
ing  spirited  accounts  of  the  liquor  smug¬ 
gling  into  the  United  States  from  Can¬ 
ada. 


THE  BUSINESS  OFFICE 


Earl  D.  Beckwith,  son  of  S.  C.  Beck¬ 
with,  vice-president  of  the  S.  C.  Beckwith 
Special  Agency,  of  New  York,  has  been 
made  advertising  manager  of  the  Musko¬ 
gee  (Okla.)  Daily  Phoenix.  Mr.  Beck¬ 
with  was  formerly  in  the  Chicago  office 
of  the  Beckwith  Agency. 

John  Arnold  has  left  the  staff  of  the 
Philadelphia  Inquirer  and  joined  the 
advertising  staff  of  the  Public  Ledger. 

R.  B  I^ffingwell  has  been  appointed 
western  advertising  manager  of  the  Il¬ 
lustrated  Review,  with  headquarters  in 
Chicago. 

Hart  M.  Cordozo,  of  the  advertising 
staff  of  the  St.  Paul  Dispatch- Pioneer 
Press,  will  be  married  on  December  6 
to  Miss  Marguerite  F.  Conhaim,  of  De¬ 
troit.  in  the  latter  city. 

Mark  Montgomery,  for  several  years 
business  manager  of  the  Virginia 
(Minn.)  Daily  Virginian,  has  become 
manager  and  editor  of  the  Buhl  (Minn.) 
Advertiser,  succeeding  George  Webster. 

Herman  P.  White,  formerly  with  the 
Iowa  City  (la.)  Press,  has  joined  the 
staff  of  the  Coolidge  Advertising  Com¬ 
pany,  Des  Moines. 

Richard  Calkins,  who  has  been  with 
the  merchandising  department  of  the  In¬ 
dianapolis  News,  has  joined  the  adver- 


Circnlation  sells  in  New 
York  for  50%  more 
Daily  and  1(X)%  more 
Sunday  tkan  any  other 
New  York  Morning 


newspaper. 


vnDK  I  POPtnATioN  aa.0M 

*  »  I  A®  manufacturing  dty  ol 
PA*  I  ideal  homes  and  labor 
tions. 

**Yott*d  like  to  live  in  York** 


The  Yorl: 


Tork’s  only  Evciiing  Piper 


tising  agency  of  Emerson  Beck  Knight, 
Indianapolis. 

Harry  Hastie,  who  for  more  than  four 
years  was  with  the  Omaha  (Neb.)  Bee 
and  News,  is  now  a  member  of  the  ad¬ 
vertising  staff  of  the  Detroit  Free  Press. 

C.  E.  MacConnell  has  been  appointed 
advertising  manager  of  the  Lancaster 
Steel  Products  Corporation,  and  C.  G. 
Morais,  recently  on  the  staff  of  the 
Cowen  Advertising  Company,  has  been 
made  assistant  advertising  manager. 

J.  C.  Reynolds,  advertising  director  of 
the  Dallas  (Tex.)  Times-Herald,  is  a 
visitor  to  New  York  and  is  a  guest  at 
the  Hotel  Commodore. 

J.  Weldon  Meade,  Jr.,  classified  adver¬ 
tising  manager  of  the  Philadelphia  Press 
before  its  consolidation  with  the  Public 
Ledger,  has  joined  the  sales  force  of  the 
Franklin  Printing  Company,  Philadel¬ 
phia. 


WITH  THE  AD  FOLKS 


The  Mount  Vernon,  N.  Y. 


DAILY  ARGUS 


Carrie*  more  duplaj  adTertisinc 
than  any  other  newqiaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  Uie  people  of  Mount 
Vernon 


GEO.  B.  DAVID  &  CO. 

Foreiyn  Reprasentative 

171  Madison  Ave.  NEW  YORK 


SOMETHIIIB  HEW 


—and  Vary  Short 

FOR  SUNDAY 


1,200-word  Fiction 

A  story  of  cheer, 

A  story  of  pathos,  etc. 


Ask  for  Santfile  Copy  and  Rate* 


The  Article  Syndicate 

38  Park  Place,  New  York  City 


The 

Pittsburgh 
Post  ^ 


has  the  second 

largest  mom- 

ing  and  Sunday  circulation 

in  Pittsburgh. 


Joseph  *F.  Dinneen,  former  Boston  ad¬ 
vertising  and  newspaper  man,  has  been 
made  executive  secretary  of  the  Motor 
Truck  Club  of  Massachusetts,  in  addi¬ 
tion  to  editing  the  club’s  monthly  maga- 


President  George  W.  Hopkins,  of  the 
Advertising  Club  of  New  York,  was  the 
guest  of  honor  and  chief  speaker  at  the 
Brooklyn  Chamber  of  Commerce,  Decem¬ 
ber  2. 

J.  T.  Emery  has  been  appointed  eastern 
advertising  manager  of  the  Etude  Maga¬ 
zine,  of  Philadelphia.  Mr.  Emery  was 
for  many  years  associated  with  Advertis¬ 
ing  &  Selling,  and  more  recently  was 
the  advertising  manager  of  the  Red  Cross 
Magazine. 

Paul  K.  Whittaker,  formerly  advertis¬ 
ing  manager  of  the  C.  T.  Sherer  Com¬ 
pany,  Worcester  (Mass.)  department 
store,  is  now’  general  publicity  director 
and  sales  manager  for  C.  Crawford  Hol- 
lidge’s  Specialty  Shop,  Boston.  He  was 
formerly  on  the  staff  of  the  Worcester 
Gazette. 


William  J.  Betting,  vice-president  for 
district  No.  8  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World,  is  making  a 
trip  through  North  and  South  Dakota 
in  the  interest  of  the  organization. 

C.  C.  Seghers  has  joined  the  publicity 
department  of  the  Baldwin  Piano  Com¬ 
pany,  Cincinnati  office.  He  was  formerly 
advertising  manager  of  the  Perry  C. 
Mason  Company,  Cincinnati. 

Ralph  H.  Wells,  formerly  advertising 
manager  of  the  Lansing  Company  and 
editor  of  its  house  organ,  is  now  adver¬ 
tising  manager  for  A.  1.  Hall  &  Son, 
manufacturing  and  wholesale  jewelers, 
with  offices  in  Pacific  Coast  cities. 

Joseph  A.  Massal,  former  advertising 
manager  of  the  Crown  Cork  &  Seal  Com¬ 
pany,  is  now  Baltimore  manager  of  the 
Dictating  Machine  Company. 

M.  F.  Harris  has  resigned  as  sales  and 


advertising  manager  of  the  Frenck 
Springs  Hotel  Company.  Mr,  n 
was  formerly  assistant  advertising 
ger  of  Armour  &  Co.,  and  also  wi 
Audit  Bureau  of  Circulations.  Ht 
at  Los  Angeles. 

Harry  C.  Drum,  formerly  adv 
manager  of  the  Gates  Rubber  Co 
Denver,  has  been  appointed  generj 
and  advertising  manager  of  the  Rlj 
Company,  of  Los  Angeles. 


LANCASTER,  pj|, 

INTELLIGENCER 


NEWS  JOURNAL 
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CENTS 
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COPY 


—  — -  ..  NMTly  **n**  I*  RIckMuS  rM* Ik 

World  Wide  NEWS-LEADER 


ADVERTISING  CORPORATION 


The  NEWS-LEADER'S  dicoltUon  1*  I 
I*  trester  than  that  oT  *11  the  other  I 
pspen  comhlned. 


Advertising  Counsel 


One  West  34tli  St,  New  York 


Cable  Addreea; 


SCHOLZEM,  NEW  YORK 


NEW  HAVEN  REGISTER 


OF  THE  SHAFFER  GROUP 


NEW  HAVEN.  CONN. 


29,861  Average 


Paid  Circulation  SUN^Y 


Nearly  twice  as  much  as 
its  nearest  competitor. 


THE 

INDIANAPOLIS 

STAR 


IT  COVERS  THE  FIELD! 


Largest  Morning  and  Sunday 
Circulation  in  Indiana 


OF  NEWSPAPERS 


Buffalo  Evoiing  News  Leadi  k 
Natiooal  Advertising 


LEADS 

all  other  Boston  evening 
newspapers  in 

Department  Store 

ADVERTISING 


A  sufficient  recommendation  to 
ANY  space  buyer. 


THE  PIEDMONT 


GREENVILLE,  SOUTH  CAROUNA 


one  of  the  most  widely  quoted  newspapers 
in  the  country. 

It  is.  published  every  evening  except 
Sunday,  and  leads  in  local  advertising. 
The  Piedmont  goes  to  over  4,500  homes  in 
Greenville,  exceeding  by  more  than  1,500, 
the  circulation  of  any  other  newspaper. 
Dominate  the  Greenville  trading  territory 
by  using  the  Piedmont,  and  make  your 
campaign  a  success. 

Girculat.ion  (A.  B.  C.)  7,400  daily. 
Effective  January  Ist,  .04  per  line  flat. 


REPRESENTED  BY 

FROST,  LANDIS  &  KOHN 

CHICAGO  NEW  YORK  ATLANTA 


THE  DAY 


THE  WARHEIT 


Hi*  NatioiwI  J*wi*k  Dslf 


t 


The  NEWS-LEADES'S  drculatlo*  to  Vtgto 
to  frester  than  sd,  other  Vlrclnto  ontoto* 


The  eworn  ttatementa  of  the  Blchaoto  M 
■bow  THE  NEWS-LEADER  bia  ■  dsll,  *5 
tloD  In  Richmond  which  to  more  tha*  ttoa  la 
treater  thin  Its  neareit  compeUtor. 


PorelfD  representatlrea 
Th*  Kally-Stoltk  C*.,  ChltiH.  III. 

Markrldfe  BilMlat.  Kelly-Snllt  Ca, 

Btaidwajr  at  Mtk  SL  Lyttai  DilMta, 

Haw  Yart  City. 

J.  1.  Keank,  Caadlw  BalMln,,  AUuto.  k 


The  Indianapolis  Star  had  the  lay 
est  gain  in  local,  foreign  and  cluii' 
fied  advertising  during  the  first  to 
months  of  19^,  of  any  Indianifoia 


For  6  Day  Newspapen 


The  August  issue  of  the  Advettiato 
Age  and  mail  order  Journal  shows  ■ 
its  tabulated  comparison  The  BiM 
Evening  News  printed  more  Natad 
advertising  than  any  other  lix-kr 
publication  (morning  or  evening  ■ 
the  United  States. 


Total  lines  of  national  advarttokl 

1,533,535— GAIN  OF  63 

KELLY-SMITH  COMPANT 

Repreaentattvaa 

47  W.  34th  St..  LyttotoWp 

Now  York  Qty  ChieaiA  R 


Tha  amalgaBatioo  of  the  two  UiM 
pragnsohro  Jawrish  uowipapew  ■ 
Now  York 


bringo  into  bolsig  dio  smist 
advartUiag  in  tha  Jawitk  Wt 
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A.  Califf,  Jr.,  recently  advertising 
iger  of  the  Jelke  Oleomargarine 
'Mtii^ny,  Chicago,  has  become  adver- 
manager  of  the  Glidden  Nut  But- 
Company,  Cleveland. 

Idward  B.  Houseal  has  resigned  as 
trtising  manager  of  the  Rike-Kumler 
npany,  qf  Dayton,  Ohio. 
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W.  D.  Humphrey,  formerly  with  the 
roughs  Adding  Machine  Company,  is 
associate  sales  manager  in  charge 
j  advertising  for  the  Dunlop  Tire  & 
jlibfr  Corporation  of  America,  Buffalo, 

"y. 

Carl  Bly  has  been  appointed  advertis- 
j manager  of  the  Republic  Rubber  Cor- 
iration,  Youngstown,  Ohio.  Mr.  Bly 
ji  been  assistant  advertising  manager 
ithis  company  for  the  last  two  years 
;]  was  for  six  years  with  the  Goodyear 
;:e  &  Rubber  Company,  Akron. 

H.  H.  Bollmeyer  has  resigned  as  ad- 
iiising  manager  of  the  Security  Sav- 
;s  Bank  &  Trust  Company,  Tolpdo,  to 
St  charge  of  advertising  for  the  Bank- 
V  Savings  &  Credit  System  Company, 
It’-tland. 


IDER 
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Charles  L.  Estey  has  been  appointed 
ivtrtising  and  sales  counsellor  of  the 
ises  H.  Rook  Company,  Chicago. 
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.\.  R.  Johnson  has  become  associated 
'lb  the  Auburn  Automobile  Company, 
ulaim,  Ind.,  as  assistant  sales  and  ad- 
stising  manager. 


CD.  I  Edward  Melia  is  now  assistant  sales 

I.  III.  W  advertising  manager  of  the  Pyrene 
’TIdImS*  ■i.nufacturiiig  Company,  New  York. 
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J.  J.  Williams  has  been  appointed  ad- 
rtising  manager  of  the  U.  S.  Gypsum 
apany,  Chicago. 

Robert  W.  Walsh  is  the  new  advertis- 
j  manager  of  the  Apex  Motor  Truck 
vspany,  Ypsilanti,  Mich. 

Carl  Bartle,  head  of  the  copy  depart- 
at  of  Donovan-Armstrong,  has  re- 
f.ed  to  become  advertising  and  sales 
tosiotion  director  for  Morris  &  Co., 
sltimore,  manufacturers  of  “Paul  Jones 
Iddy  Blouses.” 
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liana 
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Henry  L.  Bachler  vice-president  of  the 
i’quhar-Moon  Manufacturing  Com- 
Chicago,  is  handling  the  sales  and 
ienising  departments. 

Carl  Reiss  is  now  director  of  adver- 
Eng  for  the  mail  order  house  of  Perry, 
Me  &  Co.,  New  York,  succeeding 
:ald  A.  Douglas,  resigpied. 


^spapen 

AdverdM 
111  shovii 
The  Bgfili 
>re  Nitad 
her 

evenutf  ■ 


Motor  Ad  Men  Meet 

A  general  conference  of  the  Advertis- 
'i  Managers  Council,  Motor  and  As- 
Siorics  Manufacturers’  Association, 
flbe  held  in  New  York  on  January  7. 
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New  Home  of  the  Hartford  Timea 


“PULLING 

POWER” 

A  “hackneyed”  expression 
liut  full  of  meaning  when  ap¬ 
plied  to  a  powerful  adver¬ 
tising  medium  such  as 


NEWS  OF  ASSOCIATIONS  AND 
CLUBS 


PuiLADELPHt.A. — The  Poor  Richard 
Club  members  at  their  Armistice  Day 
luncheon  listened  to  an  address 'by  Alba 
B.  Johnson,  president  of  the  Philadel¬ 
phia  Chamber  of  Commerce,  in  which 
he  urged  closer  relationship  and  co¬ 
operation  with  all  civic  and  business 
associations,  looking  toward  the  boost¬ 
ing  of  Philadelphia.  He  declared  that, 
regardless  of  the  advances  made  by 
Philadelphia  during  the  past  few  years, 
the  greater  portion  of  the  business  peo¬ 
ple  did  not  fully  realize  the  possibilities 
for  the  city’s  further  expansion. 

Baltimore. — The'  Advertising  Club 
will  hold  a  special  election  December  1 
to  choose  a  successor  on  the  board  of 
governors  to  Harry  S.  Sanders,  who 
has  moved  to  New  York. 

St.  Paul. — Addressing  the  Town 
Criers’  Club,  Dan  E.  Weigle,  general 
secretary  of  the  Association  of  Public 
and  Business  Affairs,  said  that  advertis¬ 
ing  had  advanced  from  the  stage  where 
■  the  biggest  liar  was  the  best  advertiser 
and  is  now  a  real  profession,  with  truth 
as  a  foundation.  “Idealism  is  in  the 
fore  today,”  said  Mr.  Weigle,  “and  in 
advertising,  as  well  as  in  all  our  deal¬ 
ings,  we  must  keep  this  in  mind.  If  we 
are  to  really  advertise  St.  Paul  in  a  na¬ 
tional  way  we  must  do  some  big,  unique 
thing  that  will  compel  attention  through¬ 
out  the  country.” 

Portland,  Ore. — O.  C.  Leiter  has  been 
re-elected  president  of  the  Portland 
Press  Club.  Other  officers  are:  Vice- 


IN 

BRIDGEPORT, 

CONNECTICUT 

THE 

Post-T  elegram 

AT 

a  copy  has  more  than  six  times  the 
combined  circulation  of  its  two  con¬ 
temporaries  sellinsr  at  2  cents  a  copy 

What  is  such  a  me¬ 
dium  worth  to  you? 


Remember  Perth  Amboy  and  the 

Evening  News 

In  making  np  your  lieta. 

F.  R.  NORTHRUP 

Foreign  Repraoentative 

303  Fifth  Awo.,  Now  York  City 


presidents,  Ben  H.  Lampman,  E.  N. 
Blythe  and  H.  T.  Hopkins;  secretary, 
Charles  N.  Ryan;  treasurer,  A.  E.  Foss; 
librarian-historian,  W.  H.  Galvani. 

Wichita,  Kan. — The  Press  Club,  or¬ 
ganized  less  than  two  months  ago,  has 
already  begun  to  enlarge  and  quarters 
are  to  be  secured  in  a  downtown  office 
building  to  be  used  for  get-together 
meetings,  receptions  and  dinners,  as  well 
as  club  rooms  and  a  regular  meeting 
place. 

Boston. — The  35th  anniversary  of  the 
New  England  Women’s  Press  Associa¬ 
tion  was  celebrated  last  week,  and  among 
the  distinguished  guests  who  attended 
the  reception  was  Miss  Myrtle  Strode- 
Jackson,  author  and  poet  of  London,  and 
Miss  Abbie  Farwell-Brown,  Boston 
writer.  In  the  receiving  line  with  the 
prc.«ident,  Mrs.  Rose  Moore-Strong, 
were  seven  ex-presidents  of  the  club,  in¬ 
cluding  Miss  Helen  M.  Winslow 


In  Rotogravure  ad¬ 
vertising,  The  Sunday 
News  has  tripled  its 
own  record  for  last 
year,  and  has  always 
led  its  only  Sunday 
competitor. 


SCRIPPS 

NEWSPAPERS 

FOREIGN  ADVERTIS¬ 
ING  DEPARTMENT 

Union  National  Bank  Building, 
Cleveland,  Ohio 

New  York  OfBce: 

Marbridge  Bldg. 

Chicago  OfiSee: 

Firit  National  Bank  Bldg. 


Ohio  Money 

FLOWS  TO  CLEVELAND 

— more  banks,  factories,  stores, 
people. 

To  get  Cleveland  business  all 
you  need  is 

The  Plain  Dealer 

Only  Seven- Day-a- Week  MetropoUtan 
Paper  in  Northern  Ohio 


Few  Paper*— (if  any)— eurpasa  the 

TRENTON  TIMF^ 

NEW  JERSEY  1  HTIE-J 

AS 

A  Food  Medium 

Even  during  the  past  lummer  (our  food 
pages— and  more — was  the  sise  of  onr 
regular  weekly  Thursday  food  feature — 
a  winner  for  housewivei,  retaileri  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages. 
Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C 

KEU.Y-SMITH  CO. 

Marhrtdga  Bldg.  Lytton  Bldg. 

New  York  Chicago 


Thm  Stemdard  of  Influmncm 

Discriminating  readers  and  advertiaera 
know  that  generations  have  found 
snch  power  behind  their  fovorite 
paper, 

92a|iairli 


the 


same  year  in  and  year  out. 


Wallace  G.  Brooke, 
Brunssrick  Bnflding,  New  York 
The  Ford-Partons  Co., 
Marquette  Building,  (Siieago,  lU. 


(founder),  Mrs.  Elizabeth  M.  Gossc, 
Mrs.  Alice  E.  Whitaker,  Mrs.  Eleanor 
W.  F.  Bates,  Mrs.  Ida  May  Pierce,  Mrs. 
Agne.s  Dalrymple-Bishop  and  Miss  Grace 
M.  Burt.  The  club  was  assisted  in  pre¬ 
senting  the  episodes  of  the  Pilgrim  ter¬ 
centenary  by  John  Harris  Gutterson,  of 
Boston  and  Marshfield,  who  was  one  of 
the  three  who  were  instrumental  in  sav¬ 
ing  and  restoring  the  old  (jOV.  Winslow 
house  at  Marshfield. 


N.  Y.  Auto  Show  January  8-15 

The  21st  National  Automobile  Show 
will  be  held  in  New  York  City,  at  the 
Grand  Central  Palace,  January,  8-15. 
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Annual  Financial  Issues 

The  Annual  Review  of  The  Annalist 
will  be  issued  on  January  3,  1921  and  on 
January  2  The  New  York  Times  will  pub¬ 
lish  its  Annual  Financial  Section. 

These  issues  will  be  complete  and  ex¬ 
haustive  financial  reviews.  Financiers, 
investors  and  business  men  generally  will 
find  them  valuable  for  reference. 

The  combined  sale  of  the  Annual  Review 
of  The  Annalist  and  the  Annual  Finan- 
lial  Section  of  The  New  York  Times  will 
greatly  exceed  500,000  copies. 

Reservation  of  advertising  space  should 
be  made  without  delay. 

THE  ANNALIST 

TIMES  SQUARE,  NEW  YORK 


One  man  in  Montecito  owna 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Sants  Barbara^  California 


TO  REACH  THE  RICH 
.  TRADE  OF  KANSAS 

Qloprka 
Daily  Capital 

Sworn  Government  Report 

for  6  Months  anAng  Oct.  1,  1918 

33,137 

lu  aaleg  promotion  department  is 
at  the  lerrlee  of  advertiaers.  And 
it  really  promotM. 

Member  A.  B.  C  PoMUkcr. 
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T.  Bate  Spencer,  former  advertising 
manager  of  the  New  York  Sun,  Tribune 
and  Kvening  Telegram,  was  found  dead 
in  a  New  York  hotel,  November  27,  with 
a  bullet  wound  in  his  right  temple.  No 
motive  for  the  apparent  suicide  could  be 
discovered.  Mr.  Spencer,  who  was  about 
50  years  old,  was  born  in  Ohio  and  was 
with  the  Chicago  Tribune  for  many  years 
before  he  came  to  New  York.  He  was 
also  formerly  with  the  New  York  World 
and  recently  with  the  American  Asso¬ 
ciation  of  Foreign  Language  News¬ 
papers.  • 

Ja.mes  Russell,  newspaper  publisher 
and  warden  of  the  state  house  of  cor¬ 
rection,  Marquette,  Mich.,  died  from  a 
stroke  of  apoplexy.  Prior  to  going  to 
Michigan  he  was  part  owner  and  editor 
of  the  Fond-du-Lac  Journal.  In  1880 
he  established  the  Marinette  North  Star. 
He  went  to  Michigan  in  1881  and  be¬ 
came  part  owner  of  the  Marquette  Min¬ 
ing  Journal,  a  weekly.  Three  years  later 
the  paper  became  a  daily,  with  Russell  as 
managing  editor. 

Solomon  H.  Marshall,  father  of 
Henry  W.  Marshall,  publisher  of  the 
Lafayette  (Ind.)  Journal-,Courier,  died 
in  Montmorency,  Ind.,  this  week,  aged 
91. 

John  Stuart,  of  London,  England, 
died  recently  in  that  city,  aged  67.  As  a 
young  man,  Mr.  Stuart  edited  the  Isle 
of  Wight  Express  and  the  South  Wales 
Liberal.  His  youngest  son,  Morley  Stu¬ 
art,  is  editor  of  the  Cambridge  Daily 
News,  and  the  Cambs,  Independent  Press 
and  Weekly  News. 

Wilson  George  Stanford,  aged  60, 
former  Chicago  attorney,  died  in  Al¬ 
bany,  Ore.,  November  26.  His  widow 
is  a  sister  of  Melville  E.  Stone,  general 
manager  of  the  Associated  Press. 

Mrs.  Kate  Hartwell,  mother  of  I.  U. 
Sears,  business  manager  of  the  Madison 
(Wis.)  State  Journal,  died  recently  at 
her  home  in  Chicago. 

George  M.  PtCK,  former  editor  of  the 
Auburn  (N.  Y.)  Daily  Advertiser,  died 
November  28  at  his  home  in  that  city, 
after  a  long  illness.  As  a  member  of  the 
firm  of  Knapp,  Peck  &  Thompson,  he 
conducted  this  paper  for  more  than  a 
quarter  of  a  century.  He  retired  in  1913, 
following  the  sale  of  the  Auburn  Daily 
Advertiser  to  Herbert  J.  Fowler. 

Charles  E.  Hill,  one  of  the  best- 
known  telegraphers  in  the  Dominion, 
died  on  November  21,  at  Rochester, 
Minn.,  aged  42.  He  had  lived  in  To¬ 
ronto  for  more  than  twenty  years,  hav¬ 
ing  worked  first  as  telegrapher  for  the 
C.  P.  R.  at  the  Globe  office,  and  from 
1911  with  the  Canadian  Press,  Ltd. 

Charles  Gritman,  aged  57,  pioneer 
newspaper  reporter,  who  claimed  to 
have  furnished  Hall  Caine  with  the  plot 
for  his  novel,  “The  Eternal  City,”  died 
in  Chicago  recently. 

Colin  Keith  Urquhart,  aged  65,  for 
many  years  editor  of  the  Paper  Trade 
Journal,  died  in  Brooklyn,  last  week. 

Charles  H.  Tho.mas,  editor  of  the 
Lake  Shore  News,  died  a  few  days  ago 
at  Walcott,  N.  Y. 

F.  E.  Simpson,  a  pioneer  newspaper¬ 
man  of  British  Columbia,  is  dead  at  his 
home  in  Kamloops,  B.  C.  He  was 
prominently  identified  with  the  newspaper 
business  of  the  province  for  many  years. 

Peter  L.  Gittere,  aged  80,  died  in 
Buffalo,  after  a  short  illness.  He  was 
associated  with  the  Buffalo  Courier  for 
20  years  and  for  28  years  with  the  Buf¬ 
falo  Commercial. 

Abraham  Yellen,  father  of  Jack 
Yellen,  Buffalo  newspaperman,  died  in 
Buffalo  of  bullet  wounds  inflicted  by 
three  hold-up  men  who  entered  his  cloth¬ 
ing  store. in  Seneca  street.  When  the 
three  suspects  were  given  a  preliminary 


hearing  in  city  court  on  a  charge  of  first 
degree  murder.  Jack  Yellen  and  another 
son  attacked  the  trio,  and  the  man 
charged  with  having  fired  the  shot  which 
killed  the  fatlicr  was  badly  beaten  be¬ 
fore  police  separated  the  battlers. 

Mrs.  Madeline  Clay  Breckinridge, 
wife  of  Desha  Breckinridge,  editor  of 
the  Lexington  (Ky.)  Herald,  died  No¬ 
vember  25,  at  her  home  in  Lexington,  of 
apoplexy.  She  was  a  great  grand¬ 
daughter  of  Henry  Clay. 


UNDER  THE  JACKET 


TIENRY  J.  HASKELL,  of  the  Kansas 
■^■■^■City  Star,  has  written  “The  Editorial 
Imperative”  as  a  foreword  to  the  forth¬ 
coming  volume  “Editorials  and  Edi¬ 
torial  Writing,”  by  Prof.  Robert  W.  Neal. 
Prof.  Neal  recently  resigned  as  director 
of  the  major  courses  in  journalism  at 
the  Massachusetts  state  college  to  pre¬ 
pare  a  series  of  texts  upon  applied 
writing  and  literature  for  the  Home 
Correspondence  School.  The  new  book 
is  the  first  of  this  series.  It  is  a  varied 
collection  of  American  and  British  edi¬ 
torial  writings,  with  practical  analysis 
and  comment  and  brief  chapters  of  dis¬ 
cussion.  It  includes  a  digest  of  sug¬ 
gestive  comment  by  prominent  news¬ 
paper  writers  and  publishers  concerning 
journalism,  and  an  outline  for  the  study 
of  editorials,  ranging  from  their  literary 
relationships  to  such  mechanical  matters 
as  typography  and  make-up. 


“Potterism,”  by  Rose  Macaulay  (Boni 
&  Liveright),  is  a  very  entertaining 
British  novel  dealing  with  muddled 
thought.  Potterism  is  the  ability  to  ob¬ 
scure  all  issues.  Mr.  Potter,  who  be¬ 
comes  Lord  Pinkerton,  is  the  guiding 
star  of  Potterism  through  his  news¬ 
papers.  The  Pinkerton  press  and  the 
anti-Potter  society  furnish  the  reasons 
for  the  story  and  a  murder  gives  it 
mystery. 


Franklyn  Pierre  Davis  of  Enid,  Okla., 
carries  the  anthologizing  tendency  a 
step  further  by  editing  “An  Anthology 
of  Newspaper  Verse  for  1919  and 
Year-Book  of  Newspaper  Poetry”  (pub¬ 
lished  by  Frank  P.  Davis  Company, 
Enid,  Okla).  Selections  are  made  from 
a  list  of  papers  nation-wide  in  range, 
and  include  topical  poems,  light  verse 
•and  serious  poetry.  Mr.  Davis  says: 
“I  have  selected  for  this  volume,  from 
the  great  mass  of  material  at  my  com¬ 
mand,  those  poems  which  seem  to  voice 
the  sentiment  of  the  people -and  which  I 
consider  the  most  deserving  of  preserva¬ 
tion.  I  hope  to  be  able  to  present  an¬ 
nually  the  best  of  the  verse  published  in 
newspapers  in  a  volume  which  may  pre¬ 
serve  for  the  future  the  real  sentiment 
of  the  .\merican  people  and  the  true 
ideals  of  .American  life.” 


“The  Paragrapher’s  Sprightly  Art”  is 
the  first  bulletin  in  the  series  for  1920-21 
to  be  issued  by  the  Department  of  Jour¬ 
nalism  in  the  University  of  Kansas.  It 
will  be  followed  by  other  publications: 
“The  Newspaper’s  Family  Tree,”  “Ten 
Tests  of  a  Town,”  “Charting  Newspaper 
T'acts.”  The  first  booklet  is  an  interest¬ 
ing  and  instructive  collection  of  news 
and  editorial  paragraph  methods  from  all 
strata  of  American  newspapers. 


SIGMA  DELTA  CHI  MEETS 


W.  G.  Harding,  James  M.  Cox  and 
James  W.  Brown  Honored 

(.Special  to  Editos  &  Publishe*) 
Norman,  Okla. — Delegates  from  33 
universities,  comprising  75  active  news¬ 


paper  men,  assembled  here  for  the  recent 
convention  of  Sigma  Delta  Chi,  national 
journalistic  fraternity,  at  the  University 
of  Oklahoma. 

President-elect  Warren  G.  Harding 
and  Governor  James  M.  Cox  of  Ohio 
were  elected  honorary  members,  in  rec¬ 
ognition  of  the  fact  that  for  the  first 
time  in  the  history  of  the  United  States 
two  members  of  the  newspaper  profession 
were  candidates  for  the  highest  office  in 
the  nation.  James  Wright  Brown,  ed¬ 
itor  of  Editor  &  Publisher,  was  also 
elected  to  honorary  membership  in  rec¬ 
ognition  of  his  services  and  interest  in 
the  advancement  of  higher  journalistic 
standards. 


Hopper  Baltimore  Ad  Govtracr 

(By  Telegraph  to  Editor  &  Pubiishd) 
Baltimore,  Md.,  Dec.  L— Attherneq. 
ing  of  the  Advertising  Club  today 
Stuart  Cator  Hopper  was  elected  men! 
her  of  Board  of  Governors,  to  succeed 
1  larry  F.  Sanders.  .Mr.  Hopper  ij  , 
member  of  the  firm  of  Armstrong  Cjtor 
Company.  Mr.  Sanders  resigned  fro® 
the  board,  when  he  was  transferred  by 
the  Mulligraph  Company  from  Balti- 
more  to  the  management  of  its  New 
York  office. 


Conner*  Meet  in  January 

The  14th  annual  convention  of  the 
National  Canners’  Association  is  sched¬ 
uled  for  January  17-21  in  Atlantic  City. 


SUPPLIES  &  EQUIPMENT  || 


For  Newspaper  Making 


FOR  SALE 


EQUIPMENT  WANTED 


6c 


A  WORD  for  a^lvertisements  under  this 
clusification.  Cash  with  order. 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  snd  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beckman  St.,  New 
York  City. 


FOR  SALE 

Eighty  tons  of  half-tone  (book  white) 
paper  in  66  and  33-inch  rolls  at  $16S  a 
ton.  ■  Basis  of  weight,  24x36 — 40/500.  Ad¬ 
dress  J.  H.  C.,  P.  O.  Box  1235,  Philadelphia. 


FOR  SALE 


Goss  Straight  line  Quadruple  Four- 
Deck  Two-Page  Wide  Press.  Print* 
4,  6,  8,  10,  12,  14  or  16  page  papers  St 
24,000  per  hour,  20,  24,  28  or  32  Mge 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  32H“. 

This  Press  May  Suit  You. 

WALTER  SCOTT  a  COMPANY 
PLAINFIELD.  NEW  JERSEY 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Has  No  Equal 
for 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  benefit  of 
our  fourteen  years’  experiena  in 
manufacturing  linotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

CfmeORD,  N.  H. 


4^  A  WORD  for  advertisements  unifar  tiii 
classification.  Cash  with  order. 


Wanted 

Model  5  linotype  with  7-point  mats.  Wrilt 
giving  best  cash  price  and  condition.  Addin 
I’.ox  C-675,  care  of  Editor  &  Publisher. 


NEWSPRINT 


Best  References  among  Pnblishm 


Maine  Pulp  &  Paper  Co. 

Skowhegan,  Maine 


Sole  Selling  Agents 

INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  Ckj 

Phone  Rector  9957>S>f 


For  Prompt  Service 


TYPE 

Printers’ Supplies 
Machinery 


In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 


"American  Type  the  Bfst  in  Any  Cme" 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston 

New  York 

Philadelphia 

Baltimore 

Richmond 

Atlanta 

Buffalo 


Pittsburgh 

Cleveland 

Detroit 

Chicago 

Cincinnati 

Sc.  Louis 

Minneapolis 


KansasCk? 
Denver 
Los  Anfsk* 

San  FrsndK® 
Portland  t 
Spoktoc 
Winnipcf 


Take  It  To 


POWERS 


Open  24  Hours  out  of  2^ 
The  Fastest  Engraoert  es 
the  Earth 


Powers  Photo  Engrayini  Cft 
154  Nasaan  St..  TrStuita  BUl- 
N«w  Yorit  City 
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Announcements  Which  Tell  of  Better 
Positions  and  Better  Men 


situations  wanted 

A  WORD  for  advertisements  under  this 
I  Cash  with  order.  For 

ssemployed  one  insertion  (adv.  not  to 
gi  51  words)  FREE. _ 


iwjoih  experienced  newspaper  general  ac- 
iaiiiit  (33)  seeks  position  where  resource- 
and  determination  are  requisite.  Can 
i..)go  good  practice  and  furnish  informative, 
and  cost  statements.  Box  C-666, 
"of  Editor  &  publisher. 


iHnttohif  Manager,  Assistant  Business 
*  gM^ar,  Assistant  to  Publisher 

Pablisher,  this  is  your  opportunity  to  get 
SDch  with  a  young  fellow  aged  25,  who 
wbda  varied  experience  in  both  large  and 
aljewspaper  offices.  He  is  a  good  worker, 
from  copy  boy  to  advertising  manager 
^tnof  the  best  papers  in  the  East.  Is  mak- 
^jrecord  for  himself,  and  this  year  expects 
,  lejister  350,000  lines  ahead  of  his  ad- 
eaij,  who  has  a  staff  of  eleven  as  com- 
^  to  his  two.  These  papers  are  carrying 
ji^dmblc  foreign  business.  He  has  been 
j^d  by  large  metropolitan  newspapers 
jlsn  on  trade  publications  of  the  highest 

iiiiopen  (now  employed)  for  a  connection 
ilat  he  can  get  contract  salary  of  $5,000. 
Is  I  S  per  cent  bonus  of  all  net  moneys 
tagb  in  by  the  advertising  revenue  of  the 
1^.  guarantee  the  paper  to  increase  its  bust- 
0  by  at  least  25  per  cent  or  pay  back  to  the 
leliibtrs  20  per  cent  of  his  salary.  This 
I  sill  make  an  attractive  addition  in  any 
tbe  executive  positions  mentioned  above 
,  he  knows  the  business  and  how  to 
md  save  money  for  the  company — are 
islerested?  .  .  .  remember  this  man 

not  require  a  position  at  once  as  he  is 
^tly  latisfied  tc  remain  where  he  is,  but 
toking  for  Bigger,  Better,  Business.  Get 
soch  with  Booc  .^d-Man  C-677,  care  of 
feiw  i  Publisher. 


U  dassilied  Msiisger 

b  originated  a  system  of  rebuilding  and 
sidudizing  classified  advertising  which  will 
miK  the  volume  of  business  at  least  50% 
rdio  six  months,  and  at  the  same  time  cost 
int  25%  less  than  the  old  way  of  getting 
I  have  had  15  years’  experience 
lie  classified  held,  10  years  as  classified 
uiger  on  two  of  the  largest  metropolitan 
^^pers  in  the  country,  five  years  on 
"ir  papers,  am  now  employed  on  a  live 
where  I  have  shown  an  increase  of  40% 
1  the  last  few  months,  but  on  account  of 
Boring  0  change  I  will  consider  any  live 
Hpinsition  where  the  building  of  classified  ad- 
Boiioof  will  he  appreciated.  Mr.  Publisher, 
yoD  ore  interested,  address  Box  C-649,  care 
Editor  &  Publisher. 


Hot  Manager 

10  years’  newspaper  experience  on  tmall 
h  large  publications  seeks  permanent  con- 
pte  with  growing  news|»per.  Ortified 
M  accountant  and  specialist  in  newspaper 
pi  Can  take  hold  of  and  efficiently  operate 
boiiueos  office  of  any  newspaper  having  a 
Hbilition  of  up  to  100,000.  Reply  Box  C-597, 
of  Editor  &  Publisher. 


Mstton  Manager 

rahtion  manager  who  has  had  20  years' 
pmence  on  several  of  the  largest  and  best 
TO  newspapers  in  the  country,  and  whose 
pledge  of  expert  and  “up-to-date”  circula- 
[<  methods  is  “second  to  none,”  would  like 
win  touch  with  publisher  or  business  man- 
kr  whose  circulation  department  is  falling 
BooonaWy  short  of  the  100  per  cent  collec- 
^  on  circulation.  Have  more  than  doubled 
fmlition  receipts  in  present  position.  Age  38. 
b  diy  of  less  than  100,000  population  con- 
Box  C-671,  Editor  &  Publisher. 


b  Editor  or  Assistant 

jfoon  paper  only.  Young  married  man 
“kdsof  pep.  Nine  years’  experience  from 
up.  Address  Box  C-667,  care  of  Editor 
^hbUsher. 


W  Desk  and  MaJee-Up  Editor 

prapher  and  “Walt  Masonrhymater,”  with 
ITO’-  experience  on  Chicago  Tribune,  Chi- 
r  Ooily  News  and  Hearst  Service,  and 
Fjonsly  on  Boston  dailies,  desires  editorial 
in  or  near  New  Yewk.  Would  do  gen- 
B«.trix)rting  or  engage  on  trade  papers. 
Poeton,  571  West  130th  St.,  New  York 


TO  Feature  Editor 

N^nt  newspaperman,  married,  27,  eight 
w  daily  experience,  reporter  to  news  editor, 
TPosilinn  as  copy  reader  with  opportunity 
he  has  complete  kiddie  page  that  is 
Samples  of  original  fairy  tales,  etc., 
LTm.  daily  program  upon  request, 
livst  preferr.ed.  Address  Box  (,-668, 
•f  Editor  &  Publisher, 


writer  on  New  York  daily  seeks  posi- 
J^ity  editor  on  progressive  newspaper. 
T***  wide  experience  in  newspaiier  work. 
,  ,  ”'"g  state  salary.  Address  Box  C-679, 
'  «f  Editor  Sc  Publisher. 


SITUATIONS  WANTED 

A  WORD  for  advertisements  under  this 
classification.  Cash  with  order.  For 
those  unen^>loyed  one  insertion  (adv.  not  to 
exceed  50  words)  FREE. 

General  Manairer 
Business  Manaiter 

Man  who  has  done  million  dollar  business  on 
central  west  newspaper  of  nearly  9,000  circu¬ 
lation  and  built  it  up  to  one  of  the  best 
properties  in  its  class  seeks  position  as  busi¬ 
ness  manager  or  general  manager  in  city  of 
25,000  or  larger.  Married,  under  forty,  good 
health  and  hard  worker.  Know  every  depart¬ 
ment  of  a  newspai^r  ’ and  can  get  others  to 
work  for  him.  Will  go  anywhere  if  the  op¬ 
portunity  is  there.  Address  Box  C-670,  care 
of  Editor  &  Publisher. 

Newspaperman 

Twelve  years*  experience  as  reporter,  assistant 
telegraph  editor  and  city  editor  on  morning 
dailies  of  Central  States.  Married,  30  years 
old.  Desires  place  on  afternoon  daily.  Excel¬ 
lent  reasons  for  leaving  present  position  as  city 
editor.  This  is  an  opportunity  to  employ  a 
“go  getter.’*  Available  January  3.  Address 
C-672,  care  Editor  &  Publisher. 

Newspaperman 

There  is  really  nothing  mysterious  about  the 
successful  conduct  of  a  daily  newsi)aper,  the 
building  up  of  a  new  one,  or  the  rejuvenation 
of  an  old  one.  It  merely  calls  for  plenty  of 
“the-knowhow“  in  every  department  of  the 
newspaper  and  an  unlimited  capacity  for  hard 
work.  If  you  have  a  job  open,  in  a  newspaper 
way,  that  requires  the  services  of  a  man  who 
has  made  of  a  newspaper  “has-been**  a  living, 
breathing,  vital  force  in  its  community,  drop 
a  line  to  C-673,  care  Editor  &  Publisher,  and 
let  us  exchange  confidences,  confidentially,  to 
our  mutual  good. 

Wanted 

A  real  chance  to  prove  ability  with  progressive 
paper.  Wide-awake,  energetic,  carefully  de¬ 
veloped  nose  for  news;  possess  originality  and 
executive  ability.  Enthusiastic,  thorough,  with 
nine  years*  experience  city  and  telegraph  desk. 
Capable  of  carrying  out  new  ideas  with  suc¬ 
cess  Best  of  references.  Age  27,  married; 
splendid  education — and  still  studying.  James 
A.  Murrin,  News-IIerald,  Franklin,  Pa. 

Secretary 

Young  lady  desirous  of  position  where  ability, 
tact  and  aggressiveness  will  come  into  full  play. 
Address  Box  C-676,  care  of  Editor  &  Publisher. 

Special  Writer 

Desires  connection  January  15  with  newspaper, 
magazine,  trade-journal  or  news  service  wliere 
high-class  ability  on  special  assignments,  polit¬ 
ical  writing  and  feature  work  will  be  appre¬ 
ciated.  Fluent  writer,  several  years*  c.xperi- 
ence  in  newspaper  reporting  and  special  fea¬ 
tures  on  daily  papers.  Education  in  law  and 
experience  as  practicing  attorney.  Liberal  ex- 
T>erience  in  reporting  court  trials  and  proceed¬ 
ings  of  similar  nature  give  my  reports  legal 
atmosphere  different  from  ordinary  reports  of 
such  proceedings.  Other  feature  work  bears 
same  high-class  stamp.  Employed  at  present, 
of  course,  but  have  reacned  limit  of  advance¬ 
ment  in  present  position,  also  desire  to  get 
away  from  routine  of  department  reporting 
into  field  where  the  high-class  work  in  which 
I  have  demonstrated  ability  can  have  full  sway. 
Highest  recommendations  from  employers  and 
samples  of  work  that  speak  for  themselves 
furnished  on  request.  Age  31.  Name  salary 
and  duties  in  first  letter.  Address  Special 
Writer,  C-674,  care  of  Editor  &  Publisher. 

HELP  WANTED 

A  WORD  for  advertisements  under 
this  claseification.  Cash  with  order. 

Advertising  Solicitor 

VounR  man  with  desire  for  advancement  pre¬ 
ferred.  State  full  particulars  in  first  letter. 
Write  H.  L.  Davis,  care  of  Post  Crescent,  Ap¬ 
pleton,  Wisconsin. 

Circulation  Mauiager 

Wanted  on  paper,  10,000,  located  in  Middle 
West.  One  with  ability  to  produce  expansion. 
Must  have  ideas  backed  with  action  that  brinqs 
results.  Good,  permanent  position  for  live 
wire.  State  age,  married  or  single,  salary  ex¬ 
pected.  Address  C-669,  care  of  Editor  & 
Publisher. 

Wanted 

A  capable,  energetic  circulation  manager  for 
a  large  middle  west  daily  paper.  The  man 
who  attempts  to  fill  this  position  must  be  re¬ 
sourceful  and  a  worker  as  there  is  ample  room 
for  both  qualifirations.  It  is  an  excellent  op¬ 
portunity  for  one  who  can  qualify.  State  fully 
Retails  of  experience  and  past  connections,  and 
include  references  with  application.  Address 
Box  C-665,  care  of  Editor  &  Publisher. 

Wanted 

Ambitious  man  for  permanent  position  as  edi¬ 
tor  on  news  and  family  weekly  of  large  national 
circulation.  Address,  giving  age.  experience, 
salary  ejected,  etc..  The  Pathfinder,  Washing¬ 
ton.  D.  C. 


6c. 


HELP  WANTED 

A  WORD  for  advertisements  under 
this  classification.  Cash  with  order. 


Wanted 

Energetic  young  newspaper  man  to  write  edi¬ 
torials  and  take  A.  P.  telephone  report.  After¬ 
noon  papeiv  High  Point  Enterprise,  High  Point, 
N.  C. 

Reporter  Wanted 

Reporter  wanted  to  take  charge  of  suburban 
office  of  live  manufacturing  town  of  ten 
thousand  population.  Good  schools,  churches 
and  living  condition.  Middle  aged  or  older 
man,  married  man  preferred.  Wages  forty  dol¬ 
lars  per  week  to  start.  Other  inducements. 
Will  pay  moving  expenses  and  excellent  posi¬ 
tion  for  right  man.  Photographs  and  full  par¬ 
ticulars  as  to  character  and  health.  References 
in  first  letter.  All  applications  strictly  con¬ 
fidential.  Address  Western  Penna.,  Box  C-678, 
care  of  Editor  &  Publisher. 

Wanted 

Two  good  reporters,  who  are  clever  writers 
and  have  a  real  sense  of  news  values  on  morn¬ 
ing  paper  in  growing  city  of  120,000.  Address 
John  H.  Strong.  Managing  Editor,  Eric  Dis¬ 
patch,  Erie,  Pa. 


BUSINESS 

OPPORTUNITIES 

A  WORD  for  advertisements  unde 
classification.  Cash  with  order. 


Publishers — Attentimi ! 

We  supply  literary  material  of  all  kinds  for 
newspapers  or  magazines  at  very  reasonable 
rates.  Everything  is  original  and  by  com- 
j>etent  writers.  No  matter  what  you  need, 
wc  can  furnish  it.  Will  take  advertising  in 
exchange  for  all  or  part.  Address  Literary 
Bureau,  M  O  J  4,  Hannibal,  Mo. 

Daily  Paper  for  Sale 

Only  Republican  paper  in  Republican  county. 
Company  organized  for  $40,0()0.  $15,000  will 

secure  controlling  interest.  Well  established. 
Good  business.  Intermountain  section,  health¬ 
ful  climate.  Address  Box  C-661,  care  of  Editor 
and  Publisher. 

For  Sale 

Well  established  morning  paper  in  growing  Cen¬ 
tral  Texas  town.  Did  $1W,000  business  last 
year.  Will  reach  $200,000  this  year.  Earning 
big  profits  and  growing  every  year.  Have  ade¬ 
quate  print  paper  contract  for  1921  at  minimum 
price.  Perpetual  Associated  Press  franchise. 
Net  paid  circulation  over  8,000  and  growing. 
No  competition  in  large  area  of  best  part  of  the 
heart  of  Texas,  the  State  of  rapid  developments. 
Best  equipped  newspaper  plant  of  its  size  in 
the  South.  All  new  and  modern  ^uipment. 
Business  has  earned  a  fortune  for  its  present 
owner,  who  desires  to  retire.  Address  Box 
C-655,  care  of  Editor  &  Publisher. 


RUMELY’S  DEFENSE  IS 
AMERICAN  MONEY 


(.Continued  from  fage  10) 


been  repeatedly  explained  in  the 
present  account,  is  that  the  Evening 
Mail  was  really  purchased  with  the 
money  of  Herman  Sielcken,  the 
“Coffee  King,”  and  an  American 
citizen,  and  that  consequently  no  of¬ 
fense  against  the  law  was  committed, 
inasmuch  as  the  paper  was  not  Ger¬ 
man-owned. 

Mr.  Baldwin  took  occasion  to  attack 
some  phases  of  Allied  activities,  and 
especially  of  British  espionage,  in  this 
country  before  the  United  States 
entered  the  war.  He  also  frankly  ad¬ 
mitted  that  Dr.  Rumely  had  been  a 
great  admirer  of  many  things  that 
were  German,  including  German 
scholarship  and  science,  and  other 
matter.'kin  which  the  special  efficiency 
of  the  race  was  shown.  He  admitted 
that  the  doctor  was  earnestly  inter¬ 
ested  in  aiding  the  Germans  to  secure 
a  fair  hearing  during  the  early  part 
of  the  war,  and  to  have  the  German 
side  presented  fully  and  fairly.  But 
all  this,  he  declared,  was  before  the 
United  States  entered  the  war,  and  it 
was  in  no  respect  unlawful. 


Both  weekly  newspapers  of 
an  Eastern  town  of  4, (XX)  can 
be  bought  on  account  of  age  of 
their  owners.  An  opportunity 
for  a  profitable  consolidation. 

Proposition  V.  F. 

Charles  M.  Palmer 

Newspaper  Propertiee 

225  FIFTH  AVE..  N.  Y. 


CONSOLIDATION 

Every  newspaper  eonM>lidatioa  w« 
have  effected  in  recent  rears  has 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  many 
years  of  training. 

HARWELL  &  CANNON 

Newspaper  and  Magaafne  Prapertias 
TIMES  BUILDING  NEW  YORK 


FOR  SALE 

Only  daily  newspaper  (evening)  in  city 
of  7.500  and  county  of  33,000,  in  Southern 
State,  A.  P.  Franchise.  Adequate  mechu- 
ical  equipment.  Ind.  Dem.  Small  job 
plant  included.  Open  shop.  Local  advt. 
averages  more  than  60%  of  total  issue  of 
6  and  8  pages.  Local  rate,  30c.  per  in.; 
foreign  rate,  35c.  Occupies  first  floor  of 
brick  building  at  rental  of  $75  per  mo. 
Netting  10%  on  asking  price,  not  including 
owner’s  sjdary  of  $75  per  week. 

Write 

SoDthern  Publishers  Exchange,  Inc. 

Newspaper  Properties 
Printing  Equipment 

P.  O.  Box  15»7  Richmond,  Va. 


Before  concluding  this  installment 
of  the  history  of  the  trial,  it  may  be 
well  to  explain  that  a  published  ac¬ 
count  which  made  Dr.  Albert  declare 
that  he  had  handled  some  four  billions 
of  dollars  in  this  country  was  con¬ 
siderably — well,  misplaced.  While 
making  his  deposition,  he  found  him¬ 
self  unable  to  recall  the  circumstances 
of  the  payment  of  something  like  a 
million  dollars  to  a  particular  German 
agent.  His  interlocutor  having  ex¬ 
pressed  some  surprise  at  this,  he  ex¬ 
plained  that  during  the  latter  part  of 
the  war  he  had  been  the  Alien  Prop¬ 
erty  Custodian  in  Germany,  and  he 
had  also  assisted  in  the  demobilization. 
Altogether  in  his  war  activities  he  had 
handled  some  2(K),0()0  accounts,  repre¬ 
senting  a  total  of  some  $4,000,000,000 
— but  it  wasn’t  all  in  the  United 
States! 

In  our  own  favored  land  he  is  be¬ 
lieved  to  have  had  the  handling  of 
something  on  towards  $200,000,000. 
But  altogether  his  war  transactions 
were  so  vast,  that  a  mere  matter  of  a 
million  or  so  might  well  slip  from  his 
memory. 


Babton  Charter  Oak  Speaker 

H.\rtford,  Conn. — Roger  W.  Babson 
is  to  be  the  principal  speaker  at  a  ban¬ 
quet  on  December  7  under  the  auspices 
of  the  Charter  Oak  Advertising  Club. 
Mr.  Babson  will  discuss  reconstruction 
and  financial  problems. 


Death  of  Alexander  Dodd* 

T.os  Angei-es,  Cal. — .Alexander  Dodds, 
who  served  in  editorial  capacities  on 
newspapers  in  Pittsburgh,  died  here  De¬ 
cember  1.  He  was  formerly  managing 
editor  of  the  Christian  Science  Monitor. 
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Editor  &  Publisher  for  December  4 ,  1920 


TIPS  FOR  AD  MANAGERS 


Brotherton-Knoble  Company,  110  Fort 
Street,  West,  Detroit.  Sending  out  5,000-line 
contracts  where  the  dealer  pays  50  per  cent 
of  the  cost  for  Maibohm  Motor  Company, 
Sandusky,  Ohio. 

H.  W.  Kutor  A  Sons  Advertising  Company, 
Inc.,  Lytton  Bldg.,  Chicago.  Making  3.000- 
line  contracts  with  rotogravure  newspapers 
for  Hartman  Furniture  &  Carpet  Company. 

O.  J.  McClure  Advertising  Agency,  10  South 
LaSalle  Street,  Chicago.  Sending  out  M-line 
orders  to  run  14  times  to  a  selected  list  of 
papers  for  Kriebel  Company. 

Msttesoss-Fogswty-Jordan  Company,  140 
North  Dearborn  street,  Chicago.  Sending  out 
10,000-line  contracts  for  W.  B.  Reily  ‘‘Luzi- 
anne  Coffee.” 

Van  Patten,  Inc„  30  North  Michigan  avenue, 
Chicago.  Handling  advertising  for  Miller 
Rubber  Company  of  Akron,  Ohio. 

Erwin,  Waaey  A  Company,  58  East  Wash¬ 
ington  street,  Chicago.  Making  new  con¬ 
tracts  for  Packard  Motor  Comp.any  of  Ciii- 
cago. 

Hawley  Advertising  Company,  Inc.,  95 

Madison  avenue.  New  York.  Making  2,500- 
line  contracts  for  G.  Schirmer  &  Sons. 

Harry  C.  Michul  Cosnpany,  113  I.,exington 
avenue.  New  York.  Placing  advertising  for 
Devoe  &  Reynolds. 

E.  H.  Clark  Advertising  Agency,  Inc.,  28 
East  Jackson  Boulevard,  Chicago.  Making 
2,500-line  contracts  for  James  S.  Kirk  & 
Company,  Chicago. 

Dillard-Jacobs  Agency,  Can  Her  Bldg.,  At¬ 
lanta.  Making  3.000-line  contracts  for 
Aspironal  Laboratories,  Atlanta,  Ga. 

William  H.  Rankin  Company,  Inc.,  Iil4  South 
Michigan  avenue,  Chicago.  Making  10.000- 
line  contracts  for  Montana  Flour. 

Ced,  Barreto  A  Cecil,  lisc..  Mutual  Bldg., 
Richmond.  Making  5,000  1ine  contracts  with 
sirathem  newspapers  for  Chalmers  Gelatine 
Sales  Corporatio.n 

George  Batten  Company,  Inc.,  Fourth  Ave. 
Bldg.,  New  York.  Making  yearly  contracts 
for  Hill  Brothers. 

Maaaengale  Advertising  Agency,  Inc., 

Candler  Bldg.,  Atlanta.  Handling  advertising 
for  Ford  Flour  Company. 

McCutcheost-Ceraon,  64  West  Randolph 
street,  Chicago.  Handling  account  of  .\lemite 
High  Pressure  Lubricating  .System,  also 
■■TTiomson  Graphite  Penetrating  Oil”  prod¬ 
ucts  of  the  Bassick  Mfg.  Company.  Other 
accounts  recently  securH  are  the  Congress 
Hotel;  Red  Seal  Hair  Nets  and  Red  Seal 
Sanitary  Goods;  Morris,  Mann  &  Reilly; 
Western  Association  of  Manufacturing  and 
Jobbing  Milliners;  Edson  Keith  &  Co.,  and 
Imperial  Candy  Co. 

J.  William  Sheets  i^ency,  Seattle,  Wash. 
Placing  advertising  in  newspapers  in  Los 
Angeles,  and  will  soon  use  other  coast  news¬ 
papers  for  the  J.  W.  Kobi  Company,  Seattle, 
maker  of  ‘‘Golden  Glint”  shampoo. 

Mitchell-Fauat  Advertising  Company,  Trib¬ 
une  Bldg.,  Chicago.  Handling  advertising 
for  Marshal  Field  &  Co, 

Northern  Advertising  Service.  Canton,' 
Ohio.  Handling  accounts  of  the  Elite  Manu¬ 
facturing  Company  of  Ashland,  Ohio,  maker 
of  “Reliable”  jacks;  R.  C.  Dancer,  Wheeling, 
W.  Va.,  wall  paper  jobber;  Moock  Electric 
Supply  Co.,  Canton,  Ohio;  Lake  Shore  Print¬ 
ing  Comitanv,  Sandusky,  and  Boyer  Office 
Supply  Company,  Canton,  Ohio. 

Mattesois-Fogarty-Jordan  Company,  142 
North  Dearborn  street,  Chicago.  Handling 
accounts  William  B.  Reily  &  Co.,  New 
Orleans,  coffee  importers  and  roasters; 
Marietta  Stanley  Company,  Grand  Rapids, 
Mich.,  toilet  preparations,  and  the  Red  Seal 
Serge  Company,  Chicago,  clothing. 

Robert  H.  Dippy,  Philadelphia.  Planning 
newspaper  campaign  in  Eastern  cities  for  the 
Absorbent  Soap  Company,  Inc.,  of  Philadel¬ 
phia. 

Hosiig-Cooper  Company,  Title  Insurance 
Bldg.,  Los  Angfcles,  C*al.  Plauningf  newspaper 
advertisinif  campaiifn  for  the  Great  Western 
Power  Company  of  California. 

Witt  K.  Cockrane  Advertiaii^  Agency,  Inc., 
Boyce  Bldg.,  Chicago.  Placing  the  adver¬ 
tising  for  the  Enzor  Chemical  Company  of 
Chicago. 

Lord  St  Thomas,  Inc.,  Corporation  Bldg., 
I..08  Angeles.  Handling  newspaper  canipaigrn 
for  the  Honey  Producers  Co-operative  Asso¬ 
ciation  of  ('alifornia. 


Cramer* Kr at oelt  Conpany,  Inc.,  3S4  Mil¬ 
waukee  street,  Milwaukee.  Handling  adver¬ 
tising  for  the  Moe- Bridges  Company  of  Mil¬ 
waukee. 

H.  K.  Carter  Company,  171  Madison  avenue, 
New  York.  Will  use  newspapers,  magazines 
and  technical  publications  for  Autocnotop 
Company  of  New  York. 

Donovan-Annatrong,  Inc.,  1211  Chestnut 
street,  Philadelphia.  Placing  Adlon  cigar 
advertising  for^the  Consolidated  Cigar  Cor¬ 
poration  of  New  York. 

Ruthraulf  St  Ryan,  Inc.,  209  North  Liberty 
street,  Baltimore.  Handling  accounts  of  the 
Lombard  Mail-Order  Company,  Baltimore, 
and  the  Maryland  Pharmaceutical  Company. 

Dorland  Agency,  Inc.,  9  East  40th  street, 
New'  York.  Handling  advertising  for  the 
Keratol  Company,  Newark,  N.  J.,  manufac¬ 
turer  of  imitation  leather. 

George  Batten  Company,  Inc.,  Fcmrth  Ave. 
Bldg.,  New  York.  Placing  advertising  for 
B.  B.  &  R.  Knight,  Inc.,  New  York,  maker 
of  ‘‘Fruit  of  the  Loom”  muslin 

Maclay  St  Mullally,  198  Broadway,  New 
York.  Handling  advertising  for  Jones  & 
Baker,  securities,  New  York. 

Matteaon-Fogarty-Jordan  Company,  140 
North  Dearborn  street,  Chicago.  Handling 
the  advertising  for  the  Hercules  Manufactur¬ 
ing  Company,  Centerville,  la.,  (stump  pullers) 
and  the  Gordon  Ooak  Company  of  Chicago. 

Hanff'Metzger,  Inc.,  95  Madison  avenue. 
New'  York.  lias  secured  account  of  the  Texas 
Company,  “Texaco”  oil  products.  Will  use 
general  publicaticms,  farm  papers  and  the  for¬ 
eign  held. 

Cramer-Krasselt  Company,  354  Milwaukee 
street,  Milwaukee.  Handling  account  of  the 
Elgin  Stove  &  Oven  Co.  of  Elgin,  Illinois, 
has  recently  opened  a  campaign. 

Atleee  Hunt  Advertising  Agency,  Oakland, 
Cal.  Sending  out  copy  to  a  few  large 
dailies  in  important  cities  for  the  Ehmaim 
Olive  Oil  Company  of  Oroville,  Cal. 

Arthur  Rosenberg  Advertising  Service,  New 
York.  Planning  newspaper  campaign  for  the 
Arthur  Davis  Inc.,  maker  of  “Therogen.” 

Frank  Presbrey  Co.,  Inc.,  456  Fourth  avenue. 
New  York.  Sending  out  advertising  to  a  lim¬ 
ited  list  of  daily  papers  for  surplus  material 
of  the  British  War  Mission. 

Boawell-Frankel  Agency,  785  5th  avenue. 
New  York.  Handling  advertising  for  Corlies- 
Macy  &  Co.,  New  York,  printer  and  sta¬ 
tioner;  the  Plaza  Art  &  Auction  Rooms,  Tex 
Rickard,  Madison  Square  Garden,  enterprises, 
and  the  Illuminating  Sales  Company. 

Dorland  Agency,  Inc.,  9  East  40th  street, 
New  York.  Ffandling  advertising  of  Domestic 
Labor-Saving  Corporation,  “Bissell  Electric 
Cleaner  and  Quick  Wring  Mop;”  Keratol 
Company,  leather  substitutes;  Nast  Publica¬ 
tions,  Vogue,  Vanity  Fair,  House  &  Garden; 
National  Ooak  &’  Suit  Company;  National 
Outlet  Company;  Gilman  B.  Smith,  Inc.;  Neal 
Pearce  &  C^. ;  Republic  Heater  &  Rantre 
Company;  Swiss  Federal  Railroad;  Spot-Off 
Company;  Independent  Talking  Machine  Com¬ 
pany. 

I^lip  Kobbe  Company,  Inc.,  20S  5th  avenue. 
New  \ork.  Handling  account  of  the  Willard 
Pen  Company,  “Willard  Fountain  Pen.”  Will 
use  trade  campaign  and  newspapers. 

The  Jameo  Fisher  Company,  386  Yonge 
street,  Toronto.  Placing  orders  with  a  se¬ 
lected  list  of  daily  papers  for  Culverhouse 
Brothers  of  Vineland  Station,  Ont.,  packers 
of  jams  and  preserved  fruits. 

Smith,  Denne  A  Moore,  Ltd.,  Lumsden 
Bldg.,  Toronto.  Will  in  future  place  the 
Canadian  Advertising  of  the  William  Hollins 
Company,  maker  of  “Viyella”  and  “Clydclla” 
unshrinkable  flannels.  The  change  has  been 
made  necessary  by  the  intention  of  the  com- 


Leased  Wire  Service 
Foreign  Newt  Reports 
“Pony”  Services 
Teletype  Service 
Mat  and  Mail  Services. 

Speed — Reliability— Quality 

Intefnational  News 
Service 

lOtk  floor*  World  Bnilding, 
New  Yoric 


pany  to  cover  thoroughly  the  Canadian  field 
through  its  newly -opened  branch  office  in 
Toronto.  Previously  they  had  been  repre¬ 
sented  by  agents,  and  Canadian  advertising 
was  placed  from  New  York.  Sending  out 
orders  through  Montreal  office  to  a  list  of 
financial  papers  in  both  Canada  and  the 
United  States,  as  well  as  to  a  selected  list 
of  general  mediums  for  M.  S.  Wheelwright 
&  Co.,  investment  bankers,  Montreal. 

BaJeer  Advertising  Agency,  Bay  street, 
Toronto.  Handling  the  advertising  in  Eastern 
Canada  for  CHare  Bros.  &  Co.,  Ltd.,  Preston, 
Ont.,  manufacturing  the  “Lighter-Day”  com¬ 
bination  range  and  the  “Hecla”  pipeless  fur¬ 
nace.  Magazines  and  farm  journals  will  be 
used,  and  an  extensive  dealer  campaign  con¬ 
ducted.  Placing  orders  for  1921  wdth  Cana¬ 
dian  dailies,  farm  journals  and  trade  papers 
for  Carnation  Milk.  It  is  reported  that  the 
advertising  for  the  Stewart  Phonograph, 
manufactured  by  Banfield  &  Sons,  Ltd., 
Toronto,  will  hereafter  be  placed  direct.  It 
was  formerly  handled  by  the  Baker  Adver¬ 
tising  Agency,  Ltd. 

Norris-Patterson,  Ltd.,  10  East  Adelaide 
street,  Toronto.  Sending  out  copy  to  a  list 
of  dailies  advertising  the  “Pen-dura”  hand¬ 
brush,  manufactured  by  the  Bocckh  (x>mpany, 
Ltd.,  Toronto.  Also  new  copy  to  the  daily 
and  farm  papers  for  the  Galt  Store  Furnace 
Company,  Ltd.,  Galt,  Ont.,  manufacturing  the 
“Banner”  pijieless  furnace. 

H.  K.  McCann  Co«n|>any,  14  King  street. 
East,  Toronta  Placing  orders  with  a  list  of 
daily  pai)ers  for  Dominion  Brand  Soups,  a 
product  of  the  Dominion  Canners  Limited, 
llamilton,  Out. 

D*Arcy  Advertising  Agency,  Internatioiiaal 
Life  Bldg.,  St.  Louis.  Placing  contracts  with 
Canadian  publications  for  “Leak-Proof”  Pis¬ 
ton  Rings  manufactured  by  McQuade-Norris. 

Lord  St  Thomaa,  Mailers  Bldg.,  Chicago. 
Sending  out  new  cc^y  to  a  list  of  Canadian 
dailies  for  Hedeproof  Hosiery. 

Federal  Advertising  Agency,  London,  Ont., 
is  placing  advertising  with  a  general  list  of 
(^anadian  mediums  for  the  D.  Weeks  Com¬ 
pany,  Des  Moines,  la.,  and  St.  Thomas,  OnL 
Maker  of  Weeks*  “Break-Up-a-Cold”;  send¬ 
ing  out  contracts  for  Ruggles  Motor  Truck 
Company,  London,  Ont.;,  placing  advertising 
with  a  general  list  of  papers  for  Booster 
Hair  Tonic,  made  by  the  Canadian  Booster 
Company,  of  Windsor,  Ont.  This  agency  is 
also  sending  out  instructions  to  some  Western 
farm  journals  for  “Blush  of  Roses,”  made  by 
the  Windsor  Supply  Company,  Windsor,  Ont, 

National  Publicity  Company,  Ltd.,  285  St, 
James  street,  Montreal.  Sending  out  copy 
to  a  selected  list  of  papers  advertising  “Car- 
nol,”  a  tonic,  prepared  by  Frank  W.  Horner, 
Ltd.,  of  Montreal. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 


CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 


Forrfan  Advertising  Repreaentatlvea 
Metropolitan  Tower,  People’i  Gas  Bldg. 
I.  A.  KLEIN.  JOHN  GLASS, 

New  York  ChicaRO 


IN  NEW  ORLEANS 
IT'S - 

THE  NEW 

ORLEANS  ITEM 


THE  FACT  THAT  THE 

ASBURY  PARK  PRESS 

dominate,  a  field  whote  banks  have  more 
than  $34,000,000  on  deposit  is  one  more 
good  reaion  for  the  national  advertiier 
covering  this  exceptionally  proaperoui  ter¬ 
ritory. 

Member  A.  B.  C.  Standard  Rate  Card 

Frank  R.  Nortlmip,  Spacial  Raprasenta- 
Uva 

sn  Fifth  Avanua,  New  Yoric  aty 
Asaodatlaai  BuUding,  Chkiwo 
J.  Lyta  Kinnaoaith,  Puhliahar, 
Aabury  Park,  N.  J. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Weatem  Re^esentative,  J.  E.  Lutz, 
First  NatT  Bank  Bldg.,  Chicago,  III. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N.  Y. 


The  Value  of  any  newspaper  is  best  re¬ 
flected  by  the  confidence  of  its  Advertisers. 

THE  HOUSTON  CHRONICLE 

LED  the  entire  State  in  total  Advertis¬ 
ing  during  1919.  Led  the  entire  South 
in  National  Advertising.  Carries  more 
Classified  Ads  than  the  other  two  Hous¬ 
ton  papers  combined. 

IN  TEXAS 

THE  CHRONICLE 


New  York 
St.  Louis 


Repreaentatlvea 
Kansas  City 


in 


Chicago 

Atlanta 


John  M.  Branhaun  Company 


Barnes  A  Fehling  Company,  an  n.  ^ 

Building,  Philadelphia.  Placing  ordtri  .'ll 
some  Pennsylvania  newspapers  for 
Supplies  Company,  carbon  paper.  XK  w 
Place,  Philadelphia. 


George  Batten  Company,  Fourth  Av-. 
Building,  New  York.  Again  placing  oS!! 
(or  Hills  Brothers  Company, 

Dates,  375  Washington  street.  New  York^ 
H.  K.  Carter  Company,  5  Columbus  ri,.i 
New  York.  Will  place  the  advertiiiM^^ 
Automotop  Ckimpany,  Automatic  Autoinobl 


Top,  New  York. 


Central  Advertising  Agency,  286  FiftJ 
^enue.  New  York.  Placing  orders  for  P.!! 

ClMritf'P  CnmiYanv.  hrnatyAc 


Cleaner  Company,  brushes 
Brooklyn,  N.  Y. 


Robert  H.  Dippy,  8il6  Denckla  Bldg  Pm, 
delphia.  Will  place  the  advertising*  lor  u 
sorbent  Soap  Co.,  Inc.,  Philadelphia 


street.  New  York.  Reported  will  make  m  „ 
newspaper  list  during  December  for  BraHI.ll 
Knitting  Company,  “Knitwear,”  Delavia  b"* 


Gardiner  &  Well,  Company,  150  MadiV. 
avenue.  New  York.  Will  handle  the 
tising  for  N.  K.  Fairbanks  Companv  “r.jj 
Dust,  Fairy  Soap,”  etc.,  (Chicago.  ’ 


THB 


NEW  YORK 
EVENING 


J 


OURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 


ica 


Famous  Wits  of 
History 


A  short  magazine  page  featun 
twice  a  week. 


NEWSPAPER  FEATURE 
SERVICE 


241  W.  58th  ST.,  NEW  YOtt 


M  i  1 1  ion 
Dollar 
H  e  a  r  s  t 
Features 


Th*  World’*  Grootest  CircnlatiN 
Builder* 


International 
Feature  Service,  Inc. 

New  York 


Wa  can  incraasa  your  businsas—f* 
wsuit  it  increased. 

You  have  thought  of  press  cUpfha 
yourself.  But  let  ua  tell  yw  ^ 
press  clipping  can  be  made  a  bustaer 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  Olf 

EstablUhed  a  Quarter  of  a  CutUt 


Editor  &  Publisher  for  December  4 ,  1920 


Pennsylvania 

EVERY  NEWSPAPER 
A  TOP-NOTCHER 


Every  manufacturer  knows  the  value  of  a  Top-Noteher  salesman. 

Every  newspaper  in  this  Pennsylvania  list  is  a  Top-Noteher. 

They  are  in  a  class  hy  themselves,  each  covering  its  own  particular 
field  in  its  own  compelling  way. 

The  list  as  a  whole  practically  covers  the  whole  state. 

Top-Notch  Newspapers  in  a  Top-Notch  state  is  an  unbeatable  combina¬ 
tion. 

It  spans  rivers,  climbs  mountains,  goes  down  into  the  mines,  scours  cities 
and  towns  and  ferrets  out  the  little  by-paths  of  trade  morning  and  evening. 

It  recognizes  no  boundaries,  no  limit  to  possibilities.  National  adver¬ 
tisers,  national  manufacturers  and  merchants,  who  would  expand,  open  up 
new  trade  or  increase  the  volume  of  trade  already  established,  will  find  this 
combination  a  potential  force,  masterful  in  its  achievement  leading  steadily 
up  to  the  goal  of  expectation. 

Try  these  Top-Notch  Newspapers. 


Circu- 

2,500 

10,000 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

^Allentown  Call  (M)  Item. - 

....(E) 

31^55 

.10 

.10 

Oil  City  Derrick  . 

. (M) 

6,467 

.04 

.035 

^Altoona  Mirror  . 

....(E) 

22,530 

.06 

.06 

Philadelphia  Record  . 

....(M) 

109,573 

.25 

.25 

Altoona  Times  Tribune  . 

....(M) 

15,049 

.05 

.05 

Philadelphia  Record  . 

. (S) 

117,132 

.25 

2S 

Beaver  Falls  Tribime  . 

....(E) 

5,413 

.025 

.025 

♦Pittsburgh  Dispatch  . 

. (M) 

56,178 

.17 

.15 

Bethlehem  Globe  . 

....(E) 

7,295 

.04 

.04 

♦Pittsburgh  Dispatch  . 

. (S) 

70,382 

.22 

.18 

11  *Chcster  Times  and  Republican  (M&E) 

15,216 

.065 

.05 

Pottsville  Republican  . 

. (E) 

11,357 

.055 

.045 

Coatesville  Record  . 

....(E) 

5,267 

.021 

.021 

Scranton  Republican  . 

. (M) 

31,153 

.12 

.10 

Connellsville  Courier  . 

....(E) 

5,182 

.0179 

.0179 

Scranton  Times  . 

. (E) 

34,001 

.12 

.10 

*Easton  Express  . 

....(E) 

11,556 

.04 

.04 

ttSharon  Telegraph  . 

. (E) 

5,554 

.03 

.03 

Easton  Free  Press . 

....(E) 

13,648 

.05 

.05 

Warren  Mirror  . 

. (E) 

3,211 

.0179 

.0179 

1  Erie  Dispatch  (M)  Herald  (E)  (M&E) 

17,667 

.065 

.065 

♦Washington  Observer  & 

Erie  Dispatch-Herald  . 

. (S) 

12,518 

.07  . 

.07 

Reporter  . 

.  (M&E) 

14,959 

.06 

.05 

Franklin  News-Herald  . 

....(E) 

6,650 

.045 

.04 

West  Chester  Daily  Local  News. .  .(E) 

12,264 

.03 

.03 

♦Harrisburg  Telegraph  . 

....(E) 

32,558 

.095 

.095 

Wilkes-Barre  Times-Leader 

. OE) 

18,037 

.05 

.05 

Johnstown  Democrat  . •  • . . 

....(M) 

10,990 

.0425 

.0425 

York  Gazette  &  Daily . 

. (M) 

15,014 

.045 

.045 

♦Lancaster  Intelligencer  and 

News- 

Government  Statements, 

October  1st,  1920. 

Journal  . 

(M&E) 

26,266 

.10 

.10 

*A.  B.  C.  Publisher’s  Statement,  October  Ist,  1920.  11 

Lebanon  Daily  News.. . 

....(E) 

8,511 

.035 

.035 

ttGovemment  Statements, 

April  1st 

1920. 

New  Castle  News  . 

....(E) 

12,349 

.0357 

.0357 

♦♦A.  B.  C.  Report,  April  1st,  1920. 

Editor  &  Publisher  for  December  4,  1920 


The  New  York  Globe 

Sells  its  advertising  space  strictly  as  a  commodity — the  same  . 
price  for  like  service  to  all — foreign  or  local. 

On  August  1,  1920,  the  Globe  adopted  the  flat  rate  basis  to 
apply  on  all  new  business  and  on  expiration  of  all  existing 
contracts. 


Under  this  new  programme 
The  New  York  Globe  of¬ 
fers  the  general  advertiser 


a  more  liberal  and  attractive  proposition  than  has  ever  been 
offered  by  any  other  metropolitan  daily  newspaper. 


The  same  rate  for  a 
fifty  line  ad  as  for  30,000 
lines  in  the  year. 


The  Globe’s  rates  are  exactly  the  same  for  foreign  as  for  local 
business,  and  it  gives  the  same  discounts  and  the  same  com^ 
mission  allowance  on  both  to  advertising  agents. 

The  Globe  sincerely  believes  that  its  new  advertising  policy  is 
a  step  in  advance  in  genuine  service  to  its  advertisers. 


^a?b!c.  The  New  York  Globe  ToTy. 

JASON  ROGERS.  Publisher. 


